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Executive Summary

Background and objective: This study was undertaken for the ‘Decent Employment for Marginalised
Youth in Retail’, a project to create a training model that can foster sustainable livelihoods for urban
youths in Bangladesh from the lower economic strata and other disadvantaged groups in partnership
with the retail sector and the Government of Bangladesh. The findings of this study will enable the
project to gather the necessary data to pilot the project. Therefore, this study was undertaken to achieve
the following key objectives:

Q Outline the landscape of the retail sector
Identify daily activities and job description in retail sector
Identify the eligibility criteria to get a job in the retail sector

° Establish a baseline of the existing decent work practices
emplovers in the retail sector currently follow

List down the name and number of employers in retail willing to
recruit trained youth, and people with disability, female and

e List down the name and number of employers providing in-house
formal training.
e List down the name and number of employers willing to share
training costs, especially retail sales

Methodology: Four zones, Dhaka, Chattogram, Khulna and Sylhet were selected within the scope of this
study for the survey. Additionally, Gazipur district was also included in the Dhaka zone. At the beginning
of the data collection, the study team conducted 35 in-depth interviews (IDIs) with key retail companies,
early adopters and trade associations to gather information regarding the landscape and employment
practices of retail enterprises. The data from the IDIs was used to select the potential retail industries
and employers, and to develop the research tools according to the study’s objectives. The findings
presented in this report reflect the insights from a quantitative study of 720 employers, and a qualitative
study of 48 employees, from six retail industries, which was selected purposively by the study team, in
consultation with BRAC. The industries are:

Clothing and footwear

Supermarkets, hypermarkets, groceries and convenience stores
Electrical and electronics

Food products (Sweet, Confectionery, Bakery)

Mobile phone and mobile accessories

Furniture and furnishing

ook wnN =

Retail stores with multiple outlets were purposefully selected as samples as they would require more
manpower, and have more possibility of having formal HR policies such as training, decent work
practices and benefits. The qualitative survey of employees purposively sampled employees only
working in entry or semi-midlevel positions. Moreover, women, people with disabilities and transgender
employees were also purposefully interviewed wherever possible.




35 In-depth interviews with key retail companies,
early adopters and trade associations to gather
information regarding the landscape and
employment practices of retail enterprises

-_—
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Figure 1: Sample overview for the study

Landscape of the retail sector of Bangladesh:

e Growth trends of the six industries: Secondary literature review suggests that the retail sector has
witnessed a significant growth in the past few years. As the economy of the country has grown, so
has the purchasing power and attitude of its citizens, and local entrepreneurs have utilised that
opportunity to dive into the retail market thus contributing towards its growth. A large segment of
manufacturers and exporters have also acknowledged this boom, and has been venturing into the
local retail market in the recent years. As a result, several retail industries, especially the clothing
and footwear, electrical and electronics, food products, mobiles phones and accessories have
experienced a rapid growth in the local retail market.

e Years of operation: It was found that 54% of the retail enterprises surveyed have been in operation
for at least 10 years, while 30% of them have been operating for up to 20 years. Only 3% retail
businesses were observed to be operating for over 30 years. This suggests that the industry is
relatively nascent.

e Geographical concentration of retail stores in the six industries: Among the retail enterprises who
reported having multiple outlets, 79% reported to have between 2-4 outlets. The highest percentage
of those retailers reported having outlets in Dhaka, followed by Chattogram, Khulna and Sylhet.

Overview of employment trends within the different industries of the retail sector:

e Existing workforce: Sixty six percent (66%) of the retailers have between 1-4 employees in a single
outlet. Among the six industries, only a small percentage of supermarkets, hypermarkets, groceries
and convenience stores were found to hire the highest number of employees (above 50 employees)
in a single outlet.

e Demographic profile of existing employees: Among surveyed employees, 92% are male and the
rest are female. The highest percentage of the employed women in the retail industries were found
to be working in supermarkets, hypermarkets, groceries and convenience stores (38%). This is
consistent with the retailers’ survey findings as well where only 6% of the respondents were found
to be currently employing at least one woman. In terms of age, the highest percentages of
employees surveyed are between the ages of 26-30 years (52%), while the rest are between the
ages of 16-25 yrs.

o Different job positions offered: Irrespective of the industry, the study found that the most common
job position offered by retailers are jr. salespeople, followed by the manager position and sr.
salesperson. The demand for jr. salesperson is slightly higher than sr. salesperson, which may be
indicative of a cost minimization feature used by the retailers as they can get the same job done at
a lower price. It was observed that percentage of jr. salesperson position offered is more in the




clothing and footwear, and supermarket, hypermarket, grocery and convenience store industries. It
was also noted that according to IDIs, the most common entry level positions offered by retailers
are jr. salesman, helper/errands person, cleaner/service worker, delivery/logistics and floor
workers, while the positions of sr. salesperson, assistant manager/supervisor, POS/Cashier, and in
some cases technical workers are usually considered to be semi-midlevel positions.

Monthly salary of entry and semi-midlevel positions: According to the retailers, on an average the
highest minimum salary is paid to POS/Cashier attendants at BDT 14,803, while BDT 5,404, the
lowest average salary is usually paid to helpers. It was also observed that in most cases, most entry
level positions are paid an average minimum salary below the government mandated minimum
wage of BDT 8000 per month. According to the surveyed employees, the overall average salary for
all the industries is just barely above the minimum wage of BDT 9061 per month.

Employment opportunities in the next 1-3 years: The findings of the qualitative study show that
most retailers (63.3%) believe that there will be a rise in employment opportunities across all the
six industries. Secondary literature review shows that within the past decade there has been a
strong growth in the retail sector, which is also consistent with the IDIs where key informants also
attributed increase in urbanisation and population to the growth of the retail sector.

Key skills, educational qualifications and competencies required for employment in the retail sector:

Positions which young workers are usually recruited for: The positions which retailers hire young
workers most are Jr. Salesperson (88.5%), Sr. salesperson (44.2%), floor workers (21.9%), followed
by helpers/errands persons, cleaners/service workers and product managers/stackers. In the small
retail enterprises, the most available positions for young workers are Jr. and Sr. Salespeople.
However, positions offered to young recruits tend to vary between industries. For instance,
industries such as supermarkets, hypermarkets, groceries and convenience stores tend to offer
delivery/logistics and POS/cashier roles to young people while the mobile phone and accessories
industry offer them special skills/technical skills worker positions.

Required educational qualification of young employees: The study findings revealed that 38% of
the surveyed existing employees in entry and semi-midlevel position have completed at least HSC,
while another 35% have between primary to pre-secondary level (Class 1-10). Findings also revealed
that a higher percentage of employees, who have completed at least HSC, are working in the mobile
phone and mobile accessories; supermarkets, hypermarkets, groceries and convenience stores,
and furniture industries. Percentage of graduates and postgraduates are the lowest among the
employee’s surveyed (4% each).

Key skill requirements/eligibility criteria in different positions across the six industries: It was
found that retailers from different industries prized different abilities for different entry and semi-
mid-level positions. For instance, most retailers from the clothing and footwear industry value
previous job experience (76.2%) for product managers, and agility for sr. salesperson (74.5%), while
the supermarket, hypermarket, grocery and convenience store industry consider education as an
essential requirement for the POS/cashier position. Alongside endurance and education, the
employers in the electrical and electronics, and mobile phone and accessories industry were found
to give priority to intelligence for salesperson and technical worker positions, while the food
industry retailers value friendliness among all their employees. In the furniture industry, it was found
that endurance is a key requirement for all the different positions they offer to young people.
Skills gap among young recruits and challenges faced by the employees in the retail sector:
Among 720 respondents, a large segment (68.5%) reported that one of the skills they find most
lacking in young recruits is the ability to reach daily sales targets. This is also consistent with the
data provided by employees where 67% reported the same issue as their biggest challenge. Overall,
64% of the retailers from all the six industries also note lack of product knowledge as a factor. Fifty
four percent (54%) retailers want to see the ability to communicate and serve customers well




among potential young recruits. Of the employees, 50% also reported difficulty in communicating
with customers as a challenge, which further validates the demand for improved communication
by employers. Also, a considerable portion of the respondents reported that they look for efficiency
and dedication in young workers (51.5%). Only a small percentage of employers reported that
technical skills or specialized skills are lacking among the young workers (6.4%).

Willingness of employers to recruit trained youth, people with disabilities, women and transgender in
the retail sector:

e Willingness to recruit skilled youth or graduates: Over 90% respondents reported preference
towards recruiting skilled labour. Among those retailers who preferred to recruit skilled labour
and/or graduates, 83.2% said that it was because skilled workers achieve their set targets more
efficiently, while 54.1% said that they prefer it as there is no need to train them further. On the other
hand, out of the retailers who did not prefer to recruit skilled labour/ graduates, more than 90% of
them said it is because the kind of work performed does not require skilled worker or graduates.

e Willingness to recruit women: Only six (6%) of the surveyed retailers were found to have at least
one female employee. Among those retailers, it was found that clothing and footwear, and
supermarket, hypermarket, groceries and convenience store retailers tend to hire more women on
an average (about 2 and 8 women respectively) compared to the rest of the industries. Sixty-nine
(69%) retailers said they are unwilling to hire women because of safety and security issues. Another
significant percentage (57%) said that their unwillingness is due to their perception that women
have limited capacity to endure physical strain. Fifty one percent (51%) retailers from the electrical
and electronics industry, and 60% from the food industry reported that they would hire women if
they possessed valuable skills needed for the job.

e Willingness to recruit people with disability: Only 2% of the respondents reported hiring people with
disabilities, and only retailers from food products and supermarkets, hypermarkets, groceries and
convenience store industry were found to employ them. The surveyed retailers who employ people
with disabilities mostly placed them in sales positions. Among the retailers who did not hire people
with disabilities, the highest percentage (69.3%) said they did not because the nature of their
business requires varied physical abilities such as mobility and endurance. Most retailers (52%)
reported that their willingness to hire people with disabilities will increase if an incentive from the
government is provided for retailers who fill a disability quota.

e Willingness to recruit transgender: The qualitative interviews with early adopters and prominent
members from the transgender community gave insight to some issues regarding the challenges
of the people from the transgender community which includes lack of designated toilet space,
harassment from co-workers and reluctance of employers to place transgender people in customer
centric positions. Most of the respondents (78.3%) of this study said the reason for not wanting to
recruit transgender is because they felt that customers will be uncomfortable or unaccepting.
Findings revealed that the willingness of employers to recruit people from the transgender
community seems to depend on the social acceptability of having a transgender employee as the
data shows that some retailers said they would be willing to hire transgender if everyone else was
doing it too.

e Facilities provided for people with disabilities, women and transgender communities by
employers in the retail sector: Findings showed that none of the retailers who reported to have
people with disabilities as employees provide accessible communication or assistive technology
such as braille, screens magnifier, sign language support, etc. to their employees with disabilities,
and only 4% of them provide wheelchair ramps. Of all the retailers, 94% respondents do not have
separate and/accessible bathrooms for women, persons with disabilities or transgender workers.
Moreover, among the 53 respondents who had recruited women and people with disabilities, 68%




of those retailers do not provide sensitization training. Those who do not provide it said that they
would consider if the cost was borne by a third party, or if it was not too high.

Employers who provide formal training and retail enterprises willing bear training costs:

In-house training provided by employers: Retailers who provide in-house training are higher in
number in the electrical and electronics, mobile phones and accessories, and furniture and
furnishing industries (between 40-45%). The type of training most given by retailers is informal
(71.1%). Most retailers stated sales strategy as the type of training offered, followed by customer
management (71.5%) and inventory arrangement (69%). The trend of giving sales strategy training
to employees is highest among food product retailers than others (88.9%). Product knowledge
training (70.2%) is prioritized more by clothing and footwear stores, while supermarkets,
hypermarkets, groceries and convenience stores were observed to provide customer management
training (78.3%) more than any other training.

Advantages and disadvantages of arranging training: Retailers who provide in-house training to
their employees reported to believe that these trainings improve product knowledge (82.6%), help
their employees understand sales strategies better (62.1%) and achieve their targets better (51.9%).
However, out of the retailers who do not provide any sort of training, more than half (57.1%) believe
that the type of work does not require any training.

Financial sustainability and scalability of training programs: All respondents who said that the
training they provided incur a cost, reported that it was funded by themselves. These retailers are
also considered as those who provide formal training as qualitative findings revealed that informal
training did not incur any costs. Among the retailers who provide training, 82.6% said that their
training programs are scalable.

Willingness of the employers to arrange and share the cost of training in future: About 44.3% of
employers who do not provide training for their employees, said that they would not be willing to
arrange or pay for training in the future because trained workers tend to seek better opportunities
or ask for raises. Thirty-three percent (33%) said that they would consider providing training but
only if the cost is shared with an NGO or the government.

Baseline of existing decent work practices followed by employers in the retail sector:

Safeguarding policies and safe work environment: It was found that the highest percentage of
retailers (93%) providing safety training and/or safety gears to their employees is in Sylhet, followed
by 82% retailers in Chattogram. Forty seven percent (47%) of the surveyed retailers said that they
provide formal compensation for their employees in the event of an accident. About 27% retailers
from both the furniture and mobile phone and accessories industries were found to offer no
compensation in the event of an accident. In the case of policies protecting employees from sexual
harassment, it was found that, more than 50% retailers from all the six industries of retail reported
having such policies in place.

Employee and workers representation and rights at work: The study found that 82% retailers do
not issue any formal job contracts for their employees. Out of the retailers who reported that they
ensure acceptable behaviour towards employees, most reported that they do so by maintaining
zero tolerance policy of verbal/physical abuse towards employees. On the other hand, 71.6% of the
retailers reported that they provide job etiquette training to implement acceptable behaviour, while
59.6% reported that they ensure it through constant supervision.

Equal opportunity and treatment in work: Only 30% of the retailers surveyed from all six industries
reported having policies that include provisions on gender equality. Of all the retailers surveyed,
97% reported that their job circular does not encourage women, transgender people, or people with
disabilities. Only 3% retailers encourage the job applications from women, where the tendency was




higher among clothing and footwear, and supermarket, hypermarket, groceries and convenience
retail stores, and only 3% of retailers from the supermarket, hypermarket, grocery and convenience
store industry encourage job applications of people with disabilities.

e Decent working hours and conditions, work and life balance, and social security policies: On an
average, working hours for employees working in retail was found to be around 11hrs where they
mostly work in 1 shift. Most retailers reported that their employees have access to adequate light,
fresh drinking water and clean air at the workplace was in Chattogram (98%) and Dhaka (89%). With
regard to policies on inclusive worker's rights, it was revealed that, about 77.6% of all the surveyed
retailers grant annual leave to their employees, while 55% grant public holidays.

Impact of COVID 19 on the employment sector of the retail industry

e Impact on business operations and disruption in supply chain: Regarding the changes in their
business operation during the lockdown, only 6% reported a reduction in outlets during that
time. Among them, most retailers reported that they had to reduce a single outlet (61%), and
the highest percentage of retail stores that reported downsizing was in Dhaka (7.8%). In terms
of industry, the highest percentage of reduction in operations was found to be in the clothing
and footwear sector. Majority of the respondents (60.4%) reported disruptions in the supply
chain at the beginning which have since returned to normal, while 37.9% reported on-going
disruptions in the supply chain.

e Change in demand of sales due to COVID-19: Among the retailers surveyed, a large percentage
(67.2%) claimed that demand has decreased due to COVID-19, while 30.7% retailers said that
demand had fallen initially but has returned to normal. Clothing and footwear, electrical and
electronics, and the furniture retailers were the ones who are mostly facing decreased demand,
while retailers from the rest of the industries mostly reported that they faced an initial fall in
demand that has picked up since then.

e Impact on employment: Due to the effects of COVID 19, on an average, retailers had to let go
of 6-7 employees. The electrical and electronics industry reported the highest amount of lay-
offs (19). Only 1.4%retailers said that they had to recruit more workers due to Covid-19, mostly
in junior salesperson positions.

e Plan of business expansion during COVID-19: In terms of business expansion plan, a large
segment of the sample (51%) stated that they did not know whether any new outlets will be
established in the next 1-3 years. Furthermore, 29% confirmed that no new outlets will be
launched in the next 1-3 years due to the pandemic. However, 20% of retailers were affirmative
about the possibility of launching new outlets within the next 3 years, in spite of the effects of
the pandemic.

Recommendations and conclusions

For the project to be sustainable, the issues of informal contracts, decent work practices, gender
equality in recruitment and management of the retail space need to be addressed. This would require
long term strategic endeavours, the seed for which can be laid by the pilot project. The project can take
a two staged strategy to have a long-term impact on skills development for the workers and to make
the workplace inclusive for women, people with disabilities and the transgender people.

In stage 1, the project should target providing specialised training to current junior and mid-level sales
employees. These trainings would be male dominated but will allow the project to have an entry. This
can be completed within 6 months of the pilot. Stage 1 should involve two types of trainings- (i) trainings
directly offered by the programme to willing employers and (i) trainings offered by the programme
through partner associations. As such the project is advised to:




e Target participants selectively to achieve productive results: It is advisable that the project first
targets and engages with retailers who are already providing in house training to their employees.
Moreover, given that the sales work is the most demanded type of job in the retail sector, findings
show that the programme will have more scalable results if it targets sales representatives at the
entry and mid-level positions.

e Focus on developing sales-specific soft skills and having a mixed training curriculum: Being the
most universal indicator for measuring performance of the retail workforce, ability to achieve sales
target is recommended to be a part of any training on skills development. Soft skills training on
customer relationship, communications, agility, learning aptitude would have the highest impact as
this would also allow the workers to shift between different industries. The findings of the study
suggest that a mix of classroom-based training over the weekend, followed up by on-the-job
practical test and training will benefit the project.

¢ Develop a training service delivery channel for scalable impact: For industries that have organized
associations, the project can leverage them as partners to deliver the training exclusively to the
members of the association. For the other industries, the project can first organize a training on its
own and then use it as an evidence to gather buy in of the associations to organize the follow-up
rounds.

In stage 2, it is recommended that the project utilises their experience with the employers who
participated in the first stage of the programme and plot the results to develop strong case studies on
the impact of the training on retail sales, employee satisfaction and attrition rate, which can then be
used to engage the second batch of employers who are currently not engaged in providing training
services. It is also advisable that the project organizes a residential orientation session for the
employers which will incentivize their participation in the programme activities. In this stage the project
should also engage some of the early adopters and work with them to develop HR policies that can
address the issues of recruitment of women, people with disabilities and the transgender people. HR
policies designed should also allow for rewards for loyalty as the employers are apprehensive that the
trained workers will leave after the training. The programme should also invest in a customer centric
promotion campaigns as positive response from the customers for recruitment of women, people with
disabilities and the transgender people will reinforce the employer’s incentive to sustain recruitment of
the marginalized communities in the retail workforce.

Building on the evidence from stage 2, the project should then scale the operations to involve more
employers from the different industries who can then be involved into two separate programmes- light
touch (stage 1) and long term (stage 2).

Advocacy with the government for policies that enable recruitment of women, people with disabilities
and the transgender people: As findings show that the employers will react positively to a government
mandate requiring retail enterprises to maintain a quota of employees from marginalised communities,
government policy can also help make the project's impact more sustainable and scalable. In this
regard, the findings from the project can be used to create a national programme anchored to
government policies that aim for inclusive retail industry in Bangladesh.
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Chapter 1: Introduction

1.1 Background

Since 1980, Bangladesh has been experiencing a demographic transition where the size of the working
age population has been growing steadily while the dependent age population has decreased. Currently
65% of the population of the country is of working age which means that Bangladesh is experiencing a
demographic dividend, a phenomenon that is predicted to end by 2040. There are many benefits to be
gained from this one-time opportunity if it is managed properly, such as improved labour supply, growth
of human capital and savings, and domestic market expansion. However, it is estimated that out of
106.1 million working age people, about 42.6 million people are unemployed (The Financial Express,
2020)". Moreover, although around 2.2 million young people enter the workforce, the most
disadvantaged communities, such as youth from low-income households, women, transgender and
people with disabilities, are not able to secure decent and reliable employment (World Bank, 2016).

This study was designed to support, ‘Decent Employment for Marginalised Youth in Retail’, a project to
create a training model intended to foster sustainable livelihoods for urban youths in Bangladesh from
the lower economic strata and other disadvantaged groups in partnership with the retail sector and the
Government of Bangladesh. The findings of this study will enable the project to gather the necessary
data to pilot the project. IKEA Foundation and UBS Optimus Foundation intend to fund this project on a
pilot basis. In partnership with the Government of Bangladesh and the retail sector, BRAC will
implement the project which is expected to run for 3 years.

1.2 Objectives of study
Based on the objectives set in the ToR, this study was conducted to achieve the following objectives:

1. Outline the landscape of the retail sector (key players in terms of industry and location, and
their classification by type, revenue, size, etc.).

2. ldentify the daily activities in a retail store, complete job descriptions and work details at entry
level retail jobs, salary in entry and semi - mid level jobs in retail sales.

3. Identify skill competencies, educational qualification and any other eligibility that is required to
get a job in the retail sector.

4. Establish a baseline of the existing decent work practices employers follow in the retail sector.

5. List down the name and number of employers in retail willing to recruit trained youth, and
people with disability, female and transgender.

6. List down the name and number of employers willing to provide in-house formal training.

7. List down the name and number of employers willing to share training costs, especially retail
sales.

1 Chowdhury, P S. (2020). Demographic dividend: A roadmap to progress, The Financial Express,
https://thefinancialexpress.com.bd/views/reviews/demographic-dividend-a-roadmap-to-progress-1600268169
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Chapter 2: Methodology

The study was implemented using a mixed method approach where. both qualitative and quantitative
methods and tools were used to meet the study objectives and provide the strategic recommendations.
Figure 2 explains the methodological framework for the study:

Secondary Quantitative survey Methods of

Literature Approx. 35 in-depth questionnaire attaining data

RENE Guideline for in-depth

interviews with Retail
and Support
Associations, Early
Adopters and Key
REETEE

interviews
Qualitative Employee survey
questionnaire
Quantitative survey Qualitative survey with
with 720 retailers in 48 employees (Focused
four locations on disadvantaged youth)

Study
Objectives

List of
employers
willing to

Identification List Generate Existing List of List of
of retail employees baseline decent work employers in employers in
INELGH specialization practices retail willing to ICETRGEN
share retail
sales training
costs

landscape hire trained provide in
youth, house formal
especially training for
PWD, female their staff
and
transgender

Figure 2: Methodological framework of the study

2.1 Data Collection

2.1.1 Secondary literature review

A number of literatures have been reviewed to understand the landscape of the retail market of
Bangladesh. Key institutional players (key retailers) in terms of the retail industry and location, their
classification by revenue and size were identified through the desk review of the relevant secondary
sources. Review of the relevant literature also helped in gathering data regarding early adopters, key
concepts etc. in the retail sector. The findings from the literature review were further validated by the
primary findings of the study.

2.1.2 Primary investigation

The study employed both probability (simple random) and non-probability (purposive, snowballing)
sampling methods for the primary data collection due to the characteristics of the data sources and
the research design. The analysis from both quantitative and qualitative research methods helped the
study team to triangulate the data obtained, and improve the reliability of the research outcome and
recommendations. The data collected through quantitative surveys with employers from all four study
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locations was used to establish a baseline status of recruitment practices, skill competencies, decent
work practices, etc. in the retail sector. Qualitative survey with employees of the retail sector was also
conducted with the objective of cross checking and validating the responses from the employers.

2.1.3 Study Locations and industries surveyed

The study was conducted in four zones of Bangladesh that were selected for the pilot of the project.
These zones were- the metropolitan areas of Dhaka, Khulna, Sylhet and Chittagong. Gazipur district was
also included within the Dhaka zone.

t Sylhet
District
Gazipur
District a
Dhaka &

District

Chittagong

Khulna District
District }

Figure 3: Study locations in Bangladesh

As this baseline study aims to gather data to support decent employment for marginalised youth, the
study purposively selected those retail industries where there is more scope for employment for
marginalised youth and formal recruitment process. Given this context, the study team, in consultation
with BRAC Team purposively narrowed down the focus of the study to the following six industries:

7. Clothing and footwear

8. Supermarkets, hypermarkets, groceries and convenience stores
9. Electrical and electronics

10. Food products (Sweet, Confectionery, Bakery)

11. Mobile phone and mobile accessories

12. Furniture and furnishing store

2.1.4 Qualitative survey

The qualitative study involved in-depth interviews (IDIs) with representatives from four (04) types of
organizations to understand the daily activities in retail sector, salary structure, and other key issues
regarding employment practices and attitude towards hiring people with disabilities, women and
transgender workers. The four (04) types of organizations included:
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e Key companies from the different industries of retail;

e Early adopters i.e., retailers who have already employed people with disability and transgender;

e Organizations working on engaging the people with disability and transgender to formal
economy;

e Representatives of associations of merchants/traders and disadvantaged communities.

The list of the respondents for the IDIs with the key players can be found in Annex 1.

The qualitative survey also involved IDIs with a total of 12 employees of the selected retail industries
from each study location to cross analyse, validate and qualify the findings from the employers. In total
48 employees were interviewed. The qualitative survey of employees purposively sampled employees
only working in entry or semi-mid level positions. Moreover, women, people with disabilities and
transgender employees were also purposefully interviewed wherever possible. The qualitative survey
with the employees was conducted simultaneously with the quantitative survey with the employers of
the selected six retail industries. The qualitative insights from the interviews with the employees
indicate the general trend and help to validate the findings from the employers.

Table 1: Sample distribution of employees for the qualitative survey

Location Respondent
Dhaka & Gazipur 12
Chattogram 12
Khulna 12
Sylhet 12
Total Sample 48

2.1.5 Quantitative survey

Based on the findings from the secondary literature and IDIs, the study team developed a questionnaire
inquiring about decent work practice guidelines in retail sector, information on job positions and
requirements of entry and semi-mid level retail jobs, salary structure, employers providing in house
formal training for their staffs and their willingness to share training costs, willingness to hire trained
youth, women, people with disabilities and transgender workers.

The final questionnaire was transformed into a computer aided survey instrument using KoBoToolbox.
This method of data collection allowed real time monitoring - as data were sent to the server after
collection, and the concerned team viewed and observed the data online for any inconsistencies, errors
and outliers and instantly provided feedback to the field team for correction and proper explanation. A
team of 24 data collectors collected the data from 13 October, 2020 to 22 October, 2020. Four teams
were formed with 5 data collectors per team, with each of the teams being led by a Field Supervisor.

The general rule of thumb to have at least 30 samples of each of the retailer categories from each
location was used. Therefore, from each location, 30 retailers from each of the retailer categories were
selected for the survey.

Firstly, the retailers were selected based on proximity to metropolitan, urban areas. Also, retailers with
multiple outlets were purposively selected as they were deemed more relevant for the study objectives
related to decent work practices, formal recruitment, training and skills development and the potential
engagement of the people with disabilities and from marginalized communities. In total, 720 retailers
were sampled for the study. The sampling distribution is provided in the table below:
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Table 2: Sample distribution of employers for quantitative survey

Industries Dhaka & Chattogram Khulna Sylhet Total
Gazipur Sample

Clothing and Footwear 30 30 30 30 120
Supermarket, grocery and 30 30 30 30 120
convenience stores

Sweetmeat, Bakeries and 30 30 30 30 120
Confectionaries

Electrical and electronics 30 30 30 30 120
Mobile phones and accessories 30 30 30 30 120
Furniture 30 30 30 30 120
Location wise total Sample 180 180 180 180 720

The sample consisted of high-level managerial employees or employers (owners, MD, managers or HR
heads) as they were most suited to answer all the relevant questions of the study. The data from the
study showed that the highest percentage of the respondents are Managers (61%), while 36% are
owners of the establishment.

surveyed retailers’ designation across

sectors
HR Head,
3%
Ohwner,
36%
Manager,
B1%
Managing_~
Director,
1%

Figure 4: Designation of all retailers surveyed across six industries

Of the total respondents from the employers, only 0.7% is female. This shows that the industry is
predominantly owned or operated by male. Of the six industries surveyed, Clothing and footwear and
Supermarkets, groceries and convenience stores had a higher percentage of female respondents
(1.7%). Three industries (Electrical and electronics, furniture and furnishing, mobile phone and
accessories industries do not have any representation of female respondents).

Table 2: Gender distribution of employers surveyed for quantitative survey

Industries Female Male

Clothing and footwear 1.7% 98.3%
Supermarkets, hypermarkets, Groceries and convenience stores 1.7% 98.3%
Electrical and electronics 0.0% 100.0%
Food products (Sweet, Confectionery, Bakery) 0.8% 99.2%
Mobile phone and mobile accessories 0.0% 100.0%
Furniture and furnishing stores 0.0% 100.0%

Overall 0.7 99.3




2.2 Data analysis

Detailed interview notes were produced after each interview. Several discussion sessions were held
among the team to draw on key messages at the beginning of the data analysis. All data was then
analysed systematically by themes. The study findings were then plotted against key indicators set in
the analytical framework for further analysis.

2.3 Limitations of the study

Some limitations of the study were noted:

e The initial phase of the study aimed to gather information regarding the landscape and
employment practices of retail enterprises through trade associations. However, due to the
pandemic, a lot of key informants were not in their offices and many could not be reached via
the contact information available. Furthermore, various key retailers who were contacted were
open to the idea of an interview, however they were unable to make time for it.

e A considerable number of key informants were only available for online interviews where some
had internet issues which interfered in obtaining a substantial interview, and in other cases
some were unable to provide specific information regarding the market size and therefore only
cited estimates of relevant information regarding the market. In some cases, the informants
were also hesitant in wanting to share too much information regarding the organisational
structure of their establishment and only provided a gist.

e Almost all the key informants were very reluctant to discuss or share financial data or business
size in terms of revenue, turnover, etc. As a result, certain information regarding the market size
and landscape of the retail industry was obtained from secondary literature, where information
regarding some industries of retail was sparse.

e Insome cases, respondents were newly appointed and (or in the case of some officials of larger
retailers with a huge number of outlets) did not know the exact number of outlets and were
unable to share the information.

e As the quantitative survey of this study did not find any respondents from the transgender
community and had very little samples of people with disabilities, qualitative research was done
through several IDIs with early adopters who had hired people with disadvantages and
transgender workers
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Chapter 3: Landscape of the retail sector of Bangladesh

This section discusses the overview of overall market size in terms of growth, geographical
concentration, number of outlets, and years of operation, and segmentation of formal/informal of the
six retail industries. It must be noted that the study team faced a challenge while identifying information
regarding the revenue of the retail industries as the respondents were reluctant to disclose such
information. However, insight from secondary literature has been presented here in order to illustrate
the backdrop of each industry and give context to the study that was conducted.

3.1 General overview of the six retail industries

3.1.1 Clothing and footwear

As the economy continues to grow, rapidly turning Bangladesh into a middle-income country, the
fashion i.e., clothing retail industry has been steadily growing with it. With a vast number of local
consumers, and availability of raw materials and skilled manufacturers in hand, entrepreneurs, local
and foreign alike, are fast diving into the local fashion retail market and contributing towards that
growth. As a result, more and more of the country’s leading garment exporters including Beximco,
Standard Group, Epyllion Group, Sonotex Group, Giant Group of Companies, Evince Group, Saasco
group, East-West Industrial Park, Babylon Group and Millon Clothings have been venturing into the
domestic retail clothing market with brands such as Yellow (Beximco), Sailor (Epyllion Group), Amber
Lifestyle (Partex), etc. (Apparel Resources, 2020)2. Even though the industry is dominated by
established brands, there is no published account of the sales and growth trends. As a result, no reliable
information could be found regarding the overall market size of the clothing retail industry. This finding
is also consistent with the information provided by key informants who reported that there is barely any
valid data regarding this subject.

Bangladesh’s domestic footwear retail market also began to expand when several renowned footwear
exporters started to launch outlets locally. According to Orion, in 2016, the local footwear market was
worth Tk 16,000 crore and since then it has been growing steadily at a rate of 10 to 15% a year (The
Daily Star, 2017)3. Other industry insiders, however, valued the market at around Tk 7000-8000 crore.
The first footwear retailer in the country was the multinational company, Bata which opened its doors
in 1962. In 2017 it had 240 stores and 500 dealers all over Bangladesh (The Daily Star, 2017). Apex
launched in the domestic market in 2006, and by 2017 it had about 250 stores (The Daily Star, 2017).
Similarly, a number of other footwear retailers have also entered the local market such as Jenny, Bay,
Leatherex, Lotto, Orion, etc., and are thriving. According to industry insiders, Bangladesh consumes 30
crore pairs of footwear annually (The Daily Star, 2017).

3.1.2 Supermarkets, hypermarkets, grocery & convenience stores

The supermarket industry of our country can be roughly divided into two categories, the traditional
grocery/convenience stores (mudir dokans) and organised retail markets, which began to take its place
in the domestic retail market in 2001. While the traditional grocery stores still dominate the market, the
organised or formal supermarket retailers have started to gain some traction in the field in the recent
years, with the rise of affluence among the middle-class population of Bangladesh. Although such

2 Apparel Resources. (2020), How the Bangladesh Industry is emerging in fashion retail, Apparel Resources,
https://bd.apparelresources.com/business-news/retail/bangladesh-industry-emerging-fashion-retail/

3 Parvez, S. (2017), Footwear market expands fast as demand rises, The Daily Star,
https://www.thedailystar.net/business/footwear-market-expands-fast-demand-rises-1394254
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formal retailers still only capture about 1.52% of the market share, in 2019 its market size was estimated
to be Tk 2,300 crore (The Daily Star, 2020)*. To put things into perspective, it is worth noting that the
IDLC report in 2017 valued the supermarket industry at Tk 1,500 crore and predicted that the market
size would multiply 15 times by 2021 (Databd.Co, 2019)5. Currently, there are about 40 organised
grocery retailers, Shwapno being the market leader with about 150 outlets all over Bangladesh, followed
by Meena Bazar (Databd.Co, 2019). Other players in the field include Agora, Carrefamily, Unimart, Pick
N Pay, Daily Super shop, etc.

3.1.3 Food Products (Sweets, confectionaries and bakeries)

The retail segment of food products in Bangladesh can be broken down into three categories, bakeries,
confectioneries and sweets. According to a key informant, the Bangladesh Bread Biscuit O
Confectionary Prostutkarok Samitee currently has 5000 members across the country. The bakery
business has expanded quite significantly where there has been a 15% growth in the market since 2008,
bringing it to a current market size of BDT 6,000 crore approximately (The Financial Express, 2018)°

On the other hand, industry insiders have quoted that the market size of the sweetmeat is unofficially
estimated to yield BDT 300 crore annually. Bangladesh Sweets Manufacturers Association estimates
to have around 3,500 registered shops in the country among which 250 of them are in Dhaka (The Daily
Star, 2019)7.

Among the oldest retailers in this industry are Shumi’s Hot Cake, Banoful & Co., Muslim Sweets, Yousuf
Confectionary, Coopers. Since then, countless other brands have made their way into the mainstream
market such as Rosh, Premium Sweets, Bread and Beyond, Tasty Treats, Olympia Confectionary, etc.

3.1.4 Electrical and electronics

In 2018, the consumer electronics market was valued at approximately BDT 11,600 crore (Databd.Co,
2018)8. This growth is predicted based on the increasing affluence of the middle-class society and the
rising population of youth and women in the workforce. All that combined with the effects of increased
education and globalisation, the demand for consumer electronics has been observed to have
drastically grown over the last few years. Due to changing lifestyles and local conglomerates, even
those from low income households are opting to purchase consumer electronics as they can purchase
the cheaper locally produced ones which are also available in the market (Databd.Co, 2018). According
to industry insiders, the industry has grown at a pace of 15% on an average in the last 10 years (The
Daily Star, 2020)°. This growth in the market and the consumer trends in this industry therefore indicate
a thriving retail segment which can cater to a growing customer base of consumer electronics.

Some of the key retailers in the market for electrical and electronics retailers are Walton Group,
Transcom Electronics, Rangs Electronics, Rangs Toshiba, Best Electronics, MyOne Electronics

4 Parvez, S. (2020), Supermarkets turn knights in shining armour, The Daily Star,
https://www.thedailystar.net/business/news/supermarkets-turn-knights-shining-armour-1893385

S LightCastle Analytics Wing. (2019), Retail industry in Bangladesh: A different shapeup story, Databd.Co,
https://databd.co/stories/organized-retail-industry-outlook-bangladesh-2077

6 Sakib, S M N. (2018), Baking business booms, The Financial Express, https://today.thefinancialexpress.com.bd/print/baking-
business-booms-1523554764

7 Chakma, J. (2019), A sweeter Pohela Baishakh, The Daily Star, https://www.thedailystar.net/business/news/sweeter-pahela-

baishakh-1729756

8 Industries. (2018), Consumer Electronics, Databd.Co, https://databd.co/profiles/industries/profile-consumer-electronics
 Chakma, J. (2020), Consumer electronic companies predict grim outlook for 2020, The Daily Star,
https://www.thedailystar.net/business/news/consumer-electronics-companies-predict-grim-outlook-2020-1968177
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Industries, Jamuna Electronics, PRAN RFL (Vision), Esquire Electronics, Electra International, and Super
Star Group (SSG), Ryan’s Computers, FLORA, etc.

3.1.5 Mobile phone and accessories

The mobile phone market announced a 4.1% annual growth rate in 2019 (Dhaka Tribune, 2020)"°, and
estimated to be worth BDT10,000 crore and growing (The Daily Star, 2019)"". Meanwhile, the annual
market for accessories was quoted to be BDT 3,000 crore (The Daily Star, 2019). The accessories
market was also reported to have had a 50% annual growth in terms of value (The Daily Star, 2019).
Just like the electrical and electronics industry, the changing consumer trends of the young and digitally
savvy population are boosting the growth in this industry. The rise of mobile phone users, e-commerce
businesses, MFIs along with increased purchase power of consumers, and availability of mid to low-
cost products have opened the gates to a huge consumer base. With imported products dominating
the market, alongside a handful of local manufacturers of mobile phones, the potential for the retail
segment of this market is huge (The Independent, 2018)"2. Key retailers in this industry are Samsung,
Vivo, Oppo, Walton, Symphony, Xiaomi, Gadget n Gear, Executive Machines, etc.

3.1.6 Furniture and furnishing stores

According to resources, the furniture industry is the second largest source of employment, after the
RMG sector (Databd.Co, 2019)3. In 2019 it was estimated that the industry employs about 2.5 million
people, and the domestic market was valued at BDT 6,700 crore (Databd.Co, 2019). There are currently
over 80,000 organisations involved in manufacturing furniture, including backward and forward chains
(Databd.Co, 2019).

IDI conducted with a key informant revealed that the Bangladesh Furniture Owners Association
presently has 13,000 members, of which over 3000 are official members and the rest are unofficial
members. According to the expert, about 0.5% of all the furniture retailers are large enterprises such as
Hatil, Partex, Navana, Akhter, Nadia, Legacy, Brothers, and these operate like franchises where the
company itself owns 10-20 stores and has about 600 stores operating separately as franchisees. The
medium sized enterprises which operate with approximately 5-7 employees take up about 25-30% of
the market while the rest are considered to be small or micro enterprises.

3.2 Involvement of the retail enterprises with business
associations

The study examined the number of retailers who were members of trade associations. It was found
that retailers in the areas of this study in general have a low involvement with associations where only
22.1% were members of trade associations. Most of the associations are also very area-centric,
meaning that they tend to operate within a specific local market or bazaar. A few formal retailers

"0 Tribune Desk. (2020), 4.1% growth in local mobile phone market in 2019, Dhaka Tribune,
https://www.dhakatribune.com/business/2020/02/24/4-1-growth-in-local-mobile-phone-market-in-2019

" 1slam, M Z. (2019), Smart accessories making life smarter, The Daily Star, https://www.thedailystar.net/business/smart-
mobile-accessories-making-life-smarter-1828111

2 Ahmed, S. (2018), Mobile accessories market booms, The Independent,
http://www.theindependentbd.com/arcprint/details/159848/2018-07-29

'3 Industries. (2019), Timbee and Furniture, Databd.Co, https://databd.co/profiles/industries/profile-timber-and-
furniture#:~:text=Albeit%20around%2090%25%200f%20furniture,population%20has%20high%20disposable%20income
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reported involvement with national level associations while the rest were observed to have weak linkage
with trade associations.

Table 3: Retailers involvement with business associations (Sample size n=30 for each industry in each location)

Industries Dhaka & Khulna Chattogram Sylhet Industry wise
Gazipur overall

Clothing and footwear 26.7% 20.0% 10.0% 40.0% 24.2%

Supermarkets, hypermarkets, 33.3% 56.7% 6.7% 10.0% 26.7%

Groceries and convenience stores

Electrical and electronics 26.7% 30.0% 13.3% 30.0% 25.0%

Food products (Sweet, 16.7% 20.0% 3.3% 20.0% 15.0%

Confectionery, Bakery)

Mobile phone and mobile 13.3% 26.7% 0.0% 16.7% 14.2%

accessories

Furniture and furnishing stores 20.0% 30.0% 36.7% 23.3% 27.5%

Location wise overall 22.8% 30.6% 11.7% 23.3% 22.1%

3.3 Segmentation of the different industries in retail

3.3.1 Distribution of formal and informal retailers across all six industries

The IDIs conducted with key informants from all the six industries revealed that retailers can be roughly
categorised into two types, formal and informal. Retailers which issue contracts and have organised
recruitment processes and HR policies are defined as formal enterprises for the purposes of this study.
The criteria to distinguish formal retailers also included factors such as issuing formal contracts,
allowing public and government holidays, giving formal compensation for accidents, including
maternity leave, providing formal training, safeguarding provisions and social security. All other
retailers, who employ at least 2 employees were defined as informal retailers. Based on those factors,
the percentage of what can be called a formal (or organised) retail enterprise was found extremely low
(4%).

Table 4: Distribution of formal and informal retailers across all six industries (Total sample size n = 720)

Industries Informal Formal
Clothing and footwear 97% 3%
Supermarkets,  hypermarkets, = Groceries and 97% 3%
convenience stores

Electrical and electronics 93% 7%
Food products (Sweet, Confectionery, Bakery) 98% 3%
Mobile phone and mobile accessories 98% 3%
Furniture and furnishing stores 97% 3%
Overall 96% 4%

3.4 Years of operation of the retail enterprises

Most of the retail enterprises surveyed were found to be operating for at least 10 years (54%), which is
consistent with the growth of the retail sector that has been observed in the past decade. Among all
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the retail enterprises, only 3% were found to have been in business for more than 30 years, while about
30% have been operating for between 11-20 yrs.

Table 5: Years of operation of retailers in retail sector (sample size n= 120 for each industry)

Year wise Clothing Supermarkets, Electrical Food Mobile  Furnitur Overall
classification and hypermarkets, and products phone e and

footwear Groceries and electronics  (Sweet, and furnishi

convenience Confection  mobile ng
stores ery, Bakery) accessori stores
es

less then 1 year 4% 4% 1% 3% 2% - 2%
1to 10 years 46% 48% 47% 57% 66% 63% 54%
11 to 20 years 36% 31% 34% 25% 30% 25% 30%
21 to 30 years 11% 12% 15% 11% 2% 10% 10%
31 to 40 years 3% 4% 2% 4% 1% 1% 2%
Above 40 years 1% 1% 2% 1% - 1% 1%

3.5 Size and geographical concentration of retail enterprises

3.5.1 Number of outlets of the retail stores

As retailers with multiple outlets were purposively sampled in order to address the objectives of the
study, it was not surprising that the findings showed that most of the retail stores (91%) have multiple
outlets while only 9% operate from a single outlet.

Table 6: Percentage of retail stores (Total sample size n=720)

Percentage
Retailers reported single outlet 9%
Retailers reported multiple outlet 91%

Among the retail enterprises who reported multiple outlets, ones with between 2-4 outlets are the
highest in number (79%), followed by retailers with 5-10 outlets at 11%. Stores with a larger number of
outlets were found to be low; 5% of retailers have 11-25 outlets, and 6% have over 26 outlets. The
following table shows the classification of the surveyed retailers in terms of multiple outlets.

Table 7: Classification of retailers in terms of multiple outlets (Sample size n=656)

Outlets Percentage
2 to 4 outlets 79%
5to 10 outlets 11%
11 to 25 outlets 5%
26 to 50 outlets 2%
51 to 100 outlets 2%

101 to 500 outlets 2%




3.5.2 Number of outlets of the retailers in terms of district wise concentration

To understand the concentration of retailers throughout the 64 districts, retail enterprises were asked
about the geographical distribution of their outlets. In order to establish a justifiable baseline of the
geographical concentration across 64 districts, the researchers sorted industry-specific geographically
concentrated districts by prioritizing the maximum response by the retailers. For instance, only those
districts that have at least 5 responses from the clothing and footwear, electrical and electronics, and
food products industries were taken into account for the purposes of the geographical distribution
analysis. Similarly, for the supermarkets, hypermarkets, groceries and convenience stores industry the
study only considered districts with at least 4 responses; for the mobile phone and accessories industry
at least 2, and for the furniture and furnishing industry, at least 3.

If the highest number of retailers' response is considered, the following districts are potential for the
respective industries in terms of geography. The district names are placed chronologically according

to the highest number of retailers responded having branch/es.

Table 8: Average number of outlets in each district (Sample size n=656)

Districts Clothing  Supermarkets, Electrical =~ Food products Mobile Furniture

and hypermarkets, and (Sweet, phone and and
footwear =~ Groceries and | electronics Confectionery, mobile furnishing
convenience Bakery) accessories stores
stores

Barishal 1.6 2.5 1.5

Chandpur 1.5

Chittagong 3.1 2.0 4.6 8.0 2.8 2.4

Comilla 1.4 3.1 1.5 1.4

Cox's Bazar 2.6 1.0 1.0

Feni 2.1 1.3

Dhaka 7.0 5.8 9.4 17.7 4.6 4.9

Gazipur 2.5 2.8 3.8 2.3 1.9

Tangail .

Jessore 1.1 2.4 1.0

Khulna 2.2 2.1 2.8 2.8 2.9 2.3

Kushtia 1.9 1.0

Mymensingh 1.8 2.8

Noakhali 1.0 1.0

Bogra 2.2 1.0

Jaipurhat 1.9

Pabna 1.5

Rajshahi 2.8 2.8 2.0

Dinajpur 1.0

Rangpur 2.8 1.0 1.0

Sylhet 2.8 4.7 2.6 6.2 2.6 2.1
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Chapter 4. Overview of employment trends within the
different industries of the retail sector

The following chapter discusses the employment trends within the six selected retail industries in terms
of current size of retail workforce, demographic profile of the existing employees, and positions and
salary offered at entry and semi-midlevel retail jobs.

4.1 Existing workforce in the six selected retail industries

4.1.1 Number of employees in a single outlet

The study found that most retailers surveyed has between 1-4 employees (66%). Having up to 4
employees was most frequent among the mobile phone and accessories industry (77%), followed by
the clothing and footwear industry (74%). Only 1% of the respondents reported to hiring more than 25
employees in a single outlet. Among retailers who hire between 5-10 employees, the highest number
was in the furniture (41%) and food products industry (35%). Most retailers who hire between 11-25
people were from the food products (7%); supermarkets, hypermarkets, groceries and convenience
stores (6%), and the clothing and footwear industry (4%).

Table 9: Number of employees in a single outlet across all six industries (Total sample size n = 720)

Clothing Supermarkets Food Electrical Mobile Furniture = Overall
and , products and phone and and
footwear hypermarkets, (Sweet, electronics mobile furnishing
Groceries and Confectionery, accessories ~ stores
convenience Bakery)
stores
Tto4 74% 62% 58% 67% 77% 57% 66%
employees
5-10 22% 28% 35% 29% 21% 41% 29%
employees
111025 4% 6% 7% 4% 3% 3% 4%
employees
2510 50 0% 4% 0% 0% 0% 0% 1%
employees
Above 50 0% 1% 0% 0% 0% 0% 0%

4.1.2 Number of employees combining all outlets

In terms of total workforce which accounts for the total number of employees in all of the outlets of a
retail store, the survey found that more than half of the retail enterprises (56%) employ are between 1-
10 people. 25% accounts for 11-30 employees, while 3% of the retailers have between 31-50 employees,
5% have between 50-2000 employees. Another 12% of the respondents do not know (or did not provide
a response) for the total number of employees in their workforce.
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Table 10: Number of employees in all outlets for a retailer (Sample size n = 656)

Number of employees in all outlet combined for six industries Percentage (%)
1 to 10 employees 56%
11 to 30 employees 25%
31 to 50 Employees 3%
50 to 100 employees 2%
101 to 2000 employees 3%
No response/Do not know 12%

4.2 Demographic profile of the existing employees in the

selected retail industries

4.2.1 Gender

Among 48 respondents, a staggering 92% of the respondents are male. The highest percentage of
women employees are working in supermarkets, hypermarkets, groceries and convenience stores
(38%), followed by the clothing and footwear industry (13%). This is consistent with the quantitative

survey findings as well where only 6% of the respondents are currently employing at least one woman.

Table 11: Gender Profile of employees (Total sample size n = 48)

Industries Female Male Transgender
Clothing and footwear 13% 88% 0%
Supermarkets, hypermarkets, Groceries and 38% 63% 0%
convenience stores

Electrical and electronics 0% 100% 0%
Food products (Sweet, Confectionery, Bakery) 0% 100% 0%
Mobile phone and mobile accessories 0% 100% 0%
Furniture and furnishing stores 0% 100% 0%
Over all 8% 92% 0%

4.2.2 Age

The highest percentage of employees surveyed are between the ages of 26-30 yrs. (52%), followed by
workers between 21-25 yrs. Employees between 26-30 are mostly hired in clothing and footwear retail
stores (75%), supermarkets, hypermarkets, groceries and convenience stores and food products stores
(50%). Workers between ages 16-20 are mostly employed in the clothing and footwear; supermarkets,
hypermarkets, groceries and convenience store and electrical and electronics industries compared to
the others, while workers between the ages of 21-25 yrs. are found more in the food products and
mobile phones and accessories industries than others.

Table 12: Age profile of employees (Total sample size n = 48)

Industries Under 16 16 — 20 21 -25 26 - 30
years years years

Clothing and footwear 0% 25% 0% 75%

Supermarkets, hypermarkets, Groceries and 0% 25% 25% 50%

convenience stores

Electrical and electronics 0% 25% 38% 38%

Food products (Sweet, Confectionery, Bakery) 0% 0% 50% 50%




Industries Under 16 16 — 20 21 -25 26 - 30

years years years
Mobile phone and mobile accessories 0% 13% 50% 38%
Furniture and furnishing stores 0% 13% 25% 63%
Overall 0% 17% 31% 52%

4.3 Different job positions offered in the six different industries
surveyed

Irrespective of the industry the surveyed retail outlet was from, the most common positions offered by
employers are Junior Salesperson (85%), Manager (80%), and Senior Salesperson (73%).

The higher number of Junior Salespersons might indicate a cost minimization feature - generally the
Senior Salespersons are paid a higher salary than the Junior Salespersons while their job description
might be quite similar - thus retailers can get the same job done at a lower price, which would also cut
down their operating cost. This study found that the percentage of jr. salespersons positions offered in
the clothing and footwear, and the supermarket, hypermarket, grocery and convenience store industries
is the highest (37% and 35% respectively), while the highest percentage of sr. salespersons employed
is in the food products industry. There are more employees working as jr. salesperson than sr.
salesperson across all industries except the food products industry which employs a slightly higher
number of sr. salespersons. Overall, 33% of the employees of the total workforce sampled in this study
are working as jr. salesperson, while 28% are working as sr. salesperson.

According to IDIs with key informants and employees, the most common entry level positions offered
by retailers are jr. salesperson, helper/errands person, cleaner/service worker, delivery/logistics and
floor workers. The positions of sr. salesperson, assistant manager/supervisor, POS/Cashier, and in
some cases technical workers are usually considered to be semi-midlevel positions by industry
insiders.

Table 13: Different job positions offered in the six different industries surveyed (Sample size n =120 for each

industry)
Mobile Furniture
. Supermarkets, . Food products ! urnity
. . Clothing Electrical phone and and
Designation/ grocery and (Sweet, . o Overall
o and . and . mobile furnishing
Positions convenience . Confectionery, .
footwear electronics accessories  stores
stores Bakery)
Manager 85% 63% 83% 87% 78% 85% 80%
Assistant Manager 10% 9% 11% 6% 5% 6% 8%
Supervisor/Sr. Officer 4% 8% 3% 3% 2% 3% 4%
POS/Cashier 10% 14% 11% 11% 3% 4% 9%
Sr. salesperson 79% 66% 77% 72% 76% 66% 73%
Jr. salesperson 91% 87% 83% 87% 86% 77% 85%
Floor Worker 13% 15% 11% 12% 7% 18% 13%
IT/Data manager 1% 5% 1% - 2% 1% 2%
Helper/Errands
person 13% 19% 16% 19% 12% 32% 18%
Special skills/
Technical skill 2% 2% 9% 6% 25% 18% 10%
Product
manager/Stacker 3% 4% 2% 1% 3% 3% 3%
Cleaner/ Service 12% 19% 10% 22% 8% 11% 14%
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Mobile Furniture
. Supermarkets, . Food products

. . Clothing Electrical phone and and
Designation/ grocery and (Sweet, . L Overall

o and . and . mobile furnishing
Positions convenience . Confectionery, :

footwear electronics accessories  stores
stores Bakery)

Receptionist/Greeter 1% 2% - - - 1% 1%
Delivery/Logistics 3% 12% 13% 8% 2% 15% 8%
Back-end/non-
customer related
(learn by observation
entry position) - 2% - - - - -

Table 14: Percentage of employees working in each job position out of total workforce (Sample size n =120 for
each industry)

Designation/ Clothing = Supermarkets, Electrical Food products Mobile Furniture = Overall
Positions and hypermarkets, and (Sweet, phone and and
footwear Groceries and electronics Confectionery, mobile furnishing
convenience Bakery) accessories  stores
stores
Manager 17% 9% 17% 14% 17% 16% 15%
Assistant Manager 2% 2% 2% 1% 2% 1% 2%
Supervisor/Sr. 1% 3% 1% - - 1% 1%
Officer
POS/Cashier 1% 5% 2% 3% - 1% 2%
Sr. salesperson 30% 21% 32% 33% 30% 21% 28%
Jr. salesperson 37% 35% 33% 30% 34% 28% 33%
Floor Worker 4% 5% 2% 2% 1% 4% 3%
IT/Data manager - 2% - - - - -
Helper/Errands 4% 6% 4% 4% 2% 12% 5%
person
Special skills/ - - 3% 1% 8% 7% 3%
Technical skill
Product 1% 2% - - 1% 1% 1%
manager/Stacker
Cleaner/ Service 2% 6% 2% 7% 2% 3% 4%
Receptionist/Greete - - - - - - -
r
Delivery/Logistics - 4% 3% 3% 2% 6% 3%

Back-end/non- - - -
customer related

4.4 Monthly Salary

4.4.1 Average minimum salary of the employees as per their positions in the retail
sector

According to the retailers, the highest average minimum salary is paid to POS/Cashier attendants at
BDT 14,803, while BDT 5,404, the lowest average salary, is usually paid to helpers. In 2018 the minimum
wage was set at BDT 8000 per month by the Government of Bangladesh (Sustainability Agents, 20194).

4 Ahonen, S. (2018), New Bangladesh minimum wage, Sustainability Agents, https://sus-a.com/index.php/new-bangladesh-
minimum-wage/2018/
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Based on that, it was found that the average salary of entry level positions such as jr. salesperson,
cleaner, etc. is under the minimum wage limit. From the data gathered from the 48 respondents of the
study, it was also found that the overall average salary for all the industries is barely above the minimum
wage at BDT 9061 per month.

Table 15: Average Minimum salary for different positions in the six industries according to employers

(BDT/month)

Positions/Designatio Supermarkets
ns . ! Electrical ool LAl Furniture

Clothing = hypermarkets products phone and

. and . and
and , Groceries . (Sweet, mobile Y Overall
electronic A . furnishing
footwear and Confectionery = accessorie
X s stores
convenience , Bakery) s
stores

Product 13,524 14,834 15,358 11,612 14182 14286 13727
manager/Stacker
POS/Cashier 17,500 12,125 15,875 12,000 16,400 15,572 14,803
Sr. salesperson 10,809 9,785 10,673 9,530 11,189 12,191 10,717
Jr. salesperson 7,573 7,188 8,162 6,408 7,029 8,257 7,429
Floor Worker 7,024 5,869 5,942 6,410 15,300 7,691 7414
Helper/Errands 5,971 4,750 5,158 5,540 4,782 5,709 5,404
person
Special skills/
Technical skill 11,000 9,000 11,778 8,750 9,455 11,286 10,308
Delivery/Logistics

13,223 5,934 7,286 6,700 5,800 5,667 7,221
Cleaner/ Service 5,407 5,250 5,600 5,367 5,350 5950 5437
Receptionist/Greeter 8,000 7,000 15,000 ) ) ) 11,250
Supervisor/Sr.
Officer 7,000 12,000 - - 15,000 12,500 11,858
Back-end/non-
customer related - 9,000 - - - - 9,000
Data Entry . 11,334 10,000 . . . 11,000

The wage disparity is highest in the furniture industry followed by mobile phone and accessories
industry. The wage disparity is comparatively low in the clothing and footwear industry.

Table 16: Monthly average salary in six industries according to employees (BDT/month)

Industries Mean Minimum Maximum
Clothing and footwear 8,750 6,000 11,000
Supermarkets, hypermarkets, 8,188 5,000 12,000
Groceries and convenience stores

Electrical and electronics 10,363 8,500 13,000
Food products (Sweet, 7,938 5,000 10,000
Confectionery, Bakery)

Mobile phone and mobile 8,688 5,500 12,000
accessories

Furniture and furnishing stores 10,438 4,000 15,000
Overall 9,061 4,000 15,000
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4.5 Employment opportunities in the next 1-3 years in the
surveyed retail industries

According to most of the retailers (63.3%) there will be a rise in employment opportunities across all
the six industries. This opinion was the most prevalent among electrical and electronics retailers
(67.5%), followed by clothing and footwear and food products (65%). Secondary literature review shows
that within the past decade there has been a strong growth in the retail sector. The findings of this study
also noted that 20% of the surveyed retailers confirmed the possibility of business expansion despite
the effects of the pandemic (see chapter 9), while the majority (51%) said they were unaware of any
expansion plans. These findings indicate that most retailers think that the retail market will continue to
grow as it has been for the past few years, therefore there is a possibility of rise in employment
opportunities. On the other hand, about 26% retailers believed that there would be no change in demand
for employees in retail in the next 1-3 years, while 10.6% predicted a decrease in employment.

Table 17: Opportunities for employment in retail in the next 1-3 years (Total sample size n = 720)

Industries Yes, increase No change No, decrease
Clothing and footwear 65.8% 25.0% 9.2%
Supermarkets, hypermarkets, Groceries and 59.2% 28.3% 12.5%
convenience stores

Electrical and electronics 67.5% 24.2% 8.3%
Food products (Sweet, Confectionery, Bakery) 65.0% 24.2% 10.8%
Mobile phone and mobile accessories 61.7% 28.3% 10.0%
Furniture and furnishing stores 60.8% 26.7% 12.5%
Overall 63.3% 26.1% 10.6%
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Chapter 5: Key skills, educational qualifications and
competencies required for employment in the retail
sector

The following section discusses the skills and competencies required for entry and semi-mid-level jobs
the retail industries in terms of the key skills that the retailers seek and/or want to develop among the
young recruits, as well as the various skills and capabilities which employers in these industries seek
but find a lacking in among young recruits, and areas of further skills development.

