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SME at a Glance

SME
Contribution

7.8 million 
Employment generation¹

80% of total
industrial jobs⁴

70-80%
Non-Agricultural

job creation³

[1 USD = 105 BDT; Mar 2023]

2 out of 3 private
jobs in SMEs

(24 million people²)
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USD 96.52 billion contribution to GDP¹

25% Sectoral Share of GDP¹

32% Sectoral Growth of GDP by 2024¹
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What we considered
as SME-tech?
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How we defined our
scope for this report?
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Percentage Share of SME-tech
in Bangladesh by Category
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Overview of SME-tech sector
in Southeast Asia and Bangladesh
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Key functional components
of SME-tech ecosystem 
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Featured VCs and investors
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Business Models and
Revenue Models in SME-tech
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Key Insights from the Sub-sectors
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Key Insights from the Sub-sectors
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Tech Inclusion and Digitization Level
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Understanding the ShopUp model:
Creating an Iron triangle for B2B Business
in Bangladesh  



Summary of ShopUp’s
Strategic Approach
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Solving problem for retail SMEs
and FMCG Companies
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Bangladeshi SME Sector Deepdive



Current Tailwinds
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Rapid Digital 
Adoption
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Booming Young 
Consumer Class
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Widespread
MFS Usage
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Government initiatives to 
digitize businesses
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Impact of 
Pandemic
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Headwinds/Challenges 
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Credentials or 
identification of SMEs 
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Lack of technological 
adoption by SMEs
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Price sensitive 
entrepreneurs
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Distribution complexity of branded products 
and dependency on local distributors
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SME lacks access to 
credit
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Lack of trust in e-commerce 
platforms from customers
������������������������������������
�������������	���������������������
��������������������������������������	���
�������������������������������������������
�	���������������������������������������
	�����������������������������������
��������������������������������	����������
�������������������������������������
��������������������������������
����������������������������� ���������
��������������������������������	�
���������������������

Headwind 6
��



��

Lack of skilled 
employees
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Global Market accessibility issue due 
to lack of knowledge or training
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Lack of publicly available 
business study material to 
understand the SME sector 
as a whole
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Tech adoption in Business ecosystem
happens in steps
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Bangladesh is not ready to onboard the 
4IR train, we are just catching up with 
last century’s 3IR or internet revolution. 



Govt Initiatives to digitize businesses in Bangladesh
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Govt Initiatives to digitize businesses in Bangladesh
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Inspiration: After India Stack*, India is 
experimenting with OCEN and ONDC for 
SMEs to revolutionize digital businesses. 
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Inspiration: OCEN
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Future Opportunities
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Featured SME-tech Startups
in Bangladesh
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BANGLADESH

Innovision Consulting Private 
Limited

Level 3 & 4, House 26, Pragati 
Sharani, Road 6, Block J, 
Baridhara, Dhaka-1212

UNITED KINGDOM

Innovision Global 
Consulting Limited

529 Clay Hill Road
Basildon, Essex
SS16 4NL, United Kingdom

NIGERIA

Innovision Global Consulting
International Nigeria Limited

Suite D65, Cabana Suites, Sheraton 
Abuja Hotel, Ladi Kwali Steet, Wuse, 
Abuja, Nigeria

info@innovision-bd.com 02-8832178 www.innovision-bd.com