5.1 Positions which young workers are usually recruited for

The positions in which retailers hire young workers most are jr. Salesperson (88.5%), sr. salesperson
(44.2%), floor workers (21.9%), helpers (19.5%), cleaners/service workers (17.4%) and product
managers/stackers (11.5%). In the previous chapters, it was shown that 66% of retailers surveyed had
between 1- 4 employees. Considering that, and the data from the qualitative survey which suggest that
only large retailers hire workers in multiple positions at the same time, it can be surmised that for small
retail enterprises that employ only between 1- 4 employees, the most available positions for young
workers are Jr. and Sr. salespeople. That would indicate that positions such as floor workers, helpers,
cleaners/service workers and product managers are offered in larger enterprises which hire between
5-25 workers. The secondary tier of positions (positions which are more common among larger
retailers) tend to vary among the surveyed industries; for instance, industries such as supermarkets,
hypermarkets, groceries and convenience stores tend to offer delivery/logistics and POS/cashier roles
to young people, while mobile phone and accessories industry offer them special skills/technical skills
worker positions.

Table 18: Positions which young workers are usually recruited for (Sample size n =120 for each industry)

Positions/ Clothing = Supermarkets, Electrical and Food products  Mobile Furniture = Overall
Designations and hypermarkets,  electronics (Sweet, phone and and
footwear | Groceries and Confectionery,  mobile  furnishing
convenience Bakery) accessories  stores
stores
Product 19.4% 5.9% 8.9% 15.9% 5.0% 9.3% 11.5%
manager/
Stacker
POS/Cashier 8.9% 15.0% 8.9% 6.4% 2.3% 3.4% 7.8%
Sr. salesperson . 39.4% 48.9% 42.8% 44.5% 48.8% 48.8% 44.2%
Jr. salesperson | 98.3% 89.4% 87.2% 86.3% 85.9% 81.0% 88.5%
Floor Worker 22.8% 33.8% 15.0% 22.9% 12.8% 29.8% 21.9%
Helper 12.8% 15.6% 17.2% 22.8% 11.4% 35.6% 19.5%
Special skills/ 0.6% 0.9% 8.3% 2.1% 22.4% 6.8% 6.3%
Technical skill
Delivery/ 7.2% 19.5% 12.2% 6.8% 6.4% 7.3% 9.5%
Logistics
Cleaner/ 15.6% 30.2% 8.9% 30.4% 16.8% 9.8% 17.4%
Service
Receptionist/ 1.7% 3.6% 2.2% - - - 1.3%
Greeter

Supervisor/ Sr. 1.7% 7.6% - - 0.5% 1.0% 1.5%




Positions/ Clothing = Supermarkets, Electrical and Food products  Mobile Furniture = Overall

Designations and hypermarkets, electronics (Sweet, phone and and
footwear | Groceries and Confectionery, mobile  furnishing
convenience Bakery) accessories  stores
stores
Officer
Back-end/ non- - 7.1% - - - - 0.8%
customer

related (learn

by observation

entry position)

Data Entry - 7.6% 0.6% - - - 1.0%

5.2 Required educational qualification of young employees for
retail jobs

The findings show that 38% of the employees have completed at least HSC while another 35% have
between primary to pre-secondary level education (Class 1-10). Those employees who are working in
Mobile phone and mobile accessories; supermarkets, hypermarkets, groceries and convenience stores,
and furniture industries have a high percentage of employees who have completed at least HSC. This
clearly indicates that those candidates who have completed their HSC/graduation have higher
possibility in getting a job in the mobile phone and mobile accessories, supermarkets, hypermarkets,
groceries and convenience stores and furniture stores.

It was found that the percentage of graduates and postgraduates are the lowest among the employees
surveyed (4% each), where only employees from electrical and electronics industries are graduates and
postgraduates. The clothing and footwear industry also have some employees with graduation, while
supermarkets, hypermarkets, grocery and convenience store industry have some employees with post-
graduation.

Table 19: Level of education of employees in the six different industries (Total sample size n = 48)

Industries No Primary to Pre- = Secondary Higher Graduation Post-
Education Secondary (SSCto Secondary (HSC graduation
(Class 1-10) Inter 2nd  to bachelor drop-
year) out)

Clothing and 0% 50% 25% 13% 13% 0%
footwear
Supermarkets, 0% 38% 0% 50% 0% 13%
hypermarkets,

Groceries and

convenience

stores

Electrical and 0% 25% 25% 25% 13% 13%
electronics

Food products 0% 50% 38% 13% 0% 0%
(Sweet,

Confectionery,

Bakery)

Mobile phone 0% 13% 13% 75% 0% 0%
and mobile

accessories
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Industries No Primary to Pre- = Secondary Higher Graduation Post-

Education Secondary (SSCto Secondary (HSC graduation
(Class 1-10) Inter 2nd  to bachelor drop-
year) out)
Furniture and 0% 38% 13% 50% 0% 0%
furnishing
stores
Over all 0% 35% 19% 38% 4% 4%

5.3 Key skill requirements/eligibility criteria in different
positions across the six industries

5.3.1 Clothing and footwear industry

Most retailers from the clothing and footwear industry value previous job experience (76.2%) for
product managers, and agility for sr. salesperson (74.5%). Both intelligence and endurance are highly
prioritised by clothing and footwear retailers in most of the positions they offered, while there is also a
moderately high demand for agility and learning aptitude for young recruits.

Table 20: Key skills/ requirements sought in young recruits in clothing and footwear retail industry

Criteria Product Sr. Jr. Floor Helper
manager/Stacker salesperson salesperson = Worker

Education 71.4% 63.8% 57.3% 42.9% 17.6%

Intelligence 76.2% 63.8% 62.4% 52.4% 17.6%

Endurance 42.9% 70.2% 63.2% 76.2% 58.8%

Tendency to stay on 19.0% 21.3% 18.8% 19.0% 11.8%

boarded

Previous job experience 76.2% 44.7% 33.3% 23.8% 23.5%

Training/Specialized 28.6% 10.6% 13.7% 19.0% 17.6%

training

Friendliness 28.6% 48.9% 56.4% 28.6% 41.2%

Agility 47.6% 74.5% 53.8% 71.4% 52.9%

Low salary range 19.0% 31.9% 46.2% 66.7% 58.8%

Learning aptitude 33.3% 46.8% 46.2% 76.2% 58.8%

Ability to work well 28.6% 40.4% 40.2% 66.7% 52.9%

under pressure

Willingness and 14.3% 29.8% 25.6% 42.9% 23.5%

dedication

Efficiency - 17.0% 7.7% - -

Base (n) 21 47 117 21 17

5.3.2 Supermarkets, hypermarkets, Groceries and convenience stores industry

The supermarket, hypermarket, grocery and convenience store industry favour endurance the most in
recruits for both the jr. and sr. salesperson positions, floor workers, and cleaners/service workers, while
agility is preferred for helpers. This industry also had more positions for young recruits such as
POS/Cashier attendant and delivery/logistics person. An essential requirement for the POS/cashier
position is education (91.7%) while endurance, agility, and ability to work under pressure are valued for
the delivery/logistics position.




Table 21: Key skills/ requirements sought in young recruits in supermarkets, hypermarkets, groceries retail

Criteria

Education
Intelligence
Endurance
Tendency to stay
on boarded
Previous job
experience
Training/Specializ
ed training
Friendliness
Agility

Low salary range
Learning aptitude
To work well
under pressure
Willingness and
dedication
Efficiency

Base (n)

POS/ Sr.
Cashier salesperson
91.7% 35.3%
58.3% 37.3%
50.0% 84.3%
25.0% 29.4%
25.0% 64.7%
1.7% 21.6%
41.7% 49.0%
66.7% 62.7%
50.0% 29.4%
A1.7% 37.3%
1.7% 47.1%
33.3% 35.3%
16.7% 25.5%
12 51

industry

Jr.

salesperson

39.4%
42.3%
721%

16.3%

40.4%

8.7%

44.2%
55.8%
29.8%
39.4%

39.4%

36.5%

8.7%
104

5.3.3 Electrical and electronics industry

Floor

Worker

78.9%
73.7%
89.5%

21.1%

26.3%

26.3%

63.2%
63.2%
42.1%
63.2%

63.2%

36.8%

5.3%
19

Helper/

Errands
person
30.0%
20.0%
55.0%

20.0%
35.0%

15.0%

40.0%
75.0%
40.0%
60.0%

55.0%

30.0%

5.0%
20

Delivery/
Logistics

40.0%
40.0%
93.3%

6.7%
33.3%

13.3%

53.3%
60.0%
53.3%
46.7%

66.7%

33.3%

13.3%
15

Cleaner/
Service

27.8%
33.3%
77.8%

22.2%

44.4%

38.9%

44.4%
66.7%
61.1%
61.1%

50.0%

44.4%

11.1%
18

The electrical and electronics industry gives priority to endurance, education and intelligence for both
of the sales positions, while possessing endurance is the most sought skill for floor workers and
delivery workers, which is understandable as the workers deal with heavy items.

Table 22: Key skills/ requirements sought in young recruits in electrical and electronics retails industry

Criteria

Education
Intelligence
Endurance
Tendency to stay on
boarded

Previous job
experience
Training/Specialized
training

Friendliness

Agility

Low salary range
Learning aptitude
Ability to work well
under pressure
Willingness and
dedication

Product
manager/Stacker

57.1%
57.1%
50.0%

7.1%
92.9%

28.6%

21.4%
35.7%
7.1%
14.3%

28.6%

28.6%

Sr.
salesperson

52.7%
43.6%
63.6%

18.2%
45.5%

20.0%

40.0%
49.1%
20.0%
36.4%

34.5%

25.5%

Jr.
salesperson

55.2%
52.4%
68.6%

14.3%
31.4%

10.5%

46.7%
45.7%
27.6%
41.9%

31.4%

28.6%

Floor
Worker

41.2%
41.2%
82.4%

23.5%

17.6%

11.8%

17.6%
58.8%
58.8%
52.9%

64.7%

47.1%

Helper/

Errands
person
31.6%
21.1%
63.2%

26.3%
10.5%

10.5%

47.4%
57.9%
57.9%
73.7%

36.8%

52.6%

Delivery/
Logistics

21.4%
28.6%
92.9%

21.4%
42.9%

7.1%

42.9%
42.9%
50.0%
50.0%

21.4%

42.9%
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Helper/

. Product Sr. Jr. Floor Delivery/
Criteria Errands .
manager/Stacker salesperson salesperson = Worker - Logistics
Efficiency 7.1% 32.7% 11.4% 5.9% 5.3% 7.1%
Base (n) 14 55 105 17 19 14

5.3.4 Food products (Sweet, Confectionery, Bakery) industry

Retailers from this industry also value endurance, and agility the most in jr. salespeople and sr.
salespeople positions. Friendliness is also a coveted trait among jr. salespeople. Education is also a
key requirement for positions of product managers and sr. salespeople in the food products industry.
This industry requires more cleaners/service workers than others as indicated by the higher number of
respondents. This is consistent with the IDI findings where retailers said that the norm in the industry
is to eventually train cleaner/service people to work as floor workers, helpers or even junior salespeople.

Table 23: Key skills/ requirements sought in young recruits in food products retail industry

_ Product Sr. Jr- Floor e i Delivery/L = Cleaner/
Criteria manager/  salesper salespe ands . .
Worker ogistics Service
Stacker son rson person
Education 83.3% 51.0% 46.6% 50.0% 20.0% 10.0% 23.3%
Intelligence 55.6% 45.1% 44.7% 50.0% 32.0% 10.0% 50.0%
Endurance 72.2% 74.5% 72.8% 72.7% 68.0% 70.0% 73.3%
Tendency to stay on
27.8% 25.5% 24.3% 27.3% 16.0% 20.0% 20.0%
boarded
Previous job
. 72.2% 60.8% 37.9% 40.9% 56.0% 40.0% 23.3%
experience
Training/Specialized
. 27.8% 13.7% 7.8% 27.3% 12.0% 10.0% 6.7%
training
Friendliness 50.0% 43.1% 49.5% 45.5% 40.0% 40.0% 30.0%
Agility 38.9% 62.7% 49.5% 63.6% 48.0% 60.0% 46.7%
Low salary range 22.2% 23.5% 37.9% 68.2% 60.0% 40.0% 76.7%
Learning aptitude 50.0% 39.2% 47.6% 86.4% 60.0% 60.0% 50.0%
To work well under
38.9% 37.3% 42.7% 68.2% 48.0% 90.0% 36.7%
pressure
Willingness and
- 27.8% 39.2% 39.8% 40.9% 44.0% 30.0% 50.0%
dedication
Efficiency 11.1% 27.5% 13.6% 4.5% 16.0% - 16.7%
Base (n) 18 51 103 22 25 10 30

5.3.5 Mobile phone and mobile accessories industry

Education, intelligence, and endurance are the primary things that retailers from the mobile phones and
accessories industry prioritise in salespeople, where candidates with education and previous job
experience are highly sought for senior sales positions.

Table 24: Key skills/ requirements sought in young recruits in mobile phone and mobile accessories retail

industry
o Product Sr. Jr. Helper/ Errands Special skills/
Criteria . .
manager/Stacker = salesperson salesperson person Technical skill
Education 72.7% 69.8% 61.7% 56.3% 68.2%

Intelligence 63.6% 60.4% 67.3% 43.8% 40.9%




Criteria

Endurance
Tendency to stay on
boarded

Previous job
experience
Training/Specialized
training
Friendliness

Agility

Low salary range
Learning aptitude
To work well under
pressure
Willingness and
dedication
Efficiency

Base (n)

Product Sr.
manager/Stacker = salesperson

63.6% 64.2%
- 20.8%
81.8% 50.9%
27.3% 24.5%
27.3% 58.5%
36.4% 52.8%
45.5% 20.8%
27.3% 30.2%
18.2% 24.5%
- 30.2%
- 24.5%

11 53

5.3.6 Furniture and furnishing stores industry

Jr.

salesperson

56.1%
9.3%

37.4%
12.1%
52.3%
48.6%
36.4%
48.6%
25.2%
21.5%

7.5%
107

Helper/ Errands

person

62.5%
6.3%

12.5%
6.3%
50.0%
68.8%
81.3%
75.0%
6.3%

31.3%

16

Special skills/
Technical skill
59.1%
9.1%

31.8%
18.2%
40.9%
72.7%
36.4%
45.5%
45.5%
36.4%

40.9%
22

It was found that education is only highly valued for product managers in this industry, while endurance
is a key requirement for all the different positions retailers offer to young people in this industry. This is
consistent with the IDI findings where retailers attributed this trend to the fact that their products are
heavy and require a substantial amount of physical strength to manoeuvre. They also commented that
the nature of the job does not really prioritise educational qualifications for young workers as they can

learn on the job.

Table 25: Key skills/ requirements sought in young recruits in furniture and furnishing industry

Criteria

Education
Intelligence
Endurance
Tendency to stay
on boarded
Previous job
experience
Training/Specialize
d training
Friendliness
Agility

Low salary range
Ability to learn fast
To work well under
pressure
Willingness and
dedication
Efficiency

Base (n)

Product
manager/
Stacker
71.4%
42.9%
71.4%
21.4%

71.4%
28.6%
42.9%
50.0%
14.3%
28.6%
28.6%

14.3%

7.1%
14

Sr.
salesperso
n
40.0%
38.2%
78.2%
18.2%

56.4%
14.5%
52.7%
49.1%
23.6%
34.5%
34.5%
29.1%

27.3%
55

Jr.

Floor

salesperso Worker

n
37.5%
53.1%
80.2%
14.6%

42.7%
10.4%
46.9%
47.9%
25.0%
35.4%
29.2%
26.0%

14.6%
96

52.4%
47.6%
81.0%
19.0%

19.0%
9.5%
28.6%
57.1%
57.1%
57.1%
47.6%

14.3%

4.8%
21

Helper/ = Special skills/ = Delivery /
Errands Technical skill = Logistics

person
16.7%
22.9%
85.4%
18.8%

29.2%
8.3%
25.0%
50.0%
56.3%
54.2%
22.9%
35.4%

8.3%
48

21.4%
21.4%
92.9%
28.6%

71.4%
21.4%
57.1%
64.3%
28.6%
35.7%
42.9%
35.7%

21.4%
14

6.7%

80.0%

60.0%

40.0%
40.0%
26.7%
20.0%
26.7%

20.0%

6.7%
15
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5.4 Skills that employers seek but are unable to find among the
recruits

To a large percentage of retailers (68.5%) the inability of the sales force to achieve sales target is a
major weakness or skills gap. However, it is a composite indicator, and the underlying reasons or skill
gaps for not achieving sales targets are manifested in the rest of the challenges identified by the
respondents. Of the respondents, 64% from all the six industries noted the lack of product knowledge
among the staffs as a challenge while another 54% identified weak communications skills as a
challenge. Also, a considerable percentage of the respondents reported that they look for efficiency
and dedication in young workers (51.5%). Depth of product knowledge is identified as a gap by the
retailers in the electrical and electronics industry (69%), followed by the clothing and footwear, food
products and mobile phones and accessories industries. The highest percentage of respondents who
reported ability to reach sales targets to be a lacking in young workers are in the clothing and footwear
industry (80%), followed by the electrical and electronics industry. Small percentage of the retailers
(6.4%) reported that technical skills or specialised skills are lacking among young workers.

Table 26: Skills/abilities sought by employers and found lacking among young workers (Sample size n= 120 for
each industry)

Types of Clothing = Supermarkets, Electrical = Food products Mobile Furniture | Overall
skills/abilities and hypermarkets, and (Sweet, phone and and
footwear Groceries and = electronics  Confectionery, mobile furnishing
convenience Bakery) accessories stores
stores
Ability to reach 80.0% 64.2% 70.0% 69.2% 67.5% 60.0% 68.5%
daily sales target
Ability to 58.3% 52.5% 50.0% 56.7% 56.7% 51.7% 54.3%
communicate
and serve
customers
Depth of product ~ 65.8% 60.8% 69.2% 65.0% 65.0% 61.7% 64.6%
knowledge
Good education/ = 35.8% 30.8% 37.5% 33.3% 40.8% 31.7% 35.0%
experience in
related field
Motivated and 21.7% 20.8% 22.5% 25.0% 26.7% 15.8% 22.1%
ambition
Efficiency and 54.2% 45.8% 51.7% 50.8% 52.5% 54.2% 51.5%
dedication
Loyalty/ lack of 21.7% 16.7% 21.7% 21.7% 25.0% 17.5% 20.7%
turnover
Technical skill/ 6.7% 4.2% 8.3% 5.0% 6.7% 7.5% 6.4%
specialized skill
(butchery/
software/ etc.)
Pleasant attitude = 40.0% 30.8% 34.2% 41.7% 33.3% 32.5% 35.4%
and willingness
Knowledge of job  10.8% 17.5% 19.2% 26.7% 16.7% 16.7% 17.9%
and social
etiquette
Ability to work 24.2% 30.0% 30.0% 30.0% 17.5% 26.7% 26.4%

under pressure
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5.5 Challenges faced by the employees in the retail sector

According to the employees who were surveyed, most reported that the most challenging aspect of
their job is meeting the daily sales targets (67%) which is consistent with also being the skill/ability
retailers found most lacking in and would like to see being developed. This strongly indicates that the
ability to reach daily sales targets is a skill/ability that is highly demanded by both employers and
employees alike. Another challenge that is frequently faced by the employees is difficulty in
communicating with customers. Moreover, as 33% employees also reported bad behaviour/attitude
from customers as another challenge, it further validates the demand for improved communication and
customer management skills among employees.

Table 27: Challenges faced by the employees while fulfilling jobs in general (Total sample size n = 48)

. Supermarkets, . Food products Mobile Furniture
Clothing  hypermarkets, Electrical
. (Sweet, phone and and
Challenges and Groceries and and . . o Overall
. . Confectionery, mobile furnishing
footwear = convenience electronics .
Bakery) accessories  stores
stores
Difficulty in
reaching daily 63% 38% 100% 50% 88% 63% 67%
sales target
Difficulty in
communicating 50% 50% 63% 25% 38% 75% 50%
with the customer
Lack of product 13% 13% - 0% 25% 13% 10%
knowledge
Lack of
education/experie 25% 13% - - - 13% 8%
nce in related field
Bad attitude from
customers/Difficul 38% 13% 25% 50% 50% 25% 33%
t customers
Difficulty in
communicating 50% - 13% - 13% 25% 17%
with co-workers
Transportation to 13% 38% 38% 38% 13% 38% 29%
and from work
Lack of technical
skill/specialized 38% 50% 25% 38% 38% 25% 35%

skill
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Chapter 6: Willingness of employers to recruit trained
youth, people with disabilities, women and transgender
in the retail sector

This section examines the willingness of employers towards hiring trained young workers, women,
people with disabilities, and transgender people in terms of attitude towards recruiting such employees,
the advantages and/or disadvantages that come with it, and future willingness. Moreover, the status of
assistive facilities that the surveyed retail enterprises currently have in place for women, people with
disabilities and transgender employee is also discussed in this section.

6.1 Willingness of employers to recruit skilled youth or
graduates

More than 90% of the retailers from each of the six retail industries were found to have preference for
skilled labour. Sixty one percent (61%) of the mobile phone and mobile accessories retailers prefer
skilled graduates. The preference for skilled graduates is lowest among the furniture and furnishing
stores (33.6%). As per the objective of the study, a list of employers willing to recruit trained youth can
be found in Annex 2.5.

Table 28: Willingness of employers to recruit skilled labours and young graduates

Industries Yes, skilled Yes, skilled Base (n)
labours graduates

Clothing and footwear 96.6% 52.1% 117
Supermarkets, hypermarkets, Groceries and 95.7% 42.6% 115
convenience stores

Electrical and electronics 96.5% 51.3% 115
Food products (Sweet, Confectionery, Bakery) 92.1% 50.0% 114
Mobile phone and mobile accessories 94.9% 61.0% 118
Furniture and furnishing stores 97.4% 33.6% 116
Overall 95.5% 48.5% 695

6.1.1 Reason to prefer skilled /trained graduates

Among the retailers who said that they prefer to recruit skilled labour and/or graduates, 83.2% said that
their preference is because skilled workers achieve their set targets more efficiently, while 54.1% said
that they prefer it since they do not have to waste time in training them. Another major reason for
recruiting them, as stated by the retailers is that the position requires specific technical/ hard skills
(48.1%).




Reasons

Skilled labour
achieves their set
targets more
efficiently

| do not have to
waste time in
training them
The job requires
specific
technical/hard
skills

The
skills/education
helps the workers
to communicate
and serve the
customer better
Graduates have
better soft skills
Graduates have
better social and
job etiquette
Motivates the
other employees
Work is more
efficient with
special/technical
skills

Graduates are
more efficient
Base (n)

Table 29: Reasons to prefer skilled labour/trained graduates

Clothing = Supermarkets,
hypermarkets,

and

footwear

88.0%

53.0%

43.6%

47.9%

34.2%

34.2%

25.6%

27.4%

18.8%

117

Groceries and

convenience

stores
86.1%

56.5%

45.2%

47.8%

22.6%

25.2%

18.3%

16.5%

18.3%

115

Electrical
and

85.2%

50.4%

50.4%

40.0%

27.8%

27.8%

14.8%

23.5%

14.8%

115

Food products
(Sweet,

electronics Confectionery,

Bakery)

73.7%

51.8%

47.4%

39.5%

29.8%

31.6%

22.8%

14.0%

16.7%

114

Mobile
phone and
mobile
accessories

82.2%

61.9%

49.2%

44.9%

36.4%

34.7%

23.7%

25.4%

22.9%

118

Furniture
and
furnishing
stores

83.6%

50.9%

52.6%

61.2%

14.7%

12.1%

6.9%

14.7%

12.9%

116

Overall

83.2%

54.1%

48.1%

46.9%

27.6%

27.6%

18.7%

20.3%

17.4%

695

On the other hand, out of the retailers who did not prefer to recruit skilled labour/ graduates, 92% said
that they did not prefer it because the kind of work performed does not require any skilled labour or
graduates. Twenty eight percent (28%) of the retailers also said it is due to the salary range of skilled
labour/ graduates being higher, while 24% reported that it is because the benefit is not cost worthy.

Industries

Clothing and
footwear
Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Table 30: Reasons behind not preferring skilled labour/trained graduates

Salary
range
is too
high

66.7%

0.0%

The The kind
benefit of work
isnot performed
cost do not
worthy require
any
skilled or
graduates
66.7 100.0%
20.0 100.0%

It was | prefer to
found to train my
make not own

much employees
difference

33.3% 66.7%

Trained
employees
tend to
leave

66.7%

Graduates

tend to
leave job

33.3%

Base

(n)

3
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Industries Salary The The kind It was | prefer to Trained Graduates

range benefit of work found to trainmy  employees tend to Base

istoo isnot performed make not own tend to leave job (n)

high cost do not much employees leave

worthy require difference
any
skilled or
graduates

Electrical and 20.0% @ 20.0 100.0% 20.0% 20.0% - - 5
electronics
Food products = 50.0% = 33.3 100.0% 28.6% 28.6% 42.9% 14.3% 6
(Sweet,
Confectionery,
Bakery)
Mobile phone = 50.0% - 50.0% - - - - 2
and  mobile
accessories
Furniture and - - 75.0% - 25.0% 25.0% - 4
furnishing
stores
Oveall 28.0% @ 24.0% 92.0% 15.4% 23.1% 23.1% 7.7% 25

6.1.2 Cost associated with hiring trained labour/graduates

Out of the retailers who said that they preferred skilled labour or graduates, only 12.4% said that no
extra cost is associated in hiring skilled labour or graduates. Among the retailers of supermarkets,
hypermarkets, groceries and convenience stores, 15.7% said that no extra cost is associated with hiring
skilled labour or graduates; while only 8.5% of the mobile phone and mobile accessories retailers noted
the same. Among the retailers who said that there are extra costs associated, 95.9% said that it is for
skilled labours, while only 42% said that it is for graduates. Among the mobile phone and mobile
accessories retailers, 54.6% said that extra cost is associated with hiring graduates, while only 25.2%
of the Furniture and furnishing stores said the same.

Table 31: Cost associated with hiring skilled labour/graduates

Industries Yes, extra cost Yes, extra cost associated Base

associated for skilled for graduates (n)
labour

Clothing and footwear 95.2% 42.9% 105

Supermarkets, hypermarkets, 97.9% 40.2% 97

Groceries and convenience

stores

Electrical and electronics 96.9% 48.0% 98

Food products (Sweet, 92.9% 40.8% 98

Confectionery, Bakery)

Mobile phone and mobile 94.4% 54.6% 108

accessories

Furniture and furnishing stores 98.1% 25.2% 103

Overall 95.9% 42.0% 609

Findings revealed that the average cost retailers associated with hiring skilled workers/graduates is
around BDT 3,603. The average cost reported is highest for furniture and furnishing stores at BDT 4,592,
while the lowest is recorded for supermarkets, hypermarkets, groceries and convenience stores at BDT
3,072.
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Table 32: Average cost associated with hiring skilled labour/graduates (BDT/Month)

Industries Average Cost Base (n)
Clothing and footwear 3,724 105
Supermarkets, hypermarkets, Groceries and convenience stores 3,072 97
Electrical and electronics 3,827 98
Food products (Sweet, Confectionery, Bakery) 3,209 98
Mobile phone and mobile accessories 3,176 108
Furniture and furnishing stores 4,592 103
Overall 3,603 609

6.1.2.1 Cost sharing in hiring skilled labour/graduates

Out of the respondents who said that there are extra costs associated with hiring skilled
labour/graduates, almost all the respondents said that they managed that cost on their own, while only
1% of respondents from supermarkets, hypermarkets, groceries and convenience stores industry said
that the associated costs are funded by an NGO.

Table 33: Cost sharing in hiring skilled labour/graduates

Industries Own/ Cost- Funded by Cost- NGO

company sharing with the sharing funded Base
fund Government Government  with (n)
NGO

Clothing and footwear 100% - - - - 105

Electrical and electronics 100% - - - - 97

Food products (Sweet, 100% - - - - 98

Confectionery, Bakery)

Furniture and furnishing 100% - - - - 98

stores

Mobile phone and mobile 100% - - - - 108

accessories

Supermarkets, hypermarkets, 100% - - - 1% 103

Groceries and convenience

stores

Overall 100% - - - - 609

6.2 Willingness of employers to recruit women

6.2.1 Baseline status of recruitment of women

Of all the retailers surveyed, a mere 6% of retailers, across all industries, have at least one female
employee. Among those retailers, it was found that clothing and footwear, and supermarket,
hypermarket, groceries and convenience store retailers tend to hire more women on an average (about
2.1 and 8.5 women respectively) compared to the rest of the industries. The electrical and electronics
industry was observed to employ women the least at 1%.




Table 34: Average number of women working in retail across the six industries (Total sample size n = 720)

Industries No 1 and above 1 and above
Female Female workers Female workers
worker (Average)

Clothing and footwear 88% 12% 2.1

Electrical and electronics 99% 1% 1.0

Food products (Sweet, Confectionery, 97% 3% 1.3

Bakery)

Furniture and furnishing stores 96% 4% 1.2

Mobile phone and mobile accessories 98% 3% 1.7

Supermarkets, hypermarkets, Groceries 87% 13% 8.5

and convenience stores

Overall 94% 6% 4.3

6.2.2 Reasons for unwillingness to hire women

Of the retailers who said they were unwilling to hire women 69% said that it is because of safety and
security reasons. This is also consistent with findings from the IDIs where key informants said that in
order to ensure proper security and respect for female employees, retailers feel that they sometimes
have to compromise efficiency of operations. For instance, key informants said that female employees
usually have to reach their home by a certain time to ensure safety or to avoid objections from home.
As a result, they reported hesitance in hiring them as one of the key duties of the workers is to stay a
little late to close for the day. Another substantial percentage (57%) said that their unwillingness comes
from the fact that they believe women generally have limited physical abilities such as strength and
endurance when compared to men. This too is consistent with the findings above where endurance
was reported as one of the most demanded skills/abilities needed in most of the positions that retailers
offered in entry to semi-mid-level workers.

Table 35: Reasons for unwillingness to hire women

Reasons Clothin Supermarkets, Electric Food Mobile Furniture = Overal
g and hypermarkets, al and products phone and and |
footwe Groceries and electro (Sweet, mobile furnishing
ar convenience nics Confectionery = accessorie stores
stores , Bakery) s
Limitations in 53% 63% 54% 61% 51% 65% 57%
physical labour
Tends to leave 36% 33% 37% 36% 49% 32% 37%

the job when
they get married

Limitations due 39% 36% 38% 36% 32% 34% 36%
to timings

(working hours)

Security reasons 64% 64% 63% 78% 70% 72% 69%
Restriction from 35% 33% 33% 44% 47% 49% 40%
family

Transportation 26% 35% 30% 47% 39% 34% 35%
issues

Usually cannot 36% 31% 38% 34% 28% 26% 32%
work till closing

time/time

limitations

Others 4% 3% 4% 2% 1% 1% 2%
Base (n) 95 75 101 97 102 92 562
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6.2.3 Factors contributing to encourage future recruitment of women by the
employers in the retail sector

When retailers who had never hired women were asked what would make them willing to recruit women
in future, 51% of the respondents from the electrical and electronics industry said they would hire
women if they possessed valuable skills needed for the job. Sixty percent (60%) of the respondents
from the food products industry said the same, while 51% of the respondents from the mobile phone
and accessories industry said it would depend on their tendency to stay onboarded i.e., they will not
leave the job once they get married. A substantial portion of respondents from each industry also
reported that their willingness to recruit women would increase if they did not have to arrange or
manage transport or lodgings. Less than 10% respondents from each of the industry said that the type
of job is not suitable or compatible for women, suggesting that they would need behavioural change
about the capacity of the female workers to work in their outlet.

Table 36: Factors that will make employers willing to hire women in future

Factors Clothing Supermarkets, Electrical Food products Mobile Furniture
and hypermarkets, and (Sweet, phone and and
footwear Groceries and electronics Confectionery, mobile furnishin
convenience Bakery) accessories = g stores
stores
Tendency to 37% 27% 46% 42% 51% 38%

stay on-boarded

(will not leave

job after

marriage)

Possesses 48% 63% 51% 60% 54% 58%
valuable skills

needed for the

job

If managing their 43% 40% 45% 48% 49% 36%
transportation

and lodging is

not my

problem/issue

If they can fulfil 36% 40% 41% 33% 29% 33%
the

responsibilities

of the job

Others 6% 7% 6% 7% 5% 9%
Base (n) 95 75 101 97 102 92

6.3 Willingness of employers to recruit people with disabilities

6.3.1 Baseline status of recruitment of people with disabilities

Only 2% respondents reported hiring people with disabilities, mostly retailers from food products and
supermarkets, hypermarkets, groceries and convenience store industries. With the exception of the
clothing and footwear industry, all the retailers who did recruit persons with disability said that they
were still employed.
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Table 37: Percentage of employers who recruited people with disability (Total sample size n = 720)

Industries Never recruited Yes, recruited
Clothing and footwear 98% 2%
Electrical and electronics 100% 0%
Food products (Sweet, Confectionery, Bakery) 96% 4%
Furniture and furnishing stores 99% 1%
Mobile phone and mobile accessories 100% 0%
Supermarkets, hypermarkets, Groceries and convenience 95% 5%
stores

Overall 98% 2%

Table 38: Status of current employees with disabilities

Industries Currently not Yes, currently Base
employed employed (n)

Clothing and footwear 100% - 2

Food products (Sweet, Confectionery, - 100% 5

Bakery)

Furniture and furnishing stores - 100% 1

Supermarkets, hypermarkets, Groceries - 100% 6

and convenience stores

Overall 14% 86% 14

6.3.1.1 Positions offered to employees with disabilities in the retail stores

It was observed that among the 14 retailers who had hired people with disabilities, those in the clothing
and footwear, and the food products industries placed them in sales positions. Other positions which
people with disabilities are employed in are the helpers, IT/Data manager, floor worker, and
cleaner/service worker and receptionist positions.

Table 39: Positions which people with disabilities were recruited in (Sample size n = 14)

Positions/ Clothing and = Supermarkets,  Electrical Food Mobile Furniture

Designations footwear hypermarkets, and products phone and and
Groceries and = electronics (Sweet, mobile furnishing
convenience Confectionery accessories stores

stores , Bakery)

Sr. salesperson 50% - - 33% - -

Jr. salesperson 50% 33% - 50% - -

Floor Worker - 17% - - - -

Helper/Errands person - - - - - 100%

Cleaner/ Service - 17% - - - -

Receptionist/Greeter - - - 17% - -

IT/Data manager - 33% - - - -

6.3.1.2 Types of disability of hired employees with disabilities

Most retailers have people with physical disability (50%) and speech disability (29%). Other disabilities
among the workers include intellectual disability and visual disability.
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Table 40: Types of disability of people with disabilities who were recruited

Types of Clothing Supermarkets, Food products Furniture and = Overall
Disability and hypermarkets, (Sweet, furnishing

footwear Groceries and Confectionery, stores

convenience stores Bakery)

Intellectual - - 20% - 7%
Disability
Mental illness - 17% - - 7%
leading to
disability
Physical 50% 50% 60% - 50%
Disability
Speech - 33% 20% 100% 29%
Disability
Visual 50% - - - 7%
Disability
Base (n) 2 6 5 1 14

6.3.1.3 Causes of turnover of employees with disabilities

When the retailers were asked about the causes of turnover of their employees with disabilities from
their retail store, it was revealed that, only 2 respondents no longer had employees with disabilities as
one could not fulfil the work due to physical limitation, and the other left due to personal reasons.

As the percentage of employees with disabilities is so low in general, the study purposively sampled
people with disabilities or transgender employees whenever the opportunity arose. As such 21
employees with disabilities were identified among the employees interviewed. According to
respondents, the challenge persons with disabilities face the most in the workplace was the ability to
handle or understand customers (62%). They also identified inability to communicate with co-workers
as a challenge. Other problems people with disabilities reported include feeling left out or the lack of
social and job etiquette. It is important to note that a high percentage of respondents (52%) also
reported that they were not provided with specialised orientation or SOP guidelines despite the fact that
they had no previous work experience which posed as a challenge for them. Forty three percent (43%)
said that they face issues with being given duties in the workplace which was not in the job description,
which may have some relation to another problem they face, that the work was too tedious for persons
with disabilities.

Table 41: Causes of turnover of employees with disabilities (Sample size n = 2)

Industries They were = Theywere  Theywere Customer Theywere  They left Other
unable to unable to unable to s were unable to fulfil dueto
fulfil the fulfil the fulfilthe  uncomfor the required personal
required required required table/ work dueto  reasons
work dueto work dueto work dueto complain inaccessibility
physical soft skills education ed in the
limitations = limitations  limitations workplace
Clothing and 100% - - - - 100% -
footwear
Electrical and - - - - - - -
electronics
Food products - - - - - - -
(Sweet,
Confectionery,
Bakery)
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Industries They were = They were = They were Customer
unable to unable to unable to s were
fulfil the fulfil the fulfil the  uncomfor
required required required table/

work dueto work dueto work dueto complain
physical soft skills education ed
limitations = limitations limitations

Furniture and - - - -

furnishing

stores

Mobile phone - - - -

and mobile

accessories

Supermarkets, - - - -

hypermarkets,

Groceries and
convenience

They were  They left Other
unable to fulfil dueto
the required personal
work dueto | reasons
inaccessibility
in the
workplace

stores
Table 42: Challenges faced in the workplace by people with disabilities
Challenges Clothing Electrical Food Furniture Mobile  Supermarket  Overall
and and products and phone and s,
footwear electronic (Sweet,  furnishing mobile  hypermarkets
S Confectioner = stores  accessorie , Groceries
y, Bakery) s and
convenience
stores

Difficulty 100% 67% 75% 67% 50% 40% 62%
handling/understanding

customers

Difficulty 100% 67% 50% 100% 25% 40% 57%
communicating/understan

ding co-workers

The work is too 50% 67% 25% 100% 50% - 43%
tedious/exhausting

| feel left out - - - 100% 50% 40% 33%
Lack of knowledge of 50% 67% 25% 67% 25% 20% 38%
job/social etiquette

Lack of social/work - 67% 75% 33% 75% 40% 52%
experience but no

specialized

orientation/SOP given

Salary not enough to 50% 33% - 33% - - 14%
maintain basic living cost

Lack of accessible 50% 33% 25% 33% - 40% 29%
bathroom

Roles given are not in line 50% 67% 25% - 75% 40% 43%
with job description

No ramp/ handle - 33% - 33% - - 10%
No audio/visual aid - - 25% - - - 5%
Lack of sick leave/medical - - - - 25% - 5%
benefits

Base (n) 2 3 4 3 4 5 21
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6.3.2 Reasons for unwillingness of the employers to recruit people with disabilities

The reasons for not wanting to hire persons with disabilities varied from industry to industry which is
consistent with the earlier findings where the study found that different industries valued different
abilities and skills. Among the retailers who did not hire people with disabilities, the highest (69.3%)
said the nature of their business requires varied abilities. Again, this is consistent with the finding that
endurance was the most common trait employers sought in workers in entry and semi-mid-level
positions across all industries. The lowest percentage of respondents said that there were no such
applicants while hiring, while 31.7% of respondents who did not hire people with disabilities said the
cause of their unwillingness is because their workplace was not accessible for people with disabilities.

Table 43: Reasons for unwillingness of employers to hire people with disabilities (Sample size n = 706)

Reasons Clothing = Supermarkets, Electrical Food products Mobile Furniture =~ Overall
and hypermarkets, and (Sweet, phone and and
footwear = Groceries and  electronic  Confectionery, mobile furnishing
convenience S Bakery) accessories  stores
stores
The nature of 71.2% 67.5% 67.5% 69.6% 65.8% 74.0% 69.3%

the business

requires varied

physical abilities

The roles of 51.7% 35.1% A1.7% 38.3% 45.0% 36.1% 41.4%
employees need

to change

according to

demand

There were no 23.7% 16.7% 25.0% 26.1% 20.8% 15.1% 21.3%
such applicants

while recruiting

The workplace 28.0% 40.4% 27.5% 36.5% 27.5% 31.1% 31.7%
is not accessible

for people with

disabilities

Others - - 1.7% - - 0.8% 0.6%

6.3.3 Factors contributing to encourage future recruitment of people with disabilities
by the employers in the retail sector

Most retailers reported that their willingness to hire people with disabilities will increase if an incentive
from the government is provided for retailers who fill a disability quota (52%). On the other hand, 46%
said that they would hire people with disabilities as long as they could fulfil the job requirements. Since
a sizable percentage of the responses (40%) also said that the chance of hiring people with disabilities
would increase if there was an addition of disability friendly working positions, it seems that the most
thing that is keeping employers from hiring more people with disabilities is the fact that roles in the
retail industry tend to be very physically demanding and interchangeable and according to key
informants most employers feel that it is likely that people with disabilities will not be able to fulfil the
required tasks. They reported that the nature of their work requires workers to manage a variety of tasks
that can range from climbing stairs to lifting/carrying heavy objects to managing a cash counter to
interacting with customers. Some retailers require one employee to do several of those duties at
different points of the operating hours as in many cases it is considered inefficient to have separate
employees fixed to one specific role.
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Table 44: Factors that will make employers willing to recruit people with disabilities in future (Total sample size n

=720)
Factors Clothing Supermarkets, Electrical Food products Mobile Furniture Overall
and hypermarkets, and (Sweet, phone and and
footwear Groceries and  electronics = Confectionery, mobile furnishing
convenience Bakery) accessorie stores
stores s
They can fulfill 51% 45% 45% 42% 48% 44% 46%
the job
responsibilities
Addition of 38% 41% 39% 38% 43% 40% 40%
disable friendly
working
position
Incentive from 55% 50% 50% 52% 53% 53% 52%
govt. if
disability quota
is filled
They have a 30% 33% 31% 36% 41% 29% 33%
specialized skill
required for the
job
As a CSR 10% 16% 11% 14% 8% 9% 11%
(Corporate
social
responsibility)
activity
Others 2% 4% 2% 1% 3% 3% 3%

Employees of retail enterprises were also asked about their level of comfort regarding working with
people with disabilities, where it was found that out of the 27 employees who are found working
alongside employees with disabilities, 74% employees are neutral about it. Only eleven (11%) said they
are uncomfortable. Of them, two respondents reported that they believe people with disabilities are not
able to fulfil the job requirements properly while the other respondent reported that they have to share
the workload of the employees with disability. Most employees with disabilities (71%) reported that
their work environment would be improved if they were treated with respect, while 67% said that if they
received specialised training, their challenges would be reduced. Other factors which could be improved
for employees with disability are better communication skills and an accessible toilet in the workplace.

Table 45: Percentage of employees’ comfort level of working alongside people with disabilities

Industries Comfortable @ Neutral Uncomfortable Base
(n)
Clothing and footwear 17% 83% 0% 6
Supermarkets, hypermarkets, Groceries
and convenience stores 33% 67% 0% 3
Electrical and electronics 40% 60% 0% 5
Food products (Sweet, Confectionery,
Bakery) 0% 75% 25% 4
Mobile phone and mobile accessories 0% 100% 0% 4
Furniture and furnishing stores 0% 60% 40% 5
Overall 15% 74% 11% 27
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Table 46: Reasons why employees are uncomfortable with working alongside people with disabilities

Industries

Clothing and footwear

Supermarkets, hypermarkets,
Groceries and convenience

stores

Electrical and electronics

Food products (Sweet,
Confectionery, Bakery)

Mobile phone and mobile

accessories

Furniture and furnishing

stores
Overall

| feel that they will
not be able to carry
out the job
responsibilities

100%

67%

| will feel
anxious/
uneasy around
them

50%

33%

| feel that | will

have to share a
lot of their
workload

100%

33%

Base

(n)

o

3

Table 47: Factors that can be improved for people with disabilities in the workplace according to employees

If  am
given a
specialize
d training

Industries

Clothing and 50%
footwear
Electrical and
electronics
Food
products
(Sweet,
Confectioner
y, Bakery)
Furniture and
furnishing
stores
Mobile
phone and
mobile
accessories
Supermarket
S,
hypermarket
s, Groceries
and
convenience
stores
Overall

33%

50%

100%

75%

80%

67%

If | am
treated
with

respect ble toilet

50%

67%

75%

67%

75%

80%

71%

If I had If the If | could If my If my salaryis  No
an workplac communic workplac enough for me need
accessi  ehad ate better e had to afford a
ramps audio/vis living near my
ual aid workplace
50% 50% 50% 100% 50% 0%
33% 67% 67% 67% 33% 0%
25% 50% 100% 0% 25% 0%
100% 67% 67% 33% 33% 0%
25% 25% 50% 0% 25% 25%
40% 0% 20% 0% 20% 0%
43% 38% 57% 24% 29% 5%

Base

(n)

21
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6.4 Willingness to recruit people from the transgender
community in the retail sector by the employers

6.4.1 Baseline status of recruitment of transgender employees

Not a single respondent among the retailers had ever recruited people from the transgender
community. The qualitative interviews with early adopters and prominent members from the
transgender community gave insight to some issues regarding the challenges of the people from the
transgender community. This includes lack of designated toilet space, harassment from co-workers
and reluctance of employers to place transgender people in customer centric positions. According to
key informants, transgender workers prefer to use the female toilet as they feel uncomfortable using
the same bathroom as men. However, female workers are also uncomfortable with using the same
toilet facilities as transgender workers. The key informants also mentioned the need for lodging
facilities for people from transgender communities in proximity to the workplace. According to IDls,
people from the transgender community are still unaccepted by most people in the country and as a
result they cannot arrange or rent accommodation as per their convenience. In order to realistically
engage them in the workforce, retailers and development workers need to note this factor and offer
solutions to these issues.

Table 48: Percentage of employers who recruited transgender employees (Total sample size n = 720)

Industries Yes No
Clothing and footwear - 100%
Supermarkets, hypermarkets, Groceries and convenience - 100%
stores

Electrical and electronics - 100%
Food products (Sweet, Confectionery, Bakery) - 100%
Mobile phone and mobile accessories - 100%
Furniture and furnishing stores - 100%
Overall = 100%

6.4.2 Reasons for unwillingness of the employers to recruit transgender

Most of the respondents of this study said reasons for not wanting to recruit transgender workers are
because they felt that customers will be uncomfortable or unaccepting (78.3%), and/or that it would
make the other employees uncomfortable (49%). Another 36% feared that trandgender employees
might be unaware of job etiquette. All those reasons are consistent with the findings of the IDIs
conducted. Moreover, the data from the employees’ survey also corroborated these findings, where
63% of respondents confirmed that they would be uncomfortable working with people from the
transgender community.
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Table 49: Reasons for unwillingness of the employers to recruit transgender

Industries Clothing Supermarket Electrical Food Mobile
and s, and products phone and
footwea hypermarkets electronic (Sweet, mobile
r , Groceries S Confectionery accessorie
and , Bakery) s
convenience
stores

Customers will be 78.3% 70.8% 71.7% 80.0% 73.3%
uncomfortable/unaccepti
ng
They will be unable to 21.7% 28.3% 19.2% 20.8% 27.5%
fulfil the required work
due to soft skills
limitations
They will be unable to 16.7% 12.5% 10.0% 16.7% 15.8%
fulfil the required work
due to education
limitations
Co-workers will be 49.2% 35.8% 40.8% 42.5% 45.8%
uncomfortable/unaccepti
ng
There will be limitationsin ~ 7.5% 8.3% 9.2% 8.3% 12.5%
placement as acceptance

level of customers vary

geographically
Salary will be not enough 7.5% 5.0% 4.2% 3.3% 5.8%
to maintain basic living

cost

They will leave due to 7.5% 6.7% 3.3% 4.2% 5.8%
personal reason

They might unaware of 36.7% 38.3% 34.2% 37.5% 33.3%
job etiquette

They will be 12.5% 12.5% 8.3% 10.8% 10.0%
uncomfortable

No separate lavatory 6.7% 10.8% 7.5% 5.8% 10.0%
Base (n) 120 120 120 120 120

Furniture = Overall
and

furnishing

stores

75.0% 74.9%

15.8% 22.2%

10.0% 13.6%

42.5% 42.8%

7.5% 8.9%

5.8% 5.3%

5.8% 5.6%

38.3% 36.4%

12.5% 11.1%

12.5% 8.9%
120 720

Table 50: Level of comfort among employees regarding working with people from the transgender community

(Total sample size n = 48)

Industries Comfortable Neutral
Clothing and footwear - 88%
Supermarkets, hypermarkets, - 38%
Groceries and convenience stores

Electrical and electronics - 38%
Food products (Sweet, - 50%
Confectionery, Bakery)

Mobile phone and mobile 13% 50%
accessories

Furniture and furnishing stores - 38%
Overall 2% 50%

Uncomfortable
13%
63%

63%
50%

38%

63%
48%
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Table 51: Reasons for discomfort among employees regarding working with people from the transgender

community

Industries | have been | will feel | feel that | do not want Base

harassed by/had a anxious/  customers will to share (n)

bad experience with uneasy be bathroom or

the community around unaccepting personal
before them and create a space with
fuss them

Clothing and 100% 100% 100% - 1
footwear
Supermarkets, 80% 80% 40% 40% 5
hypermarkets,
Groceries and
convenience stores
Electrical and 80% 100% 100% 40% 5
electronics
Food products 50% 75% 75% 50% 4
(Sweet,
Confectionery,
Bakery)
Mobile phone and 100% 67% 100% - 3
mobile accessories
Furniture and 100% 80% 80% - 5
furnishing stores
Overall 83% 83% 78% 26% 23

6.4.3 Factors that might encourage future recruitment of transgender community by
the employers in the retail sector

The willingness of employers to recruit people from the transgender community seems to depend on
the social acceptability of having a transgender employee as the data shows that 53.8% retailers said
they would be willing to hire transgender if everyone else was doing it too. The other factors that could
influence willingness are- incentive from the government to fill a disadvantaged group quota (47.5%)
and specialized skill (33.6%) among the transgender people.

Table 52: Future willingness of employers to recruit transgender

Industries If everyone Incentive from If they havea = As CSR The Base
else is govt. if specialized | activity company (n)
doing it disadvantaged skill required will never

group quotais for the job recruit
filled

Clothing and 52.5% 51.7% 30.8% 7.5% 1.7% 120

footwear

Supermarkets, 52.5% 45.8% 35.0% 9.2% 5.0% 120

hypermarkets,

Groceries and
convenience

stores

Electrical and 58.3% 42.5% 30.8% 10.0% 7.5% 120
electronics

Food products 51.7% 49.2% 35.0% 10.8% 4.2% 120
(Sweet,
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Industries If everyone Incentive from If they havea = As CSR The Base

else is govt. if specialized = activity company (n)
doing it disadvantaged skill required will never
group quotais for the job recruit
filled

Confectionery,
Bakery)
Mobile phone 55.8% 49.2% 35.0% 10.0% 5.8% 120
and mobile
accessories
Furniture and 51.7% 46.7% 35.0% 7.5% 4.2% 120
furnishing
stores
Overall 53.8% 47.5% 33.6% 9.2% 4.7% 720

6.5 Status of facilities provided for people with disabilities,
women and transgender communities by employers in the retail
sector

6.5.1 Status of available assistive technology and accessible facilities for people
with disability, women and transgender

In terms of having a disability friendly work environment for employees, the study examined assistive
facilities that retail enterprises currently have in place. None of the 14 retailers surveyed provide
accessible communication or assistive technology such as screens magnifier/braille/large
print/audio/sign language support/etc. Only 4% retailers provide wheelchair ramps, which was most
prevalent among retailers from the mobile phones and accessories industry. 94% retailers do not
provide separate and/accessible bathrooms for women, people with disabilities or transgender
workers, and only 6% have the provisions for men and women separately. Ninety-six percent (96%)
employers were found to not provide separate/accessible lodging for their employees.

Table 53: Availability of assistive technology and accessible communication for people with disability

Assistive technology Provide accessible Base

Industries communication (n)
Yes No Yes No

Clothing and footwear - 100% - 100% 2
Food products (Sweet, - 100% - 100% 5
Confectionery, Bakery)
Furniture and furnishing stores - 100% - 100% 1
Supermarkets, hypermarkets, - 100% - 100% 6
Groceries and convenience
stores
Overall - 100% - 100% 14
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Table 54: Availability of accessible/separate lavatory for people with disabilities and different genders at the
workplace (Total sample size n = 720)

Industries

Clothing and footwear
Supermarkets,
hypermarkets, Groceries
and convenience stores
Electrical and
electronics

Food products (Sweet,
Confectionery, Bakery)
Mobile phone and
mobile accessories
Furniture and furnishing
stores

Overall

No, the workplace does not have
an accessible/separate lavatory
for people with disabilities and

different genders
91%
96%
97%
96%
96%
88%

94%

Yes, for Yes, for
people male and
with female
disability
- 9%
- 4%
- 3%
- 4%
- 4%

- 13%

- 6%

Yes, for

transgender

Table 55: Availability of accessible/separate lodging for people with disability and different genders at the
workplace (Total sample size n = 720)

Industries

Clothing and footwear
Electrical and electronics
Food products (Sweet,
Confectionery, Bakery)
Furniture and furnishing
stores

Mobile phone and mobile
accessories
Supermarkets,

hypermarkets, Groceries and

convenience stores
Overall

No, the workplace does not

have accessible/separate
lodging for people with
disabilities and different
genders
93%
98%
100%

96%
98%

93%

96%

Yes, for Yes, for
people with  male and

disability female
0% 7%
0% 3%
0% 0%
0% 4%
0% 3%
0% 8%
0% 4%

Yes, for
transgender

0%
0%
0%
0%
0%

0%

0%

Table 56: Availability of wheelchair ramps/lifts at the workplace (Total sample size n = 720)

Industries
Clothing and footwear
Electrical and electronics

Food products (Sweet, Confectionery, Bakery)

Furniture and furnishing stores

Mobile phone and mobile accessories

Supermarkets, hypermarkets, Groceries and convenience

stores
Overall

Yes
7%
3%
3%
8%
3%

4%

No
93%
98%

100%
97%
92%
97%

96%
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6.5.2 Sensitization and training provided by employers to employees in the retail
sector

Findings show that 28% retailers provide sensitization training regarding gender etiquette, while only
9% provide disability etiquette related sensitization training. Only retailers from the furniture, and
supermarket, hypermarkets, groceries and convenience store industries provide both gender and
disability etiquette-based training, while food product retailers were found to only provide disability
etiquette-based training.

Table 57: Retailers who provide sensitization and training

Industries Yes, disability Yes, gender No Base
etiquette etiquette (n)
Clothing and footwear - 13% 88% 16
Electrical and electronics - - 100% 1
Food products (Sweet, Confectionery, Bakery) 11% - 89% 9
Furniture and furnishing stores 17% 33% 50% 6
Mobile phone and mobile accessories - - 100% 3
Supermarkets, hypermarkets, Groceries and 17% 61% 39% 18
convenience stores
Overall 9% 28% 68% 53

6.5.3 Specialized orientation training and support provided to the people with
disabilities and transgender employees

In terms of providing specialized orientation training, of all the retailers who responded only 36% was
found to offer such training for people with disabilities. Among those who did not provide it, a number
of retailers (64%) said that they would consider providing specialised orientation training if the cost was
borne by a third party. An equal number of retailers also said that they would consider if it was not too
high. It is worth noting that 28% of the respondents said that they would be willing if providing such
training created a good image for the company.

Table 58: Retailers who provide specialized orientation training and support

Industries Yes, for people with Yes, for No Base
disabilities transgender (n)

Clothing and footwear - - 100% 2

Electrical and electronics - - - 0

Food products (Sweet, 20% - 80% 5

Confectionery, Bakery)

Furniture and furnishing stores 100% - - 1

Mobile phone and mobile - - - 0

accessories

Supermarkets, hypermarkets, 50% - 50% 6

Groceries and convenience stores

Overall 36% - 64% 14
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Table 59: Factors that would make employers willing to provide sensitization training and orientation for people
with disability and different genders

If the skills offered by

If the cost people with
Industries isborqeby dBabHﬂy/ﬂapsgender
a third community are
party/govt. valuable for the
company
Clothing and 50% 21%
footwear
Hectncgl and 100% i
electronics
Food products
(Sweet, o o
Confectionery, 63% 13%
Bakery)
Furniture  and
furnishing 67% -
stores
Mobile  phone
and mobile 33% -
accessories
Supermarkets,
hypermarkets,
Groceries and 100% -
convenience
stores
Overall 64% 11%

If the
cost
is not
too
high

50%

100%

88%

33%

100%

57%

64%

Creates
a good
image
for the

company

21%

13%

67%

33%

43%

28%

If becomes
a labour law ()
requirement

Base

29% 14
- 1
25% 8
- 3
- 3
14% 7
19% 36
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Chapter 7: Employers who provide formal training to
retail enterprises and are willing bear training costs

This section examines the training practices and needs of employers in terms of providing formal
training, existing training facilities and the advantages and disadvantages of providing such training. It
also discusses the willingness to bear formal training costs, and factors that can encourage such
training.

7.1 Baseline status of training provided by retailers

Among the respondents, the highest percentage of retailers who provide in-house training are in the
electrical and electronics, mobile phones and accessories and furniture and furnishing industries
(between 40-45%), where the incidence is higher in Dhaka for mobile phones and accessories. Electrical
and electronics, and furniture retailers in Chattogram were found to provide in house training more than
retailers from any other industry or location.

Table 60: Percentage of retailers who provide in-house training (Sample size n = 30 for each industry in each

location)

Industries Dhaka & Khulna Chattogram Sylhet Overall

Gazipur
Clothing and footwear 40.0% 30.0% 36.7% 50.0% 39.2%
Supermarkets, hypermarkets, 43.3% 20.0% 53.3% 36.7% 38.3%
Groceries and convenience
stores
Electrical and electronics 36.7% 26.7% 76.7% 40.0% 45.0%
Food products (Sweet, 40.0% 30.0% 50.0% 30.0% 37.5%
Confectionery, Bakery)
Mobile phone and mobile 50.0% 30.0% 53.3% 43.3% 44.2%
accessories
Furniture and furnishing stores 30.0% 26.7% 60.0% 43.3% 40.0%

7.1.1 Type of in-house training provided to the employees

Among the respondents who did provide in house training, a mere 9.4% of retailers from all the
industries reported giving only formal training. The type of training most given by retailers was informal
(71.1%). Highest number of retailers that were found to provide formal training is in the food products
(15.6%), clothing and footwear (14.9%), and furniture (12.5%) industries respectively. Additionally,
among retailers who reported providing both formal and informal training, the highest percentages are
in the electrical and electronics (29.6%), clothing and footwear (25.5%), and mobile phones and
accessories (20.8%) industries respectively.

Based on the objectives of this study, namely objective 6, a list of the names and numbers of employers
who reported to provide formal, and both formal and informal training was generated from the data
gathered from the survey. The list which contains the information of 85 retail enterprises that provide
formal training to their employees can be accessed from Annex 2 (Sec 2.2)
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Table 61: Form of in-house training provided by retailers in the six industries

Industries Formal
Clothing and footwear 14.9%
Supermarkets, hypermarkets, 4.3%
Groceries and convenience stores

Electrical and electronics 7.4%
Food products (Sweet, 15.6%
Confectionery, Bakery)

Mobile phone and mobile 1.9%
accessories

Furniture and furnishing stores 12.5%
Overall 9.4%

Informal Both formal and
informal
59.6% 25.5%
78.3% 17.4%
63.0% 29.6%
71.1% 13.3%
77.4% 20.8%
771% 10.4%
71.1% 19.5%

Base
(n)
47
46

54
45

53

48
293

7.1.2 Type of employees for whom the employers mostly arranged training for

About 49.8% of retailers reported that in house training is provided for both new recruits and existing
employees, while 47% only offer training to new recruits.

Table 62: Types of worker receive trainings by retailers

Industries New Recruits
Clothing and footwear 44.7%
Supermarkets, 52.2%

hypermarkets, Groceries
and convenience stores

Electrical and electronics 42.6%
Food products (Sweet, 46.7%
Confectionery, Bakery)

Mobile phone and mobile 39.6%
accessories

Furniture and furnishing 56.3%
stores

Overall 47.0%

Refresher for existing
retail entry/ mid-level
workers
2.1%

2.2%

1.9%
11.1%

2.1%

3.2%

7.1.3 Different type of training offered by the six industries

Both

53.2%
45.7%

55.6%

42.2%

60.4%

41.7%

49.8%

Base

(n)
47
46
54
45
53

48

293

Across all six industries, 81.4% retailers stated sales strategy as the type of training offered, followed
by customer management at 71.5% and inventory arrangement at 69%. Product knowledge training
(70.2%) was found to be prioritized more by clothing and footwear stores than the other retailers, while
supermarkets, hypermarkets, groceries and convenience stores were observed to provide customer
management training (78.3%) more than any other training. The type of training least given by any
retailer, regardless of industry is special skills training at 5%; retailers who provide such training are
higher in the electrical and electronic and mobile phone and accessories industry. The trend of giving
sales strategy training to employees is highest among food product retailers than others at 88.9%, and
lowest among supermarkets, hypermarkets, grocery and convenience stores when compared to the

rest of the industries.
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Table 63: Different types of training offered in the six industries of retail

Types of training Clothing = Supermarkets, Electrical Food products Mobile phone Furniture Overall

and hypermarkets, and (Sweet, and mobile and

footwear = Groceries and electronics Confectionery, accessories furnishing
convenience Bakery) stores
stores

Orientation/ fresher =~ 48.9% 34.8% 46.3% 44.4% 45.3% 22.9% | 40.4%
training
Inventory 70.2% 71.7% 68.5% 71.1% 66.0% 70.8% 69.7%
Arrangement
Customer 78.7% 78.3% 64.8% 62.2% 69.8% 75.0%  71.5%
management
Computer/ technical 23.4% 21.7% 24.1% 6.7% 17.0% 2.1% 15.8%
education
Sales strategy 85.1% 73.9% 75.9% 88.9% 81.1% 83.3% 81.4%
Peer 29.8% 17.4% 27.8% 31.1% 18.9% 16.7% 23.6%

communication/
cooperation

Product Knowledge @ 70.2% 67.4% 63.0% 68.9% 67.9% 64.6% 67.0%
Refresher training 25.5% 19.6% 14.8% 15.6% 20.8% 18.8% 19.2%
Hands on 34.0% 41.3% 53.7% 51.1% 49.1% 60.4% | 48.3%

training/Learn from
observation

Social and job 27.7% 30.4% 14.8% 26.7% 20.8% 20.8% @ 23.5%
etiquette

Special skill training 4.3% 4.3% 7.4% - 7.5% 6.3% 5.0%
Base (n) 47 46 54 45 53 48 293

7.1.4 Advantages of arranging/providing training for employees in retail sector
The study examined the benefits of providing such training and found that the highest percentage of
retailers believe that training improves product knowledge (82.6%), helps employees understand sales

strategies better (62.1%) and achieve their targets better (51.9%).

Table 64: Benefits of arranging/providing trainings for workers

Benefits of Clothing = Supermarkets, Electrical Food products Mobile Furniture | Overall
arranging training and hypermarkets, and (Sweet, phone and and
footwear  Groceries and  electronics Confectionery, mobile furnishing
convenience Bakery) accessories  stores
stores
It makes the 61.7% 47.8% 53.7% 57.8% 49.1% 41.7% 51.9%

workers achieve

their set targets

better

Improves product 89.4% 84.8% 85.2% 82.2% 79.2% 75.0% 82.6%
knowledge

It helps the 74.5% 60.9% 72.2% 53.3% 62.3% 47.9% 62.1%
workers

understand sales

strategies

The training helps | 46.8% 50.0% 53.7% 44.4% 41.5% 50.0% 47.8%
the workers to

communicate

and serve the

customer better

Helps build 36.2% 41.3% 44.4% 46.7% 37.7% 37.5% 40.6%
essential soft

skills




Benefits of Clothing

arranging training and
footwear

Improves 17.0%

teamwork and

peer

communication

Motivates the 29.8%

employees

Work is more 10.6%

efficient with

special/technical

skills

Base (n) 47

7.1.5 Unwillingness of the retailers for not arranging/providing training to employees

More than half of the retailers who did not provide any sort of training reported that the type of work
carried out by their employees does not require any training. Retailers in the supermarket, hypermarket,
groceries and convenience stores are the highest in terms of thinking that the work does not require
any training (71.6%). About 43.3% of retailers said that they do not provide training because it is
expensive, while 4.7% find training to be ineffective. Twenty-two percent (22%) of the employers also
said that workers tend to have higher turnover rates or ask for raises once they've been trained;

Supermarkets,  Electrical
hypermarkets, and
Groceries and
convenience

stores

15.2% 14.8%

15.2% 13.0%

10.9% 27.8%
46 54

therefore, they prefer not to provide it.

Food products

(Sweet,

electronics Confectionery,

Bakery)

26.7%

33.3%

11.1%

45

Mobile

phone and and

mobile

furnishing

accessories  stores
18.9% 18.8%
20.8% 20.8%
24.5% 25.0%

48

Table 65: Reasons why employers do not arrange/provide trainings for workers

Industries Itis
expensive

Clothing and 46.6%

footwear

Supermarkets, 31.1%

hypermarkets,

Groceries and
convenience
stores
Electrical and
electronics
Food products
(Sweet,
Confectionery)
Mobile phone
and mobile
accessories
Furniture and
furnishing
stores

Overall

37.9%

41.3%

55.2%

48.6%

43.3%

The The kind of work

benefit  performed does
is not not require any
cost training
worthy
26.0% 64.4%
13.5% 71.6%
22.7% 54.5%
21.3% 54.7%
26.9% 47.8%
20.8% 48.6%
21.8% 57.1%

It was
found to
be
ineffective
41%

5.4%

6.1%

2.7%

4.5%

5.6%

4.7%

This is
waste
of
time
17.8%

23.0%

19.7%

18.7%

16.4%

26.4%

20.4%

Trained
employees tend
to leave or ask
for raise
15.1%

13.5%

25.8%

18.7%

31.3%

29.2%

22.0%

Furniture Overall

18.4%

21.8%

18.8%

293

Base

(n)

73

74

66

75

67

72

427
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7.2. Financial sustainability of trainings

7.2.1 Existing sources of funding for trainings
Out of the retailers who provide training, 68.4% pay for in house employee training themselves, while
the rest reported that the training, they gave do not incur any costs. None of the retailers reported any

assistance in funding for training from the government or NGOs.

Table 66: Existing sources of funding for trainings of retail enterprises

Industries Oown/ Cost- Government Cost NGO Didnot Base
Company sharing funded sharing  funded incur (n)
funded with with NGO any
government cost
Clothing and 83.0% - - - - 21.3% 47
footwear
Supermarkets, 58.7% - - - - 41.3% 46
hypermarkets,

Groceries and

convenience

stores

Electrical and 68.5% - - - - 33.3% 54
electronics

Food products 73.9% - - - - 26.1% 45
(Sweet,

Confectionery,

Bakery)

Mobile phone 67.9% - - - - 32.1% 53
and mobile

accessories

Furniture and 58.3% - - - - A41.7% 48
furnishing

stores

Overall 68.4% - - - - 32.6% 293

7.2.2 Scalability of training programs

The 68% of 293 respondents who verified that the training they provide incurr a cost which was funded
by themselves can be considered as those retailers who provide formal training (including those who
provide it alongside informal training). The rest reported that training does not incur any costs at all.
Information from key respondents revealed that the informal training given by the retailers does not
entail any costs as it mostly involves hands on training, as opposed to formal training which was
associated with extra costs. This suggests that the form of training that does not incur costs are
probably informal training, therefore any training incurring costs can be considered formal. Two
hundred and ninety-three (293) respondents reported providing in-house training to their employees,
among which only 85 retailers were found to provide formal training. Among all 293 respondents, 82.6%
said that their training programs were scalable. As only formal training models will have extra costs
associated, those providing formal training are already bearing those costs willingly. If those models
are replicable, it further indicates the willingness of employers to bear costs for employee training.
Therefore, this study only focused on the scalability/ replicability of formal training models provided by
retailers. That in turn has helped generate a list of 70 employers who provide formal training that are
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scalable or replicable which can be found in Annex 2.3. This list with the names and numbers of 70
retail enterprises can also be considered a list of employers who provide formal training and are willing
to bear training costs, which works towards achieving objective 7 of this study.

Table 67: Scalability of training programs provided by retailers

Industries Training programs are scalable/ replicable Base (n)
Clothing and footwear 89.4% 47
Supermarkets, hypermarkets, 80.4% 46
Groceries and convenience

stores

Electrical and electronics 83.3% 54
Food products (Sweet, 86.7% 45
Confectionery, Bakery)

Mobile phone and mobile 84.9% 53
accessories

Furniture and furnishing stores 70.8% 48
Overall 82.6% 293

7.2.3 Willingness of the employers to share retail sales training costs

Of the employers who do not provide training for their employees, 44.3% said that they would not be
willing to arrange or pay for training in the future because trained workers tend to seek better
opportunities or ask for raises, while 33% said that they would but only if the cost was shared with an
NGO or the government. A further 15% said that they would be willing to pay a trusted NGO to provide
the training.

To further complete objective 7, the retailers who were currently not providing in-house training and
were found to be willing to pay an NGO or share costs for training employees, were narrowed down and
a third list with the names and numbers of 64 retail enterprises who are willing to bear costs for training
was generated (see Annex 2.4). The 70 retailers from list (Annex 2.3) and the 64 retailers from list
(Annex 2.4) combined addresses objective 7 of this study.

Table 68: Willingness of employers to bear costs for training

Industries Yes, | am Yes, Yes, only if cost No, it is not worth the  Base
willingto pay company s shared with cost as trained (n)
trusted NGO funded NGO or employees tend to

to train government leave or ask for raise

Clothing and 15.1% 9.6% 31.5% 43.8% 73

footwear

Supermarkets, 6.8% 41% 33.8% 55.4% 74

hypermarkets,

Groceries and

convenience

stores

Electrical and 16.7% 3.0% 30.3% 50.0% 66
electronics

Food products 17.3% 9.3% 30.7% 42.7% 75
(Sweet,

Confectionery,

Bakery)

68



Industries

Mobile phone
and mobile
accessories
Furniture and
furnishing
stores
Overall

7.2.4 Factors contributing to influence employers to provide training in future

Yes, | am Yes,
willingto pay = company
trusted NGO funded

to train

16.4% 9.0%
18.1% 11.1%
15.0% 7.7%

Yes, only if cost
is shared with
NGO or
government
35.8%

36.1%

33.0%

No, it is not worth the
cost as trained
employees tend to
leave or ask for raise
38.8%

34.7%

44.3%

Base

(n)

67

72

427

When asked about the conditions that would encourage the possibility of such training, a high
percentage (62.4%) of employers believed that nothing would make them willing as they fear that
employees will tend to leave or ask for raises. The furniture industry, in comparison to the other
industries, was found to be the least willing to engage in training due to this reason. One out of four
retailers (24.3%) reported that they would consider the possibility if it did not compromise with
employee working hours.

Table 69: Factors that could influence employers to provide training for employees in future

Industries

Steady source of
skilled workers

If training does not
require active
involvement on the
company’s part
Trusted
organization/NGO
such as BRAC will
conduct a training
program

Higher demand for
trained/specialized
workers

If the company
needs not
compromise
employees working
hours

Nothing, trained
employees tend to
leave or ask for raise
Base (n)

Clothing
and
footwear

9.4%

15.6%

6.3%

6.3%

25.0%

68.8%

Supermarkets, = Electrical Food products
hypermarkets, and (Sweet,
Groceries and | electronic = Confectionery,
convenience S Bakery)

stores

17.1% 6.1% 18.8%

19.5% 18.2% 12.5%

2.4% 12.1% 9.4%

- 3.0% -
34.1% 30.3% 25.0%
56.1% 57.6% 56.3%
41 33 32

Mobile
phone and and
mobile furnishing
accessories  stores
7.7% 8.0%
26.9% 16.0%
15.4% 8.0%
11.5% 12.0%
11.5% 12.0%
65.4% 76.0%
26 25

Furniture = Overall

11.6%

18.0%

8.5%

4.8%

24.3%

62.4%

189
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Chapter 8: Baseline of existing decent work practices
followed by employers in the retail sector

In order to promote opportunities for women and men to obtain decent and productive work under the
conditions of freedom, equity, security and human dignity, in 2008 the ILO outlined several indicators
of decent work practices. These indicators are based on the four core principles of the Decent Work
Agenda - employment creation, social protection, rights at work, and social dialogue and they examine
employment practices such as, equal opportunity and treatment in work, social security policies, work
and life balance, safeguarding policies, etc. The following section provides an analysis of the existing
decent work practices, followed by retailers in the retail industries within the scope of this study.

8.1 Safeguarding policies and safe work environment

8.1.1 Access to safety training/gears

The study found that 93% of retailers in Sylhet provide safety training and/or safety gears to their
employees, along with 82% retailers in Chattogram. Dhaka was found to have 75%, and Khulna was
found to have 68% retailers who provide these safety measures. This incidence is the highest among
clothing and footwear, electrical and electronics and food product retailers in Sylhet.

Table 70: Percentage of retailers who provide safety training and/or gear in the workplace (Sample size n = 30 for
each industry in each location)

Locations Clothing Supermarkets, Electrical Food Mobile Furniture Overall

and  hypermarkets, and products phone and and

footwea Groceries and electronics (Sweet, mobile  furnishing
r convenience Confectionery accessories stores
stores , Bakery)

Dhaka & 77% 80% 83% 83% 57% 70% 75%
Gazipur
Khulna 60% 57% 83% 70% 67% 73% 68%
Chattogram 93% 70% 90% 83% 67% 90% 82%
Sylhet 100% 87% 97% 97% 90% 90% 93%

The type of safety gear or training most provided by retailers in all the 4 locations are face masks at
80%, followed by first aid boxes at 46%, CCTV at 38% and fire extinguishers at 21% out of all the
respondents sampled. The data from the employee survey also verified that the most amount of safety
gear provided are protective masks (73%), First aid box (70%) and CCTV (61%).

Table 71: Types of safety training/safety gear provided to employees by retailers

Dhaka & Khulna Chattogram Sylhet Overall

Gazipur
Fire drill/ safety 20.0% 4.1% 19.6% 1.8% 11%
Fire extinguisher 22.2% 6.5% 39.9% 149% 21%
Helmet 5.9% - 3.4% - 2%
Protective gloves 49.6% 65.0% 40.5% 482% @ 51%
Protective masks 80.7% 89.4% 56.8% 92.9% 80%
First Aid Box 64.4% 33.3% 42.6% 44.6%  46%
First Aid facilities (medical station/ 6.7% 7.3% 2.0% - 4%

ambulance
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Dhaka & Khulna Chattogram Sylhet Overall

Gazipur

Local emergency info displayed in 17.8% 3.3% 12.8% - 8%
workplace

National emergency info displayed in 17.8% 1.6% 7.4% 1.2% 7%
workplace

Machinery operating orientation 6.7% 0.8% 3.4% - 3%
training

Clear emergency protocol/ 4.4% - 4.7% 0.6% 2%
procedures

Emergency exits and fire escape 9.6% 2.4% 0.7% - 3%
route

Security guards 8.1% 0.8% 31.1% 17.9%  14%
CCTV 40.7% 20.3% 56.8% 32.7% 38%
Base (n) 135 123 148 168 574

Table 72: Safety gear provided by retailers according to employees
Types of safety Clothing Supermarkets, | Electric Food products Mobile Furniture Overal
training/ Safety and hypermarkets, al and (Sweet, phone and and |
gear footwear Groceries and electro = Confectionery, mobile furnishing
convenience nics Bakery) accessories = stores
stores

Fire drill/safety 33% 33% - - 17% - 15%
Fire extinguisher 33% 33% 20% - 33% 17% 24%
Helmet - - - - - - -
Protective gloves 67% 83% 100% 50% 17% 33% 58%
Protective masks 83% 83% 100% 100% 50% 33% 73%
First Aid Box 67% 67% 100% 100% 67% 33% 70%
First Aid facilities - - - - - - -
(medical

station/ambulance

/ etc.)

Local emergency 33% - 40% 25% 17% 17% 21%
info displayed in

workplace

National 17% 17% 40% 25% - 17% 18%
emergency info

displayed in

workplace

Machinery 17% - 20% - 17% 17% 12%
operating

orientation training

Clear emergency 33% - 20% - - - 9%
protocol/procedure

s

Emergency exits 17% - - - - 17% 6%
and fire escape

route

Security guards 17% 50% 20% 25% 17% - 21%
CCTV 50% 67% 80% 75% 67% 33% 61%

Base (n) 6 6 5 4 6 6 33




8.1.2 Risk of accidents in all across six retail industries

Over half of the retailers (54%) reported that there was no possibility of an accident in their line of work.
The percentage of respondents who claimed that accidents were not a possibility is highest in the
supermarket, hypermarket, grocery and convenience stores industry (64.2%), followed by food products
(56.7%) then mobiles phones and accessories industry (55%).

Table 73: Possibility of accidents in the workplace across all six industries (Total sample size n = 720)

Industries No chance of accident
Clothing and footwear 52.5%
Supermarkets, hypermarkets, Groceries and convenience stores 64.2%
Electrical and electronics 42.5%
Food products (Sweet, Confectionery, Bakery) 56.7%
Mobile phone and mobile accessories 55.0%
Furniture and furnishing stores 53.3%
Overall 54.0%

8.1.2.1 Types of probable risks in the workplace of retail sector

According to the retailers, the types of accident that had the possibility to occur the most was reported
1o be electrical (75%), followed by customer related (31%) then fire related accidents (24%). Possibilities
of electrical accidents are the highest in mobile phones and accessories (87%) followed by the clothing
and footwear (82%) industries. Supermarkets, hypermarkets, grocery and convenience stores reported
higher possibility of customers’ related accidents than the other industries (42%), and furniture stores
reported more accidents related to product or equipment than others.

Table 74: Types of accidents that is a possibility in all six industries

Electrical  Product/ @ Customer Fire Chance Base

Equipment = related  related of (n)

Industries related getting
stolen

Clothing and footwear 82% 7% 26% 30% - 57
Supermarkets, hypermarkets, 67% 21% 42% 30% 5% 43
Groceries and convenience
stores
Electrical and electronics 77% 22% 30% 28% - 69
Food products (Sweet, 73% 10% 23% 35% 2% 52
Confectionery, Bakery)
Mobile phone and mobile 87% 11% 28% 15% - 54
accessories
Furniture and furnishing stores 61% 38% 38% 11% 2% 56
Overall 75% 18% 31% 24% 1% 331

8.1.3 Compensation provided to employees for accidents

Of all the retailers surveyed, 47% of them said that they provide formal compensation for their
employees in the event of an accident, while 30.9% said the compensation they provide is informal.
Among the retailers who provide formal compensation, the highest percentage was found to be
supermarket, hypermarket, grocery and convenience store retailers (55.8%), followed by Food products
retailers (50.6%). The highest percentage of retailers who give informal compensation was from the
electrical and electronics industry (37.2%), followed by retailers from the Clothing and footwear industry
(35.6%). More retailers from both the furniture (27.3%) and mobile phone and accessories (27.9%)
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industry were found to offer no compensation in the event of an accident when compared to ones in
the rest of the industries.

Table 75: Compensation provided to employees for accidents occurring in the workplace (Total sample size n =

720)

Industries No Yes, Formal Yes, Informal
Clothing and footwear 17.8% 46.7% 35.6%
Supermarkets, hypermarkets, Groceries and convenience 25.8% 55.8% 18.4%
stores

Electrical and electronics 17.8% 45.0% 37.2%
Food products (Sweet, Confectionery, Bakery) 21.6% 50.6% 27.8%
Mobile phone and mobile accessories 27.9% 43.7% 28.4%
Furniture and furnishing stores 27.3% 40.5% 32.2%
Overall 22.1% 47.0% 30.9%

8.1.4 Roles in job position requiring extra care or ability

Most retailers reported that there was no such activity that requires extra care (81%). Out of the
respondents who did report activities requiring extra care, 97% furniture and 94% of supermarket,
hypermarket, grocery and convenience retail enterprises reported that the job requirement involves
heavy lifting. 35% of supermarkets, hypermarkets, grocery and convenience retailers also reported that
the job involves automatic blades, and 90% of mobile phones and accessories retail stores said their
employees are required to do work involving fire/chemical/hazardous materials.

Table 76: Percentage of retail enterprises where duties requires extra care or ability (Total sample size n = 720)

Industries No Such Roles in job position requiring
activity extra care or ability

Clothing and footwear 98% 2%
Supermarkets, hypermarkets, Groceries and 77% 23%
convenience stores

Electrical and electronics 75% 25%

Food products (Sweet, Confectionery, Bakery) 90% 10%

Mobile phone and mobile accessories 91% 9%

Furniture and furnishing stores 55% 45%

Overall 81% 19%

Table 77:P Types of activities in the workplace that involve extra care or ability across all the six industries

Industries Involves Involves Involves fire/ Base (n)

automatic heavy chemicals/

blades lifting hazardous
materials

Clothing and footwear - 100% - 1
Supermarkets, hypermarkets, 35% 94% 19% 28
Groceries and convenience stores
Electrical and electronics 9% 91% 11% 29
Food products (Sweet, Confectionery, 3% 60% 43% 16
Bakery)
Mobile phone and mobile accessories 20% - 90% 11
Furniture and furnishing stores 6% 97% 6% 63

Overall 13% 84% 20% 148




8.2 Employee and workers’ representation and rights at work

8.2.1 Status of formal job contract of employees with the employers
As there are barely any unions or associations for workers in retail in Bangladesh, this indicator was
partially measured by seeing if formal job contracts are issued. Among the respondents sampled, 82%

retailers do not issue any formal job contract, while only 17.4% provide job contracts.

Table 78: Employers who issue formal job contracts across all six industries

Industries Informal Formal
Clothing and footwear 75.0% 25.0%
Supermarkets, hypermarkets, Groceries and convenience stores 88.3% 11.7%
Electrical and electronics 75.0% 25.0%
Food products (Sweet, Confectionery, Bakery) 80.8% 19.2%
Mobile phone and mobile accessories 90.8% 9.2%

Furniture and furnishing stores 85.8% 14.2%
Overall 82.6% 17.4%

8.2.2 Measures of ensuring acceptable behaviour towards employees

The study also further examined employee contentment and how acceptable behaviour is ensured both
from and towards employees, in order to understand whether the basic human rights of workers and
employers were maintained.

Out of the retailers who reported that they ensure acceptable behaviour towards employees, the
measures taken to ensure such behaviour was reported to be maintaining zero tolerance policy of
verbal/physical abuse (76.5%), and having discreet and clear complaint/reporting procedures (59.8%).
The smallest percentage of retailers (29.9%) reported maintaining labour laws to ensure acceptable
behaviour, an occurrence that was more frequent for clothing and footwear stores. Clothing and
footwear retailers who do not tolerate verbal/physical abuse in order to protect their employees are
also higher in number, along with supermarkets, hypermarkets, groceries and convenience stores and
furniture retailers. The highest percentage of retailers who maintain discreet and clear
complaint/reporting procedures to ensure acceptable behaviour, were mobile phones and accessories
retailers (70.2%).

Table 79: Measures of ensuring acceptable behaviour towards employees from customers, co-workers and

employer
Industries No tolerance of Discreet and clear Maintain  Base
verbal/ physical complaint/ reporting labour (n)
abuse towards procedures laws
employees
Clothing and footwear 86.2% 58.0% 40.8% 116
Supermarkets, hypermarkets, 80.9% 65.7% 31.0% 114
Groceries and convenience
stores
Electrical and electronics 71.0% 54.8% 28.8% 115
Food products (Sweet, 71.2% 63.6% 19.6% 115

Confectionery, Bakery)
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Industries No tolerance of Discreet and clear Maintain = Base

verbal/ physical complaint/ reporting labour (n)
abuse towards procedures laws
employees
Mobile phone and mobile 69.8% 70.2% 31.9% 115
accessories
Furniture and furnishing 78.0% 55.3% 26.7% 115
stores
Overall 76.5% 59.8% 29.9% 690

8.2.3 Policies protecting employees from sexual harassment

Among the six retail industries, the highest percentage of the anti-harassment policies, compared to
the rest is food products at 66.7% followed by clothing and footwear and supermarkets, hypermarkets,
grocery and convenience store industries both at 61.7%. Overall, more than 50% retailers from all the
six industries of retail reported having policies in place that protects their employees from sexual
harassment.

Table 80: Percentage of retailers which have policies protecting employees from sexual harassment (Sample
size n = 120 for each industry)

Industries No Yes
Clothing and footwear 39.2% 60.8%
Supermarkets, hypermarkets, Groceries and convenience 38.3% 61.7%
stores

Electrical and electronics 38.3% 61.7%
Food products (Sweet, Confectionery, Bakery) 33.3% 66.7%
Mobile phone and mobile accessories 43.3% 56.7%
Furniture and furnishing stores 40.8% 59.2%

8.3 Equal opportunity and treatment in work

8.3.1 Provisions on gender equality within company policy

Only 30% of the retailers surveyed from all the six industries reported having policies that include
provisions on gender equality. Among them, the highest percentage of retailers who include such
provisions in their company policy were from the electrical and electronics industry (34.2%).

Table 81: Retail enterprises with provisions on gender equality within company policy (Total sample size n = 720)

Industries Yes No
Clothing and footwear 13% 87%
Supermarkets, hypermarkets, Groceries and convenience 17% 83%
stores

Electrical and electronics 8% 93%
Food products (Sweet, Confectionery, Bakery) 8% 92%
Mobile phone and mobile accessories 9% 91%
Furniture and furnishing stores 13% 88%
Overall 11% 89%

Among all the respondents surveyed for the study, a staggering 97% of retailers reported that their job
circulars do not encourage women, transgender, or people with disabilities. Only 3% retailers encourage
job applications from women, where the tendency was higher among clothing and footwear, and




supermarket, hypermarket, groceries and convenience store retailers at 6%. Absolutely no retail outlets
encourage the application of transgender, while only 3% of retailers from the supermarket, hypermarket,
grocery and convenience store industries encourage job applications of people with disabilities.

Table 82: Retail enterprises that encourage job applications from women, people with disabilities, and
transgender workers (Total sample size n = 720)

Industries Yes, Yes, people with Yes, None
women disabilities transgender

Clothing and footwear 6% - - 94%

Electrical and electronics 1% - - 99%

Food products (Sweet, 2% - - 98%

Confectionery, Bakery)

Furniture and furnishing stores 3% - - 98%

Mobile phone and mobile 1% - - 99%

accessories

Supermarkets, hypermarkets, 6% 3% - 93%

Groceries and convenience stores

Overall 3% 0% = 97%

8.3.2 Measures of ensuring acceptable behaviour towards customers

The study also enquired on how retailers ensure acceptable behaviour from their employees. Among
the respondents who said they ensure such behaviour, 71.6% employers said they provide job etiquette
training to implement acceptable behaviour, while 59.6% reported that they ensure it through constant
supervision. Another way most retailers manage their employees’ behaviour is by providing social
etiquette training (55%). The tendency to only hire educated workers to ensure acceptable behaviour
from employees was observed to be the lowest across all industries and among them, however it is a
bit higher among mobile phones and accessories retailers compared to the others.

Table 83: Measures of ensuring acceptable behaviour from employees towards customers, co-workers and

employer
Industries Provide  Provide Only hire Through By No tolerance No tolerance Base
job social = educated selective constant policy on policy on (n)
etiquette | etiquette candidate recruitm supervisio verbal/ stealing/
training | training s ent n physical using
abuse stock/etc.
Clothing and 69.2% 52.1% 12.8% 19.7% 64.1% 29.9% 28.2% 117
footwear
Supermarkets, 69.3% 56.1% 12.3% 28.9% 59.6% 25.4% 25.4% 114
hypermarkets,
Groceries and
convenience
stores
Electrical and 79.7% 52.5% 10.2% 32.2% 58.5% 22.0% 26.3% 118
electronics
Food products 69.5% 52.5% 13.6% 28.0% 59.3% 24.6% 22.0% 118
(Sweet,
Confectionery,
Bakery)
Mobile phone 67.5% 59.0% 19.7% 25.6% 62.4% 34.2% 39.3% 117
and mobile
accessories
Furniture and 74.1% 59.5% 4.3% 13.8% 53.4% 23.3% 23.3% 116
furnishing stores
Overall 71.6% 55.3% 12.1% 24.7% 59.6% 26.6% 27.4% 700
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8.4 Decent working hours and conditions, work and life balance,

and social security policies

8.4.1 Status of operating hours in a day across retail sector

The average working hours for retailers across most of the six industries are quite similar (around
11hrs), with slightly higher operating hours for supermarket, hypermarket, grocery and convenience

stores and food product retailers (around 12hrs).

Table 84: Average operating hours of retailers across six industries (Total sample size n =720)

Locations Clothing = Supermarkets, Electric
and hypermarkets, al and
footwear = Groceries and  electro
convenience nics
stores
Dhaka & Gazipur 11.4 11.9 11.5
Khulna 11.4 11.5 11.0
Chattogram 11.3 12.5 11.1
Sylhet 11.5 12.8 11.6
Industry wise average 11.4 12.2 11.3

operating hours

It was also found that most retailers across all the six industries reported to operate in one shift. Only

2-8% retailers have two shifts in a day.

Food
products
(Sweet,
Confectioner
y, Bakery)
13.3
11.7
12.0
13.9
12.7

Mobile
phone and
mobile
accessories

11.6
11.3
11.1
11.5
11.4

Furniture
and
furnishin
g stores

11.9
11.0
11.1
11.7
11.5

Location
wise
average
operating
hours
11.9
11.3
11.5
12.2
11.8

Table 85: Number of works shifts per day in different industries in different locations of the retail sector (Total
sample size n =720)

Industries Dhaka & Khulna Chattogram
Gazipur
1 2 1 2 2

shift shifts shift shifts shift = shifts
Clothing and 97% 3% 100% - 100% -
footwear
Supermarkets, 93% 7% 97% 3% 83% 17%
hypermarkets,
Groceries and
convenience
stores
Electrical and 93% 7% 100% - 100% -
electronics
Food products 70% 30% 100% - 80% 20%
(Sweet,
Confectionery,
Bakery)
Mobile phone 100% - 97% 3% 100% -
and mobile
accessories
Furniture and 97% 3% 97% 3% 100% -
furnishing
stores
Location wise 92% 8% 98% 2% 94% 6%
Overall

Sylhet
1 2
shift shifts
100% -
87% 13%
97% 3%
70% 30%
100% -
100% -
92% 8%

Industry wise Overall

1 shift

99%

90%

97.5%

80%

99%

98%

94%

2 shifts

1%

10%

2.5%

20%

1%

2%

6%
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8.4.2 Access to adequate light, fresh drinking water and clean air

Among the respondents surveyed in Chattogram, 98% retailers reported that their employees have
access to adequate light, fresh drinking water and clean air at the workplace. Similarly, 92% retailers in
Dhaka, 89% retailers in Khulna and 56% retailers in Sylhet reported that their employees have access to
adequate light, fresh drinking water and clean air. It was observed that all the clothing and footwear,
food products and the furniture retailers in Chattogram, food products retailers in Dhaka and furniture
retailers in Khulna reported that their workplaces facilities have access to adequate light, fresh drinking
water and clean air. The lowest percentage of retailers who offer these facilities are in Sylhet, in the
Mobile and mobile accessories industry (37%), followed by clothing and footwear and electrical and
electronics (40%). According to the employees surveyed, with the exception of the clothing and
footwear industry, most retailers of the other industries provide access to adequate light, fresh drinking
water and clean air.

Table 86: Percentage of retail workplaces that have access to adequate light, fresh drinking water and clean air
(Total sample size n =720)

Locations Clothing = Supermarkets, = Electrical = Food products Mobile Furniture = Overall
and hypermarkets, and (Sweet, phone and and
footwear = Groceries and | electronics = Confectionery, mobile furnishing
convenience Bakery) accessories stores
stores

Dhaka & 83% 87% 90% 100% 93% 97% 92%
Gazipur

Khulna 77% 93% 90% 90% 83% 100v 89%
Chattogram 100% 93% 97% 100% 97% 100% 98%
Sylhet 40% 80% 40% 63% 37% 73% 56%

8.4.3 Policies inclusive of worker's rights, adequate pay and maintaining work-life balance of
employees

About 77.6% of all the retailers surveyed said that they grant annual leave to their employees, while 55%
grant public holidays. This is consistent with the data provided by the employees where 75% reported
that they receive annual/sick leave from their employers. Out of the retailers that provide
maternity/paternity leave, the supermarket, hypermarket, grocery and convenience store retailers are
the highest compared to the other industries (40.2%), while providing overtime pay was reported to be
the highest percentage in the furniture industry (30.8%), followed by the clothing and footwear, and food
products industries. However, according to the employees, only 13% employers provide
maternity/paternity leave, although the industry providing this policy the most is also supermarkets,
hypermarkets, grocery and convenience stores. The data from the employees is also consistent with
the finding that the furniture industry was observed to pay their employees for overtime more than any
other industry.

Table 87: Percentage of retail enterprises that have policies inclusive of worker’s rights, adequate pay and
maintaining work-life balance of employees (Total sample size n =720)

Industries Pay overtime = Grant public Grant Company policy
holidays annual include
leave maternity/
Paternity leave
Clothing and footwear 25.0% 52.8% 77.8% 32.2%
Supermarkets, hypermarkets, Groceries 12.3% 53.0% 81.1% 40.2%
and convenience stores
Electrical and electronics 16.1% 60.0% 78.3% 30.0%
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Industries

Food products (Sweet, Confectionery,
Bakery)

Mobile phone and mobile accessories
Furniture and furnishing stores
Overall

Pay overtime

25.9%

14.6%
30.8%
21.3%

Grant public

holidays

49.1%

57.5%
59.6%
55.0%

Grant
annual
leave

82.3%
74.8%

77.1%
77.6%

Company policy
include
maternity/
Paternity leave
16.0%

37.8%
30.3%
29.6%

Table 88: Percentage of retail enterprises that have policies inclusive of decent working hours and conditions,
work and life balance, and social security policies according to employees (Total sample size n = 48)

Facilities/Provisions

Provision of child care Yes
No
Formal Appointment Yes
letter/Contract No
Provision of maternity or Yes
paternity leave No
Provision of Annual leave or Yes
sick leave No
Payment for Overtime Yes
No
Access to adequate light, air Yes
flow/ventilation and fresh No

drinking water

Clothin  Supermarke Electri

nics

100%
38%
63%
25%
75%
88%
13%
25%
75%
75%

g and ts,
footwe hypermarke electro
ar ts,
Groceries
and
convenienc
e stores
100% 100%
- 50%
100% 50%
- 25%
100% 75%
- 88%
100% 13%
- 38%
100% 63%
- 88%
100% 13%

Food Mobile  Furnitu Overall
caland products phoneand reand
(Sweet, mobile  furnish
Confectio accessori ing
nery, es stores
Bakery)
100% 100% 100% | 100%
25% 13% 13% 23%
75% 88% 88% 77%
13% 13% - 13%
88% 88% 100% 88%
88% 100% 88% 75%
13% - 13% 25%
13% 13% 50% 23%
88% 88% 50% 77%
88% 63% 100% = 69%
13% 38% - 31%

25%
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Chapter 9: Impact of COVID 19 on the employment of
the retail sector

COVID 19 has added new layers of challenges in almost all the industries of the country. To understand
the effects of COVID 19 on the retail sector, the study examined the coping mechanisms of the retailers
(whether the retailers had to reduce their business operations) and their future plan of business during
this pandemic. This chapter is divided into two sections- (i) impact of COVID-19 in the retail sector since
the start of the lockdown and (ii) during and post COVID-19 scenario of the retail sector.

9.1 Challenges since the start of the lockdown

9.1.1 Types of challenges for the retail sector due to COVID-19

While the respondents were asked about the challenges that they had faced since the start of the
lockdown, most of them reported that maintaining social distancing measures was among the biggest
challenges they faced due to COVID 19 (74.3%), while 68% said it was the extra duties added to their
workload to maintain hygiene and 63.3% claimed it was out of fear of getting ill. Only 13.8 percent of
the retailers reported that they faced attrition or job cuts due to Covid-19, where the percentage of the
incidence was highest in the clothing and footwear industry (21.7%), followed by the food products
industry (20.8%).

Table 89: Type of challenges faced due to COVID-19 (Sample size n = 120 for each industry)

Industries Extra duties = Maintaining Attrition/ Extra costs = Fearof  Lack of
to maintain social Job cuts (masks/ getting  business
hygiene distancing sanitizers) ill
Clothing and 75.0% 77.5% 21.7% 58.3% 62.5% 44.2%
footwear
Supermarkets, 63.3% 76.7% 10.0% 56.7% 63.3% 35.0%
hypermarkets,

Groceries and

convenience

stores

Electrical and 69.2% 74.2% 9.2% 52.5% 63.3% 45.8%
electronics

Food products 68.3% 72.5% 20.8% 58.3% 65.8% 45.0%
(Sweet,

Confectionery,

Bakery)

Mobile phone 70.8% 80.0% 8.3% 51.7% 66.7% 48.3%
and mobile

accessories

Furniture and 65.8% 65.0% 12.5% 50.0% 58.3% 45.0%
furnishing

stores

Overall 68.8% 74.3% 13.8% 54.6% 63.3% 43.9%
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9.2 During and post COVID-19 scenario of the retail sector

9.2.1 Impact on business operations due to COVID-19

When questioned on whether the number of shops had decreased due to the closure of economic
activities only 6% of the retailers surveyed reported a reduction in outlets due to the effects of COVID
19. Among them the highest number of retailers (61%) reported that they had to reduce a single outlet,
while 27% reported that they had to reduce between 2-4 outlets. The highest number of outlets any
retailer had to reduce due to the effect of COVID 19 was found to be 10.

Table 90: Percentage of retail enterprises that had to reduce number of outlets due to the effects of COVID-19
(Total sample size n = 720)

Responses Percentage
Responded to outlet reduction 6%
Not responded to outlet reduction 94%

Table 91: Number of outlets retailers had to reduce due to the effects of COVID 19

Percentage
Single outlet reduced 61%
2 to 4 outlets reduced 27%
5to 10 outlets reduced 11%

Among the retailers who reported that they had to reduce operations due to the pandemic, downsizing
was reported in Dhaka the most at 7.8%, while the lowest percentage was in Chattogram at 4.4%. In
terms of industry, the highest percentage of reduction in operations was found to be in the clothing and
footwear industry. In Dhaka it was found that 16.7% retailers from the Clothing and footwear industry
reported reduction in outlets, while in Khulna 10% of retailers from both the Food products and furniture
industries also reported the same.

Table 92: Percentage of retail enterprises that had to reduce the number of outlets due to the effects of COVID
19, disaggregated by six industries (Sample size n = 44)

Industries Dhaka & Khulna = Chattogram = Sylhet Industry

Gazipur (%) (%) (%) wise
(%) Overall (%)

Clothing and footwear 16.7 6.7 6.7 3.3 8.3

Supermarkets, hypermarkets, - 3.3 3.3 - 1.7

Groceries and convenience stores

Electrical and electronics 3.3 6.7 10.0 3.3 5.8

Food products (Sweet, 13.3 10.0 - 10.0 8.3

Confectionery, Bakery)

Mobile phone and mobile 6.7 6.7 6.7 3.3 5.8

accessories

Furniture and furnishing stores 6.7 10.0 - 10.0 6.7

Location wise overall 7.8 7.2 4.4 5.0 6.1

9.2.2 Disruption in supply chain due to COVID-19

To assess the effect of COVID 19 on the supply chain of the retail stores in all the six industries, the
study inquired about the disruption in the supply chain due to the pandemic and how those disruptions
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have fared since the lockdown was lifted. Majority of the respondents (60.4%) reported experiencing
disruptions at the beginning which have since then gone down, while 37.9% reported ongoing
disruptions in the supply chain. Only 1.7% retailers from all six industries reported no significant
disruption.

Most of the disruptions in the supply chain were observed in Chattogram in the clothing and footwear
and supermarkets, hypermarkets, groceries and convenience stores at 80%, and the food products
industry in Khulna at 76%. However, those issues have subsided now. A moderately high percentage of
supermarkets, hypermarkets, groceries and convenience stores in Dhaka, and retail stores from all the
six industries in Khulna also faced disruptions which have now returned to normal. The industries which
are still facing some difficulties in their supply chain due to the pandemic are the furniture industry in
Sylhet (73.3%), Dhaka (56.7%) and Chattogram (46.7 %) and the clothing and footwear industry in Dhaka
(46.7%) and Sylhet (40%).

Table 93: Disruption in supply chain due to COVID 19 (Sample size n = 30 for each industry in each location)

Locations Observations Clothing Supermarkets, Electrical Food Mobile  Furniture Location
and hypermarkets,  and products  phone and and wise
footwear Groceries and electroni  (Sweet, mobile  furnishin  overall
convenience cs Confectioner accessorie ¢ stores
stores y, Bakery) s
No disruption at 6.7% - 3.3% 3.3% 3.3% 2.8%
all
bh Yes, but it is 53.3% 70.0% 56.7% 56.7% 66.7% 40.0% 57.2%
aka &
. back to normal
Gazipur
now
Yes, we are still =~ 46.7% 23.3% 43.3% 40.0% 30.0% 56.7% 40.0%
experiencing it
No disruption at - - - - 6.7% 3.3% 1.7%
all
Yes, but it is 70.0% 70.0% 70.0% 76.7% 66.7% 66.7% 70.0%
Khulna back to normal
now
Yes, we are still  30.0% 30.0% 30.0% 23.3% 26.7% 30.0% 28.3%
experiencing it
No disruption at - - 6.7% 6.7% - - 2.2%
all
Yes, but it is 80.0% 80.0% 50.0% 70.0% 56.7% 53.3% 65.0%
Chattogra
m back to normal
now
Yes, we are still  20.0% 20.0% 43.3% 23.3% 43.3% 46.7% 32.8%
experiencing it
No disruption at - - - - - - 0.0
all
Yes, but it is 60.0% 46.7% 36.7% 70.0% 56.7% 26.7% 49.4%
Sylhet  back to normal
now
Yes, we are still =~ 40.0% 53.3% 63.3% 30.0% 43.3% 73.3% 50.6%
experiencing it
No disruption at - 1.7% 1.7% 2.5% 2.5% 1.7% 1.7%
all
Industry Yes, butitis 65.8% 66.7% 53.3% 68.3% 61.7% 46.7% 60.4%

wise back to normal
overall now
Yes, we are still  34.2% 31.7% 45.0% 29.2% 35.8% 51.7% 37.9%
experiencing it
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9.2.3 Change in demand of sales due to COVID-19

Among the retailers surveyed, a large percentage claimed that demand had decreased due to COVID
19 (67.2%) while 30.7% retailers said that demand had fallen initially but was back to normal. Only 1.1%
respondents faced an increase in demand due to the pandemic. Clothing and footwear, electrical and
electronics, and the furniture retailers were the ones who faced the highest level of decreased demand,
while retailers from the supermarket, hypermarket, grocery and convenience stores and food products
industries were the highest percentage of retailers who faced an initial fall in demand that has picked
up since then. A small percentage of electrical and electronics retailers reported an increase in sales
demand (3.3%) when compared to the retailers of the other industries.

Table 94: Change in demand of sales due to COVID-19 (Total sample size n = 720)

Industries No Yes, it Yes, it decreased Yes, it Yes, increased but
change decreased but back to increased back to normal
normal now
Clothing and footwear - 70.8% 29.2% - -
Supermarkets, 0.8% 55.8% 41.7% 0.8% 0.8%

hypermarkets, Groceries
and convenience stores

Electrical and electronics - 70.0% 25.8% 3.3% 0.8%
Food products (Sweet, 0.8% 60.8% 35.8% 1.7% 0.8%
Confectionery, Bakery)

Mobile phone and mobile - 65.0% 33.3% - 1.7%
accessories

Furniture and furnishing - 80.8% 18.3% 0.8% -
stores

Overall 0.3% 67.2% 30.7% 1.1% 0.7%

9.2.4 Change in online sales/ e-commerce due to COVID-19

For most of the respondents, online sales were not applicable (79.4%). Among the retailers who did
have the option available, most retail enterprises from all six industries reported that they observed no
change. Retailers from the electrical and electronics industry faced decreased demand in online sales
which is back to normal now (6.7%).

Table 95: Change in online sales/e-commerce (Total sample size n = 720)

Industries No Yes, it Yes, it Yes,it  Yes, increased but Not
change decreased decreased but increased backtonormal  applicable
back to normal now
Clothing and 8.3% 0.8% 4.2% 3.3% 4.2% 79.2%
footwear
Supermarkets, 5.8% 0.8% 4.2% 0.8% 1.7% 86.7%
hypermarkets,

Groceries and

convenience stores

Electrical and 10.0% 5.0% 6.7% 1.7% 1.7% 75.0%
electronics

Food products 11.7% 5.8% 3.3% 1.7% 2.5% 75.0%
(Sweet,

Confectionery,

Bakery)

83



Mobile phone and 12.5% 0.8% 4.2% 2.5% 2.5% 77.5%
mobile accessories

Furniture and 10.8% 1.7% 1.7% 0.8% 1.7% 83.3%
furnishing stores
Overall 9.9% 2.5% 4.0% 1.8% 2.4% 79.4%

9.2.5 Impact on employment due to COVID-19

9.2.5.1 Employee attrition in the retail sector due to COVID-19

The average number of attritions for retailers due to the effects of the pandemic was 7.3, where the
electrical and electronics industry reported the highest number of lay-offs (19), followed by the
supermarket, hypermarket, grocery and convenience stores (13.8). The lowest number of job cuts was

observed in the mobile phone and accessories industry (2.7).

Table 96: Average number of attrition/job cuts per industry due to COVID-19

Industries Average attrition/ job cuts Base (n)
Clothing and footwear 6.3 24
Supermarkets, hypermarkets, Groceries and 13.8 11
convenience stores

Electrical and electronics 19.0 10
Food products (Sweet, Confectionery, Bakery) 4.8 25
Mobile phone and mobile accessories 2.7 10
Furniture and furnishing stores 3.8 15
Overall 7.3 95

9.2.5.2 Recruitment of new employees due to COVID-19

Out of all the retailers surveyed, only 10 said that they had to recruit more workers due to Covid-19. The
highest number of workers recruited were in the Jr. Salesman position (80%) and this incidence was
the highest in the food products and mobile phones and accessories industries (100%). Other positions
that retailers recruited workers in during the pandemic were mostly product managers/stackers, Sr.
salesman, floor worker and cleaner/service workers.

Table 97: Recruitment of more employees due to COVID-19 (Total sample size n = 720)

Industries No Yes
Clothing and footwear 97.5% 2.5%
Supermarkets, hypermarkets, Groceries and 96.7% 3.3%
convenience stores

Electrical and electronics 100.0% -
Food products (Sweet, Confectionery, Bakery) 98.3% 1.7%
Mobile phone and mobile accessories 99.2% 0.8%
Furniture and furnishing stores 100.0% -

Overall 98.6% 1.4%




Table 98: Positions in which employees were recruited due to COVID-19

Positions/ Clothin = Supermarket = Electrical Food Mobile Furniture = Over
Designations g and s, and products phone and and all
footwe | hypermarket = electronic (Sweet, mobile furnishin
ar s, Groceries S Confectioner = accessorie = g stores
and y, Bakery) s
convenience
stores
Product 67% - . 50 - . 30
manager/Stacker
POS/Cashier - - . 50 - . 10
Sr. salesperson 33% - . 50 - . 20
Jr. salesperson 67% 75% . 100 100 . 80
Floor Worker 33% - . 50 - . 20
Helper/Errands 33% - . - - . 10
person
Special skills/ 33% - . - - . 10
Technical skill
Delivery/Logistics 33% - . - - . 10
Cleaner/ Service 33% 25% . - - . 20

Receptionist/Greete - - . - - . -
r

Supervisor/Sr. - - . - - . -
Officer

Back-end/non- - 25% . - - . 10
customer related

(learn by

observation entry

position)

IT/Data entry - - . - - . -
Base (n) 3 4 0 2 1 0 10

9.3 Safety measures undertaken by the retailers for their
employees during COVID-19

Among the retailers surveyed it was found that only 3 retailers had not taken any measures to prevent
the spread of COVID 19. It was observed that providing facial masks and gloves (92.5% and 62.3%), and
cleaning and disinfecting the workplace regularly (81.5%) were the measures taken by most retail

enterprises. It is also worthy to note that only a very small percentage of employers provided
transportation for their employees to prevent the spread of COVID 19.

Table 99: Safety measures taken to prevent the spread of COVID-19

Industries =~ Social Cleaning Hand soap/ @ Gloves @ Mask Face Checkin Staff Transpo Base

distanci and  Sanitizer/disinf ~ for for shield g rotati rt (n)
ngin | disinfect ectant for employ employ s/ temperat on | arrange
ques, ing customersand  ees ees  goggl ureof ment
staff, regularly  employees es  custome for
number rs and employ
of employe ees
custom es
ers
Clothing 50.0% = 90.0% 60.8% 62.5% @ 958% 14.2% 108% @ 1.7% @ 0.8% 120
and
footwear
Supermark = 42.5% @ 78.3% 60.0% 57.5% @ 942% 5.8% 9.2% 1.7% - 120
ets,
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hypermark

ets,

Groceries

and

convenien

ce stores

Electrical 52.9% 76.5% 63.9% 63.9% | 91.6% 151% 5.0% 3.4% 1.7% 119
and

electronics

Food 48.7% 84.9% 53.8% 773%  93.3% 143% 7.6% 2.5% 4.2% 119
products

(Sweet,

Confection

ery,

Bakery)

Mobile 54.2% 82.5% 56.7% 583% 87.5% 19.2% 7.5% 4.2% 0.8% 120
phone and

mobile

accessorie

s

Furniture 49.6% 76.5% 52.1% 54.6% 92.4% 12.6% 5.0% 3.4% 1.7% 119
and

furnishing

stores

Overall 49.7% 81.5% 57.9% 62.3% | 92.5% 13.5% 7.5% 2.8% 1.5% 717

9.4 Business expansion plan despite the effects of COVID-19

In terms of business expansion plan in spite of the pandemic, 51% stated that they did not know whether
any new outlets will be established in the next 1-3 years. Furthermore, 210 respondents (29%) reported
that no new outlets will be launched in the next 1-3 years due to the pandemic while 20% of retailers
reported the possibility of setting up new outlets within the next 3 years.

Table 100: Percentage of retail enterprises with the possibility of business expansion in the next 1-3 years

Observation Percentage
There is a possibility of opening a new outlet 20%
There is no possibility of opening a new outlet 29%
Unable to predict 51%

Out of those retailers who reported the possibility of business expansion despite the pandemic,
percentage of retailers in Dhaka were the highest (33%), followed by Chattogram (24%), Sylhet (22%)
and Khulna (21%). It was observed that retailers from the Clothing and footwear industry in Dhaka
reported the highest possibility of business expansion (45%), followed by Sylhet (35%); while retailers
of the Furniture industry in Dhaka and Khulna expected the highest possibility of launching new outlets
(32%). Chattogram was found to have a higher possibility of launching new outlets in the Supermarket,
grocery and convenience store industry (37%), followed by the electrical and electronics industry (33%).
On the other hand, it was observed that Dhaka has a higher possibility of business expansion in the
Food product industry (31%), followed by Mobile phones and accessories industry (45%), compared to
the other zones.




Table 101: Percentage of retail enterprises with the possibility of business expansion in the next 1-3 years,
disaggregated by the six industries

Industries Dhaka & Khulna Chattogram Sylhet
Gazipur

Clothing and footwear 45% 15% 5% 35%

Supermarkets, hypermarkets, 26% 22% 37% 15%

Groceries and convenience

stores

Electrical and electronics 24% 19% 33% 24%

Food products (Sweet, 31% 19% 25% 25%

Confectionery, Bakery)

Mobile phone and mobile 45% 20% 20% 15%

accessories

Furniture and furnishing stores 32% 32% 21% 16%

Overall 33% 21% 24% 22%

Among the retailers who confirmed the possibility of establishing new outlets in the next few years,
despite the effects of Covid 19, the highest number of outlets to be launched was found to be the
highest for the electrical and electronics industry with an average of 4.8 outlets, followed by the clothing
and footwear industry (3.7), the food products industry (3.5 outlets), the supermarkets, grocery and
convenience store industry (2.5), the furniture industry (1.7) and mobile phone and accessories industry
(1.6) respectively.

Table 102: Average Number of new outlets to be established within 1-3 years

Industries Average number of Base (n)
outlets

Clothing and footwear 3.7 20

Supermarkets, hypermarkets, Groceries and 2.5 27

convenience stores

Electrical and electronics 4.8 21

Food products (Sweet, Confectionery, Bakery) 3.5 36

Mobile phone and mobile accessories 1.6 20

Furniture and furnishing stores 1.7 19

Overall 3.0 143
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Chapter 10. Recommendation and Conclusion

Recommendations

The findings show that the trends related to skills gaps, engagement of women, transgender people
and people with disabilities, decent work practices are mostly similar across the different retail
industries that were studied. However, the opportunity for successful pilot of an inclusive skills
development programme in the retail sector varies as the industries are in different stages of growth
and structure (formal vs informal recruitment processes), have varying degrees of exposure to such
interventions and have varying needs for skilled work force. Based on the analysis, we recommend the
following strategic pillars for the pilot:

Targeting the early adopters first to create an evidence base: It will be more efficient for the project to
first target retailers who are already engaged in providing informal and formal training to the workers
and who have in general positive attitude towards training. A list of such employers is provided as an
outcome of this study. It is advisable that the project uses the experience with these retailers to develop
case studies on the impact of the training on retail sales, employee satisfaction and attrition rate which
can be used to engage the second batch of employers who are currently not engaged in training
services provision.

Targeting the sales representatives at the entry and mid-level: Even though there are different types
of jobs in the retail outlets across all industries that were surveyed, the highest proportion of jobs are
for the sales work force. The findings show that the programme will have more scalable results if it
focuses on the sales workforce who are tasked to handle customers. Also, this will reduce the need to
tailor the curriculum for the different industries and will allow for participation of employees from
multiple industries at the same time.

Focus on sales-oriented soft skills training curriculum and programme to attract both the employers
and the employees: The findings show that to both the employers and the employees across all
surveyed industries, sales target is the most universal indicator for measuring performance of the retail
workforce. As such, trainings on skills development should have direct contribution to the workforce’s
ability to achieve sales target. Soft skills training on customer relationship, communications, agility,
learning aptitude would have the highest impact as this would also allow the workers to shift between
different industries.

Mix of on the job training and classroom-based training over the weekend: The employers are
apprehensive about losing work hours because of training. However, they do not account for the loss
in work hours and sales that happen because of informal on the job training. The project will have more
traction if the training involves classroom-based training over the weekend which is followed up by on-
the-job practical test and a follow up training.

Developing a training service delivery channel for scalable impact: The industries that were surveyed
do not have organized associations or associations that are actively engaged in delivering training
services to the members. The Furniture Industries Owner’s Association is more capable to be a training
service delivery partner for the project for its members while the other associations are not. For
industries that have organized associations, the project can leverage them as partners to deliver the
training exclusively to the members of the association. For the other industries, the project can first
organize a training on its own and then use it as an evidence to gather buy in of the associations to
organize the follow-up rounds.
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Employer’s orientation and change in HR policies for recruitment of women, people with disabilities
and transgender people and to ensure decent work practices: The employers are predominantly male
and the work force comprises small percentage of women. Only a very small percentage have
experience in employing people with disabilities and there is almost no precedence in employing
transgender people. Given that the workforce works long hours, the employers do not perceive the work
to be suitable for female workers. They are apprehensive about the security of the female work force.
Also, they perceive that the female work force lacks the strength and endurance to undertake the works.
Besides, there is a perception that the female workers will leave the job after marriage. These social
norms and perceptions continue to obstruct the employers from recruiting women as work force.
Besides, the work place does not have amenities like separate toilets for women workers. There is no
provision for maternity and paternity leaves. A strong percentage of employers do not provide leave on
public holidays.

Engagement of people with disabilities is seen as a cost as this will come with investments to make
the work space more accessible for people with disabilities. Also, it is perceived that the people with
disability will not be able to undertake the tedious tasks. Strength and endurance are perceived as
necessary qualifications across all the industries that were surveyed. Attitude towards transgender
people is largely negative. The co-workers are also not comfortable using the space with the
transgender people. The transgender people want to use female toilets while female co-workers are
not comfortable in sharing toilet. The employers perceive that the transgender people will have a
negative effect on customers and sales. Transgender people reported that they are often not given the
orientation required to perform as a sales work force.

The contracts are mostly informal across all the industries. The employers are not aware of fire safety
needs for both workers and customers; in general, there is apathy towards standard safeguarding
measures among the employers. Large number of workers are paid below the minimum wage fixed by
the government. The informal nature of recruitment allows for unregulated payment practices.

For the project to have sustained impact, the issues of informal contracts, decent work practices,
gender equality in recruitment and management of the retail space need to be addressed. This would
require long term strategic endeavours, the seed for which can be laid by the pilot project. Most of the
employers reported that they are willing to partner with NGOs to train the workers. They are willing to
share cost of training. The project can take a three staged strategy to have a long-term impact on skills
development for the workers and to make the workplace inclusive to women, people with disabilities
and the transgender people.

In stage 1, as explained earlier, the project should target the early adopters for soft skills training of the
current employees working as junior and mid-level sales representatives. These trainings would be
male dominated but will allow the project to have an entry. This can be completed within 6 months of
the pilot. The stage 1 should involve two types of trainings - (i) trainings directly offered by the
programme to willing employers and (ii) trainings offered by the programme through partner
associations.

In stage 2, the project should start documenting results achieved by employers who participated in the
first stage of the programme. In this stage the project should also engage some of the early adapters
and work with them to develop HR policies that can address the issues of recruitment of women, people
with disabilities and the transgender people. The policies should also allow for rewards for loyalty as
the employers are apprehensive that the trained workers will leave after the training. It is advisable that
the project organizes a residential orientation session for the employers which will incentivize their
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participation in the programme activities. In this stage, the project should focus on developing strong
cases of employers from the different industries and from the different geographic areas to allow for
recruitment of women, people with disabilities and the transgender people. The recruitment should then
be followed up by training to the staffs as well as the store managers so that the new recruits are able
to perform and the work place is more conducive for them to perform.

Building on the evidence from stage 2, the project should scale the operations to involve more
employers from the different industries who can then be involved into two separate programmes- light
touch (stage 1) and long term (stage 2). The programme should also invest in a customer centric
promotion campaign as positive response from the customers for recruitment of women, people with
disabilities and the transgender people will reinforce the employer’s incentive to sustain recruitment of
the marginalized communities in the retail workforce.

Advocacy with the government for policies that enable recruitment of women, people with disabilities
and the transgender people: The findings show that the employers will react positively to a quota-based
system whereby the government requires a minimum percentage of employees to represent women,
people with disabilities and the transgender people. The findings also show that the employers may not
voluntarily invest in making their work place accessible. As such, while at one spectrum the project can
work to create evidence that employment of women, people with disabilities and the transgender
people can have positive impact on sales and growth, government policy can help make the impact
more sustainable and scalable. In this regard, the findings from the project can be used to create a
national programme anchored to government policies that aim for inclusive retail industry in
Bangladesh.
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Annex 1

10

11

12

13

14

15

16

17

18

RESPONDENT
NAME

Mr. Selim H.
Rahman

Nawshin Khair

Mr. Mubeen
Imran Shaikh

Mr. Avi Roy

Mr. Nahid
Akhter

Mr. Rijvi
Joya Sikdar

Mr. Jalaluddin

MD.SHAJAHAN

DEWAN ABDUL
ALIM

MD.HAFIJUR
RAHMAN

MD.MOIN
UDDIN

Sree shamol
ghosh

Shekh jahangir

S M Amdadul
Haque

Mossadeq Hanif

Kamrul islam

Md.Golam
akhter Faruk

Table 99: list of respondents for the IDIs with key players

COMPANY/DESIGNATION

Hatil/Chairman of
Bangladesh Furniture
Owners Association
Aranya, Creative Director

Shumi's Hot Cake

Jarwa House
Meena Bazar, Head of HR

Shwapno, Head of HR

President, Bangladesh
Bangladesh Bread Biscuit O
Confectionary Prostutkarok
Samitee

SECRETARY, BANGLADESH
PADUKA PROSTUTKAROK
SOMITY

SECRETARY, PLASTIC &
RABER MERCHANTS
ASSOCIATION OF
BANGLADESH
SECRETARY, BANGLADESH
ELECTRONICS &
MERCHANTS
ASSOCIATION

PRESIDENT, BANGLADESH
CELLULAR PHONE
ACCERSSORIES
IMPORTERS &
MERCHANTS
ASSOCIATION
SECRETARY, khulna zela
misty ghosh dairy malik
somity

PRESIDENT, khulna zela
paduka malik somity
General Secretary, khulna
Electrical Merchant
Association

SECRETARY, Khulna board
furniture manufacture
owner organisation

General Secretary, khulna
mohanogor mobile phone
babsayee malik somity
SECRETARY, The Sylhet
Chamber of Commerce &
Industry

MOBILE

1711526090

nkhair@aranya.com.bd

1974682253

1919217777

nahid.aktar@meenabazar.com.bd

1729061722
1718512512

1819466257

1712028572

1819074794

1919480380

1712879688

1711320102

1715212583

1711964858

1711807674

1711274667

1712249480

RELEVANCE

Furniture and
furnishing
stores
Clothing

Food products
(Confectionery,
Bakery)
Jewellery

Supermarkets

Supermarkets

Key person for
transgender
community
Food products
(Confectionery,
Bakery)

Footwear

Footwear

Electrical and
electronics

Mobile phone
and mobile
accessories

Food products
(Sweets)

Footwear

Electrical and
electronics

Furniture and
furnishing
stores
Mobile phone
and mobile
accessories
All industries
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19

20

21

22
23

24

25
26

27

28

29

30

31

32

33

34
35

36

37

38

Uttom K Das

S M A Samim
sarker

Jasim Uddin
Talukder
Sarwar Alam

Abu Yunus
Md. Rafique

Sharmeen Nipa

Nazrul Islam

Md.
Asaduzzaman
Nuruzzaman

Mijanur rahman
Shamim Akram

Alhaz Jakir
Hossain

Mohammad Ali

Mijanur rahman
Mijan
Mainuddin

Md. Nurunnabi
Mamun

Anowar Hossain
Mirdha (Belu)

Nurul Kader
Shohan
Rahman
Mohammad
Lutfor

Assistant Secretary, The
Chittagong Chamber of
Commerce & Industry
Statistics officer,
Chittagong Division-
Bangladesh Bureau of
Statistics

Fulkoli Food Products Ltd.

Modhubon Sweets Ltd
Tongi Maitre Shilpo

Square Fashions Ltd.

Elite Garments Ind. Ltd.

Manager, Bengal Agencies

Manager, Tilottoma
Ceramic
Manager, Ceramic gallery

Manager, Pabna
Benarashee

Manager, Benarashee Asia
Bazar

General Secretary,
Bangladesh tiles, Sanitary
and Marvel Marchant
association

Director, Ayesha Crystal
Emporium

Admin Manager, Gram Sico

HR head

Executie Sales and
Marketing, Protik Ceramic
Ltd. D

Director, Bangladesh
Chemist and Drugist
Shamitee

Manager, Monerekho

Chairman, Lazz pharma

1755553106

1304153300

0312855061

1849666809
1687276214

028963795
1713426556

1975601001

1865032211

1926996155

1718385279

1675452129

1711545053

1785678909

1720383330

1701202203
1791300170

1819226091

1781523000

1817595066

All industries

All industries

Early Adopter

Early Adopter
Early Adopter

Early Adopter

Early Adopter

Sanitary and
tiles
Sanitary and
tiles
Sanitary and
tiles
Clothing

Clothing

Sanitary and
tiles

Crockeries and
Tableware
Crockeries and
Tableware
Food products

Crockeries and
Tableware

Pharmacy

Clothing

Pharmacy
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Annex 2

2.1 List of formal retailers who fulfilled all measures that is required to be formal

S| Organization

1 Athena's
Furniture &
Home Decor

2 Khulshi Mart

3 Walton Plaza

4 Akhtar
Furnishers

5 TN Telecom

6 SaRa
LifeStyle Ltd

7 BREAD &
Beyond

8 Esquire
Electronics
Ltd.

9  Regal
Emporium

Industries

Furniture and
furnishing
stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Electrical and
electronics

Furniture and
furnishing
stores

Mobile phone
and mobile
accessories

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)

Electrical and
electronics

Furniture and
furnishing
stores

Respondent Designation Contact

Sukanta
Datta

Manager

Tanjima HR Head
Haque

Tinnee

Md. Sohel
Ferdous

Manager

Md. Mizanur Manager
Rahman

Tarek Hasan Manager

Md Sakib Manager
Ahmed

Donald Manager
Baroi

Md. Ashadul Manager
Haque

Hussain Md. Manager
Afzal

number

19728436
24

17303402
77

16866919
43

18440791
19

17159857
25

19928878
26

18413210
40

17133675
17

18446015
26

District Upazila

Chattogra PANCHL
m AISH

Chattogra KHULSHI
m

Dhaka MIRPUR
Dhaka KAFRUL
Gazipur | GAZIPUR
SADAR
Dhaka BHATAR
A
Dhaka BHATAR
A
Chattogra KHULSHI
m
Chattogra CHANDG
m AON

Union

Ward no
15

Ward no
14

Mirpur-6

13

Cheragali

18

17

Ward no 8

Ward no 4

Village

Tst & 2nd
floor, Impulse
City Center,
Golpahar
Moor, O, R
Nizam Road

Arcadia
Shopping
Complex, 4
Zakir Hossain
Road

Poshikha Mor

Kazipara

Tokyo Tower

Baridhara

Bashundhara
Road

CDA Avenue,
GEC

Southern CNG
Station
opposite,
Chandgaon,
Bohoddarhat
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S| Organization

10  Pride Limited

11 Shodesh
Polli

12 Sony and
Rangs

13 realme

14 AB
ELECTRONIC
S

15 Dorji Bari

16  Genarel
Electronices

17 Ryans

18 DULCE cake,
Sweets &
More

19 Singer Mega

Industries Respondent Designation Contact

Clothing and Milton Dey
footwear

Clothing and Md. Rakibul
footwear Hasan

Electrical and Mahmud
electronics

Mobile phone Ripon miah
and mobile
accessories

Mobile phone Sajjad
and mobile Hossain
accessories

Clothing and Ashraful
footwear Islam

Electrical and Md Emran
electronics Hosen

Electrical and Md. Saiful
electronics Islam

Food products | Md. Farhan
(Sweet, Faruk Rana
Confectionery,

Bakery)

Electrical and Md. Jamal
electronics Uddin Fazlu

Manager

Manager

Manager

Manager

Manager

Manager

Manager

Manager

Manager

Manager

number

18190752
58

19222167
07

17119957
72

17501439
63

17033143
82

18406446
46

17099958
17

17555549
11

18392994
61

17130921
16

District  Upazila  Union

Chattogra PANCHL Ward no
m AISH 15

Chattogra PANCHL Ward no
m AISH 15

Sylhet SYLHET Zinda
SADAR Bazar

Sylhet SYLHET Chowhatt
SADAR apoint

Sylhet SYLHET Chowhatt
SADAR  apoint

Sylhet SYLHET Dorga
SADAR gate

Sylhet SYLHET  Sylhet
SADAR  Sadar

Chattogra KHULSHI Ward no
m 15

Chattogra KHULSHI Ward no
m 14

Chattogra KHULSHI 'Ward no
m 14

Village

20 - 21, Afmi
Plaza,
Probartak
More

30,31,32 Afmi
Plaza (
Ground Floor
) Baizid
Bostami Road

Zinda Bazar

Chowhatta
point

Chowhatta
point

Dorga gate

Zinda bazar
16

Yunsco City
Center, 4th
floor, GEC,
Chittagong

Taj Nur Point,
139/ A, CDA
Avenue,
Wasa Circle,
Dampara,
Chittagong

Wasa More,
Dampara
Branch
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Sl

20

21

22

23

24

25

26

Organization

Agora

supershop

FLORA Ltd

Cooper's
Bakery

Nails &
Wood

SQ Cable
com ltd

Safe and
save

Princh Bazar

Industries

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Electrical and
electronics

Food products
(Sweet,
Confectionery,
Bakery)

Furniture and
furnishing
stores

Electrical and
electronics

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Respondent Designation Contact
number

Jasan uddin Manager 17149293
94

ERSHADUL Manager 18199305
28

Alif Manager 17876543
89

MD. Manager 19766030

Shamim 10

Md Sultan | HR Head 16132921

arefin 22

joarder

Md.tarek Manager 17196058
25

Md Shuvo  Manager 17784127

Islam 84

District

Sylhet

Chattogra
m

Chattogra
m

Chattogra

m

Sylhet

Khulna

Dhaka

Upazila

SYLHET
SADAR

KHULSHI

KHULSHI

DOUBLE
MOORIN
G

SYLHET
SADAR

DAULAT
PUR

MOHAM
MADPUR

2.2 List of retailers who arrange inhouse formal training for their staff.

Sl

1

Industries Organizati Responde Mobile Designa ' Gender
onname  ntName tion
Furniture and Euro Decor Md. Ranbir 14101550 Manage Male
furnishing Hossain 80 r
stores
Furniture and Athena's | Sukanta 19728436 Manage Male
furnishing Furniture & Datta 24 r
stores Home
Decor
Food products Mithai Md. Mubin 17606666 Manage Male
(Sweet, Sweets & Uddin 44 r
Confectionery, Bake Sayed

District
Chattogr

am

Chattogr
am

Chattogr
am

Upazila

KOTWALI

PANCHLA Ward

ISH

PANCHLA Ward

ISH

Union Village
7 noword Ambor khana
Subid bazar
road
Lalkhan 28, M.A Malik
Bazar Road
C.D.A. Lalkhan Bazar
Avenue
Metropolit Nur Ahmed
an Road
Chamber
Sylhet Barut khana
Sadar
ward 16
Word no6 Daylotpur
Ring Road  Shamoly Ring
Road
Union Village
Ward no 24/25, H.N.
15 , Center, M.
Bagmonira M. Ali Road,
m Dampara
no 1st & 2nd
15 floor,
Impulse City
Center,
Golpahar
Moor, O, R
Nizam Road
no Saiful Aman
15 Market, 943
GEC Circle,
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Sl

10

11

12

13

14

15

16

17

18

19

20

21

22

Industries

Bakery)
Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Electrical and
electronics
Furniture
furnishing
stores
Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Electrical
electronics
Mobile phone
and mobile
accessories
Electrical and
electronics

and

and

Clothing and

footwear

Mobile phone
and mobile
accessories
Food products
(Sweet,
Confectionery,
Bakery)
Clothing
footwear

and

Electrical and

electronics

Mobile phone
and mobile
accessories
Furniture and
furnishing
stores

Mobile phone
and mobile
accessories

Food products
(Sweet,
Confectionery,
Bakery)

Mobile phone
and mobile
accessories

Furniture and
furnishing
stores

Clothing  and

Organizati
on name

Khulshi
Mart

Walton
Plaza
Akhtar
Furnishers

Apex

Bismilla
Electrtic
TN
Telecom

Bengal
lighting

SaRa
LifeStyle
Ltd

Zara
Internation
al-2
BREAD &
Beyond

Top Ten
Fabrics &
Tailor Ltd

Esquire
Electronic
s Ltd.
TRR Four

Brothers
Furniture

Asian
Telicom

Flaburs
premium
Sweets &
Bakers
Edison
Smart Plug
IN

Regal
Emporium

Pride

Responde Mobile
nt Name

Tanjima 17303402
Haque 77

Tinnee

Md. Sohel 16866919
Ferdous 43

Md. 18440791
Mizanur 19
Rahman

Emdat 17332490

Hossain 73

RezaUl 17605721

karim 32

Tarek 17159857

Hasan 25

Rubel 18336180
44

Md Sakib 19928878

Ahmed 26

Md. Jafor 19999945

Mizi 53

Donald 18413210

Baroi 40

Md. Tanbir 16878411

Alam 43

Md. 17133675

Ashadul 17

Haque

Babul 17233883

Hossain 20

Nayon Mia 18745620
11

Mahadi 18412413

Hasan 67

Md. 18151635

Mizanur 37

Rahman

Md. 17187620

Ashekur 50

Rahman

Hussain 18446015

Md. Afzal 26

Milton Dey 18190752

Designa
tion

HR Head

Manage
r
Manage
r

Manage
r

Owner

Manage
r

Manage
r

Manage
r

Owner

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage

Manage

Manage
r

Manage

Gender

Female

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

District
Chattogr

am

Dhaka

Dhaka

Dhaka

Dhaka

Gazipur

Gazipur

Dhaka

Dhaka

Dhaka

Dhaka

Chattogr
am
Dhaka

Dhaka

Dhaka

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr

Upazila

KHULSHI

MIRPUR

KAFRUL

MOHAMM
ADPUR

KAFRUL

GAZIPUR
SADAR

GAZIPUR
SADAR
BHATARA

BHATARA

BHATARA

GULSHAN

KHULSHI

SAVAR

KAFRUL

KAFRUL

KOTWALI

PANCHLA
ISH

CHANDGA
ON

PANCHLA

Union Village
Nasirabad

Ward no Arcadia

14 Shopping
Complex, 4
Zakir
Hossain
Road

Mirpur-6  Poshikha
Mor

13 Kazipara

Samoli Shamoli
main road

15no ward Pulpar

Cheragali  Tokyo
Tower

Tongi Hazing

bazar Fuurniture
Market

18 Baridhara

17 Jamuna
Futur Park,
Bashudhara

17 Bashundhar
a Road

41 Kuril Branch,
Ka 23/1
Progoti
Sarani Road,
Kuril

Ward no 8 CDA Avenue,
GEC

Savar bus City Center

stop

16 no ward  Kochukhet

14 Shah Ali
Plaza,
Mirpur-10,
Golchokkhor

Chalk Mukti

bazar Bhaban

Word No 8 Muradpur
moor, Bellal
Mosijid,
Hathajari
Road

Ward no 4 Southern
CNG Station
opposite,
Chandgaon,
Bohoddarha
t

Ward no 20-21, Afmi
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Sl

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

Industries

footwear

Clothing and
footwear

Electrical and
electronics
Electrical and
electronics
Mobile phone
and mobile
accessories
Mobile phone
and mobile
accessories
Mobile phone
and mobile
accessories
Electrical and
electronics

Mobile phone
and mobile
accessories
Clothing and
footwear
Mobile phone
and mobile
accessories
Mobile phone
and mobile
accessories
Electrical and
electronics

Clothing  and
footwear

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)
Clothing and
footwear
Clothing and
footwear

Electrical and
electronics

Food products
(Sweet,
Confectionery,
Bakery)
Food products
(Sweet,
Confectionery,
Bakery)
Clothing  and
footwear

Organizati
on name
Limited

Shodesh
Polli

TOSHIBA

Sony and
Rangs
Symphony

Samsung
Galaxy

realme

Electro
mart
Limited
AB
ELECTRO
NICS
Dorji Bari

Xiaomi
Mobail

Vivo
Mobail

Genarel
Electronic
es
WALKAR
FOOTWEA
R

SIGNAL
MENS
WEAR
Tasty
Treat Food

Richman
lubnan
Bindu
exclusive
means
wear

N.B.
Electronic
s

Flavors
Premium
Sweets &
Bakers
Sumi's Hot
Cake

BANG

Responde
nt Name

Md.
Rakibul
Hasan

Md sourov
Mahmud

Dalwar
Hossain

Md
Jubayer
Elahi
Ripon
miah

Md
Shahjalal
Choudhuri
Sajjad
Hossain
Ashraful
Islam

Md
Masum
Ahmed

Md Javed
Mahmud

Md Emran
Hosen

Md  Ariful
Hasan

Md Zahid
Ahmed

Sohanur
rahman
SK Jaber
Hasan
shikdar

Forkan

Md.
Shahid

Md. Billal

Md Lablu

Mobile

58

19222167
07

17876720
51
17119957
72
17244034
48

17610394
54

17501439
63

17556961
70

17033143
82

18406446
46
19117478
58

16805712
08

17099958
17

17156552
67

17101440
53

17186998
69

16782147
43
16201050
33

18583390
33
19767177
21

17012022
43

17751030
00

Designa
tion
r

Manage

Manage
r
Manage
r
Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r
Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r
Manage
r

Manage
r
Manage

r

Manage
r

Manage
r

Gender

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

District

am

Chattogr
am

Sylhet
Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Chattogr
am

Chattogr
am

Chattogr
am

Sylhet

Upazila

ISH

PANCHLA
ISH

SYLHET
SADAR
SYLHET
SADAR
SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR
SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR
SYLHET
SADAR

KOTWALI

KOTWALI

KOTWALI

SYLHET
SADAR

Union

15

Ward no
15

Sylhet
Sadar
Zinda
Bazar
Chowhatta
point

Sylhet
Sadar

Chowhatta
point

Sylhet
Sadar

Chowhatta
point

Dorga gate

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar
Sylhet
Sadar

25

Ward no
32

Ward no
32

Zylhet
Sadar

Village

Plaza ,
Probartak
More
30,31,32
Afmi Plaza (
Ground
Floor )
Baizid
Bostami
Road
Chowhata
ward 17
Zinda Bazar

Chowhatta
point

Chouhatta
Zinda Bazar
ward 13
Chowhatta
point

Zindabazar
Ward 16

Chowhatta
point

Dorga gate

Chouhatta
Zindabazar

Chouhatta
Zindabar

Zinda bazar
16

Amborkhan
a

Amborkhan
awardno 8

Dorga
get,sylhet

Dargaget,syl
het

Purbo
dargaget

Niumarket

Dewan
Bazar

Dewan
Bazar

Barutkhana
Zindabazar
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Sl

44

45

46

47

48

49

50

51

52

53

54

55

56

57

58

59

60

61

62

Industries
Clothing and
footwear

Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Clothing
footwear
Electrical
electronics

and

and

Furniture and
furnishing
stores
Clothing

footwear

and

Food products
(Sweet,
Confectionery,
Bakery)
Electrical and
electronics

Electrical and

electronics

Electrical and

electronics

Food products
(Sweet,
Confectionery,
Bakery)

Electrical and

electronics
Electrical and
electronics

Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Furniture
furnishing
stores
Furniture
furnishing
stores
Electrical
electronics
Food products
(Sweet,
Confectionery,
Bakery)
Mobile phone

and

and

and

Organizati

onname nt Name

Step Md

Footwaer | Salauddin
Choudhury

Kings Md Shoag

Cakes mia

Sweet &

Bekari

BLUE Md Aftab

Moon

VISION MD: Kabir

EMPORIU Islam

M

Partex Md sathu

Furnitur Alam

LOTTO Md.
Shaiful
Islam

Flavours  Md.

Premium | Rayhan

Sweets Hossain

and Ovi

Bakers

Best Md.

Electronic ' Mamunur

s Rashid

Janani Md. Robiul

Computer Alam

s

Ryans Md. Saiful
Islam

DULCE Md.

cake, Farhan

Sweets & Faruk

More Rana

Singer Md. Jamal

Mega Uddin
Fazlu

Transcom Md.

Digital Fakhrul
Islam

Agora Jasan

supershop 'uddin

NAVANA  Kaisar

FURNITUR

E

Godry Ali

Locker & Hossain

Furniture

FLORA Ltd ERSHADU
L

Drips Md.

Sweets & Forhad

Bakers

Huawei Md.

Responde Mobile

16170205
05

19604690
19

17842051
83
18446646
53

17119730
80

16474777
66

18544671
43

17358874
19

19251372
72

17555549
11

18392994
61

17130921
16

17130614
79

17149293
94

17382089
42

17675814
02

18199305
28
18187005
48

18292477

Designa
tion
Manage
r

Manage
r

Manage
r
Manage
r

Manage
r

Manage
r

Manage
r

Manage

Manage

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Manage
r
Manage
r

Manage

Gender

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

District

Sylhet

Sylhet

Sylhet

Khulna

Khulna

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Sylhet

Sylhet

Sylhet

Chattogr
am
Chattogr
am

Chattogr

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR
KHULNA
SADAR

SONADAN
GA

PANCHLA
ISH

KHULSHI

KHULSHI

KHULSHI

KHULSHI

KHULSHI

KHULSHI

KHULSHI

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

KHULSHI

KOTWALI

KHULSHI

Union

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar
Nirala

20

Ward no 8

Ward no
14

Ward no
15

Ward no
14

Ward no
15

Ward no

Ward no
14

Gec more
(CDA
Avenue)

7 no word

Mira Bazar

Mira Bazar

Lalkhan
Bazar
Ward no
32

Ward no 8

Village

Barut khana
Zindabazar
Ward 16
Barutkhana

Zindabazar
16
Nirala moar

KDA Avenue

96,

Chowdhury
Plaza East
Nasirabad,
Sholoshahar
1702, CDA
Avenue, GES
Cricle

Blossom
Garden
Market, CDA
Avenue,
GEC More
448, Yunsco
City Center ,
Level - 4 ,
CDA Avenue,
GEC Circle
Yunsco City
Center , 4th
floor, GEC
Taj Nur
Point, 139/
A, CDA
Avenue,
Wasa Circle,
Dampara
Wasa More,
Dampara
Branch

805, C.D.A.
Avenue,
Dampara
Ambor
khana Subid
bazar road

Mira Bazar

Mira Bazar
19

28, M.A

Malik Road
Andorkilla

Sanmar
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Sl

63

64

65

66

67

68

69

70

71

72

73

74

75

76

77

78

79

80

81

Industries

and mobile
accessories
Clothing  and
footwear
Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)
Clothing  and
footwear
Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Furniture and
furnishing
stores
Electrical and
electronics
Clothing and
footwear
Electrical and
electronics

Clothing and
footwear

Clothing and
footwear
Electrical and
electronics

Electrical and
electronics

Food products
(Sweet,
Confectionery,
Bakery)
Furniture and
furnishing
stores

Furniture and
furnishing
stores
Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)
Supermarkets,
hypermarkets,
Groceries and

Organizati
on name
Experience
Shop
Anjan's

Data bazar

Cooper's
Bakery

EASY

Shopping
Bag Super
Shop

Nails &
Wood

LG
Butterfly
PLUS
POINT

SQ Cable
com ltd

Bishho
rong

Artisan

Forever
Technolog

y

Integra
Technolog
y Ltd

Mr.sweet

N
.Mohamm
ad
Furniture
Home
Touch

Google

Mart Super
Shop

Well Food

Dali
shopping

Responde
nt Name
Forhadul
Islam
Tania
Jaman
Anikur
rohoman
rabbi

Alif

MD:
Shamin
Md.
Didarul
Islam

MD.
Shamim

Jewel

Md Abdul
Ahad

Md Sultan
arefin
joarder
Md
Habibur
Rahman
Probal
Biswash
Md.
Kamuzza
man Liton

Md.
Mamunur
Rashid

Mahabub
ahammed

Sumon
sajjad

Abuse
Saleh

Rubel

Md Jasim
Ahmed

Md.almam
un

Mobile

85

16786441
87
18563336
28

17876543
89

17134293
10
18195279
09

19766030
10

17375210
73
19997022
07
16132921
22

17300680
18

17093716
60
18554292
43

19044403
07

17875040
47

17132067
57

17134781

51

17856661
24

19197946
30

17536739
41

Designa
tion
r

Manage
r
Manage
r

Manage
r

Manage
r
Manage
r

Manage
r

Manage
r
Manage
r
HR Head

Manage
r

Manage
r
Manage
r

Manage
r

Manage
r

Manage
r

Manage
r

Owner

Manage

r

Manage
r

Gender

Female

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

District
am
Chattogr
am
Chattogr
am
Chattogr
am

Khulna

Chattogr
am

Chattogr
am

Sylhet
Sylhet

Sylhet

Sylhet

Chattogr
am
Chattogr
am

Chattogr
am

Sylhet

Sylhet

Sylhet

Chattogr

am

Sylhet

Dhaka

Upazila

KHULSHI

KOTWALI

KHULSHI

KHULNA
SADAR
PANCHLA
ISH

DOUBLE
MOORING

SYLHET
SADAR
SYLHET
SADAR
SYLHET
SADAR

SYLHET
SADAR

KHULSHI

HALISHA
HAR

DOUBLE
MOORING

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

CHANDGA
ON

SYLHET
SADAR

MOHAMM
ADPUR

Union

Ward no 8

25

C.D.A.
Avenue

Woard 17

6

Metropolit
an
Chamber
Lama
Bazar
Sylhet
Sadar
Sylhet
Sadar
ward 16
Zylhet
Sadar

Ward no
18

Ward no
24

Ward no
24

Word:5

Sibgon;j
Bazar

East Mira
Bazar

Bahaddeh
at

Ward no 9

Woard 34

Village
Ocean City
GEC Circle

Niumarket

Lalkhan
Bazar

Shib bari
moar
Chattaswari
Road, Kajir
Dewri

Nur Ahmed
Road

Lama Bazer

Purba Zinda
bazar
Barut khana

Barut Khana

JEC,
Chittagong
E1, Dew
Dubai
Market s
Badamtoli
Mor,
Agrabad
C/2, 2nd
Floor, Dew
Dubai
Market,
Badamtoli
More,
Agrabad
Jalajabad,sy
Ihet

Sibgon;j
Bazar

East Mira
Bazar

Kachabazar

Subid bazar
point

Sankor

100



Sl Industries

convenience
stores
Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)
Supermarkets,
hypermarkets,
Groceries and
convenience
stores
Supermarkets,
hypermarkets,
Groceries and
convenience
stores

82

83

84

85

Organizati Responde Mobile
onname nt Name

Safe and Md.tarek 17196058
save 25

Mithai Md.Mahm 17341009
sweet ud 17
Onurag Md Sajedul 17399724
Supar Islam 64

shop

Princh Md Shuvo 17784127
Bazar Islam 84

Designa
tion

Manage

r

Manage

Manage

Manage
r

Gender

Male

Male

Male

Male

District

Khulna

Sylhet

Dhaka

Dhaka

Upazila

DAULATP
UR

SYLHET
SADAR

MOHAMM
ADPUR

MOHAMM
ADPUR

Union

Word no6

Sylhet
Sadar

Ring Road

Ring Road

Village

Daylotpur

Ambor

khana

Mohammad
pur

Shamoly
Ring Road

2.3 List of retailers who provide formal training and are willing to replicate/scale the

training model

Sl Organizati
on Name

1 Euro
Decor

2 Athena's
Furniture
& Home
Decor

3 Mithai
Sweets &
Bake

4 Walton
Plaza

5 Akhtar
Furnishers

6 Apex

Industries

Furniture and
furnishing
stores

Furniture and
furnishing
stores

Food products
(Sweet,
Confectionery,
Bakery)

Electrical and

electronics

Furniture and
furnishing
stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Respo
ndent
name

Md.
Ranbir
Hossai
n

Sukant
a Datta

Md.

Mubin
Uddin
Sayed

Md.
Sohel
Ferdou
s

Md.
Mizan
ur
Rahma
n

Emdat
Hossai
n

Gende

Male

Male

Male

Male

Male

Male

Desig
nation

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Conta
ct
numb
er
14101
55080

19728
43624

17606
66644

16866
91943

18440
79119

17332
49073

District

Chatto
gram

Chatto
gram

Chatto
gram

Dhka

Dhka

Dhka

Upazil

KOTW
ALl

PANC
HLAIS

PANC
HLAIS
H

MIRP
UR

KAFR
uL

MOHA
MMA
DPUR

Union

Ward
no 15,
Bagmo
niram

Ward
no15

Ward
no15

Mirpur-
6

13

Samoli

Village

24/25, H.N.
Center, M.
M. Ali Road,
Dampara

1st & 2nd
floor,
Impulse City
Center,
Golpahar
Moor, O, R
Nizam Road
Saiful Aman
Market, 943
GEC Circle,
Nasirabad

Poshikha
More

Kazipara

Shamoli
main road
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Sl

10

11

12

13

14

15

16

17

18

19

Organizati
on Name

Bismilla
Electrtic

SaRa
LifeStyle
Ltd

BREAD &
Beyond

Top Ten
Fabrics &
Tailor Ltd

TRR Four

Brothers
Furniture

Asian
Telicom

Flaburs
premium
Sweets &
Bakers

Edison
Smart
Plug IN

Regal
Emporium

Pride
Limited

Shodesh
Polli

TOSHIBA

Industries

Electrical and
electronics

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)

Clothing and
footwear

Mobile phone
and mobile
accessories

Furniture and
furnishing
stores

Mobile phone
and mobile
accessories

Food products
(Sweet,
Confectionery,
Bakery)

Mobile phone
and mobile
accessories

Furniture and
furnishing
stores

Clothing and
footwear

Clothing and

footwear

Electrical and
electronics

Respo
ndent
name

RezaUl
karim

Md
Sakib
Ahmed

Donald
Baroi

Md.
Tanbir
Alam

Babul
Hossai
n

Nayon
Mia

Mahad

Hasan

Md.
Mizan
ur
Rahma

Md.
Ashek
ur
Rahma

Hussai

n Md.

Afzal

Milton
Dey

Md.
Rakibu
|
Hasan

md
sourov

Gende

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Desig
nation

Owner

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana

ger

Mana
ger

Conta
ct
numb
er
17605
72132

19928
87826

18413
21040

16878
41143

17233
88320

18745
62041

18412
41367

18151
63537

17187
62050

18446
01526

18190
75258

19222

16707

17876
72051

District

Dhka

Dhka

Dhka

Dhka

Dhka

Dhka

Dhka

Chatto
gram

Chatto
gram

Chatto
gram

Chatto
gram

Chatto
gram

Sylhet

Upazil
a

KAFR
uL

BHAT
ARA

BHAT
ARA

GULS
HAN

SAVA

KAFR
uL

KAFR
uL

KOTW
ALl

PANC
HLAIS

CHAN
DGAO

PANC
HLAIS

PANC

HLAIS

SYLH

SADA

Union

15 no
ward

18

17

41

Savar
bus
stop

16 no
ward

14

Chalk
bazar

Word
No 8

Ward
no 4

Ward
no15

Ward

no15

Sylhet
Sadar

Village

Pulpar

Baridhara

Bashundhar
a Road

Kuril Branch,
Ka 23/1
Progoti
Sarani Road,
Kuril

City Center

Kochukhet

Shah Ali
Plaza,
Mirpur-10,
Golchokkhor

Mukti
Bhaban

Muradpur
moor, Bellal
Mosjid,
Hathajari
Road

Southern
CNG Station
opposite,
Chandgaon,
Bohoddarhat

20 - 21, Afmi
Plaza ,
Probartak
More
30,31,32
Afmi Plaza (
Ground Floor
) Baizid
Bostami
Road
Chowhata
ward 17
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Sl

20

21

22

23

24

25

26

27

28

29

30

31

32

33

Organizati
on Name

Sony and
Rangs

Symphony

Samsung
Galaxy

realme

Electro
mart
Limited

AB
ELECTRO
NICS

Dorji Bari

Xiaomi
Mobail

Vivo
Mobail

Genarel
Electronic
es

WALKAR
FOOTWEA
R

SIGNAL
MENS
WEAR

Richman
lubnan

Bindu
exclusive
means
wear

Industries

Electrical and
electronics

Mobile phone
and mobile
accessories

Mobile phone
and mobile
accessories

Mobile phone
and mobile
accessories

Electrical and
electronics

Mobile phone
and mobile
accessories

Clothing and
footwear

Mobile phone
and mobile
accessories

Mobile phone
and mobile
accessories

Electrical and
electronics

Clothing and
footwear

Clothing and
footwear

Clothing and
footwear

Clothing and
footwear

Respo
ndent
name

Mahm
ud

Dalwar
Hossai
n

md
Jubaye
r Elahi

Ripon
miah

Md
Shahja
lal
Choud
huri
Sajjad
Hossai
n

Ashraf
ul
Islam

Md
Masu
m
Ahmed

Md
Javed
Mahm
ud

Md
Emran
Hosen

Md
Ariful
Hasan

Md
Zahid
Ahmed

SK
Jaber

Hasan
shikda
r

Gende

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Desig
nation

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Conta
ct
numb
er
17119
95772

17244
03448

17610
39454

17501
43963

17556
96170

17033
14382

18406
44646

19117
47858

16805
71208

17099
95817

17156
55267

17101
44053

16782
14743

16201
05033

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazil
a

SYLH
ET

SADA
SYLH

ET
SADA

SYLH
ET
SADA

SYLH

SADA

SYLH
SADA
SYLH

ET
SADA

SYLH
ET

SADA
SYLH

ET
SADA

SYLH

SADA

SYLH
ET

SADA
SYLH
SADA
SYLH
SADA
SYLH
SADA
SYLH

SADA

Union

Zinda
Bazar

Chowh
atta
point

Sylhet
Sadar

Chowh
atta
point

Sylhet
Sadar

Chowh
atta
point

Dorga
gate

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Village

Zinda Bazar

Chowhatta
point

Chouhatta
Zinda Bazar
ward 13

Chowhatta
point

Zindabazar
Ward 16

Chowhatta
point

Dorga gate

Chouhatta
Zindabazar

Chouhatta
Zindabar

Zinda bazar
16

Amborkhana

Amborkhana
ward no 8

Dargaget

Purbo
dargaget
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Sl

34

35

36

37

38

39

40

41

42

43

44

45

46

Organizati
on Name

N.B.
Electronic
s

BANG

Step
Footwaer

Kings
Cakes
Sweet &
Bekari

BLUE
Moon

VISION
EMPORIU
M

Partex
Furnitur

LOTTO

Flavours
Premium
Sweets
and
Bakers

Best
Electronic
s

Janani
Computer
s

Ryans

DULCE
cake,
Sweets &
More

Industries

Electrical and
electronics

Clothing and
footwear

Clothing and
footwear

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Clothing and
footwear

Electrical and
electronics

Furniture and
furnishing
stores

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)

Electrical and
electronics

Electrical and
electronics

Electrical and
electronics

Food products
(Sweet,
Confectionery,
Bakery)

Respo
ndent
name

Forkan

Md
Lablu

Md
Salaud
din
Choud
hury

Md
Shoag
mia

Md
Aftab

MD:
Kabir
Islam

Md
sathu
Alam

Md.
Shaiful
Islam

Md.
Rayha
n
Hossai
n Ovi

Md.
Mamu
nur
Rashid

Md.
Robiul
Alam

Md.
Saiful
Islam

Md.
Farhan
Faruk
Rana

Gende

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Desig
nation

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Conta
ct
numb
er
18583
39033

17751
03000

16170
20505

19604
69019

17842
05183

18446
64653

17119
73080

16474
77766

18544
67143

17358
87419

19251
37272

17555
54911

18392
99461

District

Chatto

gram

Sylhet

Sylhet

Sylhet

Sylhet

Khulna

Khulna

Chatto
gram

Chatto
gram

Chatto
gram

Chatto
gram

Chatto
gram

Chatto
gram

Upazil

KOTW
ALl

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

KHUL
NA
SADA

SONA
DANG

PANC
HLAIS

KHUL
SHI

KHUL
SHI

KHUL
SHI

KHUL
SHI

KHUL
SHI

Union

25

Zylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Nirala

20

Ward
no8

Ward
no 14

Ward
no15

Ward
no 14

Ward
no15

Ward
no 14

Village

Niumarket

Barutkhana
Zindabazar

Barut khana
Zindabazar
Ward 16

Barutkhana

Zindabazar
16

Nirala moar

KDA Avenue

96,

Chowdhury
Plaza East
Nasirabad,
Sholoshahar
1702, CDA
Avenue, GES
Cricle

Blossom
Garden
Market, CDA
Avenue, GEC
More

448, Yunsco
City Center ,
Level - 4 ,
CDA Avenue,
GEC Circle

Yunsco City
Center , 4th
floor, GEC

Taj Nur
Point, 139/
A, CDA
Avenue,
Wasa Circle,
Dampara
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Sl

47

48

49

50

51

52

53

54

55

56

57

58

59

Organizati
on Name

Singer
Mega

Transcom
Digital

Agora
supershop

NAVANA
FURNITUR
E

Godry
Locker &
Furniture

FLORA Ltd

Data bazar

Cooper's
Bakery

EASY

Nails &
Wood

LG
Butterfly

PLUS
POINT

SQ Cable
com Itd

Industries

Electrical and
electronics

Electrical and
electronics

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Furniture and
furnishing
stores

Furniture and
furnishing
stores

Electrical and
electronics

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)

Clothing and
footwear

Furniture and
furnishing
stores

Electrical and
electronics

Clothing and
footwear

Electrical and
electronics

Respo
ndent
name

Md.
Jamal
uUddin
Fazlu
Md.
Fakhru
| Islam

Jasan
uddin

Kaisar

Ali
Hossai
n

ERSHA
DUL

Anikur
rohom
an
rabbi

Alif

MD:
Shami

MD.
Shami

Jewel

Md
Abdul
Ahad

Md
Sultan
arefin
joarder

Gende

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Desig
nation

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

HR
Head

Conta
ct
numb
er
17130
92116

17130
61479

17149
29394

17382
08942

17675
81402

18199
30528

18563
33628

17876
54389

17134
29310

19766
03010

17375
21073

19997
02207

16132
92122

District

Chatto

gram

Chatto
gram

Sylhet

Sylhet

Sylhet

Chatto
gram

Chatto
gram

Chatto
gram

Khulna

Chatto
gram

Sylhet

Sylhet

Sylhet

Upazil

KHUL
SHI

KHUL
SHI

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

KHUL
SHI

KOTW
ALl

KHUL
SHI

KHUL
NA
SADA

DOUB

MOOR
ING

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

Union

Ward
no 14

Gec
more
(CDA
Avenue

)

7 no
word

Mira
Bazar

Mira
Bazar

Lalkha
n Bazar

25

C.D.A.
Avenue

Woard

Metrop
olitan
Chamb
er

Lama
Bazar

Sylhet
Sadar

Sylhet
Sadar
ward
16

Village

Wasa More,
Dampara
Branch

805, C.D.A.
Avenue,
Dampara

Ambor
khana Subid
bazar road

Mira Bazar

Mira
19

Bazar

28, M.A
Malik Road

Niumarket

Lalkhan
Bazar

Shib bari
moar

Nur Ahmed
Road

Lama Bazer

Purba Zinda
bazar

Barut khana
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Sl

60

61

62

63

64

65

66

67

68

69

Organizati
on Name

Bishho
rong

Mr.sweet

N
.Mohamm
ad
Furniture

Home
Touch

Google
Mart
Super
Shop

Well Food

Dali
shopping

Safe and
save

Mithai
sweet

Onurag
Supar
shop

Industries

Clothing and
footwear

Food products
(Sweet,
Confectionery,
Bakery)

Furniture and
furnishing
stores

Furniture and
furnishing
stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Respo
ndent
name

Md
Habibu
r
Rahma
n
Mahab
ub
aham
med

Sumon
sajjad

Abuse
Saleh

Rubel

Md
Jasim
Ahmed

Md.al
mamu

Md.tar
ek

Md.Ma
hmud

Md
Sajedu
| Islam

Gende

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Desig
nation

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Owner

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Mana
ger

Conta
ct
numb
er
17300
68018

17875
04047

17132
06757

17134
78151

17856
66124

19197
94630

17536
73941

17196
05825

17341
00917

17399
72464

District

Sylhet

Sylhet

Sylhet

Sylhet

Chatto
gram

Sylhet

Dhaka

Khulna

Sylhet

Dhaka

Upazil
a

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

SYLH
ET
SADA

CHAN
DGAO

SYLH
ET
SADA

MOHA
MMA
DPUR

DAUL
ATPU

SYLH
ET
SADA

MOHA
MMA
DPUR

Union

Zylhet
Sadar

Word:5

Sibgon;j
Bazar

East
Mira
Bazar

Bahad
dehat

Ward
no9

Woard
34

Word
no6

Sylhet
Sadar

Ring
Road

Village

Barut Khana

Jalajabad,syl
het

Sibgon;j
Bazar

East Mira
Bazar

Kachabazar

Subid bazar
point

Sankor

Daylotpur

Ambor
khana

Mohammad
pur
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Sl

70

Organizati
on Name

Princh
Bazar

Industries

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Respo = Gende
ndent r
name

Md Male
Shuvo

Islam

Desig
nation

Mana
ger

Conta
ct
numb
er
17784
12784

District = Upazil
a

Dhaka MOHA
MMA
DPUR

Union

Ring
Road

Village

Shamoly
Ring Road

2.4 List of retailers who do not provide formal training but willing to provide
training/share retail training cost in future

Sl

Organizatio

n Name

Hote Cake

Roksana
Shoes

Mayer Doya

Grments

Mastar
Electronics

Ali
sweet

Bikrampur
Hotel
Sweets

Bikrompur
sweet
bakery

Mariya
Furniture

baba

&

&

Industries

Food
(Sweet,
Confectionery,
Bakery)

products

Clothing and

footwear

Clothing and

footwear

Electrical and

electronics

Food
(Sweet,
Confectionery,
Bakery)

products

Food
(Sweet,
Confectionery,
Bakery)

products

Food
(Sweet,
Confectionery,
Bakery)

products

Furniture and
furnishing stores

Responden Gende
t Name r
Md. Male
Shamim

MD: Male
Soleman
Jahangir Male
alom

Md Male
Mamunur
Rashid

Md.Azad Male
Md. Laisur Male
Rahman
Md.Nazrul Male
islam

Hemel miya Male

Designa
tion

Manage
r

Owner

Owner

Owner

Manage

Manage

r

Manage

Manage

Contact
number

1517056
400

1820619
233

1764962
472

1819075
828

1774110
588

1728462
424

1720530
676

1971814
301

District Upazila Union
Dhaka MIRPUR  Mirpur 12
Dhaka MIRPUR | Mirpuri1,
pallabi
Dhaka MIRPUR | Mirpur
Pollobi
Ward No 5
Dhaka MIRPUR  Mirpur
Pollobi
Ward 5
Gazipur GAZIPUR Tongi
SADAR
Dhaka BHATARA 18
Dhaka 'TEJGAON 26
Dhaka KALABAG 16
AN

Village

Pallabi

Mirpur
woard 5

Mirpur
Pollobi

Mirpur
Pollobi

Station road

Nardda Bus
Stand

109/green
road orked
plaza
framget

23/panthop
oth  kakon
market
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S| Organizatio
n Name

9 Ittadi
general
store

10 Asger

Electric

11 Brand Inside

Limited

12 KRISHIBID

BZAR

13 Rahman
tedars &

Elictronics

14 Maisha
metal &

Furniture

15 Ashok metal

& Furniture

16  Muslim

Misty Ghar

17 Nasim

Enterprise

18  Jakir

Electronic

19  Family

Enterprises

20 Achol

Fashion

21 Adi Samrat

Shoes

Industries

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Electrical and

electronics

Electrical and

electronics

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Electrical and

electronics

Furniture and
furnishing stores

Furniture and
furnishing stores

Food
(Sweet,
Confectionery,
Bakery)

products

Clothing and

footwear

Electrical and

electronics

Clothing and

footwear

Clothing and

footwear

Clothing and

footwear

Responden
t Name

Md.Nazrul
islam

Md. hafizul

Md. Saiful
Islam Royal

Shouvo
Sarkar

Md  Jewel
Ahmed

Md
Dhirendhra
kumar

Md al amin

Md  Billal
Hossen

Mothiur
Rahaman

Bappy

Abdullah Al
noman

Md Sawhon

Jahid
Hossen

Md Hanifa
Hussain

Bappy

Gende
7

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Designa
tion

Manage
r

Manage

Owner

Manage
r

Manage

Manage

Manage
r

Owner

Manage

Manage

Owner

Owner

Manage

Contact
number

1872817
577

1764261
584

1704170
350

1700729
368

1742818
386

1625025
909

1704905
666

1946587
806

1774929
385

1911436
068

1938677
607

1714950
856

1846486
854

District

Dhaka

Dhaka

Dhaka

Dhaka

Sylhet

Sylhet

Sylhet

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila

TEJGAON

TEJGAON

MIRPUR

MIRPUR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SONADA
NGA

DAULATP
UR

DAULATP
UR

DAULATP
UR

DAULATP
UR

DAULATP
UR

Union

26

26

13

13

Sylhet
sadar

SYLHET
SADAR

Sylhet
Sadar

Word 25

Village

112/ kitchen
market
Karon bazar

75/
road
farmget

green

Sewrapara

Kazipara

Bondor
Bazar Ward
No 14

NAYER PUL
Ward No 15

Neyer
Ward 18

pul

Gollahmari
Sher Bangla
milk
road(alkatra
Mile er
samny)

Trafic Mor
Daulatpur

Daulatpur
Bazar

Daulatpur
Bazar

Daulatpur
Bazar
Market

Daulatpur
Bazar
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Sl

22

23

24

25

26

27

28

29

30

31

32

Organizatio
n Name

Export
Museum

Misti Mohal

Star
Chaines&Bir
yani House

Smart
Furnitur

Ferdousy's
cakes &
Bekari

HATIM
GROUP

Elite
furniture

Futrue
Electronics

Mohona and
Dairy
sweets

b2 win
Jeans

fashion

M/S Ahmad
Brothers

Industries

Clothing and

footwear

Food
(Sweet,
Confectionery,
Bakery)

products

Food
(Sweet,
Confectionery,
Bakery)

products

Furniture and
furnishing stores

Food
(Sweet,
Confectionery,
Bakery)

products

Furniture and
furnishing stores

Furniture and
furnishing stores

Electrical and

electronics

Food
(Sweet,
Confectionery,
Bakery)

products

Clothing and

footwear

Electrical and

electronics

Responden Gende

t Name

Md Delwar
Hossen
Talukdar

Md Salman

Md
Asaduzzam
an

Md Roni

Md  Syed
shajahan

Md Badsha
Alamghir

Md. Arif

Sebaje Ray

Bishwajit
Gope

Md.sojib

Md Khafi

r

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Designa

tion

Owner

Manage

Owner

Manage

Owner

Manage
r

Owner

Manage

Owner

Manage
r

Manage

Contact
number

1732394
911

1818319
558

1794432
104

1916526
364

1786490
754

1754434
321

1711348
778

1608308
482

1712553
056

1911587
796

1907120
105

District

Khulna

Khulna

Khulna

Khulna

Sylhet

Khulna

Sylhet

Sylhet

Sylhet

Sylhet

Khulna

Upazila

DAULATP
UR

DAULATP
UR

DAULATP
UR

DAULATP
UR

SYLHET
SADAR

SONADA
NGA

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SONADA
NGA

Union

Sylhet
Sadar

20

19
word

no

Sylhet
Sadar

Monipuri
rajbari

Sylhet
Sadar

17

Village

BL College
Road
Daulatpur
Bazar

Daulatpur
Bus stand

Jeshore
road
Daulatpur
Bussyand

Daulatpur
Bus stand
jeshore road

Dhopa
dhigir par

KDA avinew

Mira bazra

Zindabazar
Lotif
centre,sylhe
t
Mirjajangol,
sylhet

Lamabazar
Aisha
General
Hospital, on
the  west,
sylhet

KDA avenue
shibbari
more
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Sl

33

34

35

36

37

38

39

40

41

42

Organizatio
n Name

Khan
Department
al store

Al Jamee
Agripure
center

Abdur
Rahim store

Insaf
telecom

Ayman
Telecom

Tahfeen
telecom

Joy store

M/s  Salim
Enterprise

S k eliktrik

Hazi sona
miya stor

Industries

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Mobile phone and
mobile
accessories

Mobile phone and
mobile
accessories

Mobile phone and
mobile
accessories

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Electrical and

electronics

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Responden Gende
t Name r

Md masud Male
reza

Shafikul
Alam
Munshi

Male

Md  Zahid Male
hossen

Md  Rajib Male
Hassan

Ashraful Male
islam

Sk morshed Male
sujon

Diponkor Male
Md Salim  Male
Asraful Male
jaman Azad
Sultan Male
Ahamad

Designa
tion

Owner

Owner

Manage
r

Owner

Manage

Owner

Owner

Owner

Owner

Owner

Contact
number

1776495
828

1718871
790

1554307
995

1939782
873

1701076
046

1968343
332

1711398
725

1715434
347

1640738
245

1787936
349

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Sylhet

Sylhet

Upazila

SONADA
NGA

KHAN
JAHAN
ALl

KHAN
JAHAN
ALl

DAULATP
UR

DAULATP
UR

DAULATP
UR

DAULATP
UR

DAULATP
UR

SYLHET
SADAR

SYLHET
SADAR

Union

18

11
wOrd

14
word

no

no

Village

Majid sarani
sonadanga

Fulbari
market

Fulbari
Bazar

Daulatpur
rallget

Daulatpur
century
plaza

Daulatpur
century
plaza

Daulatpur
bazar

Daulatpur
Bazar

Modhu solid
word

Bormoi
bazar
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Sl

43

44

45

46

47

48

49

50

51

52

53

54

Organizatio
n Name

Azadi
telecom

Lima
furniture

Mursalin
furniture

M/s  Sumi
Noksaghor
and
furniture

M/S  Jorin
banijjanaloy

Afifa mobial
galory

Islimia misti
ghar

Bandon
garmis

Riya
furniture

Smart
telecom

Zaman
enterprise

Tanvir
electronices

Industries

Mobile phone and
mobile
accessories

Furniture and
furnishing stores

Furniture and
furnishing stores

Furniture and
furnishing stores

Supermarkets,
hypermarkets,
Groceries
convenience
stores

and

Mobile phone and
mobile
accessories

Food
(Sweet,
Confectionery,
Bakery)

products

Clothing and

footwear

Furniture and
furnishing stores

Mobile phone and
mobile
accessories

Mobile phone and
mobile
accessories

Electrical and

electronics

Responden
t Name

Raju
Ahamad

Jahed
Ahamad

Ripon khan

Akram
Alam

md. Rakib

Md.Sakil

Md.shadiul
islam

Md.taripul
islam( tara)

Somir
bishas

Yasin

Sayed
farupuzza
man

Mollah
liyakot
hosan

Gende
7

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Designa
tion

Manage

r

Manage

Owner

Owner

Manage

Manage
r

Owner

Owner

Owner

Manage

Owner

Owner

Contact
number

1630601
523

1774681
706

1728441
874

1759721
970

1999100
641

1627999
750

1670670
814

1922134
113

1717862
180

1777628
378

1974336
000

1985708
662

District Upazila

Sylhet

Sylhet

Sylhet

Sylhet

Dhaka

Dhaka

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

MOHAM
MADPUR

MOHAM
MADPUR

KHALISH
PUR

KHALISH
PUR

KHALISH
PUR

KHULNA
SADAR

DAULATP
UR

DAULATP
UR

Union

4 no word

6 no word

7 no word

9999

Word
34

Word
34

Ward
no10

Ward
no10

Word
no10

word
23

no-

no-

no

Village

Shaporan
bazar

Shajalal
bazar
daspara

Shajalal
daspara

Forhat Kha
pul shibgonj

Rayerbazar
very bad
sadakkhan
krishe
market

Rayerbazar

Khalishpur

Khalishpur

Khalaspur

Duckbangla

Word no 5 Daulatpur

Word no 5 Daulatpur
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Sl

55

56

57

58

59

60

61

62

63

64

Organizatio
n Name

Bissas
electronics

Sujon
Farniture
House

M/s Kaiser
traders

Modern
sarmin
bekari and
confecsona
ri

M/S  kamal
store

Bangladesh
mistanno
vander

Mist muhk

Daulatpur.b
akeri

Doulotpur
dairy

Jahangir
store

Industries
Electrical and
electronics
Furniture and
furnishing stores

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)

Food products
(Sweet,
Confectionery,
Bakery)

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Food products
(Sweet,
Confectionery,
Bakery)

Supermarkets,
hypermarkets,
Groceries and
convenience
stores

Responden
t Name

Md.Rafipue

md. Babor
ali

md. Kaysor

Abdul
Hannan

Md.mahab
ub

Shimul De

Didarul
Islam

Md..mizanu
r rahaman

gobindo
kumar
Ghosh

Jahangir

Gende
7

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Designa

tion

Owner

Manage

Owner

Manage

Owner

Owner

Manage

r

Manage

Owner

Owner

Contact
number

1728563
181

1672683
325

1937763
266

1930632
177

1819625
803

1715273
116

1730585
007

1741763
505

1712212
765

1728542
051

District Upazila

Khulna

Khulna

Khulna

Sylhet

Khulna

Sylhet

Sylhet

Khulna

Khulna

Khulna

KHALISH
PUR

KHALISH
PUR

KHALISH
PUR

SYLHET
SADAR

KHALISH
PUR

SYLHET
SADAR

SYLHET
SADAR

DAULATP
UR

DAULATP
UR

KHALISH
PUR

Union
Ward no
10

Word no
10

Word no 5
17 no
word
Word no
11

14 no
word

14 no
word
Word no 6
Word no6
Ward no
10

Village

Khalish pur

Pipols
pastala

Dalatpur

Shaplai road
amborkhan
a

Platiname

Bondor
bazar

Bondor
bazar

Daulatpur

Daulatpur

Khalishpur
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2.5 List of employers willing to recruit trained youth

S| Organizatio
n Name

1 KBAKERY

2 SN
ENTERPRIS
E

3 Mobail
telikom

4 MONI
WATCH
ELECTRONI
CS

5 SHOILPIK
FURNITURE

6 Dazzle TM

7 Unbox
Smartphone
Gadgets

Industries Respondent Designat Gend Contact
Name ion er number

Food Titu bonik  Manager Male 1612068

products 891

(Sweet,

Confectio

nery,

Bakery)

Mobile Parbej Manager Male 1869494

phone and 777

mobile

accessori

es

Mobile Mahabub Owner  Male 1820563

phone and ' kamal mitu 530

mobile

accessori

es

Electrical 'Mohammod Manager Male @ 1845287

and faruk 250

electronic

s

Furniture | Tanzit Manager Male 1874043

and 126

furnishing

stores

Mobile Eng. Md. Owner | Male 1972999

phone and Didarul 969

mobile Islam Khan

accessori

es

Mobile Md.  Sajid Owner | Male 1819168

phone and Hasnain 206

mobile

accessori

es

District | Upazila Union

Chattogr DOUBLE 24
am MOORING

Chattogr DOUBLE 24
am MOORING

Chattogr DOUBLE 24
am MOORING

Chattogr DOUBLE 24
am MOORING

Chattogr DOUBLE 24
am MOORING

Chattogr PANCHLAIS Ward no 4
am H

Chattogr PANCHLAIS Ward no 4
am H

Village

Agrabad access
rood

Agrabad
Singapore
Bangkok market
(3rdfloor)

Agrabad
aktarurjaman
sentar

Agrabad
lakipelaza

Agrabad acces
rood beparipara

#414, 4th Floor,
Finlay Square, 2

no gate ,
Nasirabad
#421, 4th floor,

Finlay Square
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S| Organizatio
n Name

8 Euro Decor

9 Athena's
Furniture &
Home Decor

1 Shoilpik
0 Super Shop

1 Khulshi Mart
1

1 RUSHA
2 TELECOM

Industries
Name ion er

Furniture |Md. Ranbir Manager Male
and Hossain

furnishing

stores

Furniture | Sukanta
and Datta
furnishing

stores

Manager Male

Md. Shariful HR Head Male
Islam

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar | Tanjima
kets, Haque le
hypermark Tinnee

ets,

Groceries

and

convenien

ce stores

Furniture | Shak fafid
and
furnishing

stores

Manager Male

Respondent Designat Gend Contact
number

District | Upazila

1410155 Chattogr KOTWALI
080 am

1972843 Chattogr PANCHLAIS
624 am H

1859937 Chattogr KHULSHI
839 am

HR Head Fema 1730340 Chattogr KHULSHI

277 am

1814325 Chattogr DOUBLE
070 am MOORING

Union Village

Ward no 15 24/25, H.N.
) Center, M. M. Al
Bagmonira Road, Dampara
m

Wardno 15 1st & 2nd floor,
Impulse City
Center, Golpahar
Moor, O, R Nizam
Road

Ward no 13 ' Jalalabad Tower
er More , East
Khulshi

Ward no 14 Arcadia Shopping
Complex, 4 Zakir

Hossain  Road,
South Khulshi,
Ctg

24 Agrabad  435/c
singapore
bangkok market
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Sl

—_

Organizatio
n Name

NEX  GEN

3 FURNITURE

_

AL ALIF
FARNITARE
MART

Hating
furniture

Famous

6 Telecom

—_

00 =

—_

Hote Cake

Walton
Plaza

Baby Shop

9 Limited

New
fashion

way

2 Shahadat

Electronics

Industries

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Food
products
(Sweet,
Confectio
nery,
Bakery)

Electrical
and
electronic
s

Clothing
and
footwear

Clothing
and
footwear

Electrical
and
electronic
s

Respondent Designat Gend
Name ion er
Nojrul islam ' Manager Male
Akas Owner  Male
Eliyas Manager Male
Sankar Manager Male
Mojumder

Md. Shamim Manager Male

Md. Sohel Manager Male
Ferdous

Farhadul Manager Male
Islam

Abul kalam Owner  Male
azad

Sumon Manager Male

Contact
number

1876617
676

1832803
366

1812722
455

1819631
430

1517056
400

1686691
943

1842023
420

1625712
429

1601601
691

District

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Upazila

DOUBLE
MOORING

DOUBLE
MOORING

DOUBLE
MOORING

KHULSHI

MIRPUR

MIRPUR

MIRPUR

MIRPUR

MIRPUR

Union

24

24

24

Ward no 8

Mirpur 12

Mirpur-6

Mirpur 6

Mirpur,
pallabi

Mirpur
Jpallabi

Village

Akrabad Access
rood bepari para

Akrabad
beparipara

Agrabad hajipara

Sanmar  Ocean

City

Pallabi

Poshikha More

Poshakha More

Woard no 5

Woard 6
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Organizatio
n Name

Roksana
Shoes

Nowshad
Mosholla

Mayer Doya
Grments

Mastar
Electronics

Potho Shova
Shoes

Yes Mobile

Gents club

Zeils shop

Akhtar
Furnishers

Industries

Clothing
and
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Clothing
and
footwear

Electrical
and
electronic
s

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Clothing
and
footwear

Furniture
and
furnishing
stores

Respondent Designat Gend

Name ion er
MD: Owner  Male
Soleman

Murad Owner  Male
Jahangir Owner  Male
alom

Md Owner  Male
Mamunur

Rashid

Md  shorif Manager Male
mia

Md Ashanul Owner  Male
Haque

Md.ibrahim ' Owner  Male
khalil

Md.sahain  Manager Male

Md. Mizanur Manager Male
Rahman

Contact District Upazila
number

1820619 Dhaka  MIRPUR
233

1679870 Dhaka  MIRPUR
593

1764962 Dhaka  MIRPUR
472

1819075 Dhaka  MIRPUR
828

1940583 Dhaka  MIRPUR
389

1688652 Dhaka  KAFRUL
646

1673835 Dhaka  MIRPUR
617

1730228 Dhaka  MIRPUR
467

1844079 Dhaka  KAFRUL
119

Union

Mirpur 11,
pallabi

Mirpur 11,
pallabi

Mirpur
Pollobi
Ward No 5

Mirpur
Pollobi
Ward 5

Mirpur
Pollobi
Ward 5

14

Mirpur 1

Mirpur 1

13

Village

Mirpur woard 5

Mirpur , woard no
5

Mirpur Pollobi

Mirpur Pollobi

Mirpur Pollobi

Senpara parbata,
Mirpur 10, Main
Road

Mirpur 1

Mirpur 1

Kazipara
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S| Organizatio

n Name

3 Femus
1 Furniture

3 Apex

3 Banoful and

3 Co.

3 Nasima
4 | furniture

w

yoshi
5 footwear

3 All
6 general
store

3  Boishakhi
7 bekhari
sweet

shefa

&

Industries  Respondent Designat

Name ion

Furniture |Md.Anower Owner
and Hossen
furnishing

stores

Emdat
Hossain

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mahmudur
Rhaman

Furniture | Abdul
and Hakim
furnishing

stores

Owner

Clothing |Md Intier Owner
and hossain

footwear

Supermar |Md
kets, khan
hypermark

ets,

Groceries

and

convenien

ce stores

Sobuj Owner

Food Md
products | Hasem
(Sweet,

Confectio

nery,

Bakery)

Abul Owner

Manager

Manager Male

Gend Contact District
er number
Male 1715194 Gazipur

108

Male 1733249 Dhaka

073

1231234 Dhaka
567

Male 1710289 Dhaka
491

Male 1948226 Dhaka
135

Male 1948947 Gazipur
252

Male 1711111 Gazipur

509

Upazila

GAZIPUR
SADAR

MOHAMMA  Samoli

DPUR

MOHAMMA  Shamoli

DPUR

MIRPUR

KHILKHET

GAZIPUR
SADAR

GAZIPUR
SADAR

Union Village
word: 48  Dottopara Hazi
Market

Shamoli main
road
Shamoli main
road

Kallyanpur | Kallyanpur

main road

Samoli Samoli mainrod

Gazipur Gazipur
city ward Boradbazar
no 35

Gazipur Board Bazar
Board
Bazar ward

35
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Organizatio
n Name

Salman
Shoes

Sukhhin
Stall
Furniture

Rajbhug
Sweets

J & T
Fashion
International
Brand

Asia foreign
furniture

M/s
manikganj
electric

Excellent
Sweets

Yaseer
Fashion

Vxix Leather

Industries

Clothing
and
footwear

Furniture
and
furnishing
stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Clothing
and
footwear

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Clothing
and
footwear

Clothing
and
footwear

Respondent Designat
Name ion

Abdul Salam Owner

Md. Yousuf Manager

Symon Managin

g
Director

Md. Ibrahim Manager

Md.najim Manager
sheik

Md.akbor Owner
hossain

Md. Rubel  Manager
Md. Sakib  Manager
Md. Rony Manager

Gend Contact
er number
Male 1725752
069
Male 1979719
792
Male 1640607
666
Male 1914071
463
Male 1910242
488
Male 1720130
867
Male 1883193
716
Male 1811479
135
Male 1636474
294

District

Gazipur

Dhaka

Dhaka

Dhaka

Gazipur

Gazipur

Dhaka

Dhaka

Dhaka

Upazila

GAZIPUR
SADAR

GULSHAN

GULSHAN

SHAHJAHA
NPUR

GAZIPUR
SADAR

GAZIPUR
SADAR

GULSHAN

GULSHAN

GULSHAN

Union Village

Gazipur Gazipur  Board
Board Bazar

Bazar ward

35

Baridara, Noton Bazar
Road 03

Noton Noton Bazar
Bazar

Shahajadp Shahajadpur
ur  mane
road

57 word Tongi

57no/word ' Anarkoli road.

Tongi

Baridhara  Notun Bazar

Sahajadpur | Sahajadpur

Notun Notun Bazar

Bazar
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A~ o

Organizatio
n Name

Sahajallal
antarperaij
(Foren
fanicar)

Vaggokul
Mistanno

Lina
Bostaloy

Shikder
Genaral
Store

Bismilla
Electrtic

Alibaba
sweets

TN Telecom

Raffia
fashion

Industries  Respondent Designat Gend Contact
Name ion er number

Furniture 'Mohamod  Manager Male 1552346

and Himel 230

furnishing

stores

Food Md  Milon Manager Male 1965858

products  Shah 073

(Sweet,

Confectio

nery,

Bakery)

Clothing | Mirza Nesar Manager Male 1726462

and 587

footwear

Supermar  Rafiqul Manager Male 1632328

kets, Islam 573

hypermark

ets,

Groceries

and

convenien

ce stores

Electrical ' RezaUl Owner  Male 1760572

and karim 132

electronic

s

Food Md. Sumon Manager Male 1925303

products 262

(Sweet,

Confectio

nery,

Bakery)

Mobile Tarek Hasan Manager Male | 1715985

phone and 725

mobile

accessori

es

Clothing | Minhaj Manager Male 1887717

and 726

footwear

District

Gazipur

Dhaka

Dhaka

Dhaka

Dhaka

Gazipur

Gazipur

Gazipur

Upazila

GAZIPUR
SADAR

KAFRUL

KAFRUL

KAFRUL

KAFRUL

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

Union Village

57 Tounggi

16 No Ward Kochukhet

16 no ward Kochukhet

16 No ward Kochukhet

15no ward Pulpar

Collegegat College gate
e

Cheragali  Tokyo Tower

Cheragali  Box Tower
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Organizatio
n Name

Dream
Touch
Furniture

Bengal
lighting

Ali baba
sweet

Modern
furniture
mart

Bismillah
electric

Chinika

6 Kinan

trading

Islamiya
Bosto bitan

RideyaElectr
ic House

Industries

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Clothing
and
footwear

Electrical
and
electronic
s

Clothing
and
footwear

Electrical
and
electronic
s

Respondent
Name

Bulbul

Rubel

Md.Azad

Md.Tofazzal
Hossain

Md.Rejaul
Karim

Md soriful

Md tajik
islam

Md.Abdul
Halim

=

p

Designat
ion

Manager

Manager

Manager

Manager

Manager

Manager

Manager

Owner

Manager

Gend
er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1717244
152

1833618
044

1774110
588

1985107
800

1819958
572

1918389
849

1706901
552

1819473
426

1732825
109

District

Gazipur

Gazipur

Gazipur

Gazipur

Gazipur

Dhaka

Dhaka

Dhaka

Dhaka

Upazila

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

PALLABI

PALLABI

PALTAN

WARI

Union

Collegegat
e

Tongi
bazar

Tongi

57 word

57 word

19

140

Word no20

Kcaptain
bazar

Village

Bapary Market

Hazing Fuurniture

Market

Station road

Gajipur tongi

Tongi

Golistan

Golistan

Gulistan

Gulistan
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7 A .S Electric

0

Organizatio
n Name

Ros
mistanno

Anwar
general
store

Jannat
fashion

Fair
furnitures

Tangail
mishti ghar

Saif store

Industries
Name ion

Food
products
(Sweet,
Confectio
nery,
Bakery)

Hossain

Supermar | Shanto Owner
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Clothing | Jantu Owner
and

footwear

Furniture KM Owner
and Mushlim
furnishing |Munna

stores

Buddha
ghosh

Food
products
(Sweet,
Confectio
nery,
Bakery)

Supermar 'MD . Saiful Owner
kets, Islam

hypermark

ets,

Groceries

and

convenien

ce stores

Electrical |Showrov
and
electronic

S

Respondent Designat Gend Contact

er number

Md.Motalib Manager Male

Male

Male

Male

Manager Male

Male

Manager Male

District

1811959 Dhaka
053

1881217 Gazipur
095

1715880 Gazipur
144

1913714 Gazipur
151

1725721 Gazipur
726

1935279 Gazipur
149

1816057 Gazipur
362

Upazila

Union Village

DHANMOND 15 no word Dhanmondi

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

Woard no Board bazar

35

Woard 35 Board bazar

moshjid market

Woard 33  Khailkur

Woard 33 Ananda bazar

Woard 35  Board bazar

Woard 36  Board bazar
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Organizatio
n Name

7 Ibrahim

fashion

Manikgong
Furniture

Mayer doya
Electronics

SaRa
LifeStyle Ltd

Haque
Electronics
& Lighting
Centre

SANDRA
FOODS
Loving Life

Deemas Life
Style

MANHOOD

Industries

Clothing
and
footwear

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Clothing
and
footwear

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Clothing
and
footwear

Clothing
and
footwear

Respondent Designat Gend Contact
Name ion er number
Mohiuddin  Manager Male 1946761
ahmed 999
Md  Ataur Manager Male 1822607
Rahman 342
Md Mobarok Manager Male 1722041
Hosen 409
Md  Sakib Manager Male 1992887
Ahmed 826
Mahamudul Owner Male 1712036
Haque 047
Heaven Manager Male 1703161
Costa 672
Md Khaled Manager Male @ 1715572
Mahmud 610
Nazmul Manager Male 1911626
Hasan 103

District

Gazipur

Gazipur

Gazipur

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Upazila Union
GAZIPUR Gazipur
SADAR Board
Bazar Ward
35
GAZIPUR Gazipur
SADAR Board
bazar ward
35
GAZIPUR Gazipur
SADAR Board
Bazar
ward35
BHATARA 18
BHATARA 17

BHATARA 17

BHATARA 17

BHATARA 17

Village

Board Bazar

Board Bazar

Board bazar

Baridhara

Bashundara Road

Basundhara Main
Road

Basundhara
Jamuna Future
park
Bashundhara
Jumuna  Future
Park
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7
9

Organizatio
n Name

Khazana

Al- Arabian
cake &
sweet

8 BREAD &

w oo

[0 ee)

Beyond

Mamata
Electric And
Lighting
House

Heritage

Zaman
Furniture

Ma Furniture

Industries  Respondent Designat Gend Contact

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Food
products
(Sweet,
Confectio
nery,
Bakery)

Electrical
and
electronic
s

Clothing
and
footwear

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Name ion er

Md Soliman 'Manager Male

Md Tusher Owner  Male
Ahmed

Donald Manager Male
Baroi

Md. Saiful Manager Male
Islam

Rachel Manager Male
Rony Manager Male
Zahid Manager Male

number

1724610 Dhaka
975

1843993 Dhaka
329

1841321
040

Dhaka

1886866 Dhaka
571

1745883 Dhaka
391

1916610 Dhaka
332

1774346 Dhaka
061

District

Upazila

BHATARA

BHATARA

BHATARA

GULSHAN

MOHAMMA
DPUR

MOHAMMA
DPUR

MOHAMMA
DPUR

Union

17

17

17

41 no ward

Mohamma
dpur

Mohamma
dpur

Mohamma
dpur

Village

Jamuna  Future
Park Bashundhra

Bashundhara
Road

Bashundhara
Road

Ka/ 4 ,
Jagannatghpur
,Bosundhara road

Mohammadpur

Mohammadpur

Mohammadpur
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8
7

[oe]

Organizatio
n Name

Century

Nure
Mohammad
i Electric
Hardware &
Paint

Mobile mela

Esquire
Electronics
Ltd.

Jorna
Fashion

9 Ma Furniture

Mart

Shakil
Electronics

Mister Food
Products

Industries  Respondent Designat Gend Contact
Name ion er number

Food Md rojen Manager Male 1938843

products 830

(Sweet,

Confectio

nery,

Bakery)

Electrical 'Md. Imran Manager Male 1925277

and Hossain 308
electronic
s

Mobile Goutom Managin Male 1718992
phone and Chandra g 494
mobile Director

accessori

es

Electrical 'Md. Ashadul Manager Male 1713367
and Haque 517
electronic

s

Clothing  Jornalslam Owner Fema 1716063
and le 372
footwear

Furniture | Nur Owner Male 1716795
and Muhammud 076
furnishing

stores

Electrical | Md.Shakil Owner Male 1989232
and Hossen 311
electronic

s

Food Answer Owner  Male 1935857
products Hossen 004
(Sweet,

Confectio

nery,

Bakery)

District

Dhaka

Dhaka

Dhaka

Chattogr
am

Gazipur

Gazipur

Gazipur

Gazipur

Upazila

MOHAMMA
DPUR

BADDA

GULSHAN

KHULSHI

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

GAZIPUR
SADAR

Union

Village

Mohamma | Taj Mahal road

dpur

Utter
Badda

Ling road

Ward no 8

Word:48

Word : 48

Word :48

Word : 48

Utter Badda

Badda

CDA Avenue, GEC

Dottopara

Dottopara

Dottopara

Dottopara
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O

Organizatio
n Name

Mata - Pita
Genaral
Store

Mayer Dowa
Mobile Shop

Prottasha
Furniture

Vogue by
prince

ljaj furniture

Virgo retail

limited

Hallmark

Industries  Respondent Designat Gend Contact
number

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Clothing
and
footwear

Furniture
and
furnishing
stores

Clothing
and
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Name ion
Md.Moinul  Owner
Islam

Md. Serajul Owner
Islam

Nirob Owner
Abdul Manager
hannan

Habibullah  Manager
Adnan Manager
Md.shahin  HR Head

er

Male

Male

Male

Male

Male

Male

Male

1830201 Gazipur

700

1775621 Gazipur

414

1627849 Dhaka
737

1892727 Dhaka
995

1967994 Dhaka
854

1862728 Dhaka
043

1981377 Dhaka
802

District

Upazila

GAZIPUR
SADAR

GAZIPUR
SADAR

UTTAR
KHAN

MOHAMMA
DPUR

MOHAMMA
DPUR

MOHAMMA
DPUR

MOHAMMA
DPUR

Union Village

Word : 48 Dottopara

Word : 48 Dottopara

Word :46  Utter khan
Masterpara
Bazzar

Mohamood Shamoli
pur

Mohammo
dpur

Ringroad

Mohammo
dpur

Ringroad

Mohammo
dpur

Ringroad
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Organizatio
n Name

Khan
enterprises

Allahar Dan
Crocaries

G.M.
Electronics

Milla
Electronics

TRR Four

Ankan
Electronics

Bonoful
Fastfood &
Confectiona

ry

Industries

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Electrical
and
electronic
s

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Food
products
(Sweet,
Confectio
nery,
Bakery)

Respondent Designat Gend Contact

Name ion er number
Rased HR Head Male 1627425
601
Md. Al Amin Managin Male 1811765
g 556

Director
Md Rashed Manager Male 1821696
Mullah 588
Md. RIPON Owner Male 1727144
020
Babul Manager Male 1723388
Hossain 320
Md. Skin Owner | Male | 1827777
Hossain 117
Liton paul Owner  Male 1720168
604

District

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Upazila

MOHAMMA
DPUR

SAVAR

SAVAR

SAVAR

SAVAR

SAVAR

DHAMRAI

Union Village

Mohammo ' Mohammodpur

dpur

Chowringi  Chowringi Market
Market

Savar bus Ondokallayan
Stand market

Bazar bus Andorra Kallayan
stand songstha Market
Savar bus City Center

stop

Saver bus City Center

stop

Dhamrai Dhamrai  bazar
Bazar road
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Organizatio
n Name

Vai Va
Furniture

New
Needs

Daily

Jarif
Electronics
Mart

Isra
Telecom

Sardar
Enterprise

J. A
Telecom

Furnishes
Museum

Industries  Respondent Designat Gend Contact

Name ion er number

Md.
Shafiullah

1995758
965

Furniture
and
furnishing
stores

Manager Male

Male 1630117

923

Supermar | Md. Owner
kets, Samsuzzam
hypermark an

ets,

Groceries

and

convenien

ce stores

Md. Akter 1736001

978

Electrical
and
electronic
s

Manager Male

1929219
748

Mobile
phone and
mobile
accessori
es

Md. Rafiqul Manager Male
Islam

Mobile
phone and
mobile
accessori
es

1949603
590

Md. Sajeeb | Manager Male

Mobile Md. Rakibul HR Head Male
phone and Hasan

mobile

accessori

es

1631829
570

Md. Jahid 1704022

477

Furniture
and
furnishing
stores

Manager Male

District

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Upazila Union Village

MIRPUR Pallabi Pallabi

MIRPUR Mirpur 11 | Pallabi

MIRPUR Pallabi Avenue 5

MIRPUR Mirpur 10 | Shah Ali Plaza

MIRPUR Mirpur 10 | Shah Ali Plaza

TEJGAON 26 noward 223, Kawran
Bazar, 2 no super
market

KALABAGAN 16 noward Western lane
Panthpoth
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Organizatio
n Name

Prime
Bakery

Tex  point
mart

Sk Furniture

Jamal
Electrice

Boishahi
Telecom

Sweet
Heven And
Bekari

Jerin
Furnitures

Ibrahim
general
store

Industries  Respondent Designat Gend Contact
number

Name

Food
products
(Sweet,
Confectio
nery,
Bakery)

Sobuj

Clothing | Sk sami
and

footwear

Furniture
and
furnishing
stores

Electrical |Shahin
and
electronic

S

Electrical | Almin
and
electronic

S

Food
products
(Sweet,
Confectio
nery,
Bakery)

Selim

Furniture
and
furnishing
stores

Supermar | Ibrahim
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Saiful islam  Owner

ion er

Manager Male

Manager Male

Male

Manager Male

Manager Male

Manager Male

MD: Khaled Manager Male

Owner  Male

1632118 Dhaka
873

1304047 Dhaka
027

1782935 Dhaka
650

1821627 Dhaka
455

1314321 Dhaka
447

1400484 Dhaka
990

1956615 Dhaka
320

1954087 Dhaka
790

District

Upazila Union
TEJGAON Farget
TEJGAON Farmget

KALABAGAN Pantho
path

KALABAGAN Kowran
Bazar

KALABAGAN Kowran

Bazar
MIRPUR Section 11
MIRPUR
MIRPUR Mirpur 12

Village

Farget

Farmget

Pantho path

Kowran bazar

Kowran Bazar

Block B, Bari 3

Section 11 Block D ,barino 7

Muslim bazar
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Organizatio
n Name

Mayer Doa
Mobile Zone

Abir
Electronics

Abu talha
varieties
store

Shahana
mobile
house

Tanim
Electronics

Modina
Sweet &
bekari

Industries Respondent Designat Gend

Name

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Rayhan

MD:
Saluddin

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Mobile
phone and hossain
mobile

accessori

es

Mobile Anwar
phone and Hussain
mobile molla
accessori

es

Food My
products | mia
(Sweet,
Confectio

nery,

Bakery)

MD: Obaydul Owner

MD : Arman Owner

shahin Manager Male

Contact

ion er number

1920302 Dhaka
521

Male

1959624 Dhaka
601

Manager Male

Male 1674069 Dhaka

274

Owner

Male 1676357 Dhaka

103

Male 1845236 Dhaka

500

Owner

1771540 Dhaka
698

District

Upazila

MIRPUR

MIRPUR

MIRPUR

MIRPUR

MIRPUR

TEJGAON

Union Village
Mirpur 12 | Muslim bazar
Mirpur 12 | Muslim bazar

Section 12 Muslim bazar

,D

Mirpur 7 Purobi super
market

Mirpur 7 Purobi super
market

Framgate  Grinroad 78
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S

Organizatio
n Name

Now
kostururi
food bekari
& Sweet

D c foren
furniture

Rakib
jenarel store

Ma telicom
& Exorsorij

Tamanna
telicom &
Exosorij

TANGAIL
MISTI GHOR

Ms khokon
engineering
works

Industries  Respondent Designat Gend Contact
Name ion er number

Food My Bablu Manager Male 1728772

products 224

(Sweet,

Confectio

nery,

Bakery)

Furniture My sumon  Manager Male 1301892

and 221

furnishing

stores

Supermar 'My Rayhan Owner  Male 1777862
kets, ali 255
hypermark

ets,

Groceries

and

convenien

ce stores

Mobile Shoriful Manager Male 1746247
phone and islam 739
mobile

accessori

es

Mobile Md Ekram Manager Male 1611853
phone and hosen 611
mobile

accessori

es

Food Robinboro ' Owner Male 1912544
products 958
(Sweet,

Confectio

nery,

Bakery)

Furniture  Khokon Manager Male 1965276
and 240
furnishing

stores

District

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Dhaka

Upazila

TEJGAON

TEJGAON

TEJGAON

TEJGAON

TEJGAON

KHILKHET

KHILKHET

Union

Farimgate

Framgate

Framgate

Framgate

Framgate

Word 18

Village

Grinroad Ward 99

Panthpoth 12/4

Kowran bazar
ward 90

Kawran Bazar
ward 90 dokan
270

Kawran Bazar

ward 90

Khilket

Khilkhet bottola
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S| Organizatio

n Name
# Al jajirya Supermar
# ganaral stor kets,
hypermark
ets,
Groceries
and
convenien
ce stores
# Exotic Electrical
# electronic and
hardware electronic

and paint s

# New star Furniture

# farnichar and
furnishing
stores

# Shamim Supermar

# Treadas kets,
hypermark
ets,
Groceries
and
convenien
ce stores

# Jajira mudi Supermar

# dhokan kets,
hypermark
ets,
Groceries
and
convenien
ce stores

# Brothers Furniture

# Furniture and
furnishing
stores

# Asa Electrical

# Electronic and
electronic
s

Industries  Respondent Designat Gend Contact

Name ion er

Imran hosen Manager Male

Md .mijanor Manager Male
rahoman

FozlulHag Manager Male
Md.Ruhul Manager Male
Amin

Md.Al Amin Owner  Male
Miya

Nayon Mia | Manager Male

MD Rabbi HR Head Male

District
number

1818822 Dhaka
018

1813231 Dhaka
464

1813545 Dhaka
369

1933941 Dhaka
710

1676093 Dhaka
723

1874562 Dhaka
041

1829941 Dhaka
254

Upazila

KHILKHET

KHILKHET

KHILKHET

KHILKHET

KHILKHET

KAFRUL

KAFRUL

Union Village
Word 18 Khilkhet
Khilket Khilkhet
bottola

17 no word  Khilkhet

96 no word | Khilkhet

18 no word ' Khilkhet

16 no ward Kochukhet

16 no ward Kochukhet
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S| Organizatio
n Name

# Mr
# Bekari

Baker

# Sam
# Electronic

# Nazmul
# Electric

# Hok bered
# and food
pellaja

# MRS Ezaz
# Furniture

# M/S.
# Sowkot
Enterprise

# M/S.
# Morsed
teredas

Industries Respondent Designat Gend

Name ion er

Food Md Robin HR Head Male
products

(Sweet,

Confectio

nery,

Bakery)

Electrical 'Md Alamin Manager Male
and Hossein

electronic

s

Electrical 'Md

and Khurshed
electronic | Alam

s

Owner  Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

lusuf Manager Male

Furniture |Lokman
and
furnishing

stores

Manager Male

Supermar 'Mohamod Owner  Male
kets, Foysal

hypermark ahamed

ets,

Groceries

and

convenien

ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

lyasin Manager Male

Contact District Upazila

number

1786285 Dhaka KAFRUL
486

1762555 Dhaka KAFRUL
533

1715058 Dhaka  KAFRUL
371

1782121 Dhaka MOHAMMA 33
395 DPUR

1825196 Dhaka MOHAMMA 33
143 DPUR

1720508 Dhaka MOHAMMA 33
236 DPUR

1973595 Dhaka MOHAMMA 33
946 DPUR

Union

Village

16 no ward Kochukhet

16 No ward Kochukhet

16 No ward Kochukhet

Mohammadpur

Mohammadpur

Mohammadpur

Mohammadpur
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S| Organizatio
n Name

# Mobail dot
# kom

# STAR
# ARENA

# Mariya
# Furniture

# Ittadi
# general
store

# Orion
# Footwear

# M/S Komla
# Trading

# Morium
# Telecom

Industries Respondent Designat Gend
Name ion er

Mobile Abdul Motin | Owner  Male
phone and

mobile

accessori

es

Mobile Majidul
phone and islam
mobile

accessori

es

Manager Male

Furniture
and
furnishing
stores

Hemel miya Manager Male

Supermar | Md.Nazrul
kets, islam
hypermark

ets,

Groceries

and

convenien

ce stores

Manager Male

Clothing |Md Farhad Manager Male
and alam
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Md.Raju Manager Male

Mobile
phone and
mobile
accessori
es

Md.Eyasin | Manager Male

Contact District

number

1727666 Dhaka
888

1978522 Dhaka
522

1971814 Dhaka
301

1872817 Dhaka
577

1783906 Dhaka
523

1799942 Dhaka
931

1854191 Dhaka
778

Upazila Union Village
MOHAMMA 33 Mohammadpur
DPUR

MOHAMMA 33 Mohammadpur
DPUR

KALABAGAN 16 23/panthopoth

kakon market

TEJGAON 26 112/
market
bazar
TEJGAON 96/7,Green Farmgate
Road

TEJGAON Dokan Tejgaon
no:6,kawra
n bazar

TEJGAON Shop Kawran
no.267(1st Bazar,Teigaon
floor)2
no.Bhabon

kitchen
Karon
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Sl

Organizatio
n Name

Rahad
Electric

PBM
Furniture
Gallery

Brand Inside
Limited

KRISHIBID
BZAR

Abu Bakkar
Telicom

Asian
Telicom

Al-Modina
Supar Shop

Industries

Electrical
and
electronic
s

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend
Name ion er

Md.Rahad Owner  Male

Md Anoyar Manager Male
hossain

Md. Saiful Owner  Male
Islam Royal

Shouvo Manager Male
Sarkar

Md. Raihan Manager Male
Rahman

Mahadi Manager Male
Hasan

Israfil Owner  Male
Hossain

Contact District

number

1625877 Dhaka
818

1788874 Dhaka
835

1704170 Dhaka
350

1700729 Dhaka
368

1779553 Dhaka
307

1841241
367

Dhaka

1920795 Dhaka
660

Upazila

TEJGAON

TEJGAON

MIRPUR

MIRPUR

KAFRUL

KAFRUL

BADDA

Union

Shop
no.210(1st
Floor).2
no.Bhaban

23/J4/2

13

13

14

14

Utter
Badda

Village

Kawran
bazar,Teigaon

Panthapath

Sewrapara

Kazipara

Shah Ali
Mirpur-10
Golchokkar

plaza,

Shah Ali
Mirpur-10,
Golchokkhor

Plaza,

Badda

134



Sl

H*+ H

Organizatio
n Name

probasi
Bekari

Chowdhury
Electronics

M/s
Momotaz
Super Shop

Jamak Kain
Furniture

MSN
Mobaile
Service and
Training

Sadik
Department
al Store

ATM
Fashion

Rahman
Mobail
Center 2

Industries Respondent Designat Gend

Name ion er

Food
products
(Sweet,
Confectio
nery,
Bakery)

Raihan Kabir Manager Male

Electrical |ArunBabu Owner Male
and
electronic

S

Abdul karim Owner Male

Rasel

Electrical
and
electronic
s

Furniture |Saiful Alam Owner Male
and
furnishing

stores

Mobile Morshed
phone and Elahi
mobile

accessori

es

Owner  Male

Md.Sadikur
Rohman

Supermar Owner  Male
kets,
hypermark
ets,
Groceries
and
convenien

ce stores

Md
Islam

Clothing
and
footwear

Lahin Manager Male

Mobile Juwel Owner  Male
phone and ahmed

mobile

accessori

es

Contact
number

1716974
888

1972000
084

1828875
787

1816823
398

1813184
311

1715778
301

1893359
636

1621818
788

District

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Sylhet

Sylhet

Sylhet

Upazila

PANCHLAIS
H

PANCHLAIS
H

PANCHLAIS
H

PANCHLAIS
H

PANCHLAIS
H

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

16

15

15

15

15

Word: 14

Sylhet
Sadar

Sylhet
Sadar

Village

Katalganj

Katalganj

Nasirabad

2 No gate

Muradpur

Sylhet sadar

Bondorbazar
Ward No 14

Bondor Bazar

Ward 14
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Sl

Organizatio
n Name

Rahman
tedars &
Elictronics

Maisha
metal &
Furniture

Shaad and
co. Ltd

New Tista
Electronics
and
computer

Modhu Full

Ronjita
fashion

Sylhet
Mobail bd
.Com

Bosundhora
Elitronoics

Ashok metal
& Furniture

Industries  Respondent Designat Gend Contact
Name ion er number

Electrical Md Jewel Manager Male 1742818

and Ahmed 386

electronic

s

Furniture | Md Manager Male 1625025

and Dhirendhra 909

furnishing  kumar

stores

Food Md.Zahidul Manager Male 1764850

products | Islam 671

(Sweet,

Confectio

nery,

Bakery)

Electrical | Rahat Owner  Male 1721681

and Ahmed 339

electronic

s

Food Shemul Owner  Male 1712752

products 206

(Sweet,

Confectio

nery,

Bakery)

Clothing | Maruf Manager Male 1304289

and Ahamad 138

footwear

Mobile Tufayel Mia Manager Male 1998789

phone and 477

mobile

accessori

es

Electrical 'Md Ibrahim Manager Male 1711383

and mia 344

electronic

s

Furniture 'Md al amin Manager Male ' 1704905

and 666

furnishing

stores

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila
SYLHET

SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Sylhet
sadar

SYLHET
SADAR

Bandor
Bazar 14

Bandor
Bazar

BANDHOR
BAZAR

Sylhet
Sadar

Word:14

Sylhet
Sadar

Sylhet
Sadar

Village

Bondor Bazar

Ward No 14

NAYER PUL Ward
No 15

Bandor Bazar 14

Bandor Bazar

Bandor bazar

Bondor Bazar

Ward 14

Bondur bazar

Bondor Bazar

Ward 14

Neyer pul Ward
18
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S| Organizatio
n Name

# Baghdad
# Foods

# Rupsha
# Food

# Sumi Store

Jaytun
Sweets

* H

Aziz Store

H*+ H

# Razib steel
# furniture

Industries
Name ion

Md. Habibur Owner
Rahman

Food
products
(Sweet,
Confectio
nery,
Bakery)

Food Md. Jahid
products

(Sweet,

Confectio

nery,

Bakery)

Supermar | Md. Forkan Owner
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Haque

Supermar |Abdul Aziz  Owner
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Furniture
and
furnishing
stores

Respondent Designat Gend Contact

Manager Male

MD: Azizul Manager Male

MD: Roman Manager Male

er number

Male
024 am

909 am

Male
886 am

1951908 Khulna
660

Male 1641458 Khulna

308

1925710 Khulna
404

District

1792490 Chattogr

1888302 Chattogr

1869366 Chattogr

Upazila Union Village

BAYEJID Word 2 Bangobandho

BOSTAMI Avenue, Oxygen,
Kuaish Road

BAYEJID Word 2 Oxygen mor,

BOSTAMI Hathazari road

PANCHLAIS | Shook 4/1 Abdul Hamid

H Bohor Road

KHULNA Goallamari Gollamari
SADAR

KHULNA Woard 24  Nirala bazar
SADAR

KHULNA Woard 24  Nirala hazi bari
SADAR
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Sl

Organizatio
n Name

Babul steel
furniture

Rakib
furniture

Nonavumi

Brand
electronics
shop

Vai va
fashion
germents

Fatema
borkha
house

Al modina
borkha
house

Mobarok

shoes

Malek shoes

49 telecom

Industries

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Clothing
and
footwear

Electrical
and
electronic
s

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Respondent Designat Gend

Name

Babul

Rasel

Shohag

MD
Abdullah
Omar

Omor

Amir

hossain

Akibul islam

Mobarok

Md.juel

Anowar

on

Owner

Manager

Owner

: Manager

Manager

Owner

Owner

Owner

Owner

Managin

g
Director

er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1779606
447

1942041
970

1627666
098

1731336
550

1964651
395

1918058
981

1917278
194

1914835
150

1716070
309

1914274
451

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila
KHULNA

SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Woard 24

Woard 26

Woard 24

Woard 21

Khulna

sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Village

Nirala hazi bari

Hazi barir moar

Amtala

Moylapota

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla
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Sl

H* #

H* F#

H* H

H* H

Organizatio
n Name

Cell tone

Siddikia
telecom

Mobile biz

Muslim
Misty Ghar

New
Satkhira
gosh Deary

New
Furniture
Galary

Rasel
Furnitur

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile Male
phone and

mobile

accessori

es

1715604
704

Jony Owner

Mobile Masud Manager Male 1840775
phone and 777
mobile

accessori

es

Mobile Md.rana HR Head Male 1750966
phone and 622
mobile

accessori

es

Food Md Billal Owner  Male 1946587
products |Hossen 806
(Sweet,

Confectio

nery,

Bakery)

Food
products
(Sweet,
Confectio
nery,
Bakery)

Dhiman Manager Male 1969823
Ghosh 745

Furniture |Habibur Owner Male 1721426
and Rahaman 618
furnishing Dulal

stores

Furniture |Sk Nurislam Owner Male 1785798
and 981
furnishing

stores

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila Union
KHULNA Khulna
SADAR sadar
KHULNA Khulna
SADAR sadar
KHULNA Khulna
SADAR sadar
SONADANG Word 25
A

SONADANG 24
A

KHULNA 24
SADAR

SONADANG 26
A

Village

Dakbangla

Dakbangla

Dakbangla

Gollahmari  Sher
Bangla milk
road(alkatra Mile
er samny)

Nirala

Sher e bangla
road Nirala HAZI
Bari

Sher Bangla road
Hazi Bari
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Sl

Organizatio
n Name

Rajib Bazar

Mass am ar

islam

Jonota
talecom

Dash
telecom

Al mobile
corner

Khagana

Star ladies

Ar as tradas

Fulkoli Food
Products

Industries  Respondent Designat Gend Contact
Name ion er number

Clothing | Sujayed Manager Male 1711981

and 432

footwear

Clothing | Md uggol Manager Male 1749441

and 182

footwear

Mobile Md yasin Manager Male 1777628

phone and 378

mobile

accessori

es

Mobile Bappy Manager Male 1715086

phone and 510

mobile

accessori

es

Mobile Md  aliqur HR Head Male 1960043

phone and lrahoman 483

mobile

accessori

es

Furniture | Marouf Manager Male 1711320

and 393

furnishing

stores

Clothing | Sahin Manager Male 1975502

and 477

footwear

Electrical 'Md jamal Owner  Male 1558755

and 754

electronic

s

Food Md.Faruk Manager Male 1869729

products | Hossain 401

(Sweet,

Confectio

nery,

Bakery)

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Sylhet

Upazila

SONADANG
A

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

SYLHET
SADAR

Union

24

Word 21

Word 23

Word

Word 23

23

23

Word 27

Sylhet
Sadar

Village

Sherbangla road

amtola

Dakbanglo

Dagbangla

Khulna

Dakbangla

Khulna

Khulna

Dakbangla

Bondor
Ward 14

Bazar
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Sl

Organizatio
n Name

Jalalabad
Elections

RN furniture

Modhubon
ovijat misti
biponi

Layla
Enterprise

Flaburs
premium
Sweets &
Bakers

Avertex

Garden
Febrics

Maya
Fabrics

Green
Fashion

Industries

Electrical
and
electronic
s

Furniture
and
furnishing
stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Respondent Designat Gend Contact

Name ion er number
Md.Obaidul Owner Male 1916516
803
Md.Dolal Manager Male 1759698
miya 097
Riyad Manager Male 1725444
299
Md. Jowel Owner Male 1813253
212
Md. Mizanur Manager Male 1815163
Rahman 537
Riad Manager Male 1889558
Hossain 798
Md. Nayon Manager Male 1815368
064
Md. Absar  Manager Male 1812495
652
Mohammad Owner | Male 1819058
Faridul 497
Haque

District | Upazila
Sylhet  SYLHET
SADAR
Sylhet | SYLHET
SADAR
Sylhet | SYLHET
SADAR

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Union
Sylhet

sadar

Sylhet
Sadar

Sylhet
Sadar

Word 16

Chalk
bazar

Village

Jindabajar

Mirabazar

Sibgonj Bazar

Chok bazar

Mukti Bhaban

Ward no 16 Chakbazar

Ward no 16 Chawkbazar

Ward no 16 Moti Tower

Chokbazar

Moti Tower
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S| Organizatio
n Name

# Green Plus

# Thai kiddy

# Well food

# Bay
# emporium

# Shankar
# store

# Al Amin
# Store

# Vai vai Store
#

Industries

Clothing
and
footwear

Clothing
and
footwear

Food
products
(Sweet,
Confectio
nery,
Bakery)

Clothing
and
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend
Name ion er

Md. Monjur Manager Male
Alam

Abutaher Manager Male

Opu Manager Male

Jamal uddin 'HR Head Male

Shankar Owner  Male

MD : Saiful Owner  Male
Islam

MD: Owner  Male
Mosharraf
Hossain

Contact
number

1835301
642

1818040
405

1867115
573

1838837
789

1914144
130

1725304
383

1731221
881

District | Upazila

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Khulna  KHULNA
SADAR

Khulna | KHULNA
SADAR

Khulna | KHULNA
SADAR

Union Village

Ward no 16 Chawkbazar

16 Chowkbazar
16 Chawkbazar
16 Chawkbazar

Woard no Boyra bazar
16

Woard 16  Boyra bazar

Woard 16  Boyra bazar
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S| Organizatio

#
#

n Name

Kazi Store

Jahida
telecom

Shishu mela

Niddile fight
tailers and

cloth store

Blessing

department

al store

Harun
furniture
mart

Choice
Tailor
Febrics

In
&

Industries Respondent Designat Gend
Name ion er

Supermar |Abdul  Hai Owner  Male
kets, shekh

hypermark

ets,

Groceries

and

convenien

ce stores

Mobile MD : Rahat Owner Male
phone and

mobile

accessori

es

Clothing |MD: Yusuf Owner  Male
and ali
footwear

Clothing | Poritoshroy Owner  Male
and
footwear

Supermar (MD:Sakib Owner Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Furniture | MD: Harun R Owner Male
and Roshid

furnishing

stores

Clothing  Md. Abul Manager Male
and Kasem
footwear

Contact
number

1721581
056

1611655
056

1674480
065

1718323
519

1908606
595

1718655
955

1811859
996

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Chattogr CHANDGAO Ward no 4

am

Upazila

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

N

Union

Woard 16

Village

Boyra bazar

Woard no Prottasha plaza

16

,Boyra

Woard no Khokon Shopping

16

Woard 16

Woard 16

Woard 16

complex

Notun hat
shopping centre

Sonadanga road
boyrabazar

Moshjid road
boyra bazar

170, Swajan
Super Market ,
Bohoddarhat
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Sl

Organizatio
n Name

Regal
Emporium

Pride
Limited

Smart bagar

Ganoin
talecom
electrick

Miss islam
electronics

Melamine
classic
funiture

Tosa

Khaza
Textile

Industries Respondent Designat Gend

Name ion er

Furniture
and
furnishing
stores

Hussain Md. Manager Male
Afzal

Clothing
and
footwear

Milton Dey  Manager Male

Clothing | Md robioul
and

footwear

Manager Male

Mobile Md liton
phone and

mobile

accessori

es

Manager Male

Electrical |Soriful islam Owner  Male
and
electronic

S

Furniture
and
furnishing
stores

Md masume Manager Male

Toffazul
islam

Clothing Owner  Male
and

footwear

Clothing
and
footwear

Nijam uddin Manager Male

Contact
number

1844601
526

1819075
258

1924217
744

1717005
707

1712980
000

1710261
929

1819382
969

1884258
827

District | Upazila Union

Chattogr CHANDGAO Ward no 4
am N

Chattogr PANCHLAIS Ward no 15
am H

Khulna  KHULNA Word 23
SADAR

Khulna | KHULNA Word 24
SADAR

Khulna | KHULNA Word 21
SADAR

Khulna | KHULNA Word 17
SADAR

Chattogr DOUBLE 28
am MOORING

Chattogr DOUBLE 28
am MOORING

Village

Southern  CNG
Station opposite,
Chandgaon,
Bohoddarhat

20 - 21, Afmi
Plaza , Probartak
More

Dakbangla

Dakbangla

Dakbagla

Newmarkat

Singapore
Bankok shoping
mall

Singapore
bankok shoping
mall
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Sl

Organizatio
n Name

Industries

Mone Rekho Clothing

Saris

Mobail
mart

e

Orbachin
Furniture

Uttom
Store

Libarty
Shoe

Sornali

Baby
Gallery

Daina

Shoe

Shoe

Orna

Gore & Baby

Gallery

Arabiyan

Burka
House

Q
Misty
Bekari

Bistro
&

and
footwear

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Food
products
(Sweet,
Confectio
nery,
Bakery)

Respondent Designat Gend

Name

Rashidul
Hauge

Anowar
Shahdat

Md Hakim
ali

Hazi
Ahammod
Hosen

Ferdush
Mia

Mowlana
Nozrul
Islam

Sajidur
Rahman

Foysal
Hoque

Md.Tara Mia

Imran
Ahmed

on

Manager

Manager

Manager

Owner

Owner

Owner

Owner

Owner

Manager

Owner

er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1829633
531

1822224
777

1626530
752

1711000
870

1644117
787

1742456
630

1711233
200

1734798
670

1760746
844

1731697
275

District

Chattogr
am

Chattogr
am

Chattogr
am

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila Union

DOUBLE 28

MOORING
DOUBLE 28
MOORING
PANCHLAIS '8
H

SYLHET Word : 15
SADAR

SYLHET Word : 15
SADAR

SYLHET Word : 15
SADAR

SYLHET Word :11
SADAR

SYLHET Word : 15
SADAR

SYLHET Word : 15
SADAR

SYLHET Sylhet
SADAR Sadar

Village

Singapore
bankok shoping
mall

Singapore
bankok shoping
mall

Muradpur

Bondor Bazar

Bondor Bazar

Bondor Bazar

Zinda Bazar

Sukria Market

Sukria Market

Zinda bazar 16
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Sl

H* #

Organizatio
n Name

Rifat and Co

TOSHIBA

Best Buy

My la shoe

Metro
treding

Barton
Bangladesh

Menz klub

Sony  and
Rangs

Symphony

Industries  Respondent Designat
Name ion

Food SUMON Manager
products

(Sweet,

Confectio

nery,

Bakery)

Electrical 'Md sourov  Manager

and
electronic
s

Electrical ' Md.Nahid Manager
and Hassan
electronic

S

Clothing |Md, Manoj Manager
and miya
footwear

Supermar | Dippik Manager
kets, kumar

hypermark

ets,

Groceries

and

convenien

ce stores

Clothing  Md.Emon Manager
and
footwear

Clothing |Azom Manager
and
footwear

Electrical Mahmud Manager
and

electronic

s

Mobile Dalwar Manager
phone and Hossain

mobile

accessori

es

Gend
er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1711447
701

1787672
051

1738109
509

1722746
386

1647068
857

1316432
033

1755625
010

1711995
772

1724403
448

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Zinda
Bazar

Zinda
Bazar

Zinda
Bazar

Village

Zindabazar 16

Chowhata ward
17

Dorshong Deuri
Amborkhana

Zindabazar,Amb
orkhana

Amborkhana 8

Zinda Bazar

Zinda Bazar

Zinda Bazar

Chowhatta Chowhatta point

point
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Sl

Organizatio
n Name

Samsung
Galaxy

realme

Electro mart
Limited

AB
ELECTRONI
Cs

Kailash
Electronics
BD

Paye
Shoe

paye

Dorji Bari

Xiaomi
Mobail

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile Md Jubayer Manager Male @ 1761039

phone and Elahi 454

mobile

accessori

es

Mobile Ripon miah  Manager Male 1750143

phone and 963

mobile

accessori

es

Electrical 'Md Manager Male 1755696

and Shahjalal 170

electronic | Choudhuri

s

Mobile Sajjad Manager Male 1703314

phone and Hossain 382

mobile

accessori

es

Electrical | Prince Owner  Male 1784108

and Salam( 336

electronic | Mukit)

s

Clothing Md Joynal Manager Male 1711078

and Abedin 338

footwear

Clothing  Ashraful Manager Male 1840644

and Islam 646

footwear

Mobile Md Masum Manager Male 1911747

phone and Ahmed 858

mobile

accessori

es

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

Sylhet Chouhatta Zinda
Sadar Bazar ward 13
Chowhatta Chowhatta point
point

Sylhet Zindabazar Ward
Sadar 16

Chowhatta Chowhatta point
point

Chowhatta Chowhatta point
point

Sylhet Zindabazar 16

Sadar

Dorga gate Dorga gate

Chouhatta
Zindabazar

Sylhet
Sadar
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Sl

Organizatio
n Name

Genarel
Electronices

WALKAR
FOOTWEAR

SIGNAL
MENS
WEAR

Panshi
bazar

Tasty Treat
Food

Richman
lubnan

Bindu
exclusive
means wear

Furniture
Garden

N.B.
Electronics

Industries

Electrical
and
electronic
s

Clothing
and
footwear

Clothing
and
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Clothing
and
footwear

Clothing
and
footwear

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Respondent Designat Gend Contact
Name ion er number
Md Emran Manager Male 1709995
Hosen 817
Md  Ariful Manager Male @ 1715655
Hasan 267
Md  Zahid Manager Male 1710144
Ahmed 053
Md.Samsur Manager Male @ 1766060
Rahman 735
Sohanur Manager Male 1718699
rahman 869
SK Jaber Manager Male 1678214

743
Hasan Manager Male 1620105
shikdar 033
Joni Manager Male 1748514
Ahammod 852
Forkan Manager Male 1858339

033

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Chattogr KOTWALI

am

Upazila
SYLHET

SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

25

Village

Zinda bazar 16

Amborkhana

Amborkhana
ward no 8

Zindabazar

Dorga get

Dargaget

Purbo dargaget

Boro bazar

golirmor

New market
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Sl

H* #*

Organizatio
n Name

Joy
Electronics

KABIR
TRADERS

ARtx

Stylo

Handibazar

F.S
EATERFRIS
E

E.S telecom

Insole

Industries

Mobile
phone and
mobile
accessori
es

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Respondent Designat Gend

Name ion er
Bhoulon Owner  Male
kantian

ghosh

Rubel Manager Male

Mohammod Manager Male
baccumiya

Mohammod Manager Male
mostak

Biplob Manager Male
Ali Owner  Male
Md.Shipon  Owner  Male
Md.Akram  Manager Male
hossain

Contact
number

1619809
080

1813572
682

1820010
880

1734779
650

1619889
909

1815185
943

1718051
111

1799443
794

District

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Khulna

Khulna

Upazila

KOTWALI

KOTWALI

KOTWALI

KOTWALI

KOTWALI

KOTWALI

KHULNA
SADAR

KHULNA
SADAR

Union Village

25 New market

32 New market

32 New market

32 New market

32 New market

25 Niumarket  (1st
floor) Reazuddin
bazar

Khulna Dakbangla

sadar

Khulna Dakbangla

sadar

149



Sl

H* #

Organizatio Industries

n Name

Boni Electric Electrical
and
electronic
s

Ela Electrical

enterprises  and
electronic
s

R.S Electrical

Electronics and
electronic
s

New R.S Mobile

telecom phone and
mobile
accessori
es

Dhaka Electrical

Electric and

Corner electronic
s

Shohas Electrical

Electrics and
electronic
s

New Musa Furniture

Furniture and
furnishing
stores

Misti Mohol Food
products
(Sweet,
Confectio
nery,
Bakery)

Nasim Clothing

Enterprise  and
footwear

Respondent
Name

Md.Shohag

Yusuf ali

Md.Jakir
hossain

Md.shohel

Siraj uddin

S.M Murad

Md.Deny
Mondol

Md.Delowar
Hossain

Mothiur
Rahaman
Bappy

Designat Gend
ion er

Manager Male

Owner  Male

Owner  Male

Owner  Male

Owner  Male

Owner  Male

Manager Male

Manager Male

Manager Male

Contact
number

1711443
113

1953341
501

1714057
828

1915123
333

1714242
604

1711397
677

1712264
727

1775670
252

1774929
385

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila
KHULNA

SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Khulna

sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

DAULATPUR 5

Village

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Trafic
Daulatpur
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Sl

Organizatio
n Name

Jakir
Electronic

Family
Enterprises

Achol
Fashion

Adi Samrat
Shoes

Export
Museum

Misti Mohal

Star

Chaines&Bir
yani House

Smart
Furnitur

RS Mobile
Zone

Industries

Electrical
and
electronic
s

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Food
products
(Sweet,
Confectio
nery,
Bakery)

Food
products
(Sweet,
Confectio
nery,
Bakery)

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Respondent Designat Gend Contact
Name ion er number
Abdullah Al Manager Male 1911436
noman 068
Md Sawhon Owner Male 1938677
607
Jahid Owner Male 1714950
Hossen 856
Md Hanifa Manager Male 1846486
Hussain 854
Bappy
Md Delwar Owner | Male 1732394
Hossen 911
Talukdar
Md Salman Manager Male 1818319
558
Md Owner  Male 1794432
Asaduzzam 104
an
Md Roni Manager Male 1916526
364
Md. Faisal | Manager Male 1817241
190

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila

DAULATPUR

DAULATPUR

DAULATPUR

DAULATPUR

DAULATPUR

DAULATPUR

DAULATPUR

DAULATPUR

Chattogr KOTWALI

am

Union

6

6

ward no 31

Village

Daulatpur Bazar

Daulatpur Bazar

Daulatpur Bazar

Market

Daulatpur Bazar

BL College Road
Daulatpur Bazar

Daulatpur  Bus
stand

Jeshore road
Daulatpur
Bussyand
Daulatpur ~ Bus
stand jeshore
road

Shah Amanat City
Corporation
Market
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S| Organizatio
n Name

# Flavors

# Premium
Sweets &
Bakers

# Bizli Cables

# Shah Pir
# Traders

# Bachelor
# Dot Com

# Furniture
# Choice

# Jogonnath
# Store

# Reliance
# Electronics

Industries
Name

Food
products
(Sweet,
Confectio
nery,
Bakery)

Electrical
and Khan
electronic

s

Electrical
and Rahman
electronic | Shuman
s

Mobile
phone and
mobile
accessori
es

Furniture | Md. Asad
and
furnishing

stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Tonmoy
sarkar

Electrical |Kamrul
and Islam
electronic

s

Mustafizur

Mr. Bappy

ion er

Md. Shahid Manager Male

Md. Mamun Manager Male

Owner  Male

Manager Male

Manager Male

Manager Male

Manager Male

Respondent Designat Gend Contact

number

1976717
721

1844658
727

1919702
072

1790050
903

1660106
322

1875237
629

1877616
465

District | Upazila

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Union

Village

Ward no 32 Dewan Bazar

Ward no 31

Ward no 31

Ward no 31

Besides of Rifles
Club Electronics
market

Shah Amanat
City Corporation
Market

Shah Amanat City
Corporation
market

Ward no 32 Dewan Bazar

Ward no 32 Dewan Bazar

Ward no 31

Rifles
Electronics
Market

Club
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Sl

Organizatio
n Name

Gazi
Telecom

HE
International

M/a Century
Electronics

Brothers
Telecom

Jubaer
Electronics

Chittagong
Traders

Binoy
Fashion

Westaran
Boy

BANG

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile Md. Rashed Owner Male 1814484

phone and 811

mobile

accessori

es

Mobile Md. Owner Male 1812373

phone and Shahiduzza 622

mobile man

accessori

es

Electrical |Md. Fazlul Owner Male 1831165

and Islam 858

electronic

s

Mobile Md. Owner Male 1829595

phone and Khorsedul 910

mobile Alam

accessori

es

Electrical |Abdul Karim Owner Male 1817897

and 448

electronic

s

Electrical | Shahidul Manager Male 1811674

and Islam 153

electronic

s

Clothing | Saif Owner  Male 1309008

and 499

footwear

Clothing |'Md Tutul Manager Male 1743667

and mia 549

footwear

Clothing | Md Lablu Manager Male 1775103

and 000

footwear

District | Upazila

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Sylhet | SYLHET
SADAR

Sylhet | SYLHET
SADAR

Union

New
Market

New
Market

New
Market

New
Market

New
Market

New
Market

New
Market

Sylhet
Sadar

Zylhet
Sadar

Village

Jalsha Shopping
Complex

Chowdhury
Market

CDA Market

44 No. Riazuddin
Complex

Jahanara
Mension

CDA Market

Jahanara
Mension

Barutkhana
Zindabazar

Barutkhana
Zindabazar
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Sl

H* H

Organizatio
n Name

Step
Footwaer

Ferdousy's
cakes &
Bekari

Afra
Telicom

Maisha
Telicom

BLUE Moon

Maxtel

Mobile
Bazar

Curtain
Gallery

Industries

Clothing
and
footwear

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Respondent Designat Gend

Name ion er
Md Manager Male
Salauddin

Choudhury

Md Syed Owner  Male

shajahan

Md Sabbir Manager Male
Ahmed

Md Manager Male
Mujahidul

islam

Md Aftab Manager Male

MD : Shimul Manager Male
Hossain

Razbir bijoy Manager Male

Abir Islam  Manager Male

Contact District

number

1617020 Sylhet
505

1786490 Sylhet
754

1784648 Sylhet
284

1618599 Sylhet
499

1784205 Sylhet
183

1711076 Khulna
608

1788722 Khulna
222

1756660 Khulna
215

Upazila
SYLHET

SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union Village

Sylhet Barut khana

Sadar Zindabazar Ward
16

Sylhet Dhopa dhigir par

Sadar

Sylhet Bondar Bazar

Sadar

Sylhet Bondor Bazar

Sadar

Sylhet Zindabazar 16

Sadar

Picture Azmol plaza 2nd

place moar | floor

Picture Azmol plaza
place

Picture Picture  palace
palace moar

moar
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Sl

Organizatio
n Name

Paradise

Salsabil
Sweets and
Confectiona

ry

VISION
EMPORIUM

Eastern
Dizine
Furniture

Best

Furniture

Regal
Furniture

Nadia
Furniture

Otobi

Hatil

Industries

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Electrical
and
electronic
s

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Respondent Designat
Name ion

MD . Manager
Mostafizur

Rahman

MD: Robiul Owner
Islam

MD:  Kabir Manager
Islam

Shoriful Manager
Islam

Kazi Owner
Murshid
alam

Monir Manager
chowdhury

Md.Zahidur Manager
Rahman

Parashar Manager
Sarkar

Muhammad Manager
Ali

Gend
er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1954702
918

1922196
170

1844664
653

1819119
931

1712124
355

1844568
436

1911077
159

1720582
072

1713750
063

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila
KHULNA

SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Sir  Igbal Dharmashova

Road

Village

Nirala moar Nirala moar

Nirala

Woard 19

Woard 19

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Nirala moar

Khalil chember

moar

KDA ave

KDA Avenue

KDA Avenue

KDA Avenue

KDA Avenue

155



Sl

Organizatio
n Name

Apollo

HATIM
GROUP

Partex
Furnitur

YUDO

Colors

Demand
fashion
house

Jom jom
must gor

Nafecs
enterprise

Sareng
garnier
lemited

Industries

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Food
products
(Sweet,
Confectio
nery,
Bakery)

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Respondent Designat Gend Contact
Name ion er number
Biplob Gain ' Manager Male 1921824

463
Md Badsha Manager Male 1754434
Alamghir 321
Md  sathu Manager Male 1711973
Alam 080
Md shohagh Manager Male 1709988

481
Al Emran Manager Male 1840911
rishad 234
Monirol Manager Male 1953360
Islam 324
Borhan Manager Male 1975762
uddin 728
Md sultan Owner Male 1711248
alomgir 365
As am Manager Male 1971914
mocha 249

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila
KHULNA

SADAR

SONADANG
A

SONADANG
A

SONADANG
A

SONADANG
A

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Khulna

sadar

20

20

18

18

Word 28

Village

KDA Avenue

KDA avinew

KDA Avenue

Majid Sarani

sonadanga

Shib bari more
oposit city inn

Shipbari mor

Newmarket Newmarket

Newmarket newmarket

Word 6

Doulat por
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S| Organizatio
n Name

# Hoshin
# bakari

# Meena
# Bazar

# Flavours

# Premium
Sweets and
Bakers

# Best
# Electronics

# Janani
# Computers

# Ryans

Industries  Respondent Designat Gend Contact
Name ion er number

Food Bappy Manager Male 1970702
products 255
(Sweet,

Confectio

nery,

Bakery)

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Md. Nurulla Manager Male 1818071
Apon 562

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md. Rayhan Manager Male 1854467
Hossain Ovi 143

Electrical 'Md. Manager Male 1735887
and Mamunur 419
electronic | Rashid

s

Electrical 'Md. Robiul Manager Male 1925137
and Alam 272
electronic

s

Electrical 'Md. Saiful Manager Male 1755554
and Islam 911
electronic

s

District | Upazila
Khulna | KHULNA
SADAR

Union

Word 5

Chattogr PANCHLAIS Ward no 8

am H

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Ward no 14

Ward no 15

Ward no 14

Ward no 15

Village

Mohashin mor

136/A, East
Nasirabad,
Sholoshohor ( 2
no Gate)

1702, CDA
Avenue, GES
Cricle

Blossom Garden
Market, CDA
Avenue, GEC
More

448, Yunsco City
Center, Level - 4,

CDA Avenue,
GEC Circle
Yunsco City

Center , 4th floor,
GEC
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Sl

Organizatio
n Name

DULCE cake,
Sweets &
More

Dubai
Electronics

Transcom
Digital

Binimoy
Telecom

Agora
supershop

Home style
Furniture

Elite
furniture

Industries  Respondent Designat Gend Contact

Name ion er number

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md. Farhan Manager Male 1839299
Faruk Rana 461

Electrical |Md. Owner  Male 1865355
and KHORSHED 355
electronic ALAM

s

Electrical 'Md. Fakhrul Manager Male 1713061
and Islam 479
electronic

s

Mobile Mamun Owner  Male 1815541
phone and 528
mobile

accessori

es

1714929
394

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Jasan uddin Manager Male

Furniture | Md.Salim Manager Male 1712558
and 563
furnishing

stores

Furniture | Md. Arif Owner Male 1711348
and 778
furnishing

stores

District | Upazila

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr KOTWALI
am

Sylhet  SYLHET
SADAR
Sylhet  SYLHET
SADAR
Sylhet  SYLHET
SADAR

Union Village

Wardno 14 Taj Nur Point,
139/ A, CDA
Avenue, Wasa

Circle, Dampara

GEC More, Yunesco Tower

Gec more 805, C.D.A.
(CDA Avenue, Dampara
Avenue)

New Chowdhury
Market Market

7 noword | Ambor khana
Subid bazar road

19 no word  Mira bazar

19 no word Mira bazra
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Sl

H* #

Organizatio
n Name

Sitar Bakery

NAVANA
FURNITURE

Godry
Locker &
Furniture

FLORA Ltd

Drips
Sweets &
Bakers

Huawe
Experience
Shop

Legacy
Furniture

Anjan's

M/S  Good
Furniture
House

Industries

Food
products
(Sweet,
Confectio
nery,
Bakery)

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Clothing
and
footwear

Furniture
and
furnishing
stores

Respondent Designat Gend Contact

Name ion er number
Hafiz Thofil 'Manager Male 1776652
116
Kaisar Manager Male 1738208
942
Ali Hossain  Manager Male 1767581
402
ERSHADUL Manager Male 1819930
528
Md. Forhad Manager Male 1818700
548
Md. Manager Male 1829247
Forhadul 785
Islam
Md.  Shah Manager Male 1814218
Alam 717
Tania Manager Fema 1678644
Jaman le 187
Md. Didar Manager Male 1822603
Hosen 036

District | Upazila
Sylhet  SYLHET
SADAR
Sylhet  SYLHET
SADAR
Sylhet | SYLHET
SADAR

Chattogr KHULSHI
am

Chattogr KOTWALI
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Union Village

Lamar Lamar Bazar
Bazar

Mira Bazar Mira Bazar

Mira Bazar Mira Bazar 19
Lalkhan 28, M.A Malik
Bazar Road

Ward no 32 Andorkilla

Wardno 8 Sanmar Ocean

City

Wardno8 GEC

Ward no 8 | GEC Circle

Chattogr CHANDGAO Ward no 16 Bolirhat

am N

159



Sl

H* H

H* #*

H* F#

H*

H* #*

Organizatio
n Name

Butterfly
Marketing
Ltd

K bekari

Firm Ville

Denim

Laser Teck

A K Telicom

Madina
Furniture

Tepantar
Furniture

Industries  Respondent Designat Gend Contact
Name ion er number

Electrical 'Md  Abdur Manager Male 1720562

and Rahim 504

electronic

s

Food Md ljaz Manager Male 1629619

products 796

(Sweet,

Confectio

nery,

Bakery)

Food Robin Seikh Manager Male 1775013

products 677

(Sweet,

Confectio

nery,

Bakery)

Clothing  Tanvir Manager Male 1832807

and Ahmed 474

footwear

Mobile Mahmud HR Head Male 1544315

phone and | Ikbal 608

mobile

accessori

es

Mobile Abdul Kader Manager Male 1766680

phone and 955

mobile

accessori

es

Furniture 'Md S H Manager Male 1812846

and babul 787

furnishing

stores

Furniture  Mohinur Owner | Male 1815435

and Jahan 665

furnishing

stores

District
Chattogr

am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Upazila

DOUBLE 28

MOORING
DOUBLE 28
MOORING
DOUBLE 28
MOORING

DOUBLE 28
MOORING

PANCHLAIS '8
H

KOTWALI 15

KOTWALI 15

PAHARTALI 10

Union

Village

Choumuhoni

Agrabad

Agrabad

Agrabad

Pachlaish

CDA Market

Digirpar

Halishahar
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Sl

Organizatio
n Name

Sofi
Electronics
service

AG
Electonics

R.S.ELECTR
ONICS

SYLTECH
ELECTRONI
CS

TERM
ELECTRONI
Cs

FAHIM
ELECTRONI
CS

RAINBOW
ELECTRONI
CS

Futrue
Electronics

Fizz and co.

Industries

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Electrical
and
electronic
s

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat
Name ion
Rohim uddin Owner
Nur Owner
Muhammud

Adnan

Md.Raju Manager
Md.Kamrujj Manager
aman

Masum Manager
Kobir

Md.Faruk Owner
Hosen

Ashok Owner
Kumar Ray

Sebaje Ray Manager
Debasis Manager

Gend
er

Male

Male

Male

Male

Male

Male

Male

Male

Male

Contact
number

1819672
272

1720521
555

1734855
317

1712575
393

1601338
082

1711700
027

1754203
128

1608308
482

1711138
521

District

Chattogr

am

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila
PANCHLAIS

H

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

15

Word:15

Word:15

Word:16

Word:21

Word:21

Word:15

Sylhet

Sadar

word:20

Village

Katalganj

Zinda Bazar

Lotif Center,Zinda
Bazar

Srity Bhobon,
Mirzajangal

Shulapara

Shulapara

Modhubon Super
Market

Zindabazar ,Lotif
centre

Sibgon
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Sl

Organizatio
n Name

Mohona and
Dairy
sweets

b2 win
Jeans
fashion

Super
Electronics

Electronics
City

M/S.
SABBIR
ENTERPRIS
E

Data bazar

NURJAHAN
SUTS AND
BEKARI

Shoilpik

Industries  Respondent Designat Gend Contact
Name ion er number

Food Bishwajit Owner  Male 1712553

products | Gope 056

(Sweet,

Confectio

nery,

Bakery)

Clothing | Md.sojib Manager Male 1911587

and 796

footwear

Electrical | Adil Bin Saif Owner Male 1617787

and Mojumder 878

electronic

s

Electrical Rakib Manager Male 1827660

and 827

electronic

s

Food Tanbir HR Head Male 1852854

products 315

(Sweet,

Confectio

nery,

Bakery)

Clothing  Anikur Manager Male 1856333

and rohoman 628

footwear rabbi

Food Rubel Manager Male 1860484

products 865

(Sweet,

Confectio

nery,

Bakery)

Clothing Mohammd Manager Male 1850476

and Salauddin 067

footwear

District | Upazila
Sylhet  SYLHET

SADAR
Sylhet  SYLHET

SADAR
Sylhet  SYLHET

SADAR
Chattogr DOUBLE
am MOORING
Chattogr KOTWALI

am

Chattogr KOTWALI
am

Chattogr KOTWALI
am

Chattogr DOUBLE
am MOORING

Union

Monipuri
rajbari

Sylhet
Sadar

Sylhet
Sadar

Agrabad
badamtoli

32

25

25

24

Village

Mirjajangol

Lamabazar Aisha
General Hospital,
on the west

Zindabazar

Sheikh
Road

Mujib

Niumarket

Niumarket
Katalgonj

Tnambar rood

Agrabad
suparsingar
Bangkok markrt
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S| Organizatio
n Name

# NEW TEX

# Mim
# department
al store

# M/S hannan
# anterprise

# M/S
# stor

sajid

# Albagarah
# sweets

Industries

Clothing
and
footwear

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Respondent Designat Gend
Name ion er

Kausar alom HR Head Male

Md.Nimai Manager Male
Md Owner  Male
asadorjama

n kajol

Md ismail Manager Male

Md  Abdul Manager Male
uddot

Contact District

number

Upazila

1400428 Chattogr DOUBLE

965 am MOORING
1725814 Khulna KHULNA
411 SADAR
1991667 Khulna KHULNA
414 SADAR
1937701 Khulna KHULNA
581 SADAR
1308297 Khulna |KHULNA
337 SADAR

Union

32

Khulna

sadar

Word 5

Word 4

Foulbari

Village

Agrabad
Singapore
bangkok market

Dakbangla

Doulat por

Doulat pour

Foulbari
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S| Organizatio
n Name

# Mersas
# julfikar store

# Mersas
# siddik store

# Bangladesh
# bekary

# Hawra
# Bekary

# Hugli Bekary
&

Confektiona
ry

# Taqwa
# sweets

Industries  Respondent Designat Gend Contact

Name

Supermar | Md.Wahid
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Supermar | Md.Siddik
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mamun

Food
products
(Sweet,
Confectio
nery,
Bakery)

Jahangir
hossain

Food Md.liton
products

(Sweet,

Confectio

nery,

Bakery)

Food Md.kamal
products

(Sweet,

Confectio

nery,

Bakery)

District

ion er number

1718973 Khulna
467

Manager Male

Male 1912638 Khulna

222

Owner

1915829 Khulna
812

Manager Male

1774371 Khulna
772

Owner  Male

1712404 Khulna
028

Manager Male

1625316 Khulna
181

Manager Male

Upazila

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Khulna
sadar

Village

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Dakbangla

Gollamari
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Sl

H* H

Organizatio
n Name

Haier

Midea

EASY

Best Mobile

Alif Telecom

Your Choice

Unique

Rajshahi silk
house

Prince
Traders

Industries

Electrical
and
electronic
s

Electrical
and
electronic
s

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Clothing
and
footwear

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Respondent Designat Gend
Name ion er
SK  Hafizul Manager Male
Islam

Imran Manager Male
Hayder

MD: Shamin Manager Male
Shohidul Manager Male
Haque

MD : Kamrul Owner  Male

Islam

Abdullah al Manager Male
Mamun

MD: Rafiul Manager Male
Islam

MD : Manager Male
Shahriar

Hossain

Amin Sharif Owner  Male

Contact
number

1944455
412

1644541
773

1713429
310

1716078
757

1909656
503

1717964
050

1963251
393

1993786
244

1711382
746

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Chattogr
am

Upazila Union
KHULNA Khulna
SADAR sadar
KHULNA Woard
SADAR 17
KHULNA Woard 17
SADAR

KHULNA Woard 27
SADAR

KHULNA Woard 17
SADAR

KHULNA Woard 17
SADAR

KHULNA Woard 17
SADAR

KHULNA Woard 17
SADAR

DOUBLE Agrabad
MOORING

no

Village

Sibbari

Shibbari moar

Shib bari moar

Baytur
shopping
complex

nur

Khulna
Market

New

New Market

Khulna

New Market

New market

khulna

Aktaruzzaman
Center
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S| Organizatio
n Name

# The Basket
#

# Cornea
# store

# Friends Park

# Datta

# | Shakil
# Shoes

# M/S Ahmad
# Brothers

# Desi kitchen

Industries Respondent Designat Gend Contact District Union

Name ion er number

Upazila Village

Supermar |Md. Nizam Manager Male Hossain
kets, Uddin
hypermark

ets,

Groceries

and

convenien

ce stores

1813621 Chattogr KHULSHI Ward no 12 Zakir
946 am Road

Supermar |Md. Sagedur Manager Male Ward no3 Raufabad Bazar
kets, Rahman
hypermark

ets,

Groceries

and

convenien

ce stores

1722382 Chattogr BAYEJID
916 am BOSTAMI

Clothing  Sumon Owner  Male 1409191 Chattogr DOUBLE 28 Singapore

and Rubel 000 am MOORING bankok market
footwear

Clothing | Md lkbal Manager Male 1704916 Chattogr DOUBLE 28 Singapore

and 045 am MOORING bankok shoping
footwear mall

Clothing | Sakil ahmed Owner | Male 1742967 Chattogr PANCHLAIS 15 Muradpur

and 833 am H

footwear

Electrical ' Md Khafi Manager Male 1907120 Khulna |SONADANG 17 KDA avenue
and 105 A shibbari more
electronic

s

Food Abdus Manager Male 1703152 Khulna |SONADANG 17 KDA avenue
products | Satter 082 A

(Sweet,

Confectio

nery,

Bakery)
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Sl

Organizatio
n Name

AK  smart
zone

DS gallery

Electro Mart
limited

7 MILES
cafe&restra

Al Arafa
restora

Khan
Department
al store

Industries

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Food
products
(Sweet,
Confectio
nery,
Bakery)

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend
Name ion er

Md  sabbir Manager Male
Hossain

Md saife Manager Male
Hossen

Md Khairul Manager Male
islam
mazumder

Md shaidul Manager Male
Alam

Md sahidul Manager Male
Islam

Md masud Owner  Male

reza

Contact District

number

1953818 Khulna
860

1819176 Khulna
866

1920246 Khulna
979

1925228 Khulna
122

1979260 Khulna
211

1776495 Khulna
828

Upazila

SONADANG 20
A

SONADANG 18
A

SONADANG 18
A

SONADANG 18
A

SONADANG 18
A

SONADANG 18
A

Union

Village
DDA avenue
KDA avunue

Shibbari more

KDA Avenue
shibbari more

Majid sarani city
in, shibbari

Majid
sonadanga

sarani

Majid
sonadanga

sarani
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S| Organizatio
n Name

# Khaas Food
# Chittagong

# Shopping
# Bag Super
Shop

# Fair
# Electronics

# Asus Brand
# Shop

# Rafsan
# Communica
tion

# Creative
# Furniture

# Quality
# Furniture

Industries Respondent Designat Gend
Name ion er

Supermar Md. Taher  Manager Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Md. Didarul Manager Male
Islam

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Electrical |Md.
and Islam
electronic

s

Riadul Manager Male

Mobile
phone and
mobile
accessori
es

Md Joni Manager Male

Mobile
phone and
mobile
accessori
es

Joniislam  Manager Male

Furniture | Md Saiful Manager Male
and
furnishing

stores

Furniture
and
furnishing
stores

Md Rafiq Manager Male

Contact
number

District

Upazila

Union

Village

1730715 Chattogr PANCHLAIS Wardno 6 Sugandha  City

073

am

H

1819527 Chattogr PANCHLAIS 6

909

1730795
741

1700646
467

1715236
352

1816286
882

1714765
391

am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

Chattogr
am

H

KOTWALI

DOUBLE 28
MOORING

DOUBLE 28
MOORING

PANCHLAIS 15
H

PANCHLAIS 15
H

Residential Area

Chattaswari
Road, Kajir Dewri

Ward no 6 | Chattaswari Road

Singapore
bankok market

Singapore
bankok market

Muradpur

Muradpur
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S| Organizatio Industries Respondent Designat Gend Contact District Upazila Union Village
n Name Name ion er number

# Halishahar  Supermar Rubina HR Head Fema 1879441 Chattogr HALISHAHA 26 Halishahar
# Mart kets, Seikh le 111 am R

hypermark

ets,

Groceries

and

convenien

ce stores

# Kamal Best Supermar Mr Owner  Male 1684090 Chattogr HALISHAHA 15 Muradpur
# Department kets, Arifuzzama 245 am R
Store hypermark n
ets,
Groceries
and
convenien
ce stores

# Munmun Supermar | Biplob ali Manager Male 1814310 Chattogr PANCHLAIS 15 Muradpur
# Store kets, 278 am H

hypermark

ets,

Groceries

and

convenien

ce stores

# Khaza Store Supermar Md Manik  Manager Male 1813713 Chattogr PANCHLAIS 16 Katalganj
# kets, 720 am H

hypermark

ets,

Groceries

and

convenien

ce stores

# Hazi Nur Supermar Nurul Alam Owner  Male 1819420 Chattogr PANCHLAIS 15 Muradpur
# mia And kets, 546 am H
Sons hypermark
ets,
Groceries
and
convenien
ce stores

169



Sl

Organizatio
n Name

M/S
Majumder

Pitstop
Sweets &
bakery

Highway
Sweets &
Bakery

Nails &
Wood

Hossain
Lighting &
Furniture

Adi
mohanlal
sweets for
sweethearts

Afza's sweet
and Dessert

Industries Respondent Designat Gend Contact District

Name

Supermar | Ajmir
kets, Hossain
hypermark

ets,

Groceries

and

convenien

ce stores

Food Anwar
products | Hossain
(Sweet,

Confectio

nery,

Bakery)

Food Kai Alam
products

(Sweet,

Confectio

nery,

Bakery)

Furniture | MD.
and Shamim
furnishing

stores

Electrical MA Sayeed
and

electronic

s

Food Joni sorkar
products

(Sweet,

Confectio

nery,

Bakery)

Food Md.Sohag
products

(Sweet,

Confectio

nery,

Bakery)

ion er number

Owner  Male 1824762 Chattogr PANCHLAIS

846 am

Manager Male 1816306 Chattogr
158 am

Manager Male 1813250 Chattogr
775 am

Manager Male 1976603 Chattogr
010 am

Manager Male 1622142 Chattogr
685 am

Manager Male 1786931 Sylhet
486

Owner  Male 1715017 Sylhet
820

Upazila

H

DOUBLE
MOORING

DOUBLE
MOORING

DOUBLE
MOORING

DOUBLE
MOORING

SYLHET
SADAR

SYLHET
SADAR

Union Village

15 Katalganj
Lalkhan Ispahani Moor
Bazar

Lalkhan Ispahani Moor
Bazar

Metropolita Nur Ahmed Road
n Chamber

Nur Ahmed Unitech Rekha

Road Chatra Tower
Sylhet Baruthkhana
Sadar
Sylhet Rikabi bazar
Sadar
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S| Organizatio
n Name

# Bell Ultimate
# Men's
Fashion

# M/S. Shorifa
# Verities
Store

# Imdad stor
#

# Sumaiya
# enterprise

# Surma bazar
#

# Reversi
#

Industries  Respondent Designat Gend Contact

Name
Clothing
and Rashel
footwear

Supermar
kets, Hafizur
hypermark Rahman
ets, (Raja)
Groceries

and

convenien

ce stores

Supermar | Rubel

kets, ahammed

hypermark
ets,
Groceries
and
convenien
ce stores

Electrical
and uddin
electronic

s

Supermar Kawsar
kets, Alom
hypermark

ets,

Groceries

and

convenien

ce stores

Clothing | Md.Riaz
and

footwear

A S Newaz Manager Male

Muhammad Owner  Male

Md.Jamal

District

ion er number

1711959 Sylhet
048

1796612 Sylhet
985

Owner  Male 1719397 Sylhet

774

Owner  Male 1767471 Sylhet

900

Manager Male 1685114 Sylhet

042

Manager Male 1739045 Sylhet

301

Upazila
SYLHET

SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village
Sylhet Namabazar
Sadar

Sylhet Shahi Eidgah
Sadar

Sylhet Ambor khana
Sadar

Sylhet Bondor bazar
Sadar

Sylhet Ambor Khana
Sadar

Barut Barut khana point
khana point
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Sl

#
#

#
#

H* H

* H

H* #*

H*+ H

Organizatio
n Name

Infinity

Amanda
Daly Shop

Raise
Telecom

Mega Shop

LG Butterfly

Universal

Industries Respondent Designat Gend
Name ion er

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Sujon Manager Male

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Abdul Mazid Manager Male

Electrical Owner  Male
and
electronic

S

Koysor

Supermar |Kamal Miha Owner  Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Electrical | Jewel
and
electronic

S

Manager Male

Supermar (Md .Dulala Owner  Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Contact District

number

1678214 Sylhet
724

1727376 Sylhet
866

1705200 Sylhet
849

1729725 Sylhet
317

1737521 Sylhet
073

1726079 Sylhet
634

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Jail
Point

Rekibe
Bazar

Rikabi
Bazar

Lama
Bazar

Lama
Bazar

Mirzagla
Road

Village

Road Jail Road Point

Rikibe Bazar

RIKABI BAZAR

Lama Bazar

Lama Bazer

Mirzagla Road
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S| Organizatio
n Name

# Nine to Nine
#

PLUS POINT

* H

New Family
Shop

H*

SQ Cable
com Itd

H* #*

Metro Super
Shop

H*+ H

# Bishho rong
#

Industries Respondent Designat Gend
Name ion er

Supermar | Sahin
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Manager Male

Clothing |Md
and Ahad
footwear

Abdul Manager Male

Supermar |Ahmed Owner  Male
kets, Sahid

hypermark

ets,

Groceries

and

convenien

ce stores

Electrical Md Sultan HR Head Male
and arefin

electronic  joarder

s

Supermar |AllaUddin  Owner  Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Clothing Md Habibur Manager Male
and Rahman
footwear

Contact District Upazila
number
1982823 Sylhet  SYLHET
535 SADAR
1999702 Sylhet  SYLHET
207 SADAR
1995430 Sylhet  SYLHET
870 SADAR
1613292 Sylhet SYLHET
122 SADAR
1741616 Sylhet  SYLHET
486 SADAR
1730068 Sylhet  SYLHET
018 SADAR

Union Village

Osmani Osmani medical
medical College

college

Sylhet Purba Zinda
Sadar bazar

Osmani Osmani medical
medical College

college

Sylhet Barut khana
Sadar ward

16

Osmani Osmani Medical
Medical College

college

Zylhet Barut Khana
Sadar
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Sl

Organizatio
n Name

National
Mega Supar
Shop

Princh
Furniture

National
E,etronics

Darbi Shoes

Top Baby

NEW SANY
ELECTRONI
CS &
ELECTRIC

MADANI
ELECTRIC &
ELECTRONI
CS

M/S
MAMUN
ENTERPRIS
E

Industries  Respondent Designat Gend Contact
er

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Clothing
and
footwear

Clothing
and
footwear

Electrical
and
electronic
s

Electrical
and
electronic
s

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Name ion

Md  Giyas Owner
uddin

Ahmed

Md Mehedi Manager
Hasan

Md Atik Manager
hasan

Md Manager

Sudhangso
Shakhor Das

Md.Sadujja Manager
man

Mahfujur Owner
Rohman

Mawlana Owner
Aziz
Ahamad

Md.Mamun Owner
ur Roshid

Male

Male

Male

Male

Male

Male

Male

Male

number

1744815 Sylhet
913

1717022 Sylhet
957

1768386 Sylhet
969

1191387 Sylhet
216

1711194 Sylhet
724

1717132 Sylhet
993

1712254 Sylhet
825

1712941 Sylhet
469

District

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

Ward No 5  Shahi Idgah

Ward No 15 Dhopadighir par

Sylhet Dhopadighir par

Sadar

Ward no 15 Zindabazar

Purbo Purob
zinda
Bazar

Word:17 Lal Bazar

Word:14 Jollarpar

Word:11 Rikabi Bazar
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S| Organizatio | Industries
n Name
# HAZI ABDUL Supermar
# GOFFAR & kets,
SONS hypermark
ets,
Groceries
and
convenien
ce stores
# Ambia Supermar
# Jenarel kets,
Store hypermark
ets,
Groceries
and
convenien
ce stores

# M/S Akhter Supermar
# General kets,

Store hypermark
ets,
Groceries
and
convenien

ce stores

# M/S  Hazi Supermar
# Azad & kets,
Sons hypermark
ets,
Groceries
and
convenien
ce stores
# SAMIA Electrical
# ELECTRICA and
L & electronic
ELECTRONI s
CS

Respondent Designat Gend Contact

Name

Md.Foysal
Ahammid

Md.Kibria

ion

Owner

Owner

Ariful Islam Owner

Al- Amin

Md. Alom

Owner

Manager Male

District
er number

Male 1712067 Sylhet
222

Male 1731412 Sylhet
892

Male 1720507 Sylhet
183

Male 1779452 Sylhet
084

1765620 Sylhet
162

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Word:11

Word:14

Word:14

Word:14

Word: 17

Village

Rikabi Bazar

Zinda Bazar

Laldighir par

Laldighir par

Lil Bazar
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Sl

Organizatio
n Name

Desh
Telecom

Artisan

Alam
Department
al Store

NB
Electronics

TransCom
Disital

Kazi Mart

Food
Festival

Industries Respondent Designat Gend
Name ion er

Mobile
phone and
mobile
accessori
es

Arif Hossen Manager Male

Clothing | Probal
and Biswash
footwear

Manager Male

Mohammad Owner  Male

Firoz

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Electrical |Md Jalal
and
electronic

S

Manager Male

Electrical 'Md
and ali
electronic

s

Nayan Manager Male

Electrical |Md Farid
and
electronic

S

Manager Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

Selimrana  Manager Male

Contact
number

1811803
806

1709371
660

1866781
622

1857997
850

1964271
967

1815194
442

1857997
850

District | Upazila Union

Chattogr KOTWALI 31
am

Chattogr KHULSHI
am

Chattogr KHULSHI
am

Chattogr DOUBLE 28
am MOORING

Chattogr DOUBLE 28
am MOORING

Chattogr PANCHLAIS 15
am H

Chattogr DOUBLE 28
am MOORING

Village

Shah Amanat City
Corporation
Super Market
(2nd Floor)

Ward no 18 JEC

Ward no 14  South Khulsi Tno

road,

Agrabad

Agrabad

2 no gate

Agrabad
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Sl

Organizatio
n Name

Rosogolla
Bekari

Hasina
Bekari

Abir Bekari

Tanchi

M/S
banghalade
s tedins

HASAN
BEKARI

S. R.
Technology

Industries  Respondent Designat Gend Contact
Name ion er number

Food Md Hasan  Manager Male @ 1870260
products 960
(Sweet,

Confectio

nery,

Bakery)

Food Arjun kumar Manager Male 1838106
products 519
(Sweet,

Confectio

nery,

Bakery)

Food Mr Abir Owner  Male 1819031
products 287
(Sweet,

Confectio

nery,

Bakery)

Clothing |Mohammod Manager Male 1843886
and giyas uddin 857
footwear

Supermar |25 Owner Male 1316817
kets, 815
hypermark

ets,

Groceries

and

convenien

ce stores

Food Rasel Manager Male 1616447
products 333
(Sweet,

Confectio

nery,

Bakery)

Electrical |Mohammod Owner Male 1811859
and Emran 877
electronic

s

District | Upazila Union

Chattogr PANCHLAIS 15
am H

Chattogr PANCHLAIS 15
am H

Chattogr PANCHLAIS 15
am H

Chattogr DOUBLE 24
am MOORING

Chattogr DOUBLE 24
am MOORING

Chattogr KOTWALI 24
am

Chattogr DOUBLE 24
am MOORING

Village

Muradpur

Katalganj

Pashlise more

Agrabad
aktarurjaman
sentar

Agrabad konofuli
market

Niumarket
tamakundi lend

Agrabad
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Sl

H* #

Organizatio
n Name

RABBI FOOD

TALUKDAR
BEDSIT
HOUSE

M.R MOBILE
CENTER

Future Tech

Trishna
sweet
bekari

and

Al arafah
misti ghor

Moubag
sweets

Industries  Respondent Designat Gend Contact
Name ion er number

1647104
698

Food Ismail
products

(Sweet,

Confectio

nery,

Bakery)

Manager Male

Mahabub
alom

Clothing
and
footwear

1766388
189

Manager Male

1619907
719

Mobile Mohammod Manager Male
phone and Noyon

mobile

accessori

es

Male 1917691

709

Mobile Tariful Isalm  Owner
phone and

mobile

accessori

es

Food
products
(Sweet,
Confectio
nery,
Bakery)

1401636
574

MD: Roman Manager Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

1712784
884

Selim
biswash

Manager Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

MD:
Saifullah

Male 1714233

522

Owner

District

Chattogr
am

Chattogr
am

Chattogr

am

Khulna

Khulna

Khulna

Khulna

Upazila

DOUBLE
MOORING

DOUBLE
MOORING

KOTWALI

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union Village

24 Agrabad
baramtolir mor

24 Agrabad
baramtolir mor

25 Niumarket
tamakundi lein

Woard 17  Baytur nur jame
moshjid market

Woard 17  New market

Woard no Nirala bazar

24

Woard24  Nirala bazar
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S| Organizatio Industries Respondent Designat Gend Contact District Upazila Union Village
n Name Name ion er number

# S.M Trade Electrical 'Mir Masud Owner Male 1773933 Khulna |KHULNA Shib  bari Shib bari moar
#  International and ali 333 SADAR moar KDA

electronic

s

# M/S Fariah Electrical Md Enamul Manager Male 1712996 Khulna KHAN 2 Fulbari geat
# Electronic  and Hasan 178 JAHAN ALI

electronic

s

# Al Jamee Supermar | Shafikul Owner Male 1718871 Khulna |KHAN 2 Fulbari market
# Agripure kets, Alam 790 JAHAN ALI
center hypermark  Munshi
ets,
Groceries
and
convenien
ce stores

# Abdur Supermar Md  Zahid Manager Male 1554307 Khulna KHAN 2 Fulbari Bazar
# Rahim store kets, hossen 995 JAHAN ALI

hypermark

ets,

Groceries

and

convenien

ce stores

# Bristy Mobile Md  kutub Owner Male 1916767 Khulna DAULATPUR 5 Daulatpur rellgeat
# telecom phone and | uddin 793

mobile

accessori

es

# Insaf Mobile Md Rajib Owner | Male 1939782 Khulna 'DAULATPUR 5 Daulatpur rallget
# telecom phone and Hassan 873

mobile

accessori

es

179



S| Organizatio
n Name

#  Ayman
# Telecom

# Tahfeen
# telecom

# Shapiya
# enterprise

# Joy store

# M/s Salim
# Enterprise

# Islamia
# misti ghar

# Flicker
# mega

Industries Respondent Designat Gend
Name ion er

Mobile Ashraful
phone and islam
mobile

accessori

es

Manager Male

Mobile Sk morshed Owner  Male
phone and sujon

mobile

accessori

es

Electrical Md Rezaul Manager Male
and karim

electronic

s

Supermar Owner  Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Diponkor

Supermar ' Md Salim Owner  Male
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

MD: Shariful Manager Male
Islam

Clothing  Lemon
and Aahmad
footwear

Manager Male

Contact District

number

1701076 Khulna
046

1968343 Khulna
332

1904847 Khulna
544

1711398 Khulna
725

1715434 Khulna
347

1712691 Khulna
087

1629373 Sylhet
432

Upazila

DAULATPUR 6

DAULATPUR 6

DAULATPUR 6

DAULATPUR 5

DAULATPUR 6

KHULNA
SADAR

SYLHET
SADAR

Union Village

Daulatpur century
plaza

Daulatpur century
plaza

Daulatpur jeshore
road

Daulatpur bazar

Daulatpur Bazar

Woard
24

no Nirala bazar

16 no word Purbo zinda

bazar
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S| Organizatio
n Name

# M/S ma
# enterpraej

# Sk eliktrik

# Ma eliktric
# house

# Govindas
# restaurant
and sweets

# Boks stor
#

# Hazi sona
# miya stor

Industries  Respondent Designat Gend Contact

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Electrical
and
electronic
s

Electrical
and
electronic
s

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Name

Saddam

Asraful
jaman Azad

Md.Maruf
Ahamad

Sujit Modok ' Owner

District
ion er number
Owner  Male 1737682 Sylhet
794
Owner  Male 1640738 Sylhet

245

Manager Male 1718712 Sylhet

492

Male 1711399 Sylhet

397

Jamal uddin Manager Male 7110891 Sylhet

Sultan
Ahamad

277

Owner  Male 1787936 Sylhet

349

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

11 no word ' Rikabi bazar

11 nowOrd Modhu solid
word

2noword | Zinda bazar

14 no word Lal dighipar

bondor bazar

14 no word Bromoi bazar

14 no word Bormoi bazar
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S| Organizatio
n Name

# Forever
# Technology

# Integra
# Technology
Ltd

# M/S
# Mirosswrai
Tedars

# AIM
# Technology

# Bismillah
# Electronics

Industries

Electrical
and
electronic
s

Electrical
and
electronic
s

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Mobile
phone and
mobile
accessori
es

Electrical
and
electronic
s

Respondent Designat Gend Contact District Upazila Union Village

Name ion er number

Md. Manager Male 1855429 Chattogr HALISHAHA Wardno24 E1, Dew Dubai

Kamuzzama 243 am R Market ,

n Liton Badamtoli  Mor,
Agrabad

Md. Manager Male 1904440 Chattogr DOUBLE Wardno 24 C/2, 2nd Floor,

Mamunur 307 am MOORING Dew Dubai

Rashid Market,
Badamtoli More,
Agrabad

Shree Ratan Owner Male

Kanti Nondi

1796202 Chattogr DOUBLE
793 am MOORING

Md. Mamun Manager Male 1717815 Chattogr KOTWALI

355 am

Md. Zahir Manager Male 1746505 Chattogr KOTWALI

895 am

Ward no 24 66/A , Karnofuli
Market

Wardno 31 1, Chowdhury
Market,
Reazuddin Bazar

Wardno 31 17 no ground
Floor, Shah
Amanot  Super
Market, Zubli
Road
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S| Organizatio
n Name

# AKM Battery
# House

# China Bazar
#

# Arabian
# Dates Super
Shop

# Paramount

# Food &
Bekary s
Unite 2

# NTC Queen
# Furniture

# New Ellin
# Furniture

# Euro
# Furniture

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile
phone and
mobile
accessori
es

Md. Riyad  Manager Male

054 am

Mobile Md.
phone and Karim
mobile

accessori

es

Rejaul Owner  Male
519 am

Supermar | Tutul Sinha Manager Male
kets, 797 am
hypermark

ets,

Groceries

and

convenien

ce stores

Food Safiya Asif
products le
(Sweet,

Confectio

nery,

Bakery)

344 am

Furniture 'Md Masum Manager Male 1754314 Sylhet
and 400
furnishing

stores

Furniture | Prottus Ray Manager Male 1743261 Sylhet
and 239
furnishing

stores

Furniture 'Md Foysal Owner Male 1715020 Sylhet
and korim 740
furnishing 'munna

stores

District

Upazila

1917363 Chattogr KOTWALI

1814385 Chattogr KOTWALI

1646230 Chattogr KOTWALI

Manager Fema 1975525 Chattogr KOTWALI

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

Ward no 31 79, CDA Market

1st floor, Royal
Plaza, Reazuddin
Bazar

Ward no 31 131/132, CDA
Market, Royal
Plaza, 3# Goly
Reazuddin Bazar

Ward no 31 16 Station Road,

Railway Mens
Super Market 1st
Floor

Ward no 31 107 Station Road
, Nupur Market

Ward no 9 | Pathan Tula Point
Ward 9 Subid Bazar
Ward 3 Subid Bazar

183



Sl

Organizatio
n Name

Bijoy
Furniture

NSM
Furniture
Galary

Liyana
Telicom &
accessories

Smart
Telicom &
accessorij

Riad
Telicom &
accessories

Hum  Tum
Mobail

Ma baba
Enterprise

Industries

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend Contact
Name ion er number

Md  Rabiul Manager Male 1766862
Alom 984

Md Sha Owner | Male 1711589
Alom 872

Md Abu Manager Male 1739134
Sufiyan 510

Md Mosarof Manager Male 1723742
Hosen 896

Riad Hosen Owner Male 1676363
131

Md  Ruyel Owner Male 1612854
Ahemed 530

Rahim Ullah Owner Male 1816283
150

District | Upazila
Sylhet  SYLHET

SADAR

Sylhet | SYLHET
SADAR

Sylhet | SYLHET
SADAR

Sylhet | SYLHET
SADAR

Sylhet  SYLHET
SADAR

Sylhet  SYLHET
SADAR

Chattogr PANCHLAIS

am H

Union Village

Wardno 5 | Subid Bazar

Wardno 5 | Subid Bazar

Ward no 17 Amborkhana

Ward 15 Bondor Bazar

Ward 15 Bondor Bazar

Ward no 15 Bondor Bazar

15 Muradpur
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Sl

Organizatio
n Name

Makka
Telicom

Sopnil
bekari

SS Traders

Ma ma
telecom

Azadi
telecom

Lima
furniture

Mursalin
furniture

M/s  Sumi
Noksaghor
and
furniture

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile Anowar ali  Manager Male 1881878

phone and 183

mobile

accessori

es

Food Rokon uddin Owner  Male 1955650

products 192

(Sweet,

Confectio

nery,

Bakery)

Clothing | Md Robin Manager Male 1924348

and 898

footwear

Mobile Md.jubaer  Manager Male 1611422

phone and  Ahamad 145

mobile

accessori

es

Mobile Raju Manager Male 1630601

phone and  Ahamad 523

mobile

accessori

es

Furniture | Jahed Manager Male 1774681

and Ahamad 706

furnishing

stores

Furniture |Riponkhan Owner Male 1728441

and 874

furnishing

stores

Furniture  Akram Alam Owner Male 1759721

and 970

furnishing

stores

District

Chattogr
am

Chattogr
am

Chattogr
am

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila Union

PANCHLAIS 15
H

HALISHAHA 26

R

DOUBLE 28
MOORING

SYLHET 4no word
SADAR

SYLHET 4 no word
SADAR

SYLHET 6 no word
SADAR

SYLHET 7 no word
SADAR

SYLHET 9999
SADAR

Village

GEC

BDR mat

Agrabad

Shaporan bazar

Shaporan bazar

Shajalal bazar

daspara

Shajalal daspara

Forhat Kha pul
shibgonj
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S| Organizatio
n Name

# Home
# mobile shop

# Safe me
# mobile shop

# Siyam
# furniture

# Alamin
# metal
furniture

A D
Furniture

H*+ H

# Mr.sweet

# Sami
# Telecom

Industries  Respondent Designat Gend Contact
number

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Name

Sanoyar

Md.Afdal

Narayon

Shohidul
islam

Nantu
kumar
sorkar

Mahabub
ahammed

Md.Masum Owner

ion er
Owner  Male
Owner  Male

Manager Male

Manager Male

Male

Owner

Manager Male

Male

1911249 Sylhet
820

1712926 Sylhet
326

1739315 Sylhet
107

1712374 Sylhet
743

1712710 Sylhet
659

1787504 Sylhet
047

1748901 Sylhet
949

District

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union

Village

13 no word Surma market

13 noword Surma market

Sylhet
Sadar

Sylhet
Sadar

Sylhet
Sadar

Word:5

Word:4

Pathan tula,sylhet

Poschim  subid

bazar

Sumid bazar

Jalajabad

Ambor khana
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S| Organizatio
n Name

# One Death
# Electionic

# M/a khadija
# furniture

# Porsha
# Super Shop

# Ananda
# Furniture
House

# M/S New
# Bismillah
Furniture

# Hazing
# Badar Store

# SUMAYIA
# TALECOM

Industries  Respondent Designat Gend Contact

Name

Mobile
phone and
mobile
accessori
es

Md Mijan

Furniture | Salim
and Ahamad
furnishing

stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Hasan

Furniture
and Uddin
furnishing

stores

Furniture
and Mia
furnishing
stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Elias

Mobile Md.
phone and | Mia Montu
mobile

accessori

es

Md. Mehedi Manager Male

Md. Jashim Owner

Md. Alamgir Owner

Hazing Md Owner

Fozlu Owner

ion er number

1611010
512

Manager Male

Male 1915418

461

Owner

1724404
233

Male 1711160

431

Male 1819537

426

Male 1819647

384

Male 1711059

771

District | Upazila Union Village

Sylhet  SYLHET Ward 18 Bondor Bazar
SADAR

Sylhet  SYLHET 19 no word | Forhad kha pul
SADAR

Chattogr DOUBLE CDA Akbor Shah Road
am MOORING Residential

Area
Chattogr PAHARTALI  Kattroli Utter Kattroli

am

Chattogr PAHARTALI Akbor Shah Uttor Kattori, CT
am Gate

Chattogr CHANDGAO 4 Baharderhat
am N
Sylhet  SYLHET Khadim Bahubol Abashik
SADAR Nagar Alaka, Saha
Poran.
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Sl

Organizatio
n Name

Kowsar
Telecom

Saha Jalal
Door &
Furniture

Fresh
Furniture

M/S
Jalalabad
Furniture

Nitol
Electronics

Pabna misty
ghor

Mokbul
store

Industries

Mobile
phone and
mobile
accessori
es

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend Contact

Name ion
Kowsar Owner
Ahmad

Md.Anower Owner
Hossen

Mowlana Owner
Delawar

Hussain

Arafat Owner
Hossen

Nayam

er

Male

Male

Male

Male

Nazrul Islam Manager Male

Torikul
Islam

Md.jubayer

Manager Male

HR Head Male

number

1720521
830

1733147
658

1751731
975

1675469
721

1936667
958

1970945
636

1881354
506

District

Sylhet

Sylhet

Sylhet

Sylhet

Khulna

Khulna

Khulna

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

KHULNA
SADAR

KHULNA
SADAR

KHULNA
SADAR

Union

Khadim
Nagar

Sidgong

Word:19

Word:19

Khulna

sadar

Khulna
sadar

Khulna
sadar

Village

Bahubol Abashik
Alaka

Mejortila

Forhad kha Pul

Forhad kha pul

Sibbari

Moyla tola

Dakbangla
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Sl

Organizatio
n Name

Shopon
Maltimidya

J/M
Telecom

Hatim
Furniture

Arieyn
Furniture

N
.Mohamma
d Furniture

Vain Vai
Telecom
Canter

M/S
.SAFEWAY
TELECOM

Home
Touch

Industries  Respondent Designat Gend Contact
Name ion er number

Mobile Kobier Owner  Male 1716870

phone and Uddin 258

mobile

accessori

es

Mobile Md Rasel Owner  Male 1717071

phone and 181

mobile

accessori

es

Furniture | Soriful Islam Owner  Male 1912898

and 890

furnishing

stores

Furniture  Dulal Owner  Male 1795912

and 695

furnishing

stores

Furniture | Sumon Manager Male 1713206

and sajjad 757

furnishing

stores

Mobile Ripon Owner  Male 1746467

phone and 293

mobile

accessori

es

Mobile Moha Abdal Owner Male 1712926

phone and Miah 362

mobile

accessori

es

Furniture | Abuse Saleh Manager Male 1713478

and 151

furnishing

stores

District

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Sylhet

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

Sahaporen Sahaporan Gate
Gate

Sahaporan Sahaporan gate
gate

Sibgon;j Sibgonj Bazar
bazar
Sibgon;j Sibgonj Bazar
Bazar
Sibgonj Sibgonj Bazar
Bazar

Taltola V | Taltola VIP Road
P Road

Taltola VIP Taltola VIP Road
Road

East Mira East Mira Bazar

Bazar
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S| Organizatio Industries Respondent Designat Gend Contact District Upazila Union Village

n Name Name ion er number
# M/a Muqti Furniture | Shekwer Manager Male 1726147 Sylhet  SYLHET Sibgon;j Sibgonj Bazar
# Furniture and Chokrboty 224 SADAR Bazar
furnishing
stores

# Swapnochur Supermar Md. Ibrahim Owner  Male 1839905 Chattogr PANCHLAIS Arakan Badurtola
# a Family kets, 561 am H Road
Mart hypermark
ets,
Groceries
and
convenien
ce stores

# Al Madina Supermar Md. Ariful Owner Male 1819073 Chattogr CHANDGAO Bahadderh Arakan Road
# Store kets, Islam 677 am N at

hypermark

ets,

Groceries

and

convenien

ce stores

# Mahboob Supermar |Mahbubur  Owner | Male 1670299 Chattogr CHANDGAO Bohodderja Baroipara Road
# Store kets, Alam 351 am N t

hypermark

ets,

Groceries

and

convenien

ce stores

# Family Supermar | Md Anis Owner | Male 1814153 Chattogr CHANDGAO Bahadderh Shah Amanat
# Bazar kets, 042 am N at Songjug Sorok

hypermark

ets,

Groceries

and

convenien

ce stores
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Sl

Organizatio
n Name

M/S  Khaja
Moinuddin
Store

C. Q.
Furniture

M/S N.
Furniture
Choice

M/S  Arab
Amirat
Furniture
House

M/S  Rima
Furniture
House

M/S Moriom
Furnitures

Zubayet
Furniture

Prokowsoly
Furnitures

Industries  Respondent Designat Gend Contact

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Furniture
and
furnishing
stores

Name ion
Md. Owner
Mahbubur

Rahman

Md.  Sohel Manager
uddin

Md. Noyem Owner
uddin

Abdul Manager
Monnan

Md. Samsur Manager
Alam

Md. Manager
Shamimuzz
aman

Md. Manager
Mosharaf
Hossen

Md. Sahed  Manager

er

Male

Male

Male

Male

Male

Male

Male

Male

number

District

Upazila

Union

Village

1814986 Chattogr CHANDGAO Bahadderh Kacha bazar

090

1631077
163

1815635
192

1821027
787

1632933
398

1818087
754

1811803
954

1306277
495

am

N

at

Chattogr CHANDGAO Ward no 6

am

Chattogr BAKALIA

am

N

Ward no 18

Chattogr CHANDGAO Ward no 6

am

Chattogr BAKALIA

am

Chattogr CHANDGAO

am

Chattogr CHANDGAO

am

Chattogr CHANDGAO

am

N

N

N

N

Ward no 18

Ward no 6

Ward no 6

Ward no 6

Khaja Road,
Bolirhat

Haji Ejhar Miya
Complex, Khaja
Road, Bolirhat

Haji Nur Begum
Market, Khaja
Road, Bolirhat

Khaja Road,
Bolirhat
Khaja Road,
Bolirhat
Khaja Road,
Bolirhat
Khaja Road,
Bolirhat
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Sl

Organizatio

n Name

Rongdhunu
Furniture
Collection

Google Mart
Super Shop

New
Momtaz
Furniture
House

Hayes haier

limited

Well Food

Cik

bekari
Sweet

chike

Saymon
Telicom

n
&

Industries

Furniture
and
furnishing
stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Furniture
and
furnishing
stores

Electrical
and
electronic
s

Food
products
(Sweet,
Confectio
nery,
Bakery)

Food
products
(Sweet,
Confectio
nery,
Bakery)

Mobile
phone and
mobile
accessori
es

Respondent Designat Gend Contact

Name ion er number
Md. Hasan Manager Male 1813319
340
Rubel Owner Male 1785666
124
Md. Monjur Owner | Male 1982317
Alam 653
Shaikh Manager Male 1944455
mehedi 432
hasan
Md Jasim Manager Male 1919794
Ahmed 630
Md  tanvir Manager Male 1950333
hosen 222
Md Nahid Manager Male 1763874
415

District

Chattogr
am

Chattogr
am

Chattogr
am

Khulna

Sylhet

Sylhet

Sylhet

Upazila

CHANDGAO Wardno 6 Khaja

N

Union Village

Road,
Bolirhat

CHANDGAO Bahaddeha Kachabazar

N

BAKALIA

KHULNA
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

t

Ward no 18 Khaja Road,
Bolirhat
Word 6 Doulatpour

Ward no 9 | Subid bazar point

Ward 8 Subid Bazar

Modina Market

Ward no 15 Bondor Bazar
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S| Organizatio
n Name

Fast Choies

H* #

Sayan
Telicom

H* F#

# ST
# Electronic
Corporetion

# Dm
# Electronices

# Rajvog VIP
# sweeits

# M/S  Jorin
# banijjanaloy

# Afifa mobial
# galory

Industries Respondent Designat Gend
Name ion er

Mobile Md
phone and Hasan
mobile

accessori

es

Abul Manager Male

Mobile Md
phone and  ahmed
mobile

accessori

es

Rasel Owner  Male

Electrical
and
electronic
s

Md Sukur Ali Manager Male

Electrical 'Md Male
and Mittonjoy
electronic | Cokroborti

S

Owner

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md milon Manager Male

Supermar | md. Rakib
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Manager Male

Mobile
phone and
mobile
accessori
es

Md.Sakil Manager Male

Contact District

number

1712573 Sylhet
406

1619888 Sylhet
747

1752584 Sylhet
751

1770144 Sylhet
680

1318526 Dhaka
012

1999100 Dhaka
641

1627999 Dhaka
750

Upazila Union Village
SYLHET Ward No 15 Bondor Bazar
SADAR

SYLHET Ward 15 Bondor Bazar
SADAR

SYLHET Ward 15 Bondor Bazar
SADAR

SYLHET Ward 16 Bondor Bazar
SADAR

MOHAMMA ward 33
DPUR

mohammad pur
bosila

MOHAMMA Word no-34 Rayerbazar very
DPUR bad sadakkhan
krishe market

MOHAMMA Word no-34 Rayerbazar
DPUR
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Sl

H* H

H* H

Organizatio
n Name

Bonojul
Farniture

Dali
shopping

Bandon
garmis

Kamal store

Rafipue
furniture

Hoyloder
furniture

Feet fair

Lucky
mobile

Industries  Respondent Designat Gend Contact
Name ion er number

Furniture 'Md. Nasir Owner Male 1813591

and ahmad(shap 622

furnishing ' on)

stores

Supermar |Md.almamu Manager Male 1753673

kets, n 941

hypermark

ets,

Groceries

and

convenien

ce stores

Clothing | Md.taripul  Owner  Male 1922134

and islam( tara) 113

footwear

Supermar | Kamal Owner  Male 1715349

kets, 941

hypermark

ets,

Groceries

and

convenien

ce stores

Furniture  Rafipue Owner  Male 1996878

and 186

furnishing

stores

Furniture |Kasam Owner  Male 1961639

and 513

furnishing

stores

Clothing | Jakeria Manager Male 1707524

and 957

footwear

Mobile Anando Manager Male 1869252

phone and 872

mobile

accessori

es

District

Dhaka

Dhaka

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila
MOHAMMA

DPUR

MOHAMMA
DPUR

KHALISHPU
R

KHALISHPU
R

KHALISHPU
R

KHALISHPU
R

KHALISHPU
R

KHALISHPU
R

Union Village

Word no-33 ' mohammad
bosila

Woard 34 | Sankor

Ward no10 Khalishpur

Ward no10 Khalishpur

Ward no 11 Mugguni

Ward no10 Khalishpur

Word no10 Khalishpur

Word no 10 Khalishpur

pur
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Sl

Organizatio

n Name

Mollah
electronics

M/S Jononi

Farniture

Smart
telecom

Hridoy
telecom

smart shoes

S
internatinal

Anika
telecom

Zaman
enterprise

S

Industries

Electrical
and
electronic
s

Furniture
and
furnishing
stores

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Clothing
and
footwear

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Mobile
phone and
mobile
accessori
es

Respondent Designat Gend Contact
Name ion er number
Md.firog Owner | Male 1718012

781
Md.Rana Owner Male 1731790
ripon 617
Yasin Manager Male 1777628

378
Mir  nishat Owner  Male 1683529
rihan 797
Md.gaffar  Owner  Male 1680106
hosan 691
Md.Robi Owner  Male 1711018

471
Md.Nur Owner  Male 1991262
islam sarder 626
Sayed Owner  Male 1974336
farupuzzam 000
an

District

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila Union Village

KHALISHPU 'Word no10 | Khalishpur

R

KHALISHPU 'Ward no10 Khalish pur
R

KHULNA word no 23 Duckbangla
SADAR
KHULNA Word no 23 Duckbangla
SADAR
KHULNA Ward no 23 Duckbangla
SADAR
KHULNA Word no 23 Duckbangla
SADAR
KHULNA Word no 23 Duckbangla
SADAR

DAULATPUR Wordno 5 Daulatpur
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Sl

Organizatio
n Name

Boni
elections

Sharif
Bakare

Tanzila
Misty Gore

Satkhira
Bikash
ghosh dairy

Subash
Mistanno
Vander

Shomrat
Bazar

Matili hotal
and switmet

Industries  Respondent Designat
Name ion

Electrical Owner
and
electronic

S

Nur nayag

Food
products
(Sweet,
Confectio
nery,
Bakery)

Tohel
Ahmad

Manager

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md.Sohel
Khan

Manager

Food
products
(Sweet,
Confectio
nery,
Bakery)

md.ibrahim  Manager
molla

Food Shovo De
products

(Sweet,

Confectio

nery,

Bakery)

Owner

Clothing
and
footwear

Sayad Abu Owner
Ferdaus

Food
products
(Sweet,
Confectio
nery,
Bakery)

Abdul azaz  Owner

Gend Contact
er number

Male 1827505

406

Male 1755845

565

Male 1728054

908

Male 1400272

858

Male 1737982

573

Male 1711370

177

Male 1911503

936

District

Khulna

Sylhet

Sylhet

Khulna

Sylhet

Sylhet

Khulna

Upazila Union Village
KHULNA word no 23 duckbangla
SADAR

SYLHET Word:17 Ambor khana
SADAR

SYLHET Word:2 Ambor
SADAR point

KHALISHPU 'Ward no 12 Housing bazar
R

SYLHET Word:15 Bondor Bazar
SADAR
SYLHET Word:14 Bondor Bazar
SADAR

KHALISHPU Word no 11 Platinam
R

khana
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Sl

Organizatio
n Name

Joyguru
Mistanno
Vander

Bismilla
electronisc

Tanvir
electronices

M/S
Saddam
garments

Bissas
electronics

Md.jakir
electronics

Sujon
Farniture
House

M/s Kaiser
traders

Industries

Food
products
(Sweet,
Confectio
nery,
Bakery)

Electrical
and
electronic
s

Electrical
and
electronic
s

Clothing
and
footwear

Electrical
and
electronic
s

Electrical
and
electronic
s

Furniture
and
furnishing
stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Respondent Designat Gend

Name ion er
Roton Owner  Male
Modok

Md  manik Owner | Male
khan
Mollah Owner  Male
liyakot
hosan
Md.Abir Manager Male
Md.Rafipue Owner  Male
Md. Joni Owner  Male

md. Babor Manager Male
ali

md. Kaysor Owner | Male

Contact
number

1710903
561

1917759
497

1985708
662

1969058
887

1728563
181

1711284
592

1672683
325

1937763
266

District

Sylhet

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Khulna

Upazila Union Village
SYLHET Word:15 Bondor Bazar
SADAR

DAULATPUR Wordno 5 Daulatpur
DAULATPUR Wordno 5 Daulatpur
KHALISHPU 'Word no 10 Khalishpur

R

KHALISHPU 'Ward no 10 Khalish pur

R

DAULATPUR Wordno 5 Dalatpur
KHALISHPU Word no 10 Pipols pastala
R

KHALISHPU Wordno 5 Dalatpur

R
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S| Organizatio
n Name

# Siraji stor

# Modern

# sarmin
bekari and
confecsonar
I

# Safe
# save

and

Sun best

* H

M/S
store

kamal

H*+ H

# Bangladesh
# mistanno
vander

Contact District

number

Industries Respondent Designat Gend

Name ion er

Md.Abdur
Rasid

Food
products
(Sweet,
Confectio
nery,
Bakery)

Manager Male 1814988 Sylhet

210

Abdul
Hannan

Food
products
(Sweet,
Confectio
nery,
Bakery)

Manager Male 1930632 Sylhet

177

Md.tarek 1719605 Khulna

825

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Manager Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md.deloyar Manager Male @ 1703769 Sylhet

770

Male 1819625 Khulna

803

Supermar |Md.mahabu Owner
kets, b

hypermark

ets,

Groceries

and

convenien

ce stores

Food Shimul De Male
products

(Sweet,

Confectio

nery,

Bakery)

Owner 1715273 Sylhet

116

Upazila Union Village

SYLHET 5noword  Shaplai word
SADAR amborkhana
SYLHET 17 no word | Shaplai road
SADAR amborkhana
DAULATPUR Word no6  Daylotpur

SYLHET
SADAR

18 no word Mira bazar

KHALISHPU Word no 11 Platiname
R

SYLHET 14 no word Bondor bazar

SADAR
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Sl

H* #

H* F#

Organizatio
n Name

Mist muhk

Daulatpur.b
akeri

Poshupoti
ghosh dairy

Hosan
bakire

Doulotpur
dairy

Jahangir
store

Industries Respondent Designat Gend Contact District

Name ion er number

Didarul
Islam

Food
products
(Sweet,
Confectio
nery,
Bakery)

Manager Male 1730585 Sylhet

007

1741763 Khulna
505

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Md..mizanur Manager Male
rahaman

Food
products
(Sweet,
Confectio
nery,
Bakery)

1749714 Khulna
643

sankor Manager Male

Food
products
(Sweet,
Confectio
nery,
Bakery)

Md.saiful HR Head Male 1721514 Khulna

004

Food
products
(Sweet,
Confectio
nery,
Bakery)

Male 1712212 Khulna

765

gobindo Owner
kumar

Ghosh

Male 1728542 Khulna

051

Supermar Owner
kets,

hypermark

ets,

Groceries

and

convenien

ce stores

Jahangir

Upazila Union Village
SYLHET 14 no word Bondor bazar
SADAR

DAULATPUR Word no 6 Daulatpur

DAULATPUR Word.no 6 Bottala
daulatpur

bazar

DAULATPUR Word no 6 Daulatpur

DAULATPUR Word no6

Daulatpur

KHALISHPU 'Ward no 10 Khalishpur
R
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S| Organizatio
n Name

# Right and co
#

# Mum Basket
#

# Garden
# Bazar

# Saddik
# Super Shop

# Modan
# Shurma
bekari

Industries

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Food
products
(Sweet,
Confectio
nery,
Bakery)

Respondent Designat Gend Contact District

Name

Nazmul
Hasan

ion

er

Manager Male

Md.Mannan Manager Male

Sakib
Ahamed

Saddik

Md.saiful

Islam

Owner

Owner

Male

Male

Manager Male

number

1732980 Sylhet
421

1968878 Sylhet
528

1711904 Sylhet
990

1715778 Sylhet
301

1935169 Sylhet
396

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

Union Village

Uposhor Uposhor

Mendibugh Mendibugh
sylhet

Bandor Bandor Bazar
Bazar

Bandor Bandor Bazar
Bazar

Sylhet Rikabi bazar
Sadar
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Sl

Organizatio
n Name
Mr.mekars
sweet and
bekari
Mithai
sweet

Eat fresh
sweet and
bekari

Nipa Bakery
Jolzug Misti
Ghor
Shomabai
Bazar

Industries Respondent Designat Gend Contact District
Name ion er number

Food Md.Shahin  Manager Male 1759675 Sylhet
products 790
(Sweet,

Confectio

nery,

Bakery)

Food Md.Mahmu 'Manager Male 1734100 Sylhet
products | d 917
(Sweet,

Confectio

nery,

Bakery)

Food Md.sabbir  Manager Male 1775177 Sylhet
products | ahammed 187
(Sweet,

Confectio

nery,

Bakery)

Food Ali Hossain Manager Male 1735014 Sylhet
products 770
(Sweet,

Confectio

nery,

Bakery)

Food Kanchon Owner  Male 1793238 Sylhet
products | Ray 500
(Sweet,

Confectio

nery,

Bakery)

Supermar | Monier Manager Male 1790119 Dhaka
kets, Mollha 018
hypermark

ets,

Groceries

and

convenien

ce stores

Upazila

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

SYLHET
SADAR

MIRPUR

Union Village

Word:9 Modina market

Sylhet Ambor khana,
Sadar

Word:8 Pathan tula

Jail Road Jail Road
Sylhet

Word:14 Purbo Bondor
Bazar

Mirpur 01 Mirpur 01
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S| Organizatio
n Name

# Esha
# Telecom

# Tarek
# Telecom

# Hallo Mobile

# Milon
# Electric &
Syplaiyar

# Nitto Bazar
# Suparshop

# Onurag
# Supar shop

Industries Respondent Designat Gend
Name ion er

Mobile Miznur Owner  Male
phone and Rahman

mobile

accessori

es

Mobile M
phone and mahady
mobile

accessori

es

H Manager Male

Mobile
phone and
mobile
accessori
es

Shamim Manager Male

Electrical 'Md Mostafa Manager Male
and Kamal

electronic

s

Supermar ‘Md  Miron Owner  Male
kets, Mollah

hypermark

ets,

Groceries

and

convenien

ce stores

Md Sajedul Manager Male
Islam

Supermar
kets,
hypermark
ets,
Groceries
and
convenien
ce stores

Contact District

number

1777805 Dhaka
151

1612494 Dhaka
656

1679898 Dhaka
900

1713033 Dhaka
067

1727381 Dhaka
387

1739972 Dhaka
464

Upazila Union Village
MIRPUR Mirpur 01 Mirpur 01
MIRPUR Mirpur01 Mirpur01
MIRPUR MirpurO1 MirpurO1
MOHAMMA Mohamma Mohammadpur
DPUR dpur

Tawun Hall

MOHAMMA | Ward No 31 Mohammadpur
DPUR Tawon hall

MOHAMMA Ring Road 'Mohammadpur
DPUR

202



Sl

Organizatio
n Name

Industries Respondent Designat Gend Contact District
Name ion er number

# Princh Bazar Supermar Md Shuvo Manager Male 1778412 Dhaka

#

* H

H*

* H

J S Telicom

Abdullah
Telicom

Rosok Supar
Shop

kets, Islam 784
hypermark

ets,

Groceries

and

convenien

ce stores

Mobile Md Asad Manager Male 1855255 Dhaka
phone and mia 518
mobile

accessori

es

Mobile Md Najir Manager Male 1954917 Dhaka
phone and Hosen 230
mobile

accessori

es

Supermar 'Md, Sumon Manager Male 1749934 Dhaka
kets, Ali 800
hypermark

ets,

Groceries

and

convenien

ce stores

Upazila

Union

Village

MOHAMMA Ring Road | Shamoly

DPUR

MIRPUR

MIRPUR

DARUS
SALAM

Mirpur 1

Mirpur 1

Ward 11

Road

Mirpur

Mirpur1

Kollanpur

Ring
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Annex 3: Sample survey tools

3.1 Questionnaire for quantitative sample survey with retailer

List of Questions for

Baseline Survey for Decent Employment for
Marginalised Youth in Retail Stores (BRAC — SDP)
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Innovision Consulting Private Limited
Plot 26 Road 6 Block J
Baridhara Pragati Sarani
Dhaka 1212
Email: info@innovision-bd.com

Website: www.innovision-bd.com

Date: September 15, 2020

List of Questions for
Baseline Survey for Decent Employment for Marginalized Youth

in Retail Stores (BRAC — SDP)

(IR (S %A [GOT6 ANEICD HF NHSAFTROG 2J¥ 2 AR (F1F-a5f5)

99 S5 AT OIfeTF]

Greetings from Innovision Consulting Private Ltd.! My name is [ ]. Innovision Consulting
Private Ltd. is currently undertaking a survey for a project titled “Baseline Survey for Decent Employment
for Marginalized Youth in Retail Stores (BRAC — SDP)” by the BRAC Skills Development Program. The
objective of the survey is to assess the landscape of the retail market and gain insight regarding
employment opportunities for marginalised youth. | have been assigned as a Field Officer for the survey.
You will be glad to know that you have been chosen as a respondent for the survey and | am going to
ask you a few questions about your company, its HR and recruitment policies, job skill requirements
and training procedures. | assure you that your name, details and the response you provide will be
treated as confidential and will not be publicly shared. The data collected will only be shared with BRAC
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SDP for the sake of better understanding the sector and designing projects and programs that would
help or benefit the sector as a whole. Your participation is voluntary and you will not get any direct
benefit from participating in the survey.

REINSTA FATNG: ARG [FRGOT FF (V@ TN | AE a5 [ ]| T Fasiico: TR0
fERGT TONE TF THel ST FHOA N, Y51 CoESfe YIS JTFWA Tely FHTIEA ST
YT AFT6 TNHT FA | ST ST 2 YBAT IONEH TP T 93 AMRIF JIIWA FHTRIES [ 41T
TS| SR TN ANNE oS SRS AT VT (3T @@ | A (A YT & (T Ao ST Sl
ToavTel AN fA1fbe T@wee 932 S STANE ATAE S 25T A3 fHT@NST TSN, FFate wFerd
TISAITOT 972 AFT TGS T1F I 7 ST Fa0@ Ntz | AT AL A Az (F A q1,
ST AT AR JW3 S8 (STHAT T TF AT TANG FI2 T61F F91 TE A7l (T A3 BTSN (FRHE
et AT TFAP [GONRA FATF Tels TR FAT ONSeT (FI FNF ANGIA@ (T (SISTIEG (A1) (1 *(F, I
THEFSIE 92 W@ WRST AT ST e & | ST TR (FRICIAT 93 ST 9T (FSIT (A Sy
(F1AS TSI ST TE 1|

Do you agree to participate in the survey?

It fF SfEeT 397 face e

| hereby consent to provide correct information regarding my job and work life to Innovision Consulting
Private Ltd. | understand that the data will be used strictly for developmental work conducted by BRAC
and Innovision.

MY 92 FTET ANF FI& AR FAEIT TIFS FIF T 2ANGTH FA02 TRSH FINGGE TTINZ FA©
e TAMR (I FIF 932 TS FIAT B0 SHIATS SIS Siely SATSTET (TR TS WY 7S A |
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Signature of Employer

Signature of Enumerator

AfTSEEET AT IS

Questionnaire for Retailers

Y5 3T e 1/fa@rasTata say Tt

Section A: General Information

T4 : NTHTIT OY

Serial Questions Response options

LE] CGEREL RS

A1l Retail store ID

oA ST SRS
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A2 District ID

(ST SRS

A3 Retail store Name

bAT ARSHTER AT

A4 Year of trade license registration

BT RO (FRCEET ST

A5 Respondent name

CRERICIERIL

1 = Dhaka

b1

2 = Gazipur
TS

3 =Khulna
ot

4 = Chattogram
BB

5 = Sylhet

BiSI3

yyyy

(write 0000 if the shop does not have
any trade license)

(= OOET (BTG TR o ATFE 0000

ferg)
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Ab

A7

A8

Designation of the respondent

ToanreTd Wt

Gender

ferst

Age (in whole years)

I

1 = Owner

STaifTat

2 = HR Head

RGN T

3 = Manager

ST

4 = Managing Director

[T A LT

1=Male

Y
2=Female

IS
3=Transgender

oI formi
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A9 Highest Level of Education -44 = None
% Frg1sre (@sveT FrgrsTe (@rsTer (32

-45 = Pre-primary school (Ex: BRAC
school)

MNF-AAF FT (THF- T F77)
1 = Primary School Certificate (1-5)
AR T v (F15 b-¢)

2 = Junior School Certificate (6-8)
ST 7T I (F7 b-1)

3= Pre- Secondary (9-10)
AF-AETHSF (F17 »-do)

4 =SSC

asy axy fiy

5=HSC 1st year

aZp ATy sy

6 = HSC

B ATy

7 = Drop-out from Bachelors
SATE ATOP

8 = Bachelors

JATOP

9 = Masters

ATo?rad

-55 = Other

CENE)

-88 = Refused to answer

To@ a9Ffe
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-99 = Don't know

Sfey o7
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A10 Contact Number of the respondent

TeAueE (T 497

Section: B: Retail Landscape

YFIT AFSHTET aFfS

B1 Industriess of Operation

INAF ToF

1 = Clothing and footwear
(IFTMF AR AMF]
2 = Supermarkets,

hypermarkets, Groceries and
convenience stores

SRS, TRATANES, Jf0-CFTa
3 = Electrical and electronics
Ao 932 AESlas

4 = Food products (Sweet,
Confectionery, Bakery)

A7 =1 ((3fE, feE, (@=F1fH)

5 = Mobile phone and mobile
accessories

CNETRT (1 972 (TR SN MBS =ef§
6 = Furniture and furnishing stores

TIEIF 933 SRS

B2 Is your organization a member of any business | 1= Yes

association?

Y

AN Afed F @9 T[INAF AT aF

HOsT?

2 =No

q7
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B3

B4

B5

If yes, please mention the name of the

association

% 277 27, AT T SE I

How long has this outlet been operating? 1=___ (number of years)
IFSHED F© T2T [ AICEAT FA? (T=ET 72AM)

2 = less than a year

A9 IREI A

Currently how many outlets do you have in
total?

TN AN AFSITAT (NG (T T2 FIG?

If you have more than one outlet, in which 1 =Barguna
district(s) are those outlets located in?
EEREI
T TS (WIS A, CTEFE (P (ST (TS
AFEe? 2 = Barisal
GIERIG]
3 =Bhola
STl
4 = Jhalokati
TS
5 = Patuakhali
TR
6 = Pirojpur
[EICINEE]
7 = Bandarban

BIRECI]
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8 = Brahmanbaria
AT

9 = Chandpur
kSl

10 = Chittagong
BESI

11 = Comilla
e

12 = Cox's Bazar
FHEIGET

13 = Feni

&t

14 = Khagrachari
VSIS

15 = Lakshmipur
TR

16 = Noakhali
(AT

17 = Rangamati
B

18 = Dhaka

BIRT

19 = Faridpur
e

20 = Gazipur
SSike

21 = Gopalganj
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(STTTeTSTS:
22 = Kishoreganj
[E3QIERK

23 = Madaripur
AR

24 = Manikganj
Aferesra

25 = Munshiganj

PRk

26 = Narayanganj

BIRIRRRKS

27 = Narsingdi
FarRa

28 = Rajbari
ATS

29 = Shariatpur
REIRICKE]

30 = Tangail
BreRT

31 = Bagerhat
BlIEERD

32 = Chuadanga
RIS

33 = Jessore
RIGIE)

34 = Jhenaidah

IEBIEEY
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35 =Khulna

RNGL

36 = Kushtia
ELAl

37 = Magura
ST

38 = Meherpur
CleErEl

39 = Naralil
AGIRT

40 = Satkhira
BICEIEN

41 = Jamalpur
ST

42 = Mymensingh
ERECIERS

43 = Netrokona
(fai1

44 = Sherpur
CTE

45 = Bogra
F3TI

46 = Jaipurhat
SR

47 = Naogaon
ERRI

48 = Natore
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RIO5]

49 = Nawabganj
BEIERE

50 = Pabna
EIGEI

51 = Rajshahi
ATSTIRT

52 = Sirajgan;j
[BEINBE]

53 = Dinajpur
farsm

54 = Gaibandha

STRATHT

55 = Kurigram

EUNRIEN

56 = Lalmonirhat
GIGEICERD

57 = Nilphamari
et

58 = Panchagarh
TPTG

59 = Rangpur
ERGEl

60 = Thakurgaon
EIEGRIN!

61 = Habiganj

FIERE]
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B6

B7

B8

B8a

How many outlets do you have in [selected
district name]?

fA1fow feles FIMH ACEEL/HIFIT T2

How many new outlets/retail businesses will
be established in the next 1-3 years? (Despite
effect of COVID 19)

@FMSTSD 97 TeF AT TS, IS S0 IREF
FIM AQ (T A SDT X(© M IET N FACA?

Did you have to reduce operating outlets due
to COVID 19?

@Ffesss 93 Teom 7 afsdefes
SIS BTG/ (HIFT AT 21 (TFR?

If yes, how many?

M 27 2T, ORE FID 2N (TTR?

62 = Moulvibazar
(TS ISR

63 = Sunamganj
bRIERE

64 = Sylhet

BGI0

Numbers

TRy

1 =Don't know

St a1

1=Yes

Number

T2y
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B9

B10

Was there any disruption to supply chain due
to COVID 19?

FISTYD 97 TONF TIIAR T3 [ T T
T

Was there a change in demand due to COVID
19?

ST AT T8TF, (STST BIlRVT (& a6

1 = Yes, but it is back to normal now
Y, ©F 94 AR TO1IP 0%

2 = Yes, we are still experiencing it
T, TSNS ST ITHNF A 2o
3 = No disruption at all

(@1 147 (R

-55 = Other

1 =Yes, it decreased
EYAN B EICEY

2 = Yes, it decreased but back to
normal

Y], Bl FEI%eT O oIS a3 @
AT

3 =Yes, it increased
=Y, B1RT (AG®

4 = Yes, increased but back to normal
now

Y], BIfRWT ([0S % ©@ Foll4F ATIT
o At

5 = No change

KIEECEICES
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B11

Was there a change in online sales/e-
commerce?

@FMSTLD 9T TSTE, 3-FAT/ TR (00 (FT¥

1 =Yes, it decreased
YT, STFTIRA IfF FE®

2 = Yes, it decreased but back to
normal

7Y, SR [&AfF FERET ©E@ Joited
S B At

3 =Yes, it increased

T, S1eenze A (@

4 = Yes, increased but back to normal
now

7Y, SR 47 @oRd e@ Teifke
SR @ atT®

5 =No change
FHTOF (@2
6 = Not applicable

EIQINNCR
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B12

Are you ensuring proper safety measures to
prevent the spread of COVID 19?

@FfeTy> a7 f¥E @y, e afeda F

1 = Social distancing in ques, staff,
number of customers

STF, o 92 EIOH A NS
bEk]

2 = Cleaning and disinfecting regularly

fofire sfRwE a3 SrpEeaT

3 = Hand soap/ Sanitizer/disinfectant
for customers and employees

T=F LER FAGIREA SEl
TR/ GRS/ SRS

4 = Gloves for employees
ERISEICEIEIRICE]

5 = Mask for employees
EERINEICEREIRIE

6 = Face shields/ goggles
AT/ (I

7 = Checking temperature of
customers and employees

SEF A3 FAGIRWE MRAFF ey
T FAT

8 = Staff rotation

SB1% (JGH

9 = Transport arrangement for
employees

FHEIEGE FTOIATS 533 FAT

10= No initiative taken
(@1 FH T35 (AT 2
-55 = Others

AT
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B13

B13a

B14

What are the challenges you faced/are facing
due to COVID 19?

@FFETy> 97 I AfeIHG F 40T THwF
SN R T A?

(Multiple response)

(aF1fEF Tad)

If 3 = Attrition/Job cuts, then how many?

FAIE TS I IFE T TN 2T, O IS
27/ RER?

Did you have to recruit more workers due to
CovID 19?

@FSTS> a7 FIF F AT FHEET @ e
AfRe?

1 = Extra duties to maintain hygiene

IrEffY FoNT e Afefae mifiig T\

2 = Maintaining social distancing
BRI EEEERII NI

3 = Attrition/Job cuts

FAGIE MG T TP 245 2

4 = Extra costs (masks/sanitisers)
AF N TTACIRSF 17 Afefie A6
5 = Fear of gettingill

[F 28TE ©F

6 = Lack of business

AT I
-55 = Other
numbers
AT
1=Yes Number
R, A
2 =No
7
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B14a

If yes, in which positions?

I T T ORE @F T

1 = Product manager/Stacker
(AT AT

2 = POS/Cashier

RRIRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

F1R IR

6 = Helper/Errands person
/g

7 = Special skills/ Technical skill
0T wge1/ 2yfEste uer

8 = Delivery/Logistics
(STl FAoF

9 = Cleaner/ Service
[ERIE/EIEIGEED

10 = Receptionist/Greeter
BCERIERTAC ISR ES

11 = Supervisor/Sr. Officer

SRS/ e sifesa

12 = Back-end/non-customer related
(learn by observation entry position)

AT STIFS
13 = IT/Data entry

SIRfB/TT6T A
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-55 = Others

AT
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Section C: Employment and Decent Work Practices

FANCAF AT TS FHT A N
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What are the different job positions you have in = 1 = Manager
your store?

AEST

A (WIFH/AGHEG F F 4TEF 5@ W

IBRIRIEK; 2 = Assistant Manager
TRFTA WA

3 = Supervisor/Sr. Officer
SRS RS E/ e S

2 = POS/Cashier

ERIRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@ FA

6 = IT/Data manager

SNRfG/ TI6T A

7 = Helper/Errands person
IR/ FremfeT

8 = Special skills/ Technical skill
e wel/ #yfEsTe nFer

9 = Product manager/Stacker
(AGTS AT

10 = Cleaner/ Service
[ERIE/KIEIGEED

11 = Receptionist/Greeter

IEISERIERTACIORES

12 = Delivery/Logistics
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(Sfererd/ At oF

13 = Back-end/non-customer related
(learn by observation entry position)

T STfFG( )

227



C2

C3

C4

C5

C6

How many workers are currently employed in this
outlet?

TGN A% S EETG/ (TP FOS B el DA=?

How many workers are employed in all outlets
combined?

ST SAGGE/ (MR BT (N6 FOO I [ A2
(Only for those reporting multiple outlets)

(ST T5 FFST IE] IFNMEF (P SEY FEAM)

Do you have formal contracts with your workers?

ST ST SO TSI 5o e 32

Do you have a minimum age requirement? [For
the selected post in C1]

YT (F T TISEINS NN ITTAN F67?

Is there adequate light, fresh drinking water and
clean air in the workplace?

FN@@ Y A, [T87 N 97 87 IeeF
[T AN 72

Numbers

TR

1 = Numbers

TR

2 =Don't know

Sfey &7

(Enumerator wouldnt lead the
respondent)

(afrSeEee e (A& Sed ¢
TATIST@ SR FAE )

1 =Yes

20

minimum age

— SHEmTEs

1 =Yes
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c7

Are workers given safety training and/or safety 1 =Yes
gear?

R
FNOA F TTH K@ A o137 HfersTsra (wa 3
? 2=No
q
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C7a

[If C7 yes], what type?

(Multiple Responses)

% 257 27, ©F 3 Y@ TFH 5305 (73T 77?2

(aF1EF Ta)

1 = Fire drill/safety
-1 afrger/ SET
2 = Fire extinguisher
St I

3 = Helmet

(REAEG

4 = Protective gloves

AFOTH TS AT

5 = Protective masks

AfOTHR[TS AH

6 = First Aid Box
e fofFs T I

7 = First Aid facilities (medical
station/ambulance

ST o RS ST SR (e B/
AT Renf™)

8 = Local emergency info displayed
in workplace

FHGH@ AT SFA O T95e

8 = National emergency info
displayed in workplace

9 = Machinery operating orientation
training

TFfe  fderar R3S/ sfAEE ™
e

10 = Clear
protocol/procedures

S TGS/ TG

emergency

11= Emergency exits and fire escape
route
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DS/ 2RI (Fa IR 7
12 = Security guards

SRS 2R

13 =CCTV

iy fofe

-55 = Others
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Cc8

Cc9

What sort of accidents is a possibility in this type
of business?

{3 & EHENE T TR 98 IFHA?

Are there any roles in any job position that
requires extra care or ability?

A (FTA 0 AR F (T I0fS JFHT T[5373] 17
TSI SIS 2?

1 = Electrical

e

2 = Product/Equipment related
efy/ IS ST

3 = Customer related
SRS ST=ifde

4 = Fire related

ST TfFe

No chance of accident
VEBATE NS (A3

-55 = Others

1 = Work involves automatic blades
FE TRFT @S Ao Sfe

2 = Work involves heavy lifting

FNE Bl TF SEH S

3 = Work involves working with
fire/chemicals/hazardous materials

AT/ AN A/ s Tl A
R

4 = Others (Specify)
AT
5= No such activity

AT (FF IS (T2
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C10

C11

C12

In the event of a workplace accident or employee
emergency, is there any compensation (formal or
informal) that you provide for your employees?

FHE@ FHCAT [T FHCIHT T[T AT AT
e @ F @FF  (fefas/anfeSias)
FOTRT (RS 2T?

Do you have any social security schemes in place
for the workers?

FAER@I o5 APAE IS TF (W& (T
ST SR 53] (= (62

If yes, what are they?

% =7 2T, OIRE (IS 52

Do you ensure acceptable behaviour towards
your employees?

AN AT (AF FANGT A6 TR AGIT

1 =Yes Formal
7], Afedifas

2 = Yes Informal
=51, AAfedIfas
3=No

q7

1=Yes

1 = Provident Fund
FSGD B (ST ©2fI)
2 = Gratuity Fund

TR/ (AT ORI

3 = Health Insurance

=7 faan

4 = Life Insurance

Stz e

-55 = Others

1=Yes
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C13

C14

C16

If yes, how?

3% T 2T, OF [Fo1?

On average, how many hours does the store
operate on a given day?

How many work shifts do you have per day?

If more than one shift, how long is each of the
shifts?

AP FHGd (F@, 96 Fes o T517 33?

Do you pay overtime?

A & SSTFORN T FEA?

1 = No tolerance of verbal/physical
abuse towards employees (even
from customers)

FA@T 46 @A IFT CNEF/NIHF
forfTod SRaET FI(ATAF TREFF TH
(AFY)

2 = Discreet and clear
complaint/reporting procedures

ToRFA LEH
Sfews/faenfb: sfwm

SREETEY

3 = Maintain labour laws
N AR I FRT

-55 = Other (specify)

IS (SN FFeeT)
(Hours)
(G7)
Number
AT
(Hours)
(9G1)

1=Yes

£yl

2 =No

q
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c17

C18

C19

Do you grant public holidays?

Do you grant annual leave?

sty & NHF 2f6 Tara FEA?

Does the company policy include maternity
leave?

ASDGF Afote F A/ FroFiee gfod 37373
A=?

1=Yes

1=Yes

1=Yes
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C20

In which positions do you usually have young
workers or entry-level workers? (Between the age
group of 16 —30)

@ TISEe TEHFNe o I3 7 AfF (T I

IRICIREIRERY

(ITT AT S (A o)

1 = Product manager/Stacker
(AGTS AT

2 = POS/Cashier

ERRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@ FA

6 = Helper/Errands person
gE/ FrgmfeT

7 = Special skills/ Technical skill
e wel/ 2yfEste ner

8 = Delivery/Logistics
CRREIN R

9 = Cleaner/ Service
[ECIE/EIRIGEED

10 = Receptionist/Greeter
faeTrIfers/ Srer@

11 = Supervisor/Sr. Officer
SRS/ i siffesa

12 = Back-end/non-customer related
(learn by observation entry position)

SIIRF THF e
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C21

C22[1a1]

C23

What is the medium of salary payment for these
(entry-level as defined above) positions?

(S fAE{IfA® "THSER &%) (Fod T9E N 5?

What is the minimum salary for employees for
these positions in your retail business?

DA YGAT BINT TF T SR T A0 (o

9?7

Which medium do you use the most to recruit

employees in these positions?

(Multiple answers)

T& U FA AT T (F AETHE SArsifel

(9F&F T3F)

1 = Bank Account
T[RF IFTSH

2 = Mobile Banking
CNATRT e fae

3 =_Cash

BRI

1T =Newspaper

RIWTa

2 =0nline job portal
AR SR (BT

3 =Facebook page
S (0

4 = Company web page
@ forsg 8@F (o

5 =Referral /Personal
SpenfErTFe/fEse Jer

6 =From training centres
(B3R TR/ AT JETE
-55 = Other
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Section D: Skill development and Training
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D1

What are the key skills/requirements you seek in
young recruits in these positions?

(Multiple)

TE TISENE oF F @G (@ F F e

(aF1fEF Tad)

1 = Education
RE)

2 = Smartness
TG

3 = Physical ability
MERF Forol

4 = That he/she can be groomed for
the future (tendency to stay on
boarded)

fA@EEmEs e v F19 FAF =
(T SIIFT® ST HeT A FT 1)

5 = Previous job experience
SRS EAGELCIREET)!

6 = Training/Specialized training
sif¥rpet/ RO sAfrger

7 = Warm personality and attitude

T Ty 93 TSR

8 = Ability to work/move fast
P9 PO PHE WHol

9 = Low salary range

T (FOAT

10 = Ability to learn fast

o (T FJe1

11 = To work well under pressure
BICTH A8 O 139 WHel

12 = Willingness and dedication
IO 4o TRMIE 978 T

13 = Efficiency
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RENO)

-55 = Others

SefY
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D2

D2a

Do you ensure acceptable behaviour from your
employees?

A F SATNF FH@T IR (A TS G
ffce F@a?

If yes, how?

I [ =W, o[ F ©1F?

1=Yes

1 = Provide job etiquette training
FIOE PRSI AT affmger g

2 = Provide social etiquette training
STENf&S RIS A3 Jfgef smme
3 = Only hire educated candidates
By ke F Vst Fa1

4 = Through selective recruitment
foveTsT S fovafTotera sTeer

5 = By constant supervision

I SuIRfFE M

6 = No tolerance policy on
verbal/physical abuse

oNfis 37 TEAe ffAfrews @@
IR A

7 = No tolerance policy on
stealing/using stock/etc.\

=/ o TRNET (Ha SATRATN A1
-55 = Others (specify)

ST (SN )
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D3

D3a

D3b

Do you usually arrange any in house training for
your staff?

AT AFSSTAT N FAOF [F (F1 ARrFer T

[IF D3 yes] If yes, what type of training?

% 2727, ©F & 4JeF afF e

[IF D3 yes] If yes, for which type of workers
do you arrange in-house training for?

(Multiple response)

(2715 Taq)

1=Yes
By}
2 =No

q7

1 = Formal

afeSifas

2 = Informal

el R

3 = Both formal and informal

nfedifas 972 STTfedfF SoI3

1 = New recruits
ECRIRISIRE]C]

2 = Refresher for existing retail
entry/mid-level workers

fawsene af%/ fro-(efee Fa

3 =Both

[CRREY

4 = Underperforming employees

PN T AT
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D3c

[IF D3 yes] If yes, in what type of training
did/do you offer?

% 2723, i3 3 A affrper swe $a7 237

1 = Orientation/fresher training
FIIFY/ Pryafas st

2 = Inventory Arrangement
TeTSTa/ AT F5ZETAT

3 = Customer management

RSP [IAFAT

4 = Computer/technical education
ISR/ AT/ P gy

5 = Sales strategy

IEERICaRG]

6 = Peer
communication/cooperation

TEFRE Y (ST SEEEreT
IERRES

7 = Product Knowledge
] R 1F Bl
8 = Refresher training

R Sl IHF e

9 = Hands on training/Learn from
observation

We FAW AFEE/ TS JETH
R

10 = Social and job etiquette
TENfEF 93 FI5F FOCE

11 = Special skill training
(butchery/software/etc.)

Ao wwem Oug afmd  (FR/
EEERRNERON )

-55 = Other
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D4

D4a

D4b

[ IF D3 yes] Are those training company
funded or funded by other organizations?

AFASE F oA AGOHT AT NfF ey
(I 23T NI 27?

[If D4 option 1] If own/company funded,
how much do you spend yearly?

% e/ faey SfeSTEa =@ &3, (TS 1 Fo
BrpT 5 27 A J1aw?

[If D4 option 1]  If the company funded, do you
find it difficult to spend such an amount?

% faog/fAe IfeoHET VI W, TwE 93
TSI T3 FA© Al IYIHTT TG 2

1 = Own/company fund

forera/ fovey afedTEaa SREE

2 = Cost-sharing with Government
TAFTED TN T ST FE TS

3 = Funded by the Government

4 = Cost-sharing with NGO

@I a9E8 97 TN 57 BT @ AT
5= NGO funded

&S AT

(BDT)
(GTT)
Do not know

Sfel &7

1 = Yes, which is why | stopped
Y], 9% FIAE AT (R3TT T AR

2 =Yes, but it is very essential for the
job

771, 3% S5 oF Af6 (@ ST

3 = Yes, if | do not receive aid | will
have to stop soon

77T, M Ry srEfer a1 MR S @
AfSTER ATFel (R3T IFH T I

4 =No

q7
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D5

[IF D3 yes] What are the benefits

arranging such training?

(Multiple responses)

A% T AT SIS Syfe F 52
(9F1fEF TaF)

1 = It makes the workers achieve
their set targets better

Aft FHH SIwF SoF TS THSEN
fSFeNE FA© TR FE

2 = Improves product knowledge
STy TS S IO TR FE

3 = It helps the workers understand
sales strategies

aft FNEE [FFT @7 Jace TS
I

4 = The training helps the workers to
communicate and serve the

customer better

STRE@S I ©F (@A THT AR
MRS SHIE A6 T=2TF

5 = Helps build essential soft skills

%06 (%6 ((dfoFe], I6NT [FIEF], o
CT, S eTeT 23) IGT® NTIF

6 = Improves teamwork and peer
communication

TeE P 9T WRINE AW O
TSI FTHTE F2IF

7= Motivates the employees
FN@H IO (I e N2 T

8= Work is more efficient with
special/technical skills

BIGRVER R CREIC IV (CRREE
-55 = Others (specify)

ST (ST F564)
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D5a

D6

[IFD3 NO] If no, what are the reasons you
do not arrange training for your workers and
staff?

I 97 W, W@ F FIFE FANOT T AT
SIS F] 2T AT?

(Multiple responses)

(aF1fEF Tad)

[IF D3 yes] Are these training program
models scalable/replicable or do you want to
bear cost associated with the training?

T& (B3 (S8 JOGT [ ST 1 AFera

1 = It is expensive
aft T5FTeT
2 = The benefit is not cost worthy

AP SAFIHT T 7

3 = The kind of work performed do
not require any training

@ HFEF IS ToNMe W OF I
T TS (2

4 = |t was found to be ineffective
AT STFAFF JET TS AR

5 = This is a waste of time

Aft S =76

6 = it is not worth the cost as trained

employees tend to leave or ask for
raise

aFgasg FAT FRE (WG @SIF
SRS 432 (I8 J(@d SN

1=Yes
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D7

[IF D3 NOQ] If you do not arrange training for
your workers, are you willing to arrange/pay for
training for them in future?

M, @ ofdxe F AFSET s/ e

1 = Yes, | am willing to pay trusted
NGO to train

77, A IFHET T 798 9SS
a2 ST SArSIRY

2 = Yes, company funded
7], AT SIE JEE

3 = Yes only if cost is shared with
NGO or govt.

7, M 99fS8 IYFT FFFIET Y
I T O FEF@ @I I

4 = No, it is not worth the cost as
trained employees tend to leave or
ask for raise

1, AFFrg FAF GIFE (NG (3T
gRTe] 933 (Fod Jad NEF FIAE,
RS A TIFS T FRFAT T
STRSIT I AT
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D7a

[IFD7 (1,2,3)yes options] If yes, what kind
of training would you like to offer/pay for?

I T W, e F ¥9@ AT T9H/T[T FA©
BIa?

1 = Orientation/fresher training
FIIFY/ Pryafas st

2 = Inventory Arrangement
TeTSTa/ AT F5ZETAT

3 = Customer management

RSP [IAFAT

4 = Computer/technical education
ISR/ AT/ FFIH gy

5 = Sales strategy

T &P

6 = Peer
communication/cooperation

TEFRE Y (ST SEEEreT
IERRES

7 = Product Knowledge
] R 1F Bl
8 = Refresher training

R Sl IHF e

9 = Hands on training/Learn from
observation

We FAW AFEET/ I JETH
R

10 = Social and job etiquette
TENfEF 93 FI5F FOCE

11 = Special skill training
(butchery/software/etc.)

Ao wwem Oug afmd  (FR/
EEERRNERON )

-55 = Other

249



250



D7b

[IFD7 (1,2,3)yes options]

How do you want to fund the training?

% T W, OF AFET T [FoIT TTT FA©

B1er?

1 = Own fund/company fund

forera/ fovey afedTEaa SREE

2 = Cost-sharing with Government
TAFTED TN T ST FE TS

3 = Funded by the Government

4 = Cost-sharing with NGO

@1 TS 97 N T 15T F@ I
5= NGO funded

AAfES S

-55 = Other
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D7d

[IF D7 option-4 No]

If not, what would make you willing to pay or
arrange for such training?

& & S0 arfq sfiavwe I eEg IEwa $3©
TF% QA T N SEA?

1 = Steady source of skilled workers
W SN 90/ forarm SN

2 = If training does not require active
involvement on the company’s part

ISR TS T 27

3 = Trusted organization/NGO such
as BRAC will conduct a training
program

% g 173/ 9afEe (@5 TF A er
EIGIEEIEIG]

4 = Higher demand for
trained/specialized workers

afife/Ree 97 T 5lRm
5 = If the company needs not

compromise employees working
hours

6 = Nothing, trained employees tend
to leave or ask for raise

7, IS FAE TN (WG (T3TF
SRS AT (Fow Jfad aNfd @

7= Not interested
SR AT
-55 = Other
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D8

Do you prefer to recruit skilled labour/graduates? ' 1 = Yes, skilled labour

ey 3 w55 afres/ e Fros 3 @S Fa@ | T, ws I

TR PEA?
2 = Yes, Graduate worker

(Multiple Responses)
77, P w50

3=No

q7
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D8a

[If D8 option(1,2 )yes]

I 27 27, ©F (FF?

If yes, why?

1 = Skilled labour achieve their set
targets more efficiently

T I vImE OuF fAifFe 755y I
ST ST

2 =| do not have to waste time in
training them

AEHAE (B3 IAW STHT A6 FI©
BRI
3 = The job requires specific

technical/hard skills

4 = The skills/education helps the
workers to communicate and serve
the customer better

e/ P aFod IN@ SR Y
OF @A I 932 SRIEIET
TSI TR @

5 = Graduates have better soft skills

ToF FAMT ©fF %6 Fd (HfeFer,
ST TEECE], T CTA, STSeere]
Ren™) N

6 = Graduates have better social and
job etiquette

AT FRWF ST TNGF 32 FIOF
IRESERIGE

7= Motivates the employees
FA@ (T (7T

8= Work is more efficient with
special/technical skills

FAFIHO] FGNO [OA/2YfFTe wFel
TS

9 = Graduates are more efficient
Ao FAH] @R TS

-55 = Others (specify)
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AT (SN FF)
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D8b

[If D8 option(3 )NO]

If no, why not?

1 = Salary range is too high
Foa [ I@F @
2 = The benefit is not cost worthy

SorFIfEreT QT AT AT

3 = The kind of work performed do
not require any skilled or graduates

T 49T IS 2T ©lo TH/TeF AT
TS (72

4 = |t was found to make not much
difference

T/ HeF IR AT Y7 @ R
sfEefye

5 = | prefer to train my own
employees

Y AFSHT FHWA folw afFmg foare
T S

6 = Trained employees tend to
leave

AT 719 FRIF BIFE (UG (3T
oo (I

7 = Graduates tend to leave job

qed FANT ERHE (TG W3IF
oo (I

-55 = Others
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D9

D9a

D9b

[If D8 option(1,2)yes]ls there an extra
cost/investment associated with hiring
skilled labour?

v R AT @@ F afefde a3/[fawms
PF09 2F?

[If D9 option(1,2 )yes]If yes, what is the
cost?

I [T, O F?

[If D9 option(1,2 )yes]If yes, how do you
fund the cost?

AP fFenT IO I3 FEA?

1 = Yes, skilled labour
T, O AP

2 =Yes, graduates

77, Fifire 3t
3=No
o]
(BDT)
(&2

1 = Own/company fund

Ao/ fas afedTEg I mE

2 = Cost-sharing with
Government

TRFIES T T O IEF N TT

3 = Funded by the Government
4 = Cost-sharing with NGO

@ a9f&8 a7 W [T T FF
CRIRO)

5 = NGO funded
9SS T
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[If D9b option(1) own/company funded] 1 =Yes, which is why | stopped
If the own/company funded, do you
find it difficult to spend such an amount? T, 93 FIRC TF FAT (@I TFH AR

I forsvg/fasy IfSDET ST 27, W@ 93 2 = Yes, but it is very essential for
HACH BISIF I3 FAC© (F ATF onjfIx123? | the job

T, 5% FOT TN T FAT @
SEIR

3 =VYes, if | do notreceive aid | will
have to stop soon

31, I Sf SRS /1 R (@
AFGER W FAT (VST T 3 I

4 =No

a7
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D10

[for all respondent]

3 SR WS/ (ST S ©2pel TR P

ST O FRITE TG QN Hlaf?

(Multiple responses)

(A& TeA)

What are the
skills/abilities you look for and cannot
find/want to develop in young workers?

1 = Ability to reach daily sales
target

o o

Areed [T 3T (19 W$e]

2 = Ability to communicate and
serve customers

AREEF AT ©TT (FEMATST T AR
ARPTITH 1H©

3 = Depth of product knowledge
o} RFIS RN AP TFo]

4 = Good education/experience
in related field

B g1/ sToiFe F1e sfewe]
5 = Motivated and ambition
(EERINERERIN)

6= Efficiency and dedication

FHAIFHOT AT AF[TST

7 = Loyalty/lack of turnover

SI[STo/ ST e T 2SI FIeTe]

8 = Technical skill/specialized
skill (butchery/software/etc.)

FIFSIRY [emEe nger
(FTE/THE 3T/ 2051™)

9 = Pleasant attitude and
willingness

Sd IR A3 S

10 = Knowledge of job and social
etiquette

P TfFe ®E a32 TSE
IREAE
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11 = Ability to work under
pressure

NGERIG REINRSSIEEYRI0)
-55=0thers
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Section E: Attitude/Recruitment of women, workers with disabilities or from the

transgender community

aTsl, afeRt a3: fFoveT == (U FH faw@rs/AEres

E10A2] How many female workers are currently
employed in your workplace?

TEAE PO AGT FAT ATAT 93 (TFTA/ S EETDH
FATO AMR?

E2 How many female workers are employed in all
outlets combined?

(Only for those reporting multiple outlets)

TSN (NG Foo AA FAT ATAF TFGITAT TFeT
(MF FAT© IAMR?

BPma o IfSIEF I IWH  AFIES

(AIPT/ANGB(TD AI(R)

ceerren(NUMbeTS)

T2

Numbers

TR

2 = Don't know
St a1

(Enumerator wouldn’t lead the
respondent)

(afrSEEeT fas (@ Ted IE
TIAUTSIE SRIAT FAE )
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E3 [If E1/E2 not O] Which job positions are | 1 = Manager
they employed in?
HIHSTF
AT TS (T RSN AN T2
2 = Assistant Manager

SRS A

3 = Supervisor/Sr. Officer
SRS RS E/ e S

2 = POS/Cashier

ERIRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@ FA

6 = IT/Data manager
BRI RN CRIE]

7 = Helper/Errands person
/g

8 = Special skills/ Technical skill
[BIGRREICE R RRICTaY EREIREO)
9 = Product manager/Stacker
(AGTS AT

10 = Cleaner/ Service
[ERIE/KIEIGEED

11 = Receptionist/Greeter

IEISERIERTACIORES

12 = Delivery/Logistics
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(Sfererd/ At oF

13 = Back-end/non-customer
related (learn by observation entry
position)

T STfFG( )
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E4

[Selected job positions in C20]

Is there is a preference for male or female
workers according to job position?

SIS 0 ST T AT A FAT @ F@
(BT ANTEFTE N (572

1 = Yes, male workers
T, ST A

2 = Yes, female workers
=51, AT A

3 = No preference

@ TR (@2
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[in E4, if male worker option selected] If “Yes,
male workers”, why?

(multiple response)

% "7, YT I 2, (TH@ (Fa AAEFTH (WS
2

(aF1f&F Tad)

1 = Customer preference

TR T2

2 = Confidence/communication
SIS/ (SIS wpeT

3 = Physical labour capacity
M T FeT

4 = Lodging purposes

B CERC TGN

5 = Usually has more
experience/training than women

THETe  AHeE (@ @R
SIfeeser/aff e NF

6 = Attitude/willingness

ACE-HIZE/ FIEF Sar=a]
7 = Lack of transportation issues

FAHEE TOATE T Fe A7 F5

8 = Lack of responsibilities at
home

MFAN(ES 7T F5

9 = Lack of restrictions/security
issues

A/ fAareer T=Fe Sy
BN

10 = Tendency to stay on boarded
(more than female workers)

E2 (I 135 e I B = M G O |
GIRCIE GEEGEYR))

11 = Efficiency and smartness

FNaFel 972 THET

-55 = Others
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[In E4, if female worker option selected ]

If “yes, female workers”, why [for each position
mentioned]?

(multiple response)

% “z5), QT FA T, TSH@ (& ANEFF (3T
=7

(aF1fEF Tad)

1 = Customer preference
ARP TR

2 = Type of product (feminine,
clothing, etc.)

Mg T (AR RF®, (TNF
zenIm)

3 = Attitude and personality

AGIF-TIRF 93 Tfew
4 = Willingness and effort
FEF ST 93 FOrHoe]

5 = Lack of physical labour
required

6 = Better at customer
communication/more

approachable

STREEE ST (TSt T ST/
BEYGIS

11 = Creates a good image for the
company

FEEAT S5 S I AN
12= Efficiency and smartness

FATHeT 972 AHET

13= Low salary range compared
to male worker

-55 = Others
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ES

E6

Due to these reasons are male workers paid more
than female workers in the same position?

3R AW AFT TR FA AR FAF QoA @
FSH TA?

If ‘Yes’ then by how much?

3% 77 2T, Fe @ (o N?

[If E1/E2 value is 0] If you have never
recruited any female worker, or are not willing to
in future, why not?

(Multiple responses)

I S FAT T FH AT FE A AET T
SfIme AE FA A e TmF 79, OS@ (@

RSP AA?
(2715 Taq)

1=Yes

(BDT)

1 = Limitations in physical labour

2 = Tends to leave the job when
they get married

A@F 7 o1l (=S (FF1F F3eMe1

3 = Limitations due to timings
(working hours)

RICERBICRIRICE)

4 = Security reasons
forasraTaifere

5 = Restriction from family

TFNEF Sazer

6 = Transportation issues

ATOTIATS SHATT
7 = Usually cannot work till

closing time/time limitations

NS (MF I@HT T T4 TS
FI00 AF N

-55 = Others
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E7

[If E1/E2 value is 0] If you are not willing,
what will make you willing to recruit them in

future?

(Multiple responses)

Tfor Sl 3RS A1 7, (@ ©f I35 [Fora arsifey

SR T@ ANF?

Are there policies that protect your employees

from sexual harassment?

FEIET ANT (F1T SN A® F, I AN

FR@F (AT TJA (W 6T ME?

1 = Tendency to stay on-boarded
(will not leave job after marriage)

R I 28IAE SRS l(RET
M3 BIFI (=T TN 1)

2 = Possesses valuable skills
needed for the job

T
3 = If managing their

transportation and lodging is not
my problem/issue

I FRAET TS T2 IPTIE

4 = If they can fulfil the
responsibilities of the job

I% AT BIFAT FoifFe T widg
TSI =1 Fat© T

1=Yes

R

2=No

q
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E8

If yes, what are they?

% 7 2T, OF IS 572

Have you ever recruited any workers with
disability in your retail store?

A T FAET @ AfeTD FAT A@T FERT
STAT (TIPTE?

1 = Discreet and clear harassment
reporting structure/procedure

ToFIT AT WA AfSsEwEg
% FOTH/ TGS

2 = Includes staff welfare in
review/assessment reports

F BRRE] ISETE
GGG/ AT

3 = Provides sensitization training
and anti-harassment training

wEGANTe] 992 A &EE
S o9

4 =Has a dedicated staff/policy in
place

Te @ avod  fa@fe
/ST A

5 = Separate washroom/changing
room for male and female

T AR A& FA@F Sy Al
BICETH/ PTG IUAIR T3 AR

6 = Transport

arrangement/decent shift end
time for women

SRM@E S AFTRT [T AR
A/ IS Pt Jfga T

-55 = Others (specify)

AT (SN )

1=Yes
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[If E8 Yes] If yes, how many workers with a (Number)
disability are currently working at your shop?
I =T 2T, Food JfeTHm FAT TONE IO FA®

(GR)

QAT (P
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[If E8 Yes]
disability?

% 27 2, O AFeTH FHF F YT AHH o] f2ef?

If yes, what were the types of

1 = Autism or autism spectrum
disorders

Sfoes  oET ABSH B
RG]

2 = Physical Disability
MIATE STFTST

3 = Mental illness leading to
disability

TRAAF AFHeTI P M (1T
4 = Visual Disability

of% sfoat

5 = Speech Disability
F afoTH!

6 = Intellectual Disability
T AfeTt

7 = Hearing Disability
T3 FfeTamt

8 = Deaf-blindness
GIREECRY]

9 = Cerebral Palsy

(I =efsy

10 = Down Syndrome
TISH T

11 = Multiple Disability
AFEF SrFTel

12 = Other disability

AAT[NT NFH NG
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[If E8 Yes] If yes, in what position were/are
they employed [Selected worker category in
C20]?

M T W, W@ @ HFEF T AN

RA®RA/IARA?

(aF1fEF Tad)

1 = Product manager/Stacker
(AGTS AT

2 = POS/Cashier

ERRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@ FA

6 = Helper/Errands person
/g

7 = Special skills/ Technical skill
[BIGRREIOV/ER ERITEI BRSO
8 = Delivery/Logistics
CRREIN R

9 = Cleaner/ Service
[ECIE/EIRIGEED

10 = Receptionist/Greeter
faeTrIfers/ Srer@

11 = Supervisor/Sr. Officer
SRS/ i siffesa
12=IT/Data entry

SNR(G/ 16T AfF

13 =
related

IARF T F S

Back-end/non-customer
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[If E8 Yes] If yes, what influenced you to
recruit worker with disabilities?

(Multiple Response)

SANF ST FER?

(aF1fEF Tad)

1 = Minority basis
2 fefate
2 = Sympathy Basis

TRgfed fefate

3 = Social contribution

SN SrqwTey

4 = Better Commitment to work
I O AfoFfodm

5 = Accepts more responsibilities
ST WIAT T STHH

6 = More innovative/fresh
ideas/different perspective

ofEF TeEal/ wgd HRA)/ few
i \ej

7 = Is more productive
AT FoAFH

8 = Encourage/motivates other
workers

SAE FA@ SHR® FE

9 = Gives the company a good
image

AEHE Sl ST & SN
10 = Referral from others

CCIGERIEIR Gl EREIC)

11 = Can fulfil job criteria despite
disability

sfeafeh T3T VTS FISH BIRR7T Tl
$H0@ AT

-55 = Other (Specify)
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E9

[If E8 No] If no, why not?

Are they still employed?

O fF TEANH FHT© ANRA?

1 = The nature of the business
requires varied physical abilities

93 4FEF FI [Afed TRTF e
NS 3T

2 = The roles of employees need
to change according to demand

BIEw SRt FROE FIEE 4T
AfRehe &7

3 =There were no such applicants
while recruiting

@EeE ™y 92 §FeE @A
AMEATAFIS ozt A

4 = The workplace is not
accessible for people with
disabilities

Ifoda Jfed T IA@@
(TRNGT NSNS

-55 = Others

1=Yes
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If no, why?

1 = They were unable to fulfil the
required work due to physical
limitations

TAEFE NEAFed FFE@ O]

2 = They were unable to fulfil the
required work due to soft skills
limitations

%06 %@ (oo, STNY 53757,
wo (T4, ool 2eTm) IS

3 = They were unable to fulfil the
required work due to education
limitations

nfedifas Freg SasreE IR

4 = Customers were
uncomfortable/complained

SITRFMF I/ A SN

5 = They were unable to fulfil the
required work due to
inaccessibility in the workplace

A SN S fIHTEAF (LT BT
TAOAT TAT TS FA© THH
xe{fey

6 = They left due to personal
reasons
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E10

E11

[For all respondent ] What will enable/ make
you willing to recruit them in future?

Have you ever recruited any workers from the
transgender community in your retail store?

STAF (M FAE] F RG] T (A (1 FA
IBIQIREIREICICY;

[If E11 Yes] If yes, how many workers from
the transgender community are currently
employed in your store?

% 1 2T, AT (TP TN FOOT FAT 26107
ST (A FTO FAR?

1 = They can fulfil the job
responsibilities

eIy e yaweE wfidy a9 F99
FAYIC)

2 = Addition of disable friendly
working position

IfeTH TAT TOF RS

3 = Incentive from govt. if
disability quota is filled

AfoTR (FTOT AT N T
(YT ST AT

4 = They have a specialized skill
required for the job

EI(‘WIEI,\GJ %ol [T PTG
TITSAT

5 = As a CSR (Corporate social
responsibility) activity

asarg (FCMEE TS TTme))
AT P

1=Yes

(Number)

(5720%)
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[If E11 Yes] If yes, in what position were/are
they employed [Selected worker category in
C20]?

M T W, W@ @ HFEF T AN

RA®RA/IARA?

(aF1fEF Tad)

1 = Product manager/Stacker
(AGTS AT

2 = POS/Cashier

ERRRIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@ FA

6 = Helper/Errands person
/g

7 = Special skills/ Technical skill
[BIGRREIOV/ER ERITEI BRSO
8 = Delivery/Logistics
CRREIN R

9= Cleaner/ Service
[ECIE/EIRIGEED

10 = Receptionist/Greeter

IESERICRTACIOLES

11 = Supervisor/Sr. Officer

SRS/ i siffesa
12=IT/Data entry

<MRfG/TIET afF

13 = Back-end/non-customer
related

AT TS )
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[If E11 Yes] If yes, what influenced you to
recruit transgender workers in your retail store?

(Multiple responses)

TgF FER?

(aF1fEF Tad)

1 = Minority basis
2 fefate
2 = Sympathy Basis

TRgfed fefate

3 = Social contribution

SN SrqwTey

4 = Better Commitment to work
I O AfoFfodm

5 = Accept more responsibilities
ST WIAT T STHH

6 = More innovative/fresh
ideas/different perspective

ofEF TeEal/ wgd HRA)/ fem
i \ej

7 = Become more productive
AT FATH

8 = Encourage/motivate my
workers

SAE FA@ SHR® FE

9 = Give good reference to the
company

FEFTT Trels ST I A
-55 = Others
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[If E11 No] If no, why not?

1 = Customers will be
uncomfortable/unaccepting

SITRFME R I/ AT TS
IBEICETIG

2 = They will be unable to fulfil the
required work due to soft skills
limitations

MEF A1, FIET OT IH6 (FEF
((FfeFel, TN T[T, To (7,
SIS 28YIf) ST AHE JET
EICETIEY

3 = They will be unable to fulfil the
required work due to education
limitations

nfedifas Frem Sase TR
N A

4 = Co-workers will be
uncomfortable/unaccepting
STRFAH MR DAY/ ATZARTTrST
IEEINEDIGH

5 = There will be limitations in
placement as acceptance level of
customers vary geographically

o IT3F  OIF  IRE@F
SRS fASTNT 28T v
TweT NFE

6 = Salary will be not enough to
maintain basic living cost

T (ACIET & 7 H1F 2F A1

7 =They will leave due to personal
reasons

FEsTe FHCET BB G F7eol
AFE
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8 = They might unaware of job
etiquette

OET YEFe IO PRI I
IF5Te ATHE A

9= They will feel harassed
O RTeE@N F9E

10 = No separate lavatory
ST BTG [ (72

-55 = Other
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E12 [If E11 Yes] Are they still employed? 1=Yes

O fF TEAMH FAT© ANRA? £y
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[If E12 No] If no, why?

1 = Customers were
uncomfortable/unaccepting

STRFGT NI I/ ATZAFTTST

2 = They were unable to fulfil the
required work due to soft skills
limitations

%6 FEF (Ffedel, T T35,
W (T, ool 28Th) IS
ST 2f

3 = They were unable to fulfil the
required work due to education
limitations

nfedifas Freg SaseE IR
N 2Ffe

4 = Co-workers were
uncomfortable/unaccepting

TRFAT I/ ATTARTSTTST

5 = There were limitations in
placement as acceptance level of
customers vary geographically

EPfd ITIF  TIF  TRES
SRS ST 28T v
Sme! e

6 = Salary not enough to maintain
basic living cost

Y AT (3

7 = They left due to personal
reasons

8 = They were unaware of job
etiquette

OIA] FIOF AR T SIS T
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9= They felt harassed
O TS @y FEfeT

10 = No separate lavatory
ST BITETE [ (72

-55 = Other
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E13

E14

E15

[For all respondent ] What will enable/ make

you willing to recruit them in future?

(Multiple response)

SIRA® REST T (A FAT [AASTH (@ @

fRATISTEN S=IE AR FA© TNE?

(aF1fEF Tad)

Does your job circulation encourage persons
from the transgender community/women/people

with disabilities(PWD) to apply?

(multiple response)

IfedEa vRfAa fFwfy 7 aidl/afsaay/ e

SR ST Sl Sg7 PE?

(2715 Taq)

Does the company policy include provisions on

gender equality?

FEIAGT Jifore F &5 e e anm=?

1 = If everyone else is doing it
I Iy NI’ FE

2 = Incentive from govt. if
disadvantaged group quota is
filled

SRNEfFe (@07 AT TN IM
STFT (AT AW ST I

3 = If they have a specialized skill
required for the job

I emd [eERe wFer O I

4 = As CSR activity
fastang (FCMEE TEF n3Tme))
AT W

1=Yes, women

=51, 14T

2 = Yes, people with disabilities
=31, et

3 = Yes, transgender

QIR

4 =None

FE0 97

1 =Yes
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E16

E17

E18

Does your workplace have wheelchair
ramps/lifts?

ST FHEF@ [ LRAGIF /o706 AN=?
Does your workplace have an

accessible/separate lavatory for people with

disabilities and different genders?

(multiple response)

AN FAS@ F afeqaq e a7z sy o

(aF1fEF TaF)

Does your workplace have accessible/separate
lodging for people with disabilities and different

genders? (and where applicable)

(multiple response)

AR FHE@E & Ioqa BfE R T GoE
FAF STy A T T3] A= (T (F1A)

(2715 Taq)

1=Yes

1 = Yes, for people with disability
), afeTR! Tfea oy

2 = Yes, for male and female

N, T AT A FAE 5

3 = Yes, for transgender

Y], REGT 0TI Srefy

4 =No

7

1 = Yes, for people with disability
71, SfeTR! fEa oy

2 = Yes, for male and female

N, T AT A FAE 5

3 = Yes, for transgender

7], RG] WIS Srefy

4 =No

q7
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E19

E20

[If E8 Yes] Does your
assistive technology?

workplace have

(colour coded keyboard/braille
keyboard/magnifier/screen reader/etc.)

ST FHCEH AT F3N TRTS S (1 76
= 72

@FBF @Fres IHEE/(@RF FHEEEF T
TREF)/ TS SEE/ I Hoa/3en™)

[If E19 Yes] If yes, which of the following?

I 291 7T, 3 {3 a=?

[If E18 Yes] Can your workplace provide

accessible communication?

(braille/large
support/etc.)

print/audio/sign

language

1=Yes
By}
2 =No

q7

1 = colour coded keyboard
2 = braille keyboard

(3 PTG (T & TTTF)
3 = magnifier/screen reader
sfaE/ T o=

-55 = Others

1=Yes
By}

2 =No

AAE ASOT AfSTH FAFT TN NTFGIT | oy
5N T (F1 FY[& T0Te F 572

(@A 56/ =ifse/
BIRRIYETGH )]

BINGIICE] RIRIR
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E21

E22

[If E20 Yes] If yes, which of the following?

I 3723, i3 & s

[If E1,E8 and E11 single Yes or all Yes] Does
your workplace provide sensitization and
training?

AT FAS@E F REwaTTel/FREE [H3s
AP T FT2T?

[If E8 and E11 single Yes or both Yes] Does
your workplace provide specialized orientation
training and support?

A =SSP F oo affmper age sy 530
T91 FEF?

1 = Braille

EEu)

2 = Large print

BIgELD

3 = Audio

RS

4 = Sign language support
RINGICEA RIBIEIR

-55 = Others

1= Yes, disability etiquette
=71, AfeT=t i FrReE
2= Yes, gender etiquette
=51, forst sstfde FRrRTeR
3=No

q7

1=Yes, for people with disabilities

], SAFSTRIT Tely

2 = Yes, for transgender
7], RG] T Srefy
3=No

7
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E22a [If E21 and E22 single No orbothNo] If no, 1 = If the cost is borne by a third
what would enable you to make those changes? @ party/govt.

I A1 2T, B 2 ARISASEN AN T F F I 92 TIOR GO TH/TTFH T
2 = If the skills offered by people
with disabilities/transgender
community are valuable for the
company

M AfeIR/RETT FAET  wFel
ASEACH STy TS FTra 27

3 = If the cost is not too high
T AFE YI @ AT

4 = Creates a good image for the
company

% SO S5 S[AT I A

5 = If becomes a labour law
requirement

%y =7 R AfS TESAT 2T
-55 = Others (specify)

E23 In the next 1-3 years, do you think there will be a ' 1 = Yes, increase
rise in entry level employment opportunities in
retail? RIINC)
SR -0 IR, S 35 A& FEA YLPATTINT AT | 2 = No change
(IO =W FHFAAF ST IGE?
T, 9%2 APE
3 = No, decrease

CIERIG

3.2 Questionnaire for qualitative sample survey with employee
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List of Questions for

Baseline Survey for Decent Employment for
Marginalised Youth in Retail Stores (BRAC — SDP)
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Innovision Consulting Private Limited
Plot 26 Road 6 Block J
Baridhara Pragati Sarani
Dhaka 1212
Email: info@innovision-bd.com

Website: www.innovision-bd.com

Date: September 15, 2020

List of Questions for
Baseline Survey for Decent Employment for Marginalized Youth
in Retail Stores (BRAC — SDP)
(ISR WS T FETT6 ATHIEE HF NARTATREG 2 2 B3R (-5 1)

AT S AT O]

Greetings from Innovision Consulting Private Ltd.! My name is [ ]. Innovision Consulting
Private Ltd. is currently undertaking a survey for a project titled “Baseline Survey for Decent Employment
for Marginalized Youth in Retail Stores (BRAC — SDP)” by the BRAC Skills Development Program. The
objective of the survey is to assess the landscape of the retail market and gain insight regarding
employment opportunities for marginalised youth. | have been assigned as a Field Officer for the survey.
You will be glad to know that you have been chosen as a respondent for the survey and | am going to
ask you a few questions about your company, its HR and recruitment policies, job skill requirements
and training procedures. | assure you that your name, details and the response you provide will be
treated as confidential and will not be publicly shared. The data collected will only be shared with BRAC
SDP for the sake of better understanding the sector and designing projects and programs that would
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help or benefit the sector as a whole. Your participation is voluntary and you will not get any direct
benefit from participating in the survey.

FES FATIH: HR©G RGOS TF (WF FTN | AT J1 | 11 3T Festifete
AR(S6 [ARGE TGN FF TFol SHIF FHYoa MNE, Y61 COESFO T JTFEI ey
FATIER ST THET AF(6 TAST FAR| SR ST T YBAT IONEI TF16 T 938 RS
TP FHRAS [T LA TSN SR Ty A S SR RN AT (831 73w |

DA (S T EN (T DA ST eohy SgFuro] AT A6 @@ 973 SN SATAF AT
A A25ANF AT TS RfSHE, FFII© nHeld TABTHIGT AT8 AT TGS T=E FEF0 T

&R FaCE FMfea| A AT AT Gfer (T AP T, TG AT AT T96 ST (AT
AT 3 9T IAF FI® T61 F91 @ J| CTRAE@ IAFS BTSIF (FRF el I32 TFGS Gz
FAF O TR FHT OB (FI T ANGE (R (SISTAEG (ANAW) (777 F, T AP ©IF 92
T NROT 3T ST e =R | ATAF SRR (FRICIN AT ST AT (FSIT (A A (FT3
ST ST = o

Do you agree to participate in the survey?

araf fF SR a7 fame fee

| hereby consent to provide correct information regarding my job and work life to Innovision Consulting
Private Ltd. | understand that the data will be used strictly for developmental work conducted by BRAC
and Innovision.
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DAY 92 FIHT AN F1S 933 FAAA oIS 3T ©T RAINST FAAN0: TRMSG FINGSE TIITTR
FA© T AR F TF 932 TANS THT AHeITS STIAAAF FIOH S5 SIS (ST TSI S

SIGEICIIGH]

Signature of Employee

Signature of Enumerator

AfTSET 97 TN

Questionnaire for Workers/Employees

FACTII/ARET ey vt

Section A: General questions

CTFT 23 NTHTIT ©NF
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Serial Questions Options

LE] IJGEREL LY
Al Workers ID (Will be generated by the App
automatically)
FACIAF ARG
A2 District Code 1 = Dhaka
SRR 953
2 = Gazipur
TSI
3 =Khulna
AT
4 = Chattogram
BB
5 = Sylhet
BGI0
A3 Retail store/outlet/organization name
bR ASONAD/ DG BTG/ (AP VT
A4 Respondent name
CEEMREEIL
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A5

A6

Gender

Age

1=Male
LGal
2=Female
T

3=Transgender

QoI formi

1 =Under 16

SO TREF A
2=16 — 20 years
SY-0 9RF
3=21-25years
D TRF

4 =26 - 30 years

JY-vo Y
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A7

Marital Status

IGENECECEK]

1 =Unmarried
IfRqIiRe

2 = Married
IBEIET)

3 = Widow
e

4 = Widower
IBRIELY

5 = Divorced
O TP

6 = Separated
fafeey

-88 = Refused to answer
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A8

Educational qualification

S 15TS (FT5Te]

-44 = None
IBEIRCISIRICGES

-45 = Pre-primary school (Ex: BRAC
school)

NS FT (THF- T %)
1 = Primary School Certificate (1-5)
ARINF FEHT e (FT 5-¢)

2 = Junior School Certificate (6-8)
ST FT AT (FI7 b-1)

3= Pre- Secondary (9-10)
A=A (F17 »-do)

4 =SSC

asy axy fiy

5=HSC 1st year

azp Ay iy vy ¥

6 = HSC

a3F A Y

7 = Drop-out from Bachelors
IHTE ATOP

8 = Bachelors

AT

9 = Masters

Ale(@red

-55 = Other

STy

-88 = Refused to answer

So@ ITFMe
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-99 = Don't know

ey o
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A9

Section B: Employee Status and Activity details

T {93 FHCTIT AT 9T FIHIA T8 oW+

B1

Mobile No

(BT 513

Industry of Operation

FINETF o

1 = Clothing and footwear
CTPTIE A3 TG
2 = Supermarkets,

hypermarkets, Groceries and
convenience stores

SR, RTINS, JG-Te
3 = Electrical and electronics
Ao 93 RES o

4 = Food products (Sweet,
Confectionery, Bakery)

1T =15 ((31fR, e, (F91fH)

5 = Mobile phone and mobile
accessories

CTRTR (BT A3 (AR SAINBF 5Ty
6 = Furniture and furnishing stores

SIfe6TF 9% ST
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B2

What is your position in this organization?

9% ST SN (F1 1w A= ?

(Only select employees between 16-30 or
only in entry level positions)

(SA@ Sb-wo A3 FITIAINE & AT AT
(TS FHRF TR A6 F74)

1 = Product manager/Stacker
(AGTT AT

2 = POS/Cashier

BR)IREIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@R FA

6 = Helper/Errands person
IR/ FrgmfeT

7 = Special skills/ Technical skill
e wel/ FYfEsTe TFer

8 = Delivery/Logistics
SfereTdl/ ARtoe

9 = Cleaner/ Service

=/ faEaTs

10 = Receptionist/Greeter
feTrIfors/ Srew@

11 = Supervisor/Sr. Officer
SRS RS/ ST aifesta

12 = Back-end/non-customer related
(learn by observation entry position)

FTRF ST ( )

13 = IT/Data entry

STRfG/TT6T A
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-55 = Others
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B3

B4

B5

B6

B7

For how many years have you been working
in this sector?

A 9% BT TN B Fo T IS
FARA?

How long have you worked in this store?

Fo =G AN 92 (P FIS FAGA?

In a given day, how many hours do you
work?

IfSfie F© TGT 92 (MFNE IS FEA?

In a given month, how many days do you
work?

AN Fo e F16 FEF A2 (WIFIA?

What is the medium of salary payment?

GE R GERIBIEAEY,

_ (Years) __ (Months)

(=) (3777)

_ (Years)__ (Months)

(=) (3777)

(In Hours)

__ (56)

__ (days)
(W)

1 = Bank Account
TRF IFTCH

2 = Mobile Banking
(AR H0afFe

3 =Cash

CRk
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B8 What is your monthly salary? __ (BDT)

()

(If the respondent refuses to answer, then
ask what is usually the minimum wage for
hir/her position)

AP NHF (Fod F67

(3% TeavTel Ted fite Sriphe S, (7 (F@
O T® AW YA (Jou NHEFTe Fo 2
f&veast Fape)

B9 What kind of work do you have to do every | Open ended
day in your position?

AFAF W Sfefnd F 439 F15 F00 23?

Section C: Decent work practices

A FSHF A

C1 Do you live with your family? 1=Yes
SItfe & ST @S Sy AN FA&A? | ]
2=No

Cif

305



Cc2

C3

Do you have to support them financially?

Do you have children?

ST [F ST =?

[If C2 yes],

How many children do you have

T [T 3T, FoOF NI AR ATAT?

[If C2 yes],

Who takes care of them when you are at
work?

AP TN FAEE@E AT S AT
NS (AT (F FE?

1=Yes

Y

2=No

T

3 = No, they support me

4 = We all contribute equally

ST THER ST A0l AR

1=Yes

2=No

_ (Number)

(ST=2Am)

1 = Other family members
2 = Neighbors

e

3 = Child-care

frs e (Fw

4 = Children’s are capable of
staying alone by themselves

306



C4

C5

Cé6

Is there provision for child care/ day

care at your workplace?

AqR?

Did you receive a formal appointment

letter/contract?

FEHMHT TF (A A (@ TfedfaF

R sTa/faasisra (TR 2

Does the company allow maternity or

paternal leave?

AR e e/ o go

e & 72

T R g IF fte 55

1=Yes

2=No

1=Yes

1=Yes
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Do you receive sick leave or annual 1=Yes
vacation time?

£l
e & STresie it sraT I¥F it
(T AHA? 2=No
Gl
Do you receive overtime? 1=Yes

afa fF afefde @ 59 5 @ [T
Tl 7 (3STF612)

Does your workplace have adequate 1 =Yes
light, air flow/ventilation and fresh
drinking water? 20

AN FAS@ TG A, T 56ET | 2= No
T3 AR fT87 AT A T3 9= (2
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C10

C11

Does your job require you to work with
sensitive material such as blades,
chemicals, heavy objects, etc.?

FA@ AN & fFomoes 5% @ s
ar, B 33, 2e0™)

Were you given safety training and/or
safety gear?

AFAE & OJFH REE AT oT2_T
f&ferststa ma T z@fee?

1 = Work involves automatic
blades

FIE TRIFT @S AfREN ST

2 = Work involves heavy lifting
IS ©IfF T SE@F SfTo

3 = Work involves working with

fire/chemicals/hazardous
materials

S/ AN NS/ [mas o
RSEINNING

4= No such activity
AT (F PTG (72
5 = Others (Specify)

1=Yes

2=No
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[If C11 yes],

What type?

(Multiple Responses)

I 21 2T, ©F (F 4J@F STIH T3 (W37
2?7

(9IS Tad)

1 = Fire drill/safety
SIf-forT=rel Arer/ STt
2 = Fire extinguisher
Sf-for 15 T

3 = Helmet

(XTCIG

4 = Protective gloves

AOTH TS TS

5 = Protective masks

AfOTHRTS AT

6 = First Aid Box
T fofess I

7 = First Aid facilities (medical
station/ambulance/ etc.)

mfe fofFs SR (e
CEHT/ ASTYET/ Resifh)

8 = Local emergency info

displayed in workplace

8 = National emergency info
displayed in workplace

FHCH@ ST ST O T+

9 = Machinery
orientation training

TS AfIeEET [T/ 3G
EIRE

operating

10 = Clear
protocol/procedures

emergency
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Sl &/ AGIFT

11= Emergency exits and fire
escape route

SIS/ SVep T (T TR =1
12 = Security guards

TR S=A

13 =CCTV

fsifsy fofe

-55 = Others
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C12

C13

Have you ever experienced or witnessed
a serious accident at work?

@@ I F FE FF GHoaw
I TICA T TOTF FERA?

[If C12 yes]

What was it?

(Multiple responses)

Tf% 291 2T, fF SR o

In the event of an emergency or
accident, will your employer provide any
(formal/informal) support or
assistance?

FAE@ (@A o 537 FACER St
ATIE AE afeve (@ F @A
(EfSSTa/TfeSTaF) SRS I HReTF
@31 ?

1=Yes

1 = Electrical

s

2 = Product/Equipment related
e/ TS T

3 = Customer related

RSP Ao

4 = Fire related

AT STIFS

5 = Physical labour related
MARTE 1 T=fFe

-55 = Others (Specify)

AT (SN FF)

1 =Yes Formal
RE:ICIIIEE

2 =Yes Informal
71, AAfSDIaF
3=No

T

3 =Don’t know
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C14

Does your employer offer any social
security schemes

If yes, such as provident fund, accident
cost coverage?

A ASONAT T (A FHCIAH Tl
(T STNSP I T3 3= 572

0 [ W, O (3@ F

(- AfSTGT HIS, GHOAF HISTF T34)

ot A7

Yes /N
No Bl
If yes,

1 = Provident Fund

TFETTH TG (SfITTe ©rFeT)
2 = Gratuity Fund

SR O[T

3 = Health Insurance

T fan

4 = Life Insurance

Stae

5 = Accident cost coverage

TEHAE TISH 2
-55 = Others
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C15

Did the shop/shop owner/management
provide you with any of the following to
avoid getting infected by Covid-19?

@FMSTy> A7 RFFT  AN© AP
SV TF (¥ F e @@ &g w3
TI?

1 = Disinfectant spray
ST o

2 = Sanitizer
ENEIOEIE

3 = Hand rub/soap
RICKCIRIERISIC

4 = Masks

AT

5 = Personal Protective
Equipment (PPE)

Fifesre SIS (N (fA5R)
6 = Face shield

ST

7 = Gloves

ATes

8 = Transportation
ATeoTAT® 3T

9 = Nothing provided
{52 owrey S = 3ol

-55 = Others
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C16

What new challenges are you facing due
to Covid-19?

(FMSTy> 97 FeN fF HTIT Tl o=
ST 2eT?

1 = Decrease in salary
(dod ™

2 = Difficulty in maintaining
personal hygiene

Tfere IrpfRfy I FN©

ST

3 = Increased workload as shop
and shop products also have to
be disinfected

AEY O AR AT e

e P& FH© T, (TRQ IS &1
(R

4 = Increase in personal cost
(such as disinfectant, sanitizer,
mask, etc.)

3% (F@ I5ETe ATE (T ((FH-

SIS, T (FATF Tely)

6 = Fear of contracting the virus
ORI AFE 23T1F ©F

7 = Family restrictions due to
pandemic

TRINAF FTAE RIS Feramer
8 = Difficulty managing transport
JrOoT® T3 I

9 = Increased work hours

FIO ST I

10 = Decreased work hours
FIOT AT I

11 = Increased cost of housing

A 4F6 I




12 = Increased food cost
ICIEREING(E)

13 = Decreased
consumption

B AT AT T2
-55=0thers

food
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C17

What do you like best about your job?

(Multiple response)

AN AT FIEF (FF TTISET =
FEA?

(9IS Tad)

1 = Salary

Joq

2 = Increments/Bonus/Benefits
(o G ST/ (@AY

3 = Opportunity for
promotion/Career future

SEEed  S[ES/SRTe (TR
SfeR SJTST

4 = Ability to pursue education
OIS SIS ST

5 = In house training/skill
development

oo s A/ uFel
ST ST

6 = Management support
EISKIECIRERI BRI EIREIR) BIC)]

7 = Team members’ support
(Mentor/supervisor/boss)

RETR (T Al SREIfeT
(AT, TSR, I¥)

8 = Sponsored education
SO TR 1 TTISF 97

9 = Employee activities

FACIA FRFT

10 = Gaining job experience

S wifessel Ja

11 = Sales/Target meeting
incentives
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BEREESEECRIMICIC R
-55 = Others

ST}
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C18

What do you dislike most about your
job?

(Multiple)

A APTATT FNOF (T [[AIISET AT
FEN?

1 = Salary is not enough
Fod G 97

2 = Low
increment/bonus/benefits

T (Fo Jfad SIS/ F7 ([T

3 = Customer attitude

NR(PF AT/ TIRE

4 = Delayed or no promotion
TS T T ST

5 = Long working hours

Gl CERDE

6 = Working on weekends
fod fue F1&

7 = Inability to pursue education
EISRIGICIERGIRICE

8 = Physical labour

9 = Lack of employee training
FACTAN AR ST

10 = No aid for education
FRETR Sy (FTe SYF JTRIT (72
11 = No scope to build skills
Te] SHIE ST (73

12 = No scope to expand career

SIERICIGRIRECEICER QIBICE

319



13 = Inadequate management
support

FJIEET e TR Y
TREIfre]

14 = Serving customers
SREF (T 9
15 = Lack of specialized training

and education of social and job
etiquette

e afgeE sl a3
cfa/seE FrRwmE [ETe
CIREIGERCRIE

-55 = Others
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Section D: Skill Development status and challanges

D2

What are the challenges you face while
fulfilling your job in general?

A FHFE NAFTIET TN THFrS F

1 = Difficulty in reaching daily sales
target

ST R 7555 R 1 3N

2 = Difficulty in communicating with
the customer

SR ST (VSIS THT FAT F0
3 = Lack of product knowledge
Yefy SIS SR F

4 = Lack of education/experience in
related field

g1/ eE TiFe aIfewer I3
5 = Bad attitude from

customers/Difficult customers
SR(EF ATHT AT

6= Difficulty in communicating with
co-workers

SR ST TSRS T FHT IO
7 = Transportation to and from work
FA@ IO T3

8 = Lack of technical
skill/specialized skill

FfofE/[Ree vgeF e
-55=0thers
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D7

Are you pursuing your studies alongside
work?

If yes, why?

M 72T, (@FA?

1=Yes

1 = To eventually get a job in a
different industry

Sl (T SIS ST (70

2 = To get to a higher position in the
current job

TOAF BIFA® TWEHS (T©

3 =1 need a job to pay for my
education

SE ACTSAE 4G5 bEe A a5
35EEGINES

4 = My employer encourages
employees to pursue education

FAGIA@T TR FE
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If no, why not? 1 =1 cannot afford it

2 =| can acquire a promotion in my
job through experience

SIfeeaeTd MEIE A S1HfE© e
€CICEIE]

3 = | have a vocational training
SE S T 1Fe afrger o
4 =|do not need it

SIS AT (2

5 = My employer will not allow

Section E: Status and work practices with Women, disable and transgender Colleague

T, afsTHt a3 ForsT T=TwTT (ATF FRI THATF T3 AT FIOHT AT

E1 Do you have any female co-worker in your | 1= Yes

store?

£y}

2=No

q
If yes, how many female are currently | (Number)
employed?

(ST2am)

% 27 2T, TSI F6 S AIH FHIS ATA?
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In which job positions do female workers | 1 = Manager
prefer to work in this organization?

BN CEIE)

2 = Assistant Manager
93 AfSHET (FF TWSE@ A FAT fA@ST
SITETA ST? TR AT

3 = Supervisor/Sr. Officer
SRS/ e SifsE

2 = POS/Cashier

BR)IREIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@R FA

6 = IT/Data manager

SNR(G/TTBT MO

7 = Helper/Errands person
QRIF

8 = Special skills/ Technical skill
BISRRE IOVER RRITE BREIREO
9 = Product manager/Stacker
(ATTTT AT

10 = Cleaner/ Service
fFe=/sfaEas

11 = Receptionist/Greeter

IGCERIERAC IR

12 = Delivery/Logistics
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(SfereTdl/ afSfoF

13 = Back-end/non-customer related
(learn by observation entry position)

IIEF TAEe
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E3

E4

[If ET1 yes]

Have any of your female co-workers left

the job within 3 years of joining?

@APMET © IRES A& F pEF @

AT T2-FN G (T [ @A?

[If E3 yes]

Why?

(W T 2T, (FF 1P (G [ =a?

[If A5 Female] (for female workers) Do
you feel that you are treated as equally

as your male peers?

(TR FN@H (F@) A [F T 27 950
T TRFNE QAT AFST AT oA SN

®I[ fIEfve 23?7

1=Yes

Ry

1 = Marriage

RIS

2 = Work was too tedious
T YT FITFS foet

3 = Transportation issues
ATSTITS ST

4 = Restrictions from family

MNHNEF JfeTaFer

5 = They did not want/need to
stay in the job anymore

6 = Work hours were
incompatible
ACERCRICIGACBIEEINEG
1=Yes

2T

2=No

Eij
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E7

[if E4 No] If no, why?

(Multiple response)

I J7 2T, O  (F9 THTO R [[E@He TJ /1?

(AF1EF TeA)

How comfortable will you be in working
with people with disabilities?

St afea=h! Tea N FS FA0© (I
AN EY FAEA?

1 = Salary is lower even in the
same position

9F3 AW (@S (Fod FH
2 =| feel left out at work
ST FIE SN (@ FF

3 = | do/did not get picked for
promotions

AR TmEfed oe @b 2 a1

4 = | feel unsupported and
unheard

S foI @ arTaffe 932 ATRARTSTS
GIEEIE]

-55 = Others

1 = Comfortable
AP

2 = Neutral
[BEIGE

3 = Uncomfortable

AP
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If uncomfortable, why?

M TR S 2T, ST (FA?

1 = | feel that they will not be able
to carry out the job
responsibilities

S T FA ST SIFEI WINTSE
SFeIE e Fa® TEE o

2 =1 will feel anxious/uneasy
around them

AfT BTwa TN Ofed/ =iy @y
$d9

3 =| feel that | will have to share
a lot of their workload

Aft @ FE ST FIGF T
S © F(F e 2@

-55 = Other
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E9

(for workers with disabilities) What are
the challenges you face in the
workplace?

(Multiple responses)

(afsTR FN@I o) FHF@ AT F

(9IS Tad)

1 = Difficulty
handling/understanding
customers

STRFE [T FH1/ J3T FoF

2 = Difficulty
communicating/understanding
co-workers

SRS ST ST FH1/ AT
o

3 = The work is too
tedious/exhausting

FS (T FIeFa/[afesa
4 = | feel left out

Y ST (@Y FE

5 = Lack of knowledge of
job/social etiquette

FEI/EGE FREE e
@ FA

6 = Lack of social/work
experience but no specialized
orientation/SOP given

TISF/FTOT Aowe] F3

7 = Salary not enough to maintain
basic living cost

LRI BRIDEIGEY

8 = Lack of accessible bathroom
FFoTH TS HITTE HIF (A3

9 = Roles given are not in line with
job description

T HFEF FE 6w ©f CIFEF
FIOE T S TS 7
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10 = No ramp/ handle
AT (AR

11 = No audio/visual aid

AMG3/f8 TIPS [T (72

12 = Lack of sick leave/medical
benefits

FeTeTae/[BF T Mw e 5ft (712
00= not applicable

QISR

-55 = Other
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E10

[If E9 Not allowed(00), then this
question will be skipped]

What are the things that can be
improved for you to want to continue
your job?

AS?

1 = If | am given a specialized
training

Ifn S fAeEie afger w3
LI0)

2 = If | am treated with respect

IfT S Y A W [IZE
FA12T

3 =If | had an accessible toilet
% SR TS BIE6 53 A&
4 = If the workplace had ramps

NF

5 = If | could communicate better

3T Sy TIF I ST @ISR

6 = If my workplace had
audio/visual aid

I FHH@ AG3/T T2IF T3
ATF

7 = If my salary is enough for me

to afford a living near my
workplace

FAEET PN NFIT S TG
(od Juld 971 [

-55 = Other
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How comfortable will you be in working
with transgender people?

(A T FAEN?

If uncomfortable, why?

I 9 (@ FEA, 9  &FA?

1 = Comfortable
HAT®™THF
2 = Neutral

IBEIGE:Y

3 = Uncomfortable

[FTRTFI

1 = | have been harassed by/had
a bad experience with the
community before

Reo] FEmEE A aeE T
afeesel ©F  F/qE ;A
fessel

2 = | will feel anxious/uneasy
around them

afr e Y Ofed/ =iy @y
Fd9

3 = | feel that customers will be
unaccepting and create a fuss

M@ 9 SRAEETel ((R 4%
TRISI® ATETET SR 2 ME

4 = | do not want to share
bathroom or personal space with

them

A S T 5IE6 T Te5To
1 S5 FE fol(® G121

-55 = Other

AT}
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E14

[If A5 is 3 (transgender)]
(for transgender workers)

What are the challenges you face in the
workplace?

(FROTST ST FHIF 5ay)
(9IS Tad)

1 = Hostility from customers
TR JIFT AT ATGFT

2 = Hostility from coworkers
SR AT AT SER

3 = My lack of education
I e st

4 = Sexual harassment

A 279

5 = Lack of knowledge of
job/social etiquette

FEA/EGE  FREE e
QBT FH

6 = Lack of social/work
experience but no specialized
orientation/SOP given

1SS/ PO ASRS] FF

7 = Salary not enough to maintain
basic living cost

1Y NANF (3

8 = Lack of designated bathroom

9 = Roles given are not in line with
job description

T HFEF FG GG ©f GREF
FIE IR ST THETYef 77

-55 = Other
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E15

[If A5 is 3 (transgender)]

What are the things that can be
improved for you to want to continue
your job?

TREIfTeT SES?

1 = If | am given a specialized
training about social and work
etiquette

I IAE AAISF/FEd FReE
TifFe [emEe afmT weIT ze

2 = If | am treated with respect

IfT SR S A SN [IZEF
FA2T

3 =If I do not feel harassed by my
male co-workers

(0 T

4 = If | am accepted more by my
female co-workers

SRS 1R

5=If | do not have to use the male
bathroom

BICETO FIIRNH FH© dA1RT

6 = If | am given skill/job training

M INE THel/FRE e
AT (T8I T

7 = If my salary is enough for me
to afford a living near my
workplace

FAS@T AP AT S TG
(Fo T FAT XA

8 = If society/customer accepts
me for who | am

I TS AT TRFAT AN TIE
CICIGE]
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-55 = Other
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E16

E18

Does your workplace have an
accessible/separate lavatory for people
with disabilities and different genders?

(multiple response)

AN FHS@ [F AfoTH TS 972 AT

(9IS Tad)

Are there policies that protect you from
sexual harassment?

AN SO F AT (F TS| A=
J AP (T ZJFNF 0 (NF T FE?

1 = Yes, for people with disability
=], AFSITRH Fely

2 = Yes, for male and female

=71, Y A3 AR S

3 = Yes, for transgender

2], RG] ST Sl

4 =No

T

1=Yes
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If yes, what are they?

% 257 2T, (ST 572

1 = Discreet and clear
harassment reporting
structure/procedure

Toddad 932 JAMN Ffe@m@a
% FO/ Tafe

2 = Includes staff welfare in
review/assessment reports

F ERRE] Ffe@EwE
AFGE P/ TS

3 =Provides sensitization training
and anti-harassment training

REwTTe] 992 A EEEt
GlRESEIC)

4 = Has a dedicated staff/policy
in place

Te @ aow e
/ST AT

5 = Separate
washroom/changing room for
male and female

TFF AR AE FN@E S AT

LIATL/FTHG FUAIF I AR

6 = Transport
arrangement/decent shift end
time for women

AR Ty AFIRA [TI AT
T/ b STnfd sy

-55 = Others (specify)

AT (O FF)
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E19 Are you given a chance in your working = 1 = All the time
place to express your opinion?

BRERER
(to be asked in absence of employer)

2 = Often

EIRRDR
FHEE AT SR TSRS FHCTT Tl
REERICEQIDRICK 3 = Sometimes

(s 1ata S afe ey a0 A
4 = Rarely
I N
5 = Never

FAETR 7

6=refused to answer

Sad fre A
E20 Are you aware of your rights or 1=Yes
associations that you can be a part of?
2
2=No

ST T AT (F1 Ife A= F @R A
N & @ AT ANFE AT FA0©
A ?
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E21

In the next 3-5 years, where do you see
yourself?

AN ©-¢ IREF A AFTAF S &F
AT (W@ HTA?

1= In the same workplace and
same position

93 FIATHE 932 AF2 TG

2 = In a different workplace with
better pay/same position

AT (FT FAE@ O (FOET/IF2
™

3 = Different industry because it
has better pay

B (FoEd I ey (P (T

4 = Different sector because | do
not want to work in retail

foF (To@ F1HT I YEAT (TBE
FTS FA© G1R Al

5 = Promoted within the same
workplace

932 FAGEAT TF W

6 = Shifting to higher level/skilled
job after graduation

e T FIF 99 % IE / W]
T FIS

7 = Not working at all
(R P18 99 A7
-55 = Other

AT}
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List of Questions for

Baseline Survey for Decent Employment for
Marginalised Youth in Retail Stores (BRAC — SDP)

Innovision Consulting Private Limited
Plot 26 Road 6 Block J
Baridhara Pragati Sarani
Dhaka 1212
Email: info@innovision-bd.com

Website: www.innovision-bd.com

Date: September 15, 2020

List of Questions for

Baseline Survey for Decent Employment for Marginalized Youth
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in Retail Stores (BRAC - SDP)
(ISR WIS Hd fETI6 ATEIEH HF NARTATREG 2J¥ 2 B3R (-5 1)

A7 S AT ©IfeTT

Greetings from Innovision Consulting Private Ltd.! My name is [ ]. Innovision Consulting
Private Ltd. is currently undertaking a survey for a project titled “Baseline Survey for Decent Employment
for Marginalized Youth in Retail Stores (BRAC — SDP)” by the BRAC Skills Development Program. The
objective of the survey is to assess the landscape of the retail market and gain insight regarding
employment opportunities for marginalised youth. | have been assigned as a Field Officer for the survey.
You will be glad to know that you have been chosen as a respondent for the survey and | am going to
ask you a few questions about your company, its HR and recruitment policies, job skill requirements
and training procedures. | assure you that your name, details and the response you provide will be
treated as confidential and will not be publicly shared. The data collected will only be shared with BRAC
SDP for the sake of better understanding the sector and designing projects and programs that would
help or benefit the sector as a whole. Your participation is voluntary and you will not get any direct
benefit from participating in the survey.

RS FAf6s HR0SE ARG F5F (W Fores| ST A [ ]| Ienfere Fafene
ARG [RGE TGN TP wFol SHIF FH[O MNE, Y61 COESFTe AfEF JTF@T ey
FHACIET T ST AF TNFT FA@| SHCF ST T 5T IGNER IFho T 4T NF
TFFOA FARAS [ LA ST SR Iy A S SR 7 @t (w31 23|

SAfe (S YT 2@ (T Sl SRR 5o Soavre! R [FH1fow 2@@ 432 S S sstea
T A260F AT ARG TS, 51Fat© THed TSI A3 A Tafe T FEH0 7

ST FaCe Mtz A IA=AE AT Sz (F ATAF T, ST 9T AT o8 SoF (SNAAT
AR @ AT FAEF FIR T F41 G q1| (FSF@ A3 BFTSF (FRNF Tay 972 T79@ SR
FATF T AR FHT OASfT (FIT TP ANGIHIE (R (SISTIEB (SNAW) (777 2, I AP SIEF 92
TS NIOT 3T ST @ =M | AT IRAIRe (TR AT ST AT (FSIT (N A (FT3
ST ST = =

Do you agree to participate in the survey?
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arafe fF ST a7 fame i

| hereby consent to provide correct information regarding my job and work life to Innovision Consulting
Private Ltd. | understand that the data will be used strictly for developmental work conducted by BRAC
and Innovision.

Y 93 TR A FIS7 AF2 FANFA TooifF© NOF O NS FaTIhs MR NGO NI9912
FA0© TH© A (T TFF 93 FANSTH T1 B0 STITYASF FIOF Sely SSTE (SAA TSI T

SIGEICEIGH]

Signature of Employee

Signature of Enumerator

AfTSWEeT 9T TTHT
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Questionnaire for Workers/Employees

FACTIAF/ARNET Tay TATIA

Section A: General questions

CTF T 93 NTHTIT AT

Serial Questions
LE]

A1l Workers ID
FACRIT ARG

A2 District Code

Options

IJGEREL RS

(Will be generated by the App
automatically)

1 = Dhaka

BI<T

2 = Gazipur
TSI

3 =Khulna
AT

4 = Chattogram
GBS

5 = Sylhet

fSeTe
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A3 Retail store/outlet/organization name

bR ASONAT/ DG BTG/ (AP VI

A4 Respondent name

CREMRIERIE

A5 Gender

A6 Age

1=Male

PRl

2=Female

i
3=Transgender

oSt i

1 =Under 16

NUE R GEACIY
2=16 - 20 years
Sb-30 9RF
3=21-25years
D-C IRF

4 =26 — 30 years

JY-vo IRF
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A7

Marital Status

IGENECECEK]

1 =Unmarried
IfRqIiRe

2 = Married
IBEIET)

3 = Widow
e

4 = Widower
IBRIELY

5 = Divorced
O TP

6 = Separated
fafeey

-88 = Refused to answer
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A8

Educational qualification

S 15TS (FT5Te]

-44 = None
IBEIRCISIRICGES

-45 = Pre-primary school (Ex: BRAC
school)

NS FT (THF- T %)
1 = Primary School Certificate (1-5)
ARINF FEHT e (FT 5-¢)

2 = Junior School Certificate (6-8)
ST FT AT (FI7 b-1)

3= Pre- Secondary (9-10)
A=A (F17 »-do)

4 =SSC

asy axy fiy

5=HSC 1st year

azp Ay iy vy ¥

6 = HSC

a3F A Y

7 = Drop-out from Bachelors
IHTE ATOP

8 = Bachelors

AT

9 = Masters

Ale(@red

-55 = Other

STy

-88 = Refused to answer

So@ ITFMe
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-99 = Don't know

ey o
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A9

Section B: Employee Status and Activity details

T {93 FHCTIT AT 9T FIHIA T8 oW+

B1

Mobile No

(BT 513

Industry of Operation

FINETF o

1 = Clothing and footwear
CTPTIE A3 TG
2 = Supermarkets,

hypermarkets, Groceries and
convenience stores

SR, RTINS, JG-Te
3 = Electrical and electronics
Ao 93 RES o

4 = Food products (Sweet,
Confectionery, Bakery)

1T =15 ((31fR, e, (F91fH)

5 = Mobile phone and mobile
accessories

CTRTR (BT A3 (AR SAINBF 5Ty
6 = Furniture and furnishing stores

SIfe6TF 9% ST
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B2

What is your position in this organization?

9% ST SN (F1 1w A= ?

(Only select employees between 16-30 or
only in entry level positions)

(SA@ Sb-wo A3 FITIAINE & AT AT
(TS FHRF TR A6 F74)

1 = Product manager/Stacker
(AGTT AT

2 = POS/Cashier

BR)IREIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@R FA

6 = Helper/Errands person
IR/ FrgmfeT

7 = Special skills/ Technical skill
e wel/ FYfEsTe TFer

8 = Delivery/Logistics
SfereTdl/ ARtoe

9 = Cleaner/ Service

=/ faEaTs

10 = Receptionist/Greeter
feTrIfors/ Srew@

11 = Supervisor/Sr. Officer
SRS RS/ ST aifesta

12 = Back-end/non-customer related
(learn by observation entry position)

FTRF ST ( )

13 = IT/Data entry

STRfG/TT6T A
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-55 = Others
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B3

B4

B5

B6

B7

For how many years have you been working
in this sector?

A 9% BT TN B Fo T IS
FARA?

How long have you worked in this store?

Fo =G AN 92 (P FIS FAGA?

In a given day, how many hours do you
work?

IfSfie F© TGT 92 (MFNE IS FEA?

In a given month, how many days do you
work?

AN Fo e F16 FEF A2 (WIFIA?

What is the medium of salary payment?

GE R GERIBIEAEY,

_ (Years) __ (Months)

(=) (3777)

_ (Years)__ (Months)

(=) (3777)

(In Hours)

__ (56)

__ (days)
(W)

1 = Bank Account
TRF IFTCH

2 = Mobile Banking
(AR H0afFe

3 =Cash

CRk
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B8 What is your monthly salary? __ (BDT)

()

(If the respondent refuses to answer, then
ask what is usually the minimum wage for
hir/her position)

AP NHF (Fod F67

(3% TeavTel Ted fite Sriphe S, (7 (F@
O T® AW YA (Jou NHEFTe Fo 2
f&veast Fape)

B9 What kind of work do you have to do every | Open ended
day in your position?

AFAF W Sfefnd F 439 F15 F00 23?

Section C: Decent work practices

A FSHF A

C1 Do you live with your family? 1=Yes
SItfe & ST @S Sy AN FA&A? | ]
2=No

Cif
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Cc2

C3

Do you have to support them financially?

Do you have children?

ST [F ST =?

[If C2 yes],

How many children do you have

T [T 3T, FoOF NI AR ATAT?

[If C2 yes],

Who takes care of them when you are at
work?

AP TN FAEE@E AT S AT
NS (AT (F FE?

1=Yes

Y

2=No

T

3 = No, they support me

4 = We all contribute equally

ST THER ST A0l AR

1=Yes

2=No

_ (Number)

(ST=2Am)

1 = Other family members
2 = Neighbors

e

3 = Child-care

frs e (Fw

4 = Children’s are capable of
staying alone by themselves

353



C4

C5

Cé6

Is there provision for child care/ day

care at your workplace?

AqR?

Did you receive a formal appointment

letter/contract?

FEHMHT TF (A A (@ TfedfaF

R sTa/faasisra (TR 2

Does the company allow maternity or

paternal leave?

AR e e/ o go

e & 72

T R g IF fte 55

1=Yes

2=No

1=Yes

1=Yes
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Do you receive sick leave or annual 1=Yes
vacation time?

£l
e & STresie it sraT I¥F it
(T AHA? 2=No
Gl
Do you receive overtime? 1=Yes

afa fF afefde @ 59 5 @ [T
Tl 7 (3STF612)

Does your workplace have adequate 1 =Yes
light, air flow/ventilation and fresh
drinking water? 20

AN FAS@ TG A, T 56ET | 2= No
T3 AR fT87 AT A T3 9= (2
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C10

C11

Does your job require you to work with
sensitive material such as blades,
chemicals, heavy objects, etc.?

FA@ AN & fFomoes 5% @ s
ar, B 33, 2e0™)

Were you given safety training and/or
safety gear?

AFAE & OJFH REE AT oT2_T
f&ferststa ma T z@fee?

1 = Work involves automatic
blades

FIE TRIFT @S AfREN ST

2 = Work involves heavy lifting
IS ©IfF T SE@F SfTo

3 = Work involves working with

fire/chemicals/hazardous
materials

A3/ AN A/ [AommaF
RSEINNING

4= No such activity
AT (F PTG (72
5 = Others (Specify)

1=Yes

2=No
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[If C11 yes],

What type?

(Multiple Responses)

I 21 2T, ©F (F 4J@F STIH T3 (W37
2?7

(9IS Tad)

1 = Fire drill/safety
SIf-forT=rel Arer/ STt
2 = Fire extinguisher
Sf-for 15 T

3 = Helmet

(XTCIG

4 = Protective gloves

AT TS TS

5 = Protective masks

AfOTHRTS AT

6 = First Aid Box
T fofess I

7 = First Aid facilities (medical
station/ambulance/ etc.)

mfe fofFs SR (e
CEHT/ ASTYET/ Resifh)

8 = Local emergency info

displayed in workplace

8 = National emergency info
displayed in workplace

FHCH@ ST ST O T+

9 = Machinery
orientation training

TS AfIeEET [T/ 3G
EIRE

operating

10 = Clear
protocol/procedures

emergency
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Sl &/ AGIFT

11= Emergency exits and fire
escape route

SIS/ SVep T (T TR =1
12 = Security guards

TR S=A

13 =CCTV

fsifsy fofe

-55 = Others
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C12

C13

Have you ever experienced or witnessed
a serious accident at work?

@@ I F FE FF GHoaw
I TICA T TOTF FERA?

[If C12 yes]

What was it?

(Multiple responses)

Tf% 291 2T, fF SR o

In the event of an emergency or
accident, will your employer provide any
(formal/informal) support or
assistance?

FAE@ (@A o 537 FACER St
ATIE AE afeve (@ F @A
(EfSSTa/TfeSTaF) SRS I HReTF
@31 ?

1=Yes

1 = Electrical

s

2 = Product/Equipment related
e/ TS FfFe

3 = Customer related

RSP Ao

4 = Fire related

AT STIFS

5 = Physical labour related
MARTE 1 T=fFe

-55 = Others (Specify)

AT (SN FF)

1 =Yes Formal
RE:ICIIIEE

2 =Yes Informal
71, AAfSDAF
3=No

T

3 =Don’t know
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C14

Does your employer offer any social
security schemes

If yes, such as provident fund, accident
cost coverage?

A ASONAT T (A FHCIAH Tl
(T STNSP I T3 3= 572

0 [ =T, O (3@ F

(- AfSTGT HIS, GHOAF HISTF T34)

ot A7

Yes /N
No Bl
If yes,

1 = Provident Fund

TFETTH TG (SfITTe ©rFeT)
2 = Gratuity Fund

SR O[T

3 = Health Insurance

T fan

4 = Life Insurance

Stae

5 = Accident cost coverage

TEHAE TISH 2
-55 = Others
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C15

Did the shop/shop owner/management
provide you with any of the following to
avoid getting infected by Covid-19?

@FMSTy> A7 RFFT  AN© AP
SV TF (¥ F e @@ &g w3
TI?

1 = Disinfectant spray
ST o

2 = Sanitizer
ENEIOEIE

3 = Hand rub/soap
RICKCIRIERISIC

4 = Masks

AT

5 = Personal Protective
Equipment (PPE)

Fifesre SIS (N (fA5R)
6 = Face shield

ST

7 = Gloves

ATes

8 = Transportation
ATeoTAT® 3T

9 = Nothing provided
{52 owrey S = 3ol

-55 = Others
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C16

What new challenges are you facing due
to Covid-19?

(FMSTy> 97 FeN fF HTIT Tl o=
ST 2eT?

1 = Decrease in salary
(dod ™

2 = Difficulty in maintaining
personal hygiene

Tfere IrpfRfy I FN©

ST

3 = Increased workload as shop
and shop products also have to
be disinfected

AEY O AR AT e

e P& FH© T, (TRQ IS &1
(R

4 = Increase in personal cost
(such as disinfectant, sanitizer,
mask, etc.)

3% (F@ I5ETe ATE (T ((FH-

SIS, T (FATF Tely)

6 = Fear of contracting the virus
ORI AFE 23T1F ©F

7 = Family restrictions due to
pandemic

BRI EERC I ESIEE R RIcETO)|
8 = Difficulty managing transport
JrOoT® T3 I

9 = Increased work hours

FIO ST I

10 = Decreased work hours
FIOT AT I

11 = Increased cost of housing

A 4F6 I




12 = Increased food cost
CIEREING(E)

13 = Decreased
consumption

B AT AT T2
-55=0thers

food
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C17

What do you like best about your job?

(Multiple response)

AN AT FIEF (FF TTISET =
FEA?

(9IS Tad)

1 = Salary

Joq

2 = Increments/Bonus/Benefits
(o JGa ST/ (@AY

3 = Opportunity for
promotion/Career future

SEEed  S[ES/SRTe (TR
SfeR SJTST

4 = Ability to pursue education
OIS SIS ST

5 = In house training/skill
development

oo s A/ uFel
ST ST

6 = Management support
EISKIECIRERI BRI EIREIR) BIC)]

7 = Team members’ support
(Mentor/supervisor/boss)

RETR (T Al SREIfeT
(AT, TSR, I¥)

8 = Sponsored education
SO TR 1 TTISF 97

9 = Employee activities

FACIA FRFT

10 = Gaining job experience

S wifessel Ja

11 = Sales/Target meeting
incentives
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BEREESEECRIMICIC R
-55 = Others

ST}
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C18

What do you dislike most about your
job?

(Multiple)

A APTATT FNOF (T [[AIISET AT
FEN?

1 = Salary is not enough
Fod G 97

2 = Low
increment/bonus/benefits

T (Fo Jfad SIS/ F7 ([T

3 = Customer attitude

NR(PF AT/ TIRE

4 = Delayed or no promotion
TS T T ST

5 = Long working hours

Gl CERDE

6 = Working on weekends
2o fue F1&

7 = Inability to pursue education
EISRIGICIERGIRICE

8 = Physical labour

9 = Lack of employee training
FACTAN AR ST

10 = No aid for education
FRETR Sy (FTe SYF JTRIT (72
11 = No scope to build skills
Te] SHIE ST (73

12 = No scope to expand career

SIERICIGRIRECEICER QIBICE
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13 = Inadequate management
support

FJIEET e TR Y
TREIfre]

14 = Serving customers
SREF (T 9
15 = Lack of specialized training

and education of social and job
etiquette

e afgeE sl a3
cfa/seE FrRwmE [ETe
CIREIGERCRIE

-55 = Others
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Section D: Skill Development status and challanges

D2

What are the challenges you face while
fulfilling your job in general?

A FHFE NAFTIET TN THFrS F

1 = Difficulty in reaching daily sales
target

ST R 7555 R 1 3N

2 = Difficulty in communicating with
the customer

SR ST (VSIS THT FAT F0
3 = Lack of product knowledge
Yefy SIS SR F

4 = Lack of education/experience in
related field

g1/ eE TiFe aIfewer I3
5 = Bad attitude from

customers/Difficult customers
SR(EF ATHT AT

6= Difficulty in communicating with
co-workers

SR ST TSRS THT FHT IO
7 = Transportation to and from work
FA@ IO T3

8 = Lack of technical
skill/specialized skill

FfofE/[Ree vgeF e
-55=0thers
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D7

Are you pursuing your studies alongside
work?

If yes, why?

M 72T, (@FA?

1=Yes

1 = To eventually get a job in a
different sector

Sl (T SIS ST (70

2 = To get to a higher position in the
current job

TOAF BIFA® TWEHS (T©

3 = 1 need a job to pay for my
education

SE ACTSAE 4G5 bEe A a5
35EEGINES

4 = My employer encourages
employees to pursue education

FAGIA@T TR FE
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If no, why not? 1 =1 cannot afford it

2 =| can acquire a promotion in my
job through experience

SIfeeaeTd MEIE A S1HfE© e
€CICEIE]

3 = | have a vocational training
SE S T 1Fe afrger o
4 =|do not need it

SIS AT (2

5 = My employer will not allow

Section E: Status and work practices with Women, disable and transgender Colleague

T, afsTHt a3 ForsT T=TwTT (ATF FRI THATF T3 AT FIOHT AT

E1 Do you have any female co-worker in your | 1= Yes

store?

£y}

2=No

q
If yes, how many female are currently | (Number)
employed?

(ST2am)

% 27 2T, TSI F6 S AIH FHIS ATA?
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In which job positions do female workers | 1 = Manager
prefer to work in this organization?

BN CHIG]
2 = Assistant Manager
93 AFSFET (FI ST Aa FAT @S
SIS =2 BRG] BRI GG

3 = Supervisor/Sr. Officer
SRS/ e SifsE

2 = POS/Cashier

BR)IREIE]

3 = Sr. salesperson

4 = Jr. salesperson

5 = Floor Worker

@R FA

6 = IT/Data manager

SNR(G/TTBT MO

7 = Helper/Errands person
QRIF

8 = Special skills/ Technical skill
BISRRE IOVER RRITE BREI RO
9 = Product manager/Stacker
(ATTTT AT

10 = Cleaner/ Service
fFe=/sfaEas

11 = Receptionist/Greeter

IGCERIERAC IR

12 = Delivery/Logistics
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(SfereTdl/ afSfoF

13 = Back-end/non-customer related
(learn by observation entry position)

IIEF TIFe
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E3

E4

[If ET1 yes]

Have any of your female co-workers left

the job within 3 years of joining?

@APMET © IRES A& F pEF @

AT T2-FN G (T [ @?

[If E3 yes]

Why?

(W T 2T, (FF SIF(H (G [ =a?

[If A5 Female] (for female workers) Do
you feel that you are treated as equally

as your male peers?

(TR FN@H (F@) A [F T 27 950
T TRFNE QAT AFST AT oA SN

®I[ fIEfve 23?7

1=Yes

Ry

1 = Marriage

RIS

2 = Work was too tedious
T YT FITFS foet

3 = Transportation issues
ATSTITS ST

4 = Restrictions from family

MNHNEF SfeTaFer

5 = They did not want/need to
stay in the job anymore

6 = Work hours were
incompatible
ACERCRICIGACBIEEINEG
1=Yes

2T

2=No

Eij
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E7

[if E4 No] If no, why?

(Multiple response)

I J7 2T, O  (F9 THTO R [[E@He TJ /1?

(AF1EF TeA)

How comfortable will you be in working
with people with disabilities?

St afea=h! Tea N FS FA0© (I
AN EY FAEA?

1 = Salary is lower even in the
same position

9F3 AW (@S (Fod FH
2 =| feel left out at work
ST FIE SN (@ FF

3 = | do/did not get picked for
promotions

AR TmEfed oe @b 2 a1

4 = | feel unsupported and
unheard

S fI @ arTaffe 932 FASTRARTSTS
GIEEIE]

-55 = Others

1 = Comfortable
AP

2 = Neutral
[BEIGE

3 = Uncomfortable

AP
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If uncomfortable, why?

M TR S 2T, ST (FA?

1 = | feel that they will not be able
to carry out the job
responsibilities

S T FA ST SIFEI WINTSE
SFeIE e Fa® TEE o

2 =1 will feel anxious/uneasy
around them

AfT BTwa TN Ofed/ =iy @y
$d9

3 =| feel that | will have to share
a lot of their workload

Aft @ FE ST FIGF T
S © F(F e 2@

-55 = Other
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E9

(for workers with disabilities) What are
the challenges you face in the
workplace?

(Multiple responses)

(afsTR FN@I o) FHF@ AT F

(9IS TaF)

1 = Difficulty
handling/understanding
customers

STRFE [T FH1/ J3T FoF

2 = Difficulty
communicating/understanding
co-workers

SRS ST ST FH1/ AT
o

3 = The work is too
tedious/exhausting

FS (T FIeFa/[afesa
4 = | feel left out

Y ST (@Y FE

5 = Lack of knowledge of
job/social etiquette

FEI/EGE FREE e
@ FA

6 = Lack of social/work
experience but no specialized
orientation/SOP given

TISF/FTOT Aowe] F3

7 = Salary not enough to maintain
basic living cost

LRI BRIDEIGEY

8 = Lack of accessible bathroom
FFoTH TS HITE HIF (A3

9 = Roles given are not in line with
job description

T HFEF FE 6w ©f CIFEF
FIOE T S TS 7
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10 = No ramp/ handle
AT (AR

11 = No audio/visual aid

AMG3/f8 TIPS [T (72

12 = Lack of sick leave/medical
benefits

FeTSiae/[BF T Mw e 9ft (12
00= not applicable

QISR

-55 = Other
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E10

[If E9 Not allowed(00), then this
question will be skipped]

What are the things that can be
improved for you to want to continue
your job?

AS?

1 = If | am given a specialized
training

Ifn S fAeEie afger w3
LI0)

2 = If | am treated with respect

IfT S Y A W [IZE
FA12T

3 =If | had an accessible toilet
% SR TS BIE6 53 A&
4 = If the workplace had ramps

NF

5 = If | could communicate better

3T Sy TIF I ST @ISR

6 = If my workplace had
audio/visual aid

I FHH@ AG3/T T2IF T3
ATE

7 = If my salary is enough for me

to afford a living near my
workplace

FAEET PN NFIT S TG
(od Juld 971 [

-55 = Other
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How comfortable will you be in working
with transgender people?

(A T FAEN?

If uncomfortable, why?

I 9 (@ FEA, 9  &FA?

1 = Comfortable
HAT®™THF
2 = Neutral

IBEIGE:Y

3 = Uncomfortable

[FTRTFI

1 = | have been harassed by/had
a bad experience with the
community before

Reo] FEmEE A aeE T
afeesel ©F  F/qE ;A
fessel

2 = | will feel anxious/uneasy
around them

afr e Y Ofed/ =iy @y
Fd9

3 = | feel that customers will be
unaccepting and create a fuss

M@ 9 SRAEETel (97 47:
TRISI® ATETET SR 2 ME

4 = | do not want to share
bathroom or personal space with

them

A S T 5IE6 T Te5To
1 S5 FE fol(® G121

-55 = Other

AT}

379



E14

[If A5 is 3 (transgender)]
(for transgender workers)

What are the challenges you face in the
workplace?

(FROTST ST FHIF 5ay)
(9IS Tad)

1 = Hostility from customers
TR JIFT AT ATGFT

2 = Hostility from co-workers
SR AT AT SER

3 = My lack of education

I e st

4 = Sexual harassment

A 279

5 = Lack of knowledge of
job/social etiquette

FEA/EGE  FREE e
QBT FH

6 = Lack of social/work
experience but no specialized
orientation/SOP given

1SS/ PO ASRS] FF

7 = Salary not enough to maintain
basic living cost

1Y NANF (3

8 = Lack of designated bathroom

9 = Roles given are not in line with
job description

T HFEF FG GG ©f GREF
FIE IR ST THETYef 77

-55 = Other
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E15

[If A5 is 3 (transgender)]

What are the things that can be
improved for you to want to continue
your job?

TREIfTeT SES?

1 = If | am given a specialized
training about social and work
etiquette

I IAE AAISF/FEd e
TifFe [emEe afmT weIT ze

2 = If | am treated with respect

IfT SR S A SN [IZEF
FA2T

3 =If I do not feel harassed by my
male co-workers

(0 T

4 = If | am accepted more by my
female co-workers

SRS 1R

5=If | do not have to use the male
bathroom

BICETO FIIRNH FH© dA1RT

6 = If | am given skill/job training

M INE THel/FRE e
AT (T8I T

7 = If my salary is enough for me
to afford a living near my
workplace

FAS@T AP AT S TG
(Fo T FAT XA

8 = If society/customer accepts
me for who | am

I TS AT TRFAT AN TIE
CICIGE]
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-55 = Other
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E16

E18

Does your workplace have an
accessible/separate lavatory for people
with disabilities and different genders?

(multiple response)

AN FHS@ [F AfoTH TS 972 AT

(9IS Tad)

Are there policies that protect you from
sexual harassment?

AN SO F AT (F o] A=
J AP (T ZJFNF 0 (NF T FE?

1 = Yes, for people with disability
=], AFSITRH Fely

2 = Yes, for male and female

=71, Y A3 AR S

3 = Yes, for transgender

2], RG] SIS Sl

4 =No

T

1=Yes
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If yes, what are they?

% 257 2T, (ST 572

1 = Discreet and clear
harassment reporting
structure/procedure

Toddad 932 JAMN Ffe@m@a
% FO/ Tafe

2 = Includes staff welfare in
review/assessment reports

F ERRE] Ffe@EwE
AFGE P/ TS

3 =Provides sensitization training
and anti-harassment training

REwTTe] 992 A EEEt
GlRESEIC)

4 = Has a dedicated staff/policy
in place

Te @ aow e
/ST AT

5 = Separate
washroom/changing room for
male and female

TFF AR AE FN@E S AT

LIATL/FTHG FuAF I AR

6 = Transport
arrangement/decent shift end
time for women

AR Ty AFIRA [TI AT
T/ b STnfd sy

-55 = Others (specify)

AT (O FF)
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E19 Are you given a chance in your working = 1 = All the time
place to express your opinion?

BRERER
(to be asked in absence of employer)

2 = Often

EIRRDR
FHEE AT SR TSRS FHCTT Tl
REERICEQIDRICK 3 = Sometimes

(s 1ata S afe ey a0 A
4 = Rarely
I N
5 = Never

FAETR T

6=refused to answer

Sad fre A
E20 Are you aware of your rights or 1=Yes
associations that you can be a part of?
2
2=No

ST T AT (F1 Ife A= F @R A
N & @ AT ANFE AT FA0©
A ?
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E21

In the next 3-5 years, where do you see
yourself?

AN ©-¢ IREF A AFTAF S &F
AT (W@ HTA?

1= In the same workplace and
same position

93 FIATHE 932 AF2 TG

2 = In a different workplace with
better pay/same position

AT (FT FAE@ O (FOET/IF2
™

3 = Different sector because it
has better pay

B (FoEd I ey (P (T

4 = Different sector because | do
not want to work in retail

foF (To@ F1HT I YEAT (TBE
FTS FA© G1R Al

5 = Promoted within the same
workplace

932 FAGEAT TF W

6 = Shifting to higher level/skilled
job after graduation

TGS T FIF 99 % IE / WFe]
T FIS

7 = Not working at all
(R P18 99 A7
-55 = Other

AT}
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3.3 Question guidelines for IDIs

3.3.1 IDI questions for experts and/or employers (Key market actors):

3.3.1.1 Overall Sectoral Insights:
What is the total value of the industry in terms of BDT? Who is the largest market share holder?

How many retailers within the industry? What are the different classifications within each industry
in terms of size, recruitment capacity, turnover, assets, etc.? What is the current average number of
workers in the industry?

According to experts Bangladesh is currently passing through a phase demographic dividend, which
means that 65% of our population is of working age, which will be closing in 2040. Meanwhile, as of
2018, one third of our population is between the ages of 15-35 and 34% is aged below 15. Keeping that
in mind, how many estimated jobs could be created in the retail sector in the next 10-20 years?

Studies show that between 2012 and 2017, the average annual GDP growth was 6.6% however, the
average annual growth of jobs was only 0.9%. In what ways do you think the retail sector can help
expand job opportunities in the next 10-20 years?

What exactly are the types of jobs in the retail sector?

What are the general requirements of working in retail and specific skills needed for each of the
positions? How much of that will change now, in the wake of Covid 19?

What are the challenges in recruiting employees with those skill sets? What is the general outlook
on hiring disadvantaged people such as disabled people, transgender and/or women in the retail
sector?

3.3.2 IDI questions for employers:
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How many outlets do you have in total? How many outlets do you have in Dhaka, Ctg.,
Sylhet and Khulna respectively? In which major areas of each of those cities are those outlets
located?

How do you see your business expanding in the next 1-3 years in regard to launching new
outlets and/or new retail businesses? What are your views regarding that for the retail sector
in general?

What are the different levels of jobs offered in your company? What are the required skills,
competencies and education level for each of those positions? What are the respective
salaries? How many workers do employ in retail?

What is the minimum wage of an employee in a retail outlet, both for experienced and
fresher employees in retail? The difference in salary between male workers and female
workers? Is there a difference in the skill sets each offer? If yes, what are they?

What is the annual recruitment rate, and employee turnover rate?
What are some of the general challenges your employees face?

What were the new challenges faced due to the pandemic? Did you have to increase/
decrease human resources due to increased/decreased demand?

Did you have to recruit extra staff to meet online orders? Did you need to increase/decrease
outlets/mobile shops? Did you have to adjust working hours to meet social distancing needs?

Do you have a formal recruitment process? Do you issue appointment letters? What is the
nature of recruitment in these industries? Do you prefer having younger individuals as workers?
Is the norm to replace ageing staff with younger workers every few years or do the positions
offer continuity? Do you prefer experience over What is the natural life cycle of an average
employee in terms of the progression of their career? Do you offer promotions, increments
and/or benefits to your employees?

Do you offer formal in-house training for your new recruits? Are there any institutions or
organizations who offer such training and are you willing to pay to train your employees? Why
or why not?

What is the male to female ratio of workers in the industry/company? Is there a preference
of male or female workers for particular jobs? Are there employees of different religious beliefs
or indigenous communities? Do you have any employees who are disabled, transgender or
women? If yes how many?

Do you have any programs or approaches for the employees that ensure that they have a
good personal and family life?

What are your views on hiring disabled people or transgender? Why? What is your take on
early adopters’ recruitment from the transgender community? Do you think that there are
particular retail positions that can be well suited for a disabled person?

(for early adopters) What can you tell us about the views of your other employees and
customers on hiring disadvantaged people? What were the reasons and conditions that lead to
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their recruitment? How can employers work with associations working with disadvantaged
people in identifying and pairing skills required for particular positions and engage in their
recruitment?

Are there jobs in retail that are particularly risky? What sort of accidents have you had in the
past? Do you have measures in place to prevent and/or address such accidents in the
workplace? Are there any standard safety practices and protocols in place currently? Are there
any occupational hazards in this field of work? Are workers given safety training or
instructions?

Do you have any social security schemes in place for the workers? In the event of a
workplace accident or employee emergency, is there any assistance (formal or informal) that
you provide for your employees? What happens in that event? |Is there a severance package?
Any compensation for debts? Are these practices formal, standardized or structured?

Given that there are multiple associations in place for merchants and retailers, are there
enough counterparts on the employees’ end to engage in productive social dialogue? If not,
what scope do you think there is to accommodate that and how can the industries benefit from
it?

3.3.3IDI questions for employees:

How much do you earn per month? Is that enough to provide a basic living for you in the city? For
instance, does it enable you to pay rent, buy adequate food, access healthcare and other basic
necessities? Are you unable to adequately provide for basic living costs despite working for 8 hours or
more?

How many hours per day do you work? Is it fixed? Do you ever need to work beyond that? If so, do
you receive overtime? How frequently do you have to exceed your regular hours? Do you receive sick
leaves or vacation time?

What are the challenges you face in your job in general? What were the new challenges you faced
due to COVID 19? Did your work hours increase/decrease? Were you given proper safety gear in your
workplace? Did your responsibilities and duties change due to the pandemic?

Do you have children? Are you able to care for them yourself? Does your family live with you? Do
you get time to spend with your family and run household activities (esp. for female workers)? Do you
face any particular occupational hazard (long hours of strenuous labor causing health problems in the
long run, accident-prone)?

Do you feel safe at your workplace and while fulfilling your responsibilities? Are there parts of your
job that require you to do work that threatens your wellbeing or health? If yes, what?
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Did you receive any formal training from your employer or other institutions? Did you have to take
vocational training to qualify for your job?

Did you receive a formal appointment letter? Do you have a contract? Do you feel like you have
stability and security in this job? How long have you worked here? Where did you work before that? How
long? Why did you leave? Do you see yourself working here in the next 5-10 years? If not, what do you
see yourself doing? Do you receive increments or yearly bonuses? (based on how long they've been
working) How much has your salary, work hours, responsibilities and/or benefits changed since you
first began working here?

What is the ratio of male to female workers in your workplace? Is there a preference of male or
female workers for particular jobs? Are there employees of different religious beliefs or indigenous
communities? In your opinion, does your employer offer equal employment opportunities for everyone?
Does your employer practice nepotism or ‘district-ism’?

What are your views regarding your fellow male/ female workers? What are the
advantages/disadvantages? Is the workload distributed fairly? Do you receive support from employers?

What are your views on working with disabled people or transgender? (early adopter) What are the
advantages and disadvantages of having disadvantaged people as fellow employees?

Does your employer offer any social security schemes such as provident fund, accident cost
coverage? In the event of an emergency or accident, will your employee provide any support or
assistance? Are the structures in place formal or informal? If yes, is there equality among all employees
receiving it?

Are you aware of your rights or associations that you can be a part of? Are you aware that
associations can help you be organized and help you negotiate the terms of your employment and
working conditions?

Note: These are overarching questions. The interviewer will have to keep in mind our core
objectives and expand on the questions above in order to collect all the information we need for
the study.
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